
Report from the  
Board of Directors 2016

EVRY reported increased profitability in 2016 and has 
strengthened its competitiveness, with strategic customers 
choosing to renew long-term contracts and new customers 
showing confidence in the company. At the start of 2017, 
EVRY’s backlog was at an all-time high.

EVRY started 2016 with a lower cost base 
than the previous year. This was the result 
of a number of cost reduction measures 
that were implemented in 2015 in order 
to strengthen the Group’s profitability and 
long-term competitiveness. EVRY’s 
improved operational efficiency and 
lower cost base contributed to significant 
improvements in profitability being 
achieved at all business areas in 2016. 
In addition, EVRY’s new organisational 
structure, greater focus on the market 
and clearer prioritisation of resources 
resulted in increased sales and several 
customer wins of long-term strategic 
importance.

The company continued in 2016 to focus 
on investing in cloud-based infrastructure 
solutions in order to offer its custom-
ers scalable, market-leading solutions 
on global platforms. The process of 
transferring EVRY’s customers over to 
IBM’s platform, which is an important 
part of the company’s cloud strategy, 
is progressing in accordance with the 
plan. In addition, the Group entered into 
a number of strategic partnership agree-
ments in 2016, including with Google, 
Microsoft, Amazon Web Services, Apple 
and Facebook. These partnerships will 
enable EVRY to offer its customers 
scalable and innovative solutions for 
increasing their competitiveness. 

EVRY’s consolidated operating revenue 
for 2016 was NOK 12,246.4 million 
compared to NOK 12,859.5 million in 

2015, representing a decrease in organic 
revenue of 4.4%. After adjusting for the 
loss of revenue associated with the DNB 
non-mainframe contract, organic reve-
nue was 0.9% lower than in 2015. 

The Group’s operating result before 
amortisation of customer contracts and 
write-downs of intangible assets and 
other income and expenses (adjusted 
EBITA) was a profit of NOK 1,321.6 million, 
as compared to a profit of NOK 811.0 
million in 2015. The adjusted EBITA mar-
gin increased by 4.5 percentage points, 
from 6.3% in 2015 to 10.8% in 2016.

The Group’s cash conversion ratio was 
108.0% in 2016, an improvement of 
10 percentage points from 2015. The 
Group’s free cash flow (adjusted for 
other income and expenses) was NOK 
964.0 million in 2016, as compared to 
NOK 592.0 million in 2015.

The Group’s order backlog at the end of 
December 2016 was NOK 20.8 billion, of 
which NOK 7.6 billion is due for delivery 
in 2017. 

Earnings per share for 2016 was NOK 
1.12 compared to NOK -5.28 in 2015. 
Adjusted earnings per share for 2016 
was NOK 2.18 compared to NOK 1.15 
in 2015.

For more detailed information, see pages 58-63  

Key figures and Alternative performance measures.
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Revenue

Adjusted EBITA

Number of  
employees

EVRY Financial Services
2016

NOK 3,133 mill

NOK 415 mill

1,238

Revenue

Adjusted EBITA

Number of  
employees

EVRY Norway
2016

NOK 5,669 mill

NOK 430 mill

2,361

Revenue

Adjusted EBITA

Number of  
employees

EVRY Sweden
2016

NOK 3,245 mill

NOK 305 mill

1,778

Financial statements

OPERATING REVENUE
EVRY’s consolidated operating revenue 
in 2016 was NOK 12,246.4 million, as 
compared to NOK 12,859.5 million 
in 2015, representing a decrease in 
organic revenue of 4.4%. The decrease 
in operating revenue in 2016 was mainly 
due to the loss of the DNB non-mainframe 
contract and, after adjusting for this, 
organic revenue was 0.9% lower than 
in 2015. The Group achieved positive 
organic revenue growth in both the third 
and fourth quarters of 2016. This growth 
was mainly driven by the EVRY Financial 
Services segment, particularly in the 
Nordic card services market.

OPERATING RESULT BEFORE  
AMORTISATION OF CUSTOMER  
CONTRACTS AND WRITE-DOWNS  
OF INTANGIBLE ASSETS (EBITA)
The Group’s operating result before 
amortisation of customer contracts and 
write-downs of intangible assets (EBITA) 
in 2016 was a profit of NOK 946.7 
million, as compared to a loss of NOK 
1,405.4 million in 2015. EBITA was nega-
tively impacted in 2016 by other income 
and expenses totalling NOK 374.9 million, 
of which NOK 249.8 million relates to  
implementing the IBM agreement. In 
2015, EBITA was negatively impacted 
by other income and expenses totalling 
NOK 2,216.4 million, of which NOK 
1,234.2 million related to write-downs 
of balance sheet items and provisions 
related to entering into the operations 
agreement with IBM. In addition, costs 
totalling NOK 510.2 million were rec-
ognised in connection with restructuring 
measures, while balance sheet items re-
lated to the Future Proof program were 
written down by a total of NOK 292.7 
million. See Note 2 to the consolidated 
accounts for a more detailed breakdown 
of other income and expenses.

After adjusting for other income and 
expenses, the Group reported an 
operating profit before amortisation 
and write-downs of intangible assets of 
NOK 1,321.6 million in 2016 as com-
pared to NOK 811.0 million in 2015. 
Improvements in operational efficiency, 

along with cost reduction initiatives 
implemented in 2015 and 2016,  
contributed to a significant improvement 
in profitability.

Depreciation of tangible assets and in-
house developed software amounted to 
NOK 270.3 million in 2016, with depre-
ciation of in-house developed software 
accounting for NOK 45.4 million of this 
amount. On a comparable basis, depre-
ciation amounted to NOK 467.4 million 
in 2015, with depreciation of in-house 
developed software accounting for  
NOK 84.0 million of this amount. 

The Group’s operating result (EBIT) in 
2016 was a profit of NOK 933.3 million, 
compared to a loss of NOK 1,566.0 
million in 2015. 

Amortisation of intangible assets  
amounted to NOK 13.4 million in 2016 as 
compared to NOK 24.6 million in 2015. 
Intangible assets were written down by 
NOK 135.9 million in 2015, all of which 
related to the Future Proof program. 

NET FINANCIAL ITEMS AND RESULT 
FOR THE YEAR BEFORE AND AFTER TAX 
The Group had net financial expenses 
of NOK 513.0 million in 2016, while the 
result before tax from continuing oper-
ations was a profit of NOK 420.4 million. 
The Group’s tax expense for the year 
totalled NOK 119.9 million in 2016, and 
the result for the year from continuing  
operations was a profit of NOK 300.5 
million. The result after tax from  
discontinued operations in 2016 was  
a profit of NOK 0.1 million. 

On a comparable basis, the Group had 
net financial expenses of NOK 330.4 
million in 2015, while the result before 
tax from continuing operations was a 
loss of NOK 1,896.4 million. The Group’s 
tax expense for the year totalled NOK 
-455.4 million in 2015, and the result for 
the year from continuing operations was 
a loss of NOK 1,441.0 million. The result 
after tax from discontinued operations in 
2015 was a profit of NOK 30.4 million.

CASH FLOW AND FINANCIAL POSITION 
The Group’s net cash flow from operations 
was NOK 305.9 million in 2016, compared 

to NOK 217.3 million in 2015. The 
increase in net cash flow from opera-
tions was largely due to the increase 
in the Group’s operating result before 
depreciation, amortisation and write-downs 
(EBITDA). Interest payments on the 
Group’s borrowing portfolio increased 
by NOK 180.7 million in 2016 compared 
to 2015. The change in the Group’s 
working capital in 2016 was NOK -433.3 
million, which was principally due to a 
reversal of provisions made in 2015 in 
relation to the IBM contract.  

Investment in tangible assets totalled 
NOK 161.1 million in 2016, down from 
NOK 296.6 million in 2015. Investment 
in software developed in-house totalled 
NOK 189.4 million in 2016, compared to 
NOK 146.7 million in 2015. Investment 
by the EVRY Financial Services segment 
was higher in 2016 than in 2015, and 
principally related to the development 
of new core banking and payment solutions 
that are based on industry standards 
such as ISO 20022, SOA and BIAN and 
are suitable for the international market. 
No material costs were recognised in 
respect of research and development 
activities in 2016.

Net cash flow from financing activities 
was NOK 227.3 million in 2016. The Group 
refinanced parts of its borrowing portfolio 
in 2016 and, in connection with this, a  
dividend of NOK 1,906.1 million was 
paid to shareholders. Net new borrow-
ing amounted to NOK 2,133.4 million 
in 2016. The Group reported liquidity 
reserves of NOK 2,799.2 million at the 
end of 2016, whereof NOK 990.2 million 
was bank deposits, compared to NOK 
2,209.2 million at the end of 2015. The 
Group’s liquidity situation is regarded 
as good.

The Group’s total assets amounted to 
NOK 10,460.7 million at 31 December 
2016, compared to NOK 11,077.5 
million at 31 December 2015. Intangible 
assets were higher at year-end 2016 
due to a higher level of investment in 
in-house developed software, while 
tangible assets were lower due to a 
lower level of investment in 2016 as well 
as sales of equipment in connection 
with the operations agreement with IBM 

in December 2015. Total non-current 
assets amounted to NOK 7,180.4 million 
at 31 December 2016, of which goodwill 
accounted for 78%. At the end of 2015, 
non-current assets amounted to NOK 
7,434.6 million, of which goodwill  
accounted for 76%. 

The Group’s equity was NOK 193.8 million 
at 31 December 2016, equivalent to an 
equity ratio of 1.9%. This represents a 
decrease from NOK 2,145,6 million at 
the end of 2015, which was equivalent 
to an equity ratio of 19.4%. The Board 
continuously evaluates the Group’s 
equity position based on the underlying 
asset values and the liquidity situation. 
The Group’s equity has been negatively 
impacted by currency fluctuations. The 
fair value of the Group’s equity is consid-
ered satisfactory and liquidity is good.

Net interest-bearing debt was NOK 
6,040.6 million at 31 December 2016, an 
increase of NOK 2,032.4 million from 31 
December 2015. This represents a net 
debt ratio of 31.17 at the close of 2016 as 
compared with 1.87 at the close of 2015.

REPORTING SEGMENTS
The Group reported for three segments 
in 2016: EVRY Financial Services, EVRY 
Norway and EVRY Sweden. In 2016, the 
EVRY Financial Services Segment ac-
counted for 26% of total revenues before 
internal netting, while the EVRY Sweden 
segment accounted for 26% and the 
EVRY Norway segment for 46%.

Note 2 of the consolidated accounts provides 
more detailed information on the Group’s 
reporting segments.

EVRY FINANCIAL SERVICES SEGMENT
EVRY Financial Services offers a broad 
portfolio of solutions and services, and is 
a complete industry vertical responsible 
for all the company’s deliveries to bank 
and finance customers. The solutions 
portfolio includes solutions for all core 
banking services, whether this relates to 
interfaces with end-customers or solutions 
to support a bank’s internal process-
es and employees. The portfolio is 
module-based, and includes banking 
services, transactions systems, payment 
solutions and card services. The portfolio F
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also includes a unique value chain of card 
services that are delivered to banks in 
the Nordic countries and the United 
Kingdom. 

The EVRY Financial Services segment 
reported operating revenue of NOK 
3,133.4 million in 2016, representing a 
decrease in organic revenue of 13.4% 
from 2015. The decrease was due 
to a loss of revenue from DNB in the 
non-mainframe area. After adjusting for 
this, revenue was 2.0% higher than in 
2015. The Nordic card services area con-
tinued to show strong growth in 2016.
The EVRY Financial Services segment 
generated adjusted EBITA of NOK 414.5 
million in 2016, compared to NOK 335.2 
million in 2015. Adjusted EBITA margin 
for 2016 was 13.2% as compared to  
9.3% in 2015. 

The EVRY Financial Services segment’s 
order backlog at 31 December 2016 was 
NOK 8.9 billion, of which NOK 2.9 billion 
is due for delivery in 2017. Several  
strategically important customer 
contracts were renewed in the EVRY 
Financial Services segment in 2016  
(see customer case on page 20). 

EVRY SWEDEN SEGMENT
The EVRY Sweden segment offers 
everything from strategic advice and 
consulting services through to solu-
tions and IT operating services. EVRY 
Sweden offers a significant portfolio of 
industry vertical solutions that combine 
industry-specific insight and business 
understanding with technological 
expertise. EVRY Sweden also delivers 
specialist services independent of  
geographic location and sector based 
on strong specialist expertise, for example 
ERP solutions, mobility, cloud-based 
solutions and Business Intelligence. 
EVRY Sweden also has its own operating 
services organisation, which focuses on 
medium-sized businesses and entities in 
the private and public sectors. 

A new simplified operating model was 
implemented in the EVRY Sweden 
segment in 2016 and the number of 
legal units has been reduced in order to 
harmonise operations, create synergies 
and increase efficiency. 

The EVRY Sweden segment reported 
operating revenue of NOK 3,244.8 
million in 2016, representing a 7.7% 
decrease in organic revenue. This was 
mainly due to lower revenue in the oper-
ating services area.

The EVRY Sweden segment generated 
adjusted EBITA in 2016 of NOK 304.9 
million, representing an adjusted EBITA 
margin of 9.4%. Adjusted EBITA in 2015 
was NOK 241.2 million, with an adjusted 
EBITA margin of 7.0%.

The EVRY Sweden segment’s contractually 
agreed order backlog at 31 December 
2016 was NOK 3.5 billion, of which NOK 
1.5 billion is due for delivery in 2017.

EVRY NORWAY S EG ME NT
The EVRY Norway segment offers 
consulting, infrastructure and operating 
services. EVRY Norway has a significant 
position in the local government and 
healthcare sectors, and is currently 
strengthening its position in other industries 
including retail, oil and gas, and  
insurance. Through its extensive activities, 
EVRY Norway has in-depth technical 
expertise in specialist services that are 
independent of geographic location and 
sector. This includes growth areas such 
as mobility, cloud-based solutions and 
Business Intelligence. 

The EVRY Norway segment reported 
operating revenue of NOK 5,669.4 million 
in 2016, which is a decrease of NOK 
1.6% compared to 2015.

The EVRY Norway segment generated 
adjusted EBITA of NOK 430.1 million in 
2016, representing an adjusted EBITA 
margin of 7.6%. For comparison,  
adjusted EBITA was NOK 111.1 million  
in 2015, representing an adjusted  
EBITA margin of 1.9%.

The EVRY Norway segment’s order 
backlog at 31 December 2016 was NOK 
8.4 billion, of which NOK 3.3 billion is 
due for delivery in 2017.

OTHER
EVRY’s Global Sourcing activities 
accounted for approximately 7% of the 
Group’s revenue in 2016. Deliveries 

from EVRY’s companies in India, Ukraine 
and Latvia to the Group’s Nordic organi- 
sation account for some 40% of total 
revenues for EVRY’s Global Sourcing 
businesses. The other revenue relates to 
other customers, and this ensures that 
the Global Sourcing businesses have a  
profitable and scalable business model.

THE STRUCTURE OF EVRY IN 2016  
EVRY AS is a private limited company 
and the company’s head office is at 
Fornebu outside Oslo. The company 
was converted to a private limited com-
pany from a public limited company  
on 22 February 2016. The executive  
management team had eleven  
members in 2016 and was led by 
CEO Björn Ivroth.

The Group mainly carries out its activi-
ties through wholly-owned companies in 
Norway, Sweden, Denmark and Finland. 
The Group also operates businesses in 
Great Britain, India, Ukraine and Latvia. 

EVRY sees the Nordic region as its 
natural home market. The company 
operates from locations in 50 Nordic 
towns and cities, principally in Norway 
and Sweden, providing the expertise to 
serve customers locally. The company is 
committed to operating with a decen-
tralised organisational structure that is 
able to respond rapidly to customers, 
and has therefore ensured that deci-
sion-making authority is delegated 
appropriately. The company considers 
it very important to ensure that the local 
offices can draw upon the expertise 
and strengths that the Group as a whole 
represents. This is achieved through ap-
propriate organisational and reporting 
arrangements and a group-wide pro-
gram, as well as through arrangements 
for marketing and customer relationship 
management. In addition to its activ-
ities in the Nordic region, EVRY has 
wholly-owned companies in India and 
Ukraine that represent a major part of 
the company’s overall delivery capacity. 
In order to make the best possible use of 
this competence base, these companies 
also have significant customer portfolios 
in addition to their deliveries to EVRY for 
its Nordic customers.

The overall Nordic IT services market 
is estimated to be worth around NOK 
168 billion. Figures from the market 
intelligence firm IDC show that EVRY is 
currently the second largest vendor in 
the Nordic IT services market, the clear 
market leader in Norway and the fourth 
largest vendor in the Swedish market. 
The Group’s market share is estimated 
to be 24.7% in Norway and 5.8% in 
Sweden.

COR POR ATE GOVER NANCE
The Board of EVRY is committed to 
sound corporate governance practic-
es, as this increases confidence in the 
company and contributes to the highest 
possible value creation over time. The 
objective of corporate governance is to 
regulate the division of roles between 
shareholders, the Board of Directors and 
executive management.

EVRY’s general corporate governance 
principles are based on maintaining 
open and reliable lines of communi-
cation, having a Board that is autono-
mous and independent of the Group 
management, having a clear division 
of responsibility between the Board 
and the executive management, and 
treating all shareholders equally. Further 
information on the company’s corporate 
bodies and their function and work can 
be found in the Corporate Governance 
report on page 88 of this annual report.

THE WOR KING ENVIRONMENT, 
THE EXTER NAL ENVIRONMENT 
AND EQUALITY
Implicit in EVRY’s new value proposition, 
“Shape the future today”, is the belief 
that EVRY can help bring about positive 
change for the future. This applies to 
EVRY as a company, to its decision- 
making bodies and to managers and  
employees across the organisation. 
Social responsibility is achieved by 
group-wide targets, the commitment 
of individual employees, and close  
cooperation with customers. The task  
is to minimize EVRY’s impact on the  
environment and to maximise the  
positive impact the company has on the  
environment, working conditions, equal-
ity, society, and customer satisfaction. 
EVRY makes its contribution to creating 

a low-carbon society by implementing 
measures involving its own operations, 
but also most importantly by working 
in collaboration with customers on creat-
ing a sustainable future. Annual targets 
are set for these areas, with reports 
submitted to the executive manage-
ment team.

See the “Business plan” section of this report 
(pages  64 -83) for further information on the 
working environment, absence due to sickness 
and the external environment.

 

R ISK EXPOSU R E AND R ISK 
MANAGEMENT
The overall objective of risk management 
at EVRY is to identify and quantify risks 
in order to provide a basis for decision 
making. In addition, risk management 
forms part of the process of value 
creation by ensuring that risk exposure 
is taken into account in the company’s 
decision-making processes as well as 
ensuring compliance with relevant 
legislation and regulations.

Risk management is an integral part of 
the company’s management model and 
of its financial reporting. The key areas 
of risk that the business units consider to 
be material are monitored as part of the 
executive management’s routine  
supervision of the business areas and 
key financial metrics. In operational 
terms, the company’s objective is to 
integrate systematic risk management 
into the Group’s business processes, 
as well as to support our customers in 
the risk management they carry out in 
relation to their value chains.

EVRY has structured and organised its 
approach to risk management through 
Enterprise Risk Management (ERM), 
which embeds risk management into 
businesses as a normal and routine part 
of activities at every level. ERM ensures a 
shared understanding of the concept of 
risk, defines a group-wide methodology 
for identifying, assessing, managing and 
monitoring risks, and also stipulates risk 
acceptance criteria and frames for risk 
ownership.

Risk management includes all categories 
of risks such as strategic risk, financial 

risk, reputational risk, operational risk,  
technical risk and compliance risk. EVRY 
is committed to making risk management 
an integral part of its corporate culture 
and ensuring it supports all critical  
business processes.

EVRY bases its ERM process on ISO 
31000:2009. Risk assessment is the over-
all process of identifying, analysing and 
evaluating risk. The results of risk assess-
ment are managed by the organisational 
structure, with risk exposure ‘owned’ in 
accordance with the appropriate legal 
structure.

EVRY operates established risk reporting 
procedures for the appropriate  
management groups to report to 
executive management, the Board and 
the Audit Committee, and this involves 
reporting all important and critical risk 
exposure and ensuring that the owner-
ship of responsibility for the exposure 
is identified. EVRY has established a 
risk management system in order to 
support the risk management process 
and ensure traceability and aggregation 
of various risk exposures. In addition to 
producing aggregated risk reporting, 
this system provides detailed informa-
tion on vulnerabilities, which risks the 
vulnerabilities affect and what measures 
the organisation has implemented to 
reduce unacceptable risk exposure. 
This helps line management to follow 
up on the status of measures that have 
been implemented, with ready access to 
information on prioritised tasks.

MAR KET RISK ANALYSIS
Market risk is an expression of the risk 
of market prices and fundamental 
economic circumstances changing, 
such as interest rates and exchange 
rates. EVRY has established a strategy 
to manage its exposure to currency 
and interest rate risks arising from its 
international investments. The strategy 
is designed to ensure a high degree of 
predictability and the lowest possible 
volatility in annual currency gains/losses 
and interest costs.

EVRY is principally exposed to two types 
of currency risk: contractual purchases 
or sales denominated in foreign currency, F
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and foreign investments and future cash 
flows from these investments. EVRY has 
both revenue and costs denominated 
in foreign currencies, and this creates 
some degree of natural hedging between 
financial transactions denominated in 
foreign currency. The Group has also 
established an arrangement for multi-
currency bank accounts for the Group, 
and these accounts are used to reduce 
exposure to currency risk at the Group 
level. The Group hedges future receipts 
and payments denominated in foreign 
currency where the amount is greater 
than the equivalent of NOK 50 million, 
by entering into forward contracts that 
mature on the settlement day for the 
payment. At the end of 2016, the Group 
had borrowed SEK 1,038 million to hedge 
its investment in Sweden. Some of the 
Group’s debt financing is denominated 
in euros, and the Group has entered into 
currency exchange agreements for its 
euro-denominated debt to eliminate its 
exposure to the euro. Cross-currency 
swaps have been entered into for 
EURNOK and EURSEK.

EVRY has established subsidiaries in India 
and Ukraine, and the revenue of these 
two companies is principally denominated 
in euros and US dollars. The Group’s 
currency risk principally relates to the 
Swedish krone, the euro and the US dollar. 

Interest rate risk is the risk that future cash 
flows will fluctuate as a result of changes 
in the general level of interest rates. The 
Group’s exposure to interest rate risk 
relates principally to interest-bearing 
liabilities on floating interest rate terms. 
The Group’s borrowing agreement sets 
a requirement for 50% of its borrowings 
to be hedged at fixed rates until April 
2017. Interest rate risk is managed by 
the use of financial hedging instruments 
such as interest rate swaps to manage the 
balance of fixed rate and floating interest 
rate borrowings.

Note 4 to the consolidated accounts provides 
more detailed information on interest rate hedging 
instruments, together with a sensitivity analysis of 
exposure to currency and interest rate movements.

The company follows the political situation 
in Ukraine closely and takes the measures 

required to ensure the safety of its 
employees. The political situation has, 
however, had only a limited effect on the 
financial results reported by the Ukrainian 
operations for 2016. The Ukrainian authorities 
have ceased to allow money to be taken 
out of the country, which has made it 
impossible to use the liquid assets held 
by the Ukrainian company freely in the 
Group.

CRE DI T RI S K ANALYS I S 
The Group’s total exposure to credit risk 
at 31 December 2016 was NOK 1,641.0 
million. This includes accounts receivable 
and other receivables. The Group’s 
exposure to counterparty risk is moderated 
by the fact that it has a large number of 
customers and its major customers are 
judged to be very strong companies. 
No significant provisions were made for 
losses on accounts receivable in 2016.

L I Q UI DI TY RI S K ANALYS I S 
Liquidity risk arises if the cash flows  
generated by the Group are not sufficient 
to match its financial liabilities as they 
fall due. It is group policy to operate at 
all times with core long-term financing 
arrangements with its banks, in order to 
make it possible to use bank facilities to 
finance investments. The Group restricts 
its use of short-term interest-bearing 
debt, other than its credit facility, in order 
to reduce its exposure to refinancing 
risk. Financing for significant corporate 
acquisitions is evaluated on a case by 
case basis.

The Group monitors its liquidity daily, and 
produces rolling liquidity forecasts on a 
twelve-monthly basis in order to identify 
liquidity requirements in future periods.

MARK E T O UT LO O K
Understanding how digital solutions, 
new delivery models and network 
effects can be used to engage with 
customers and can change behaviours 
is central to the digital transformation. 
Digitalisation and digital transformation 
are creating an increasing need for 
change and flexibility in both an 
organisational and technological 
sense. Companies that are able to 
create high-quality dialogue with their 
customers, to combine and process 

information, and to tailor their offer and 
react quickly and agilely can achieve 
significant competitive advantages. 
Similarly, public sector organisations 
that are able to adapt, modernise and 
improve the efficiency of the services 
they offer, can make significant savings 
and free up valuable resources.

In the years ahead EVRY will strengthen 
its strategy of creating digital advantages 
that leave their mark. EVRY’s constantly 
increasing competitiveness is a result of 
the company’s ability to adapt and change 
in line with its customers’ present and 
future needs. To build on this position, 
the company continues to dedicate 
significant resources to developing its 
expertise and to attracting new talent.

SHAR EHOLDER  INFOR MATION
Lyngen Bidco AS, a company indirectly 
controlled by private equity funds  
managed by Apax Partners LLP, was the 
largest shareholder in the company at 31 

December 2016, with 88.0% of the total 
share capital. There were 535 share- 
holders as of 31 December 2016. Further 
information is provided in Note 18 to the 
consolidated accounts.

ALLOCATION OF THE 2016 R ESULT
The parent company recorded a loss for 
the year of NOK 112.3 million in 2016,  
which is allocated against other equity.

The company’s dividend policy is to 
distribute a dividend equivalent to 
20-50% of the Group’s normalised 
profit. Extraordinary dividends may be 
distributed in particular circumstances, 
and will be evaluated on a case-by-case 
basis. In connection with the company’s 
refinancing of parts its borrowing 
portfolio in June 2016, an extraordinary 
dividend of NOK 7.13 per share was 
paid out, equivalent to NOK 1,906.1 
million, on the basis of the results for the 
2015 financial year.

No dividend is proposed in respect of 
the 2016 financial year.

The Group has prepared its accounts 
on the going concern assumption, 
and the Board confirms in accordance 
with Section 3-3 of the Norwegian 
Accounting Act that the going concern 
assumption is applicable. The Group’s 
reported results, its business strategy 
and its current budgets and financing, 
provide the basis for the going concern 
assumption.

BÆR UM, 3 0 MARCH 2 017,  B OAR D OF DIR ECTOR S OF EVRY AS

Salim Nathoo 
CHAIRMAN OF  

THE BOARD
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