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Seabourn named Chris 
Austin senior vice presi-
dent, global sales and 
marketing. Prior to joining 
Seabourn, Austin spent 30 
years with Starwood Hotels 
& Resorts, most recently 
serving as VP, global 
leisure, luxury, and total 
market coverage sales. In 
his new role, Austin will be 
responsible for Seabourn’s 
overall marketing efforts, 
brand management, sales, 
and public relations, as the 
cruise line expands its fleet 
and overall capacity. He 
will relocate from Miami to 
Seattle. 

The St. Regis New York 
named Senih Geray general 
manager; he replaces 
Hermann Elger, who 
moved over to become 
managing director of 
Baccarat Hotel New York 
and COO of Baccarat 
Hotels and Resorts. Geray, 
who served early on as St. 
Regis New York’s finan-
cial controller, was most 
recently at The St. Regis 
Atlanta and The St. Regis 
Aspen Resort. 

Silversea Cruises named 
Joe Leon vice president 
of field sales for North 
America. Leon, a former 
travel agent, was most 
recently senior director 
of business development 
and travel agency sales 
for Regent Seven Seas 
Cruises. He will be based 
in Miami, reporting to 
Mark Conroy, Silversea’s 
managing director for the 
Americas.

T
he top new spa in Europe is actu-
ally in one of France’s most historic 
hotels, Hôtel Royal Evian. A Belle 
Epoque gem, built on the shores of 
Lake Geneva in 1909 in honor of 

King Edward VII, Hôtel Royal has just finished a 
stunning two-year refurbishment, led by Parisian 
interior designer François Champsaur and architect 
François Chatillon, who’ve managed to create a 
fresh, contemporary feel, yet keeping the property’s 
grand history and heritage intact. As you’d expect 
from a destination renowned for the purity and 
healing qualities of the water, the Spa Evian Source 
is a fluid 12,000-square-foot space with lake views, 
24 therapy rooms, two steam rooms, sauna, aqua 
pool / gym and — loved this — an outdoor hydro-
circuit, which is essentially a series of seven different 
Jacuzzis linked by a swim trail. The spa treatments, 
using products by La Prairie and Comfort Zone, are 
focused on “health through water” and overseen by 
Spa Manager Amanda Deloncle and her attentive 
and gentle staff. The signature treatment is a Luxury 
Caviar experience — using La Prairie’s caviar-infused 
products — and a facial, body, and hair treatment, of 
course, served with a glass of champagne and caviar 

canapés. For more water wellness, there is the Evian 
Thermal Spa in the town center (five minutes from 
Hôtel Royal), which utilizes Evian water — pollu-
tion-free, pH neutral and has a low-mineral content 
that contains bicarbonates and little sodium — for 
a range of medical-based treatments, which combat 
pain, digestive and skin issues. For more details, con-
tact Amanda Deloncle (adeloncle@evianresort.com),  
spa manager.                             —Emily Goldfischer
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HÔTEL ROYAL EVIAN (here and below) has a 12,000-square-foot spa 
that comes with lake views, 24 therapy rooms, two steam rooms, 

sauna, aqua pool/gym and an outdoor hydro-circuit.
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