
 

Job Description 

 
Job Title:   Middle-weight Designer 

Department:   Editorial 

Reporting to:   Art Director 

 

The Brand 

 

Founded in 1985, Matches is the original truly multichannel retailer, with 14 

London luxury fashion destination stores, an international online presence, and 

initiative after initiative, from own brand magazines to art collaborations and pop-

up stores.  

 

Across womenswear and menswear, Matches offers a highly respected, highly 

personalised edit of the international designer collections from cool, quirky labels 

to truly luxurious brands alongside engaging and original editorial and unrivalled 

service in store and online. 

 

Key Objective: 

 

 We are seeking an experienced and talented designer to join our creative 

team. This role will focus on generating engaging editorial content for our 

digital ecommerce site. The role will report directly into the Art Director and 

the successful candidate will be part of an inspiring and growing team of 

Designers and Junior designers. The role will cover both online and offline 

content. 

 

 

Main Duties & Responsibilities 

 

 Produce original, user-focused concepts and solutions that are multi-faceted 

and incorporate all the elements of a great user experience while maintaining 

the house style and brand objectives. 

 Create visual designs that effectively communicate seasonal concepts and 

brand identity, including the design and production of emails, homepages, 

designer landing pages, promotional materials and special projects. 

 Liaise with Editorial, Marketing, Press and Tech teams to design from brief 

and deliver excellent visual site imagery with quality and performance. 

 Generate all seasonal change over site assets, designer landing pages, 

promos and affiliate assets as well as sale collateral. 

 Deliver marketing collateral from business cards to DMs, life-cycle marketing 

campaigns, competitions and in-store signage. 

 Design and produce lay-outs, art-working from online and offline templates 

with an ability to enhance and refresh designs as needed. 

 Generate weekly marketing assets from editorial for emails, web pages, 

promotional spots, affiliate collateral and direct mail. 

 Work alongside Editorial, Marketing, Studio and Retail teams to design and 

deliver engaging site imagery and original print creative for Matches bi-annual 

magazine and newspaper. 

 

 



 

 Thoroughly checking deliverables for retouching, colour correcting and 

optimisations of images for the web and delivering final assets as per Tech 

specs. 

 Ensure all creative adheres to style guidelines and articulates brand 

objectives. 

 Development of technical skills to stay abreast of software changes. 

 

 

Essential Skills and Experience 

 

 Proven experience in digital design 

 Proven ability to work to stringent deadlines. 

 High proficiency in Photoshop, Illustrator, Indesign. 

 Knowledge of structural of the HTML and CSS processes a plus. 

 Someone who believes in creating designs with an emotional resonance for 

the end user. 

 Strong understanding of typography, colour and layout. 

 A flexible attitude to adapt to a growing team as well as demanding business 

needs. 

 Pro-active with an ability to show initiative and generate ideas to constantly 

improve the quality of the site. 

 Detail orientated, well organised, team player. 

 

 

Please ensure that you include work samples or a link to a portfolio website in 

your application. 

 

If you are energetic, hardworking and thrive in a collaborative and fast paced 

environment then please apply with a CV, and covering letter stating your salary 

details and notice period.  

 

To apply, please send an email to: recruitment@matchesfashion.com 

 


