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Welcome to this edition of the newsletter. We have had an amazingly busy 
few months since the last one just before Christmas.

Our 2013 campaign for Ovarian Cancer Awareness Month (OCAM), focusing 
on hereditary and genetic disease, has had real pick-up in both national and 
regional media, reaching over 11 million people so far. We are urging women 
to fi nd out whether there is breast and ovarian cancer in their family history, 
and to seek advice if two or more close family members have had the disease. 
During OCAM many of you helped out by giving interviews and advice to your 
communities, or in some cases to the nation. You got up early, you worked late, 
and you were photographed and quoted. We are very grateful. Thank you.

We have reviewed our information materials, and have new photography to 
update our image and help explain what we are trying to do.

Our new fi lm has been playing on YouTube since OCAM and gives us all a 
powerful message about how ovarian cancer affects women and families. 
Please watch to fi nd out more; and send the link to your friends and family, 
tweet and help us to get the message out. For a behind-the-scenes insight 
into the making of the fi lm do read the article on the inside back cover.

All the images we are using are of real people affected by the disease. 
Thank you if you have helped on this journey.

The Department of Health's awareness trial has also been completed. We 
keenly anticipate the fi ndings to see if, fi nally, the government takes raising 
awareness of ovarian cancer seriously.

Plus, there is lots of science news for you keep up with. I hope you fi nd the 
newsletter as interesting to read as we did when we put it together.

Gilda Witte
Chief Executive

BENCH TO BEDSIDE

A roundup of new developments 
in ovarian cancer research
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WORLD FIRST: 
ALFAPUMP®

The Ovarian Cancer Action 
Research Centre is leading 
the way in the treatment 
of malignant ascites 
(fl uid in the abdomen) for 
ovarian cancer patients. 

In February an ovarian 
cancer patient at 
Hammersmith Hospital 
was the world's fi rst 
cancer patient to be 
fi tted with an Alfapump® 
system – a battery 
operated device that is 
placed under the skin 
and drains fl uid from the 
abdomen into the bladder, 
where it is then expelled 
naturally in the urine.

Malignant ascites is a 
common complication 
of ovarian cancer and a 
debilitating condition 
for patients. It is hoped 
the Alfapump® will help 
improve patient symptom 
control and avoid the need 
for recurrent admissions 
for ascites drainage. It 
could also provide a new 
way to easily and regularly 
examine cancer cells 

passed out in the urine, 
without the need for biopsy.  

Professor Hani Gabra, 
Director of the Ovarian 
Cancer Action Research 
Centre believes the 
Alfapump® offers an 
exciting opportunity. 'My 
hope is that this will be 
a major breakthrough in 
the treatment of ovarian 
cancer,' he said. 'The pump 
could provide a new means 
to monitor ovarian cancer 
patients more closely and 
tailor our care to individual 
patients. We are now 
planning a multi-centre 
study to confi rm the effi cacy 
of the pump in patients.'

NEW GENETIC 
MARKERS
An international research 
project has compared the 
genetic makeup of 16,000 
ovarian cancer patients 
with 26,000 healthy women 
to fi nd eight new gene 
regions that raise the risk 
of the disease, bringing 
the known total to 12.

The study was part of a 
research collaboration 

involving 130 institutions 
from around the world. 
Known as the Collaborative 
Oncological Gene-
environment Study it 
provided genotyping 
results from more than 
250,000 individuals and 
looked at DNA sequences 
involved in three hormone-
related cancers: ovarian, 
breast and prostate.

'It's interesting to note 
that many of the big 
breakthroughs for ovarian 
cancer research have 
come through research 
originally undertaken 
for breast cancer,' said 
Ovarian Cancer Action's 
Chief Executive, Gilda 
Witte. 'Identifying these 
new genetic markers will 
help develop tests to 
more accurately predict 
a woman's lifetime risk of 
developing ovarian cancer, 
and more targeted and 
effective future treatments.'

NICE REJECTS 
AVASTIN
The National Institute for 
Health Care Excellence 

(NICE) has published 
a negative fi nal 
recommendation for the 
use of Avastin (known 
generically as bevacizumab) 
in combination with 
chemotherapy as a 
treatment for women 
with newly-diagnosed, 
advanced ovarian cancer.

The Scottish Medicines 
Consortium reached a 
similar conclusion last 
December, having found 
that the treatment's cost 
in relation to its health 
benefi ts was not suffi cient.

Gilda Witte, Ovarian 
Cancer Action's Chief 
Executive said: 'The 
data is inconclusive, so 
it's diffi cult for NICE to 
recommend Avastin as 
a later stage treatment. 
And the signifi cant cost of 
Avastin may have been the 
defi ning contributing factor 
in this decision. It's very 
frustrating that there are so 
few options for women with 
advanced ovarian cancer. 
More research is required 
to improve this situation.'
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BENCH
TO BEDSIDE

Dr Euan Stronach and Elisa Zanini 
at the Research Centre
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When the Department of 
Health announced last year 
that ovarian cancer was going 
to be included in their Be 
Clear on Cancer campaign 
we all cheered. To get 
government backing for a 
public awareness campaign 
is a huge step forward. 

At the beginning of this 
year the Department of 
Health ran some regional 
pilot campaigns to test 
different approaches 
and we hope a national 
campaign will be rolled out 
in the next few months. 

And there has been more 
good news, because the 
Department told us recently 
that it is extending its Quality 
of Life survey to some ovarian 
cancer patients. As well as 
monitoring how patients 
are treated, the survey asks 
patients for their feelings 
on survivorship, and this 
sort of feedback can only 
help improve treatment.

'Suddenly things seem 
to be moving,' says Dan 
McLean, Ovarian Cancer 
Action's Head of External 
Affairs. 'The Be Clear on 
Cancer campaign is the 
UK's very fi rst government 
funded awareness campaign 
for ovarian cancer. All the 
specialist ovarian cancer 
charities recognise this as 
the milestone it is and we've 
come together to keep the 
campaign momentum going.

'Ovarian cancer is such 
a complex disease it can 
only be tackled with true 
teamwork.'

LET'S BE 
CLEAR!

WE NEED
RESPONSIBLE
INNOVATION

When Lord Maurice Saatchi 
launched his Private Members' 
Medical Innovation Bill in 
December last year, Ovarian 
Cancer Action attended the press 
conference to offer its support. 
Allyson Kaye, the charity's Chair, 
and Gilda Witte, Chief Executive, 
were joined by six Ovarian 
Cancer Action Voices for the 
event at the House of Lords.

Lord Saatchi's wife, the novelist 
Josephine Hart, lost her battle 
with ovarian cancer in June 
2011 and the bill aims to 
clarify the difference between 
'responsible innovation' and 
'reckless experimentation'.

At the press conference Lord 
Saatchi pointed out that survival 
rates for ovarian cancer in the UK 
have not changed for 30 years 
and described the current law 
as a barrier to doctors trying to 
cure cancer. He believes doctors 
are deterred from pushing the 
boundaries to try new treatments 
in case they are sued.

The Medical Innovation Bill 
would allow doctors (with the 
patient's consent, and in cases 
where the evidence on standard 

treatments is unclear) to innovate. 
It recognises that innovation may 
involve a multi-disciplinary team 
so doctors could review a case 
with other experts to come to a 
collective decision on treatment. 
Following the correct processes 
would give them a legal defence 
if things went wrong.

The bill includes safeguards in 
relation to transparency and 
accountability. It also states 
specifically that no doctor would 
be allowed to innovate without 
the consents required by law; and 
that treatment must always be in 
the best interests of the patient.

After the press conference, Gilda 
Witte, Ovarian Cancer Action's 
Chief Executive said: 'This event 
generated a lot of press attention 
and was a very public platform 
to ask why – in comparison with 
the incredible medical advances 
that have been made in many 
other type of cancer over the 
last 30 years – there has been 
relatively little advancement in 
the treatment of ovarian cancer.'

We will keep you informed 
on the bill's progress.

Lord Saatchi with Florence Wilks,
one of our Ovarian Cancer Action Voices



OVARIAN CANCER ACTION
NEVER STANDS STILL
Our Research Centre – founded in 2006 and still the UK's only dedicated ovarian cancer research institution – is a 
world leader, driving ground-breaking research. And we're constantly working to raise awareness of ovarian cancer 
and its symptoms. We'd like to celebrate with you just some of Ovarian Cancer Action's key achievements over the 
past few years.

2005 • Ovarian Cancer Action (OCA) is founded by Allyson Kaye as a campaigning organisation to 
raise awareness of the disease amongst women and to fi ght for symptom recognition.  

2006

2007

• The Ovarian Cancer Action Research Centre (OCARC) is founded, following a competitive 
review, in partnership with Imperial College London, Hammersmith Hospital, the Royal 
Marsden Hospital and the Institute of Cancer Research.  

• OCA is awarded the fi rst government grant of £46,000 for raising awareness of the symptoms 
of ovarian cancer, showing the reach and impact of the charity's campaigning.

• OCA conducted the fi rst national ovarian cancer awareness campaign, distributing leafl ets 
and posters to every GP's surgery.

2010 • The number of OCA Voices increased to over one hundred across the UK.

• The charity's growth prompted a move to its own offi ces in central London.

2008 • OCA is awarded two key strategic grants of £1m each from The Freemasons' Grand Charity 
and The Maurice Wohl Charitable Foundation.

2009

2011

2012

• The OCARC relocated to new, expanded laboratories at Imperial College London's Institute 
of Reproductive and Developmental Biology adjoining Hammersmith Hospital.

• The Department of Health ratifi ed key messages on ovarian cancer symptoms. These 
symptoms were recognised as persistent pelvic and stomach pain, persistent bloating and 
diffi culty in eating and feeling full quickly. OCA launched a national advertising campaign 
around these messages.

• Having completed its fi rst clinical trial (with GlaxoSmithKline) the OCARC was awarded a GSK 
Gold Award for the fastest trial to recruit its fi rst patient and the fastest trial to complete.  

• OCA partnered with the National Institute of Health and Care Excellence to promote the 
launch of the fi rst NICE guidelines on the diagnosis of ovarian cancer which instructed GPs to 
test women over 50 with symptoms of ovarian cancer.

• The charity's 12th international conference led to the creation of a nine point action plan 
– Rethinking Ovarian Cancer – published in the journal Nature Reviews Cancer.

2013 • The world's fi rst cancer patient was fi tted with an Alfapump®. Developed with the OCARC, 
this is a mechanism for managing malignant ascites (abdominal fl uid).  

• During Ovarian Cancer Awareness Month a Fact File and online learning module were sent 
to GPs across the UK in partnership with GP magazine. A major press campaign resulted in 
press coverage with a potential audience reach of over 11 million.

• OCA launched BriTROC (British Translational Research in Ovarian Cancer Consortium), the 
fi rst UK-wide collaboration on ovarian cancer research involving eight centres around the UK.

• The Research Centre had a scientifi c fi ve year review conducted by an international panel 
of experts which concluded: 'The project is ambitious and the proposal is innovative and 
insightful. This is important work and if it can be achieved, this is the team which will do it.'

• OCA Voices attend the launch of Lord Saatchi's Medical Innovation Bill in the House of Lords.
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Ovarian cancer is 
notoriously diffi cult to 
diagnose, yet if treated 
in its early stages survival 
rates can be as high as 
90%. So raising awareness 
of the symptoms is one of 
the best ways to save lives.

'Our message has to be 
direct and memorable,' 
Abi says. 'I meet hundreds 
of women at events around 
the country, and the one 
thing they all have in 
common is the feeling of 
shock when they realise 
how little they know 
about ovarian cancer.'

Ovarian Cancer Action 
has recently updated 
and improved its 
awareness materials. 

A new Fact File was 
sent to 34,000 GPs 
at the beginning of 
March (Ovarian Cancer 
Awareness Month). 

The fi le includes the 
latest information on the 
symptoms and diagnosis 
of ovarian cancer, and 
access to an online 
learning module that 
will count towards the 
Continuous Professional 

Development credits 
system for GPs in the UK.

Other materials have 
been redesigned using 
simple, eye-catching 
graphics. There are two 
new leafl ets: 'Ovarian 
Cancer – What you need to 
know' explains risk factors 
and the different stages 
of the disease; and a new, 
concise symptoms leafl et 
called 'Ovarian Cancer – 
Symptoms you shouldn’t 
ignore'. The Symptoms 
Diary has also been revised 
to make it easier to use. 

Abi works hard to 
communicate the 
symptoms message to as 
many women as possible, 
attending conferences and 
events to meet healthcare 
professionals and the 
public. She also works 
with women's community 
groups, especially those 
with a higher hereditary 
risk of ovarian cancer, 
such as Ashkenazi Jews, 
Pakistani and Polish women, 
and women over 50.

'I'm particularly pleased 
our awareness materials 
are now available in several 
different languages,' says 
Abi. 'We have versions in 
Urdu, Punjabi, Hindi, Polish, 
Chinese and Turkish on our 
website, and I'm currently 
working to produce a Welsh 
language symptoms leafl et.'

Workplace presentations 
are another powerful 
way to communicate the 
symptoms message. 'Apart 
from providing information, 
these meetings allow 
women to ask questions 
they may be too scared 
to ask their doctor,' says 
Abi. 'I've realised, for 
example, that there's a 
lot of confusion about 
the difference between 
cervical and ovarian cancer. 
Talking helps clear up the 
misunderstandings.'

Now ovarian cancer is 
part of the Department 
of Health's Be Clear 
on Cancer campaign, 
raising awareness is 
being taken to a new 
level and there is further 
impetus to Abi's work. 

'I've worked in other areas 
of cancer health where 
awareness is high, so it was 
a big surprise to see how 
much needs to be done to 
improve things for ovarian 
cancer,' she says. 'This job 
is so rewarding because 
I can see we're making a 
difference and I'm proud 
to be part of that change.'

IT'S ALL ABOUT
SAVING LIVES

'IF WE DON'T RAISE AWARENESS OF
 OVARIAN CANCER, WE WON'T SAVE 

LIVES. IT'S THAT SIMPLE,' SAYS ABI 
BEGHO, OVARIAN CANCER ACTION'S

 HEALTHCARE PROJECT MANAGER
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Ovarian Cancer Action has:

AWARENESS PACKS
• Sent over 500 awareness packs to businesses and 

organisations across the UK, including churches,   
women's groups, pharmacies (Asda, Morrisons,  
Co-op, Sykes, W.A. Salter and others), private 
hospitals and Macmillan Information Centres.

EVENTS & CONFERENCES
• Attended more more than 30 events and 

conferences, including the UNISON Women's 
Conference, Health & Wellbeing at Work, The 
RCN Congress, Primary Care 2012, The Vitality 
Show, and the London Health Improvement 
Board's 'Get to Know Cancer' pop-up shop.

PRESENTATIONS
• Given presentations at a number of organisations, 

including the Asian Women's Resource Centre, 
the Association for Continence Advice, the 
Atomic Weapons Establishment, the Henna Asian 
Women's Group, the London Jewish Cultural 
Centre, Savills, SHIFA and Simmons and Simmons.

RAISING 
AWARENESS
In the past twelve months...

OVARIAN CANCER:
What to look out for

If you're regularly getting these symptoms, your body may be telling you to get tested for ovarian cancer:

If you're getting any of these symptoms on most days, do talk to your GP. It's helpful to go prepared with 
a Symptoms Diary (you can download a copy from our website at www.ovarian.org.uk/about-ovarian-
cancer/symptoms/) There might be nothing to worry about, but it's best to get yourself checked out.

Other symptoms you may have noticed include back pain, changes in your bowel habits (diarrhoea or 
constipation) or feeling tired all the time. Don't wait for symptoms like these to go away on their own. 
If you were to have ovarian cancer, catching it early could save your life.

• Persistent stomach pain
• Persistent bloating

• Finding it diffi cult to eat, or feeling full quickly
• Needing to wee more often

PHOTOGRAPHS OF OUR
VOICES INCLUDED IN OUR NEW

 INFORMATION MATERIALS
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Alaric
Shorter

Allie
Boddington  

Donna
Smith

Helen
Macfarlane

James
Birrell

Joe
Hall

Lawrence
Roy

Nick
Marshall

TRIUMPH!

GOLD

Congratulations to nine of our fantastic 
supporters who ran in this year's Virgin 
London Marathon to raise money for Ovarian 
Cancer Action. We would like to thank all 
our runners for their outstanding efforts: 

• James Birrell
6h 1min 4s 

• Allie Boddington 
5h 29min 49s 

• Sharon Evans
4h 59min 25s

• Joe Hall
4h 25min 21s

• Helen Macfarlane
6h 17min 16s

• Nick Marshall
5h 4min 8s

• Lawrence Roy
5h 9min 32s

• Alaric Shorter
4h 2min 47s

• Donna Smith
3h 35min 11s

Tony Hadley, the ex-lead 
singer with Spandau 
Ballet, made a surprise 
appearance at Ovarian 
Cancer Action's Wonder 
Ball in March, singing 
a medley of the band's 
greatest hits, including 
the iconic 'Gold'.

The ball was organised in 
conjunction with Marks & 
Spencer and held at The 
Savoy Hotel in London 

to mark the launch of 
Ovarian Cancer Awareness 
Month. It was a sell-out, 
with 320 guests enjoying 
a glittering evening that 
began with a champagne 
reception and ended with 
dancing until 1.00am.

In between there was a 
candlelit dinner and a 
lively fundraising auction 
overseen by MC Martin 
Clarkson, with some 

fabulous lots, including a 
beautiful Jenny Packham 
gown and lunch with 
Joanna Lumley.

Perhaps the performance 
of the evening was one of 
our star supporters, Karen 
Fraser, who successfully 
bid for the chance to sing 
a duet with Tony Hadley on 
stage. 'Spandau Ballet is 
one of my all-time favourite 
bands and singing with 

Tony Hadley was a once-in-
a-lifetime experience,' said 
Karen. 'My mum came up 
on stage with me, and we 
were both able to chat with 
him afterwards – he was 
just delightful! The Wonder 
Ball was such a special 
event in so many ways and 
very close to our hearts 
because my mum has 
lost two sisters to ovarian 
cancer in the last few years.' 

LONDON MARATHON, 21 APRIL 2013

THE WONDER BALL, 1 MARCH 2013
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PRUDENTIAL RIDELONDON-SURREY 100, 4 AUGUST 2013

The Prudential 
RideLondon-Surrey 100 
is a brand new cycling 
road race, which will 
blast into the British 
sporting calendar on 
Sunday, 4 August. It's a 
chance for keen cyclists 
to experience the 
route made famous at 
last summer's London 
Olympic Games, and 25 
Ovarian Cancer Action 
supporters have taken 
up the challenge. 

RideLondon is the fi rst 
Olympic cycling legacy 
event – a weekend 
series of races for 

amateurs, professionals 
and hand-cyclists. 
Starting at the new 
Queen Elizabeth 
Olympic Park, the 
challenge will follow 
a 100-mile route on 
closed roads through 
the capital and the 
Surrey countryside, 
before fi nishing on 
the Mall in central 
London. The race is 
open to both club and 
recreational cyclists 
and our team will be 
testing themselves 
against some of the 
country's top amateur 

cyclists as well as raising 
money for the charity.

'With more than 20,000 
riders, the RideLondon-
Surrey 100 will be a 
spectacular occasion,' 
says Nina Gopal, 
Ovarian Cancer Action's 
Head of Fundraising. 
'And after it's fi nished, 
the route is going to 
be extended for a 
race involving around 
150 of the world's top 
professional cyclists. 
We're really delighted 
to be involved with 
another iconic sporting 
event for London.' 

TESTING THEMSELVES 
AGAINST THE BEST

KNICTURES – FROM 11 MAY 2013

'We want our teal 
knickers to be seen 
everywhere,' says 
Nina Gopal, Ovarian 
Cancer Action's Head 
of Fundraising. 'And 
whether you wear 
them sailing in Sydney 
Harbour, watching the 
penguins at London 
Zoo, or trampolining 
in the garden – we 
want pictures!'

Last year Cary Cochrane 
(the driving force behind 
the Walkathong and one 
of our most committed 
supporters) persuaded 

her family and friends 
to pose in our knickers 
around the world. This 
year we want them to be 
photographed anywhere 
and everywhere. So why 
not join in the fun?

The knickers are 
available to buy online 
from Marks & Spencer 
from 11 May. They cost 
just £2.00 and 50p from 
every purchase will be 
donated to Ovarian 
Cancer Action.

Once you have your 
knickers just pull them 

on 'Superman-style' 
and start snapping. 
Email your photos to 
media@ovarian.org.uk
and share them with 
family and friends. 
Each week there will 
be a prize for the best 
KnicPic. 

Don't delay! Buy your 
knickers online before 
they sell out and take 
them with you wherever 
you go. Who knows 
when you're going 
to get that Knictures 
photo-opportunity 
of a lifetime?

Join in the fun!
Buy your teal knickers from 
www.marksandspencer.com

Find out more about Knictures 
Visit: www.ovarian.org.uk 
Facebook: ovariancanceraction
Call: 0300 456 4700

WEAR WITH PRIDE!
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'And I am lucky to be 
standing. Professor Gabra 
told me later that my 
Chiswick GP saved my 
life,' writes Helen Poskitt. 

I'd only visited Dr 
Hargreaves for advice 
about a chronic sore 
elbow. On my way out, I 
joked about my protruding 
stomach. It was like a 
drum, but I put this down 
to strong stomach muscles 
battling middle-aged 
spread – I was 49 after all.

The doctor looked 
worried and quickly asked 
to give me an internal 
examination. She told 
me there was something 
there that shouldn't be 
and rang the hospital to 
book an emergency scan. 
It was a hot summer's 
day in 2006; I remember 
stopping suddenly on 
my way home afterwards 

and staring at the 
pavement. I was in shock.

I had no symptoms other 
than my stomach sticking 
out, and this wouldn't have 
been spotted if I hadn't 
been slim. Despite the fact 
that the tumour – Grade 
2, Stage 1a mucinous 
adenocarcinoma – was 
large and pushing against 
other organs, I didn't 
experience any pain.

Following my illness, I've 
volunteered to be an 
Ovarian Cancer Action 
Voice for several reasons.

Firstly, I'm a woman on a 
mission to raise awareness 
of ovarian cancer and its 
symptoms! Early diagnosis 
is the key to recovery 
from this silent killer.

Secondly, I want to use 
my experience to help 
others who have cancer. 

I'm well-placed to help 
other women – ovarian 
cancer being what it is. 
Coping can be tough, both 
physically and emotionally.

I've always been very 
independent: I felt 
affronted and embarrassed 
about being ill, so told as 
few people as possible. 
I'm accustomed to 
carrying out research so 
was dismayed to fi nd, for 
the fi rst time ever, that I 
couldn't concentrate on 
reading and so couldn’t 
educate myself about 
cancer or treatment 
options. More than 
anything, I hated feeling 
I'd lost control of my life.

Due to these negative 
emotions I found the fi ve 
years of periodic check-ups 
following the hysterectomy 
far more diffi cult than the 
original operation. I feel 

sorry for the consultant 
who stoically examined me 
at Hammersmith Hospital!  
Hopefully, I can support 
other people battling 
such feelings, or who 
may be feeling isolated. 

Thirdly – I can act as a 
third party. Family and 
friends don't always offer 
support or understanding, 
often because they don't 
know how to. Sometimes 
it takes someone with 
personal experience of 
cancer to help smooth 
the journey. I want to 
encourage sufferers to 
follow their instincts in 
their bid to get better. It's 
been shown that a positive 
attitude aids recovery. 
Do whatever helps you 
– whether it's making 
terrible jokes, scoffi ng 
marmalade sandwiches 
under the duvet, or 
singing at Glastonbury 
– don't be shy!

If you decide to become 
a Voice too – and I hope 
you do – you'll receive 
support from Ovarian 
Cancer Action. There's 
a useful induction pack 
and, if you have computer-
access, weekly emails from 
Abi giving updates on 
cancer-related subjects.

Being a Voice isn't onerous: 
you can do as little or as 
much as you wish. And 
don't underestimate 
your valuable personal 
experience: it's a unique 
tool in the work to 
beat cancer. Get out 
there and shout!

Giving
a voice
If you'd like to fi nd out 
more about becoming 
an Ovarian Cancer 
Action Voice, please 
call Abi Begho on 
0300 456 4700 or email 
abi@ovarian.org.uk

FROM WHERE
I STAND Helen

Poskitt
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THROUGH 
THE LENS

'Just watching it still 
makes me very emotional 
– and I'm in it!' says Amy 
Rowe of Ovarian Cancer 
Action's hard-hitting 
new awareness film.

Amy and her sister, Emma, 
joined several Ovarian 
Cancer Action Voices in 
London late last year to 
speak to the camera about 
the symptoms of ovarian 
cancer, and the effect 
the disease has had on 
them and their families.

The film was funded by 
the generous contribution 
of MSD, one of the 
UK's largest healthcare 
companies and made 
with the help and hard 
work of our Voices 
and BDA Creative, the 
production company.  At 
just over two and a half 
minutes long it has to 
communicate its messages 
quickly and clearly.

Amy's piece was filmed 
in two takes. 'Somehow, 
talking to the camera 
made it easier to speak 
from the heart,' she says. 
'I just thought of my mum 

and the symptoms she'd 
been particularly affected 
by. She wasn't aware of 
ovarian cancer and wasn't 
diagnosed until stage 4; 
and from that point she 
barely had a chance. The 
sooner people understand 
the symptoms, and 
GPs know to be aware 
of them, the better.'

Anita Leslau wanted her 
words to have real impact. 
'I was shown an outline 
script just as a guide, 
but I thought my piece 
needed to be shorter and 
harder hitting. Richard, 
the director, agreed and 
the words were my own. 
The whole experience was 
exciting; and the team 
was wonderful and made 
me feel very special.'

Louise Macken and her 
son, Conor, also appear 
in the film. 'It's taken me 
a long time to find the 
strength to talk about the 
experience of losing my 
mum,' says Louise. 'And 
I'd only just registered as 
an Ovarian Cancer Action 
Voice when I got the call 
asking us to take part. 

'I spoke to the camera 
first while Conor watched, 
and I was quite anxious 
because I knew I had to 
make Conor feel confident 
and relaxed. Seeing him 
being so strong made 
me feel very emotional.'

At the time of filming 
Conor was just 9 years old, 
but he knew exactly what 
he wanted to say. He says: 
'Richard was very friendly, 
funny and nice; and doing 
the filming was cool. I was 
very sad talking about 
Nana and sometimes it 
was hard not to cry. But I 
was happy when I saw the 
finished film and I really 
hope it helps less people 
get ovarian cancer.'

Watch
and share
To watch our fi lm visit 
www.ovarian.org.uk,
and then please send 
the link to friends and 
family so they can 
recognise the symptoms 
of ovarian cancer too.

Amy Rowe

Emma Rowe

Richard Cousins with Anita Leslau

Louise Macken

Louise Macken and her son, Conor

BDA's Richard Cousins and 
Jasmin Malam with Conor Macken

Ovarian Cancer Action would like to thank MSD, our Voices, 
BDA Creative and everyone who helped in the making of our fi lm. 



Every two hours,
a woman in 
the UK dies of
ovarian cancer. 

Ovarian cancer is the 
country’s most deadly 
gynaecological disease. 
Yet 80% of  women could
not name its symptoms*.

Ovarian Cancer Action is 
dedicated to spreading 
the word about ovarian 
cancer and its symptoms 
because early detection 
significantly improves 
survival chances. We 
also run the UK’s only 
specialist ovarian 
cancer research centre.

Today, a woman 
diagnosed with ovarian 
cancer has only a 43% 
chance of  being alive in 
fi ve years’ time.

You can help us improve 
those odds.

To make a donation
Text Text OVCA12 and the amount you'd like to donate to 70070. 
 (For example OVCA12£10)

Telephone Call 0300 456 4700 (Monday to Friday, 9.00am to 5.30pm)

Online Visit www.ovarian.org.uk/donate

*Source: One Poll Survey 2011. 
Commissioned by Ovarian Cancer Action

www.ovarian.org.uk


