
 
 
 
 
 
 

 
 
 

 
Fundraising & Marketing Officer 

 
Candidate Information Pack 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
Charity number: 313007 



 
 

 1 

 

 
 
 
 

Contents                Page 
 
Welcome letter from the CEO      2 

Background information       3 

Organisational structure        7 

Job Description        8 

Person Specification       9 

How to apply and recruitment timetable     11 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 2 

 

Welcome letter from the CEO 
 
 

Thank you for your interest in the Fundraising & Marketing Officer role at 

Buttle UK.  

This is a significant time for the charity.  We have developed an innovative 

and successful new approach to our grant giving – providing the vulnerable 

children and young people we support with a holistic package of funding that 

not only helps them overcome a crisis, but removes the barriers to them 

unlocking their potential in the longer term.  

To help us fund more of these Chances for Children grants we launched a 

fundraising campaign with an ambitious target over the next 5 years. We are 

thrilled we have reached over £4.3m to date, with many more fundraising 

opportunities in the pipeline. 

There is an ever-increasing number of children and young people in the UK 

living in poverty without being able to access basic support. This means that 

there is an even greater need for the creative grant giving for which Buttle UK 

is known.   

We are at a pivotal point in our journey which provides an opportunity for the 

successful candidate to help us implement our strategy and develop our 

ambition to help thousands more vulnerable children and young people in the 

future.  

 

 
Joseph Howes 
Chief Executive Officer 
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Background Information 
 
Buttle UK: here to give children and young people a chance for change 
 
Since 1953 Buttle UK has been creating chances for change for tens of 
thousands of children, all across the UK, through direct financial support.  This 
is done through a unique network of over 4,000 support organisations, made 
up of other charities, children’s services departments and housing 
associations. 
 
In the past few years Buttle UK has tested a new type of grant that involves a 
holistic funding package for each family or young person. The value of these - 
which we call Chances for Children grants - is up to £2,000. The results of 
testing our Chances for Children grants have been overwhelmingly positive 
with a clear impact for the grant recipients far beyond their monetary value, 
including children affected by domestic abuse, estranged young people and 
struggling families.  
 
Through these grants we have been working more closely with local support 
organisations and this approach has been extremely beneficial in itself, both 
in terms of ensuring we are targeting the funds at the children and young 
people who need them most, but also in the way that the grants can support 
these organisations’ own objectives for their clients. 
 
Chances for Children grants can fund a wide range of costs, including items to 
meet immediate material need such as cookers, fridges and children’s beds 
as well as things to support children in the longer-term like computers, 
counselling, therapy or after-school activities.  
 
In some cases it can mean a place at a boarding school.  Buttle UK has 
offered this type of support for all of its 65 years and for children living in very 
chaotic and disrupted homes, and who are at future risk of going into care.  
We know that for the right child this can be a transformational opportunity. 
 
Our Chances for Children grants are swift, direct and personalised. We have 
offices in each country of the UK to ensure that we respond to local 
circumstances. We have partnerships with thousands of people and 
organisations working at the frontline of social care.  Through a process of 
monitoring and evaluation of the impact of our grant giving we are able to 
understand better the needs of individual children and young people, getting 
to grips with both the longer- and shorter-term needs that our grants can meet 
effectively. This positions us as a credible “thought leader”, a role we wish to 
develop further. 
 
Over the past six decades we have safeguarded and grown the financial 
endowment that was left to us by our founder, Frank Buttle. At the same time, 
we’ve honoured his memory as an independent thinker and a pioneering force 
for change by using the insights and learning we gain from a unique data set 
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generated through our grants database. This provides us with a platform to 
undertake ground-breaking research and speak out about the issues which 
vulnerable children and young people in the UK face, and what works to 
remove the barriers in their lives in a cost effective and efficient way.  
 
We have a board of trustees fully committed to the exciting innovations we 
have made in our grant giving and dedicated to seeing the approach develop 
and grow, allowing us to offer these larger grants to more children and young 
people across the UK in the years to come. So we have ambitious plans for 
the future, supported by a fundraising campaign to raise £10m, through which 
we are pleased to have raised over £4.3m of our target to date.  
 
As a result of the Campaign we have established a growing group of major 
donors, and a range of new corporate partnerships.  There have been some 
exciting developments in the last year in particular. We held our first gala 
event raising over £220k, featuring a guest performance from Gary Barlow. 
And we launched an exciting new initiative called Beds for Kids, with Dreams 
Beds and The Sun newspaper, leading to us becoming Dreams official charity 
partner. 
 
It is a significant time in our history. 
 
We are therefore looking for a Fundraising and Marketing Officer to help us 
with the next phase of developing in our fundraising and marketing, to build on 
the momentum created so far and reach our goal of £10m  Specifically, you 
will: 

• Be responsible for managing relationships with some of our corporate 
partners and individual supporters 

• Manage all of our social media 

• Create marketing and promotional material for fundraising, 
communications and PR 

• Develop and support the delivery of a range of fundraising events 
 
Frank Buttle’s legacy allows us to cover all of own administration costs.  This 
means 100% of a donation generated through the Campaign can go directly 
to support a child or young person.   
 
Now is a time when our grants are needed more than ever. We want to give 
thousands more children in crisis a chance for change.  This role will make a 
direct contribution to that goal.  
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Our vision  

Giving children, young people and families a chance for change. 
 

Our mission 
 

The maintenance, education and advancement in life of children and young 
people who through poverty and family circumstances are in need of, and will 
benefit significantly from, Buttle UK’s support. 
 

Our values 
 
Non-judgmental. Focused on the needs of the child without passing 
comment on those around them. 
 
Expert. Can be trusted by donors to make a difference with their money. Can 
be relied on by beneficiaries to do the right thing for them, championing their 
cause if it is being overlooked. Having the courage of our convictions, to back 
a solution that may be divisive or challenging. 
 
Personal. Not a huge corporate entity – a small organisation inspired by one 
visionary.  
 
Flexibility. Able to answer to the needs of individuals with bespoke solutions. 
 
Practical. The on-the-ground knowledge and years of experience to develop 
solutions that work in the real world – not just on paper. Innovative where a 
new solution or approach is needed. 
 
Connected. Working in partnership with the front line workers who 
understand the problems and are aware of those most in need of help. 
 
Entrepreneurial. True to Frank Buttle’s vision, constantly seeking new 
solutions, unencumbered by layers of bureaucracy or process. 
  



 
 

 6 

Bev’s Story 
 
Bev has had a difficult life. Becoming a grandmother was a turning point for 
her; she realised then that she had never been a parent to her own children. 
Bev had worked really hard to turn her life around and was mortified to see 
her daughter making similar mistakes to her.  
  
On Christmas Day in 2015 she was forced to take her grandchildren in to live 
with her full-time. With three distressed children to look after, Bev was unable 
to stay in work. She had rescued her current fridge-freezer from the scrap 
heap seven years ago; it leaked and caused the children to become ill. The 
youngest grandchild’s bed had to be thrown away because it was infested 
with bed bugs.  
 
In addition to a fridge-freezer, a Chances for Children grant funded a new bed 
and new bedding and towels for all the children.  
  
Critically we also funded after school activities for all the children; gymnastics 
for the youngest, football sessions for the middle child and boxing lessons for 
the eldest grandson. This intervention has helped to give structure to the 
children’s lives, ensuring they don’t head down the same troubled path that 
Bev and her daughter had taken.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Watch Bev’s story 
 
Watch the story of others that have benefited from Chances for Children 
grants 
  

https://www.youtube.com/watch?time_continue=2&v=hA0N5r_sqdA
mailto:https://www.youtube.com/watch?v=siXiMYxiDGA&feature=youtu.be
mailto:https://www.youtube.com/watch?v=siXiMYxiDGA&feature=youtu.be
mailto:https://www.youtube.com/watch?v=siXiMYxiDGA&feature=youtu.be
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Organisational structure 
 
 
 

 
 
 
 



 
 

 8 

JOB DESCRIPTION 
 
Job Title:  Fundraising and Marketing Officer 
 
Responsible to: Director of Fundraising and Marketing 
 
Objectives: Through the growth of income, to maximise Buttle UK’s ability 

to meet the needs of its beneficiaries, and to communicate the 
mission and work of Buttle UK so that it motivates and inspires 
all its external audiences.  To take a key role in delivering 
Buttle UK’s key fundraising and marketing initiative, such as 
the Chances for Children Campaign. 

   
Hours:   35 hours per week 
 
Location:  Victoria, London 
 
 
PRINCIPAL RESPONSIBILITIES 
              
1 To take responsibility for meeting, or exceeding, an agreed annual fundraising 

income target. 
 
2 To research, identify and help evaluate a range of new and existing funding 

sources (in particular, high net worth individuals and companies), and then 
present this information to other members of the fundraising team, CEO and the 
Chances for Children Campaign Board, or take responsibility for developing the 
relationships personally. 

 
3 To develop and manage relationships with a range of donors, specifically 

individuals and companies, ensuring stewardship plans are developed for each 
and delivered successfully. 

 
4 To lead on the development of high quality, communication materials, to both 

potential and existing supporters, to inspire them in their support for Buttle UK 
and the Chances for Children Campaign. 

 
5 To take the lead, with the support of the Grant Development Team, in producing 

highly impactful and motivating stories that represent the work of Buttle UK for a 
variety of fundraising and other audiences. 

 
6 To produce materials for use in communications and PR activity, including 

identifying and liaising with beneficiaries to act as case studies and developing 
copy, including the preparation of statistics and other data. 

 
7 To plan and to take the lead on delivery of high-quality supporter events, which 

maximise the use of existing resources, and deliver a highly motivating 
experience of the charity’s work, from smaller engagements events for targeted 
supporters to larger challenge and mass participation events. 

 
8 To take the lead in developing plans to maximise the Buttle UK online presence, 

in order to encourage donations and raise awareness of the organisations work.  
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To also take the lead on new online initiatives, developing the use of social media 
and supporting the overall development of Buttle UK’s website. 

 
9 To support the development of an Ambassador’s programme, in particular as it 

relates to involving ex-beneficiaries of Buttle UK in fundraising and marketing 
initiatives. 

 
10 To manage and develop the use of the fundraising database. Record all 

fundraising activities and income, prepare mailing data and producing 
management reports on donor details, funds raised and publicity mailings. 

 
11 To monitor and report on budgets that relate to agreed activity. 
 
12 To ensure that all fundraising activities are fully integrated within the wider staff 

team. To make sure all funding proposals are viable before submission, and that 
staff can access relevant information on existing donors and secured funding. 

 
13 To undertake such other responsibilities as directed by the Chief Executive or 

Director of Fundraising and Marketing, and to work in a flexible way when the 
occasion arises so that tasks, which are not specifically covered in the job 
description, are completed. 

 
14 To assess and take responsibility for one’s own performance. 

 
 

PERSON SPECIFICATION 
Experience 
 

1. Experience in a fundraising, marketing or comparable environment. 
2. Experience in managing a range of supporter/client relationships to achieve 

a clearly defined outcome. 
3. Excellent communications skills, both written and verbal. 
4. Proven research skills. 
5. Proven IT skills, with experience of using databases. 
6. Good knowledge of the charity sector. 
7. Excellent administrative skills. 

 
Skills & Abilities 
 

1. Driven to meet and exceed targets.  
2. Understanding of what is required to develop long-term and productive 

partnerships and relationships. 
3. Ability to work independently, take initiative and be self-motivating; but also to 

make a valuable contribution to a small team. 
4. Ability to present information effectively both in writing and in person. 
5. Ability to “sell” a cause successfully and be persuasive. 
6. Willingness to use the telephone to pursue cold leads and build relationships 

with potential funders and supporters. 
7. Ability to write compelling copy for a range of audiences, from detailed 

fundraising bids to communications via social media. 
8. The capacity to think creatively and find solutions to problems when they 

arise. 
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9. Excellent organisational ability, to manage and prioritise a workload. 
10. High standard of literacy and numeracy. 

 
 
Attitudes 
 

1. A self-starter with energy and drive, who is motivated to make a direct ask of 
a donor or supporter, but is resilient if a donor says ‘no’. 

2. Commitment to promote the best interests of children and young people. 
3. Empathetic and non-judgmental towards the needs of children and families 

living in poverty. 
4. Prepared to work flexible hours. 
5. Willingness to help with requests made by colleagues. 
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Recruitment timetable 
 
Please send a supporting statement that describes both why you are 
interested in the role and how you meet the person specification, along with a 
CV, to: richardb@buttleuk.org  
 

Activity 
 

Date 

Closing date for applications 
 

16th July 2019 

Shortlisting completed by 
 

17th July 2019 

Formal Interview & Test 
 

22nd July 2019 

 
 
The appointment will be made subject to satisfactory references. 
 
 
 
 
 
 
 

mailto:richardb@buttleuk.org

