
Why ovarian cancer should be of interest to the 
media

Ovarian cancer is the UK’s biggest gynaecological killer, yet around 80% of women 
cannot correctly name the symptoms. 

Around 40% of women diagnosed with ovarian cancer survive beyond five years. 
Compare this to breast cancer which has around 80% of women survive beyond years! 

Ovarian cancer survival rates have improved significantly over the last 35 years, 
however survival rates remain low when compared to other cancers. 

Greater awareness of the disease and its symptoms should equate to improving 
women’s chances of surviving the disease as a result of being detected sooner. 

By sharing your experience of ovarian cancer with the media you can help improve 
awareness amongst women, healthcare professionals and parliamentarians. Firsthand 
accounts can be very powerful in highlighting the difficulties cancer patients face from 
diagnosis through to treatment and beyond. By speaking out about your experience you can 
encourage the public to support our work by joining awareness campaigns and becoming 
active fundraisers, and also put the pressure on the government and health committees to 
invest in focused research and greater awareness of the symptoms.

Why me? 
No one is more of an expert than the person who has experienced ovarian cancer directly. 
Your experience can offer great insight into a number of stories which arise in the media. 

There may be news pieces on:

• Diagnosis of the disease

• Ovarian cancer treatment

• Drug funding

• Life after cancer treatment

• What it  is like to live with cancer

• Caring for someone who has ovarian cancer

• You can also use it as an opportunity to promote an event you are holding as well as   
raising awareness at the same time 

There are a number of ways that media opportunities could present to you. Ovarian Cancer 
Action media team may contact you after they have had a request for a case study to speak 
about their experience of the disease to support a news piece that is being released. 
Alternatively you may like to contact your local media and raise their interest of the disease, 
to try and help raise awareness in your local community. 

This guide is designed to provide you with guidance on working with Ovarian Cancer Action 
and the media and how you can work with your local media. Information will also focus on 
how you can have the confidence to give a good interview in the various types of media 
situations which may come your way. 
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Things to consider
Before you agree to speak to the media on behalf of Ovarian Cancer Action, consider 
whether you should share your experience with the media at each opportunity offered to you. 
Do you feel comfortable with your story being in the public domain? For example you may 
find that people recognise you from a TV interview, and strangers may approach you to talk 
about the interview. Would you be comfortable with this? 

Also before you speak to a journalist, be clear with yourself about what information you are 
prepared to give to them. Under no circumstances do you have to answer all questions, and 
you should not feel pressured into talking about anything you don’t want to. So be sure 
beforehand what you are happy to talk about and what you would like to avoid. 

Tina Grist, one of our Ovarian Cancer Voices suggests, 

‘Be yourself and tell your story with confidence . If you are unsure it’s 
best not to be interviewed as it is quite a personal experience.’

Agreeing to be interviewed
Ovarian Cancer Action will contact you first to see if you would be interested in being 
interviewed by the media. People will be approached when considering the relevance of their 
experience to the media story, location and availability. You do not have to accept every 
media offer, and the charity always understands if on certain occasions you would rather 
pass over a media interview. 

Ovarian Cancer Action will never hand out your contact details to the media without your 
permission. We will contact you first to see if you are interested in sharing your story on the 
particular occasion, and then ask for your permission to pass on your contact number or 
email address to the journalist so you can make arrangements between you for the interview. 

The interview
There are a number of different types of interview, which all require different approaches. It 
will be helpful for you to understand the different procedures for the different types of media 
situation you may find yourself in. 

Newspapers / Magazines
The reporter may want to conduct the interview over the phone or face-to- face. Ovarian 
Cancer Action will contact you to see when the most convenient time would be for the 
interview to take place. As it is for a newspaper or magazine, they may also like to have a 
photograph of you to place in the article. They may be happy with a photo that you supply, 
or may send a photographer. But remember they will be working to a deadline. Depending on 
what type of article is being published you may not be given the chance to review the article 
before it goes to print. If this is a concern for you, please make Ovarian Cancer Action aware 
of this. 
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Television
Television interviews may either take place in your home, TV studio or another location and 
may be ‘live’ or ‘pre-recorded’. If the interview is outside of a studio you may also be asked to 
be filmed doing other activities, as it will help the reporter portray the story more 
comprehensively. If you are uncertain about any part of the filming please let Ovarian Cancer 
Action know and they can be on hand to liaise on your behalf. 

Radio 
Radio interviews, like newspaper or magazine interviews can be done either over the phone 
or face to face in a studio. Like television interviews they can be ‘live’ or ‘pre-recorded’. It 
may help you to find out when the interview is to be broadcast, as it will let you know whether 
it is to be ‘live’ or aired at a later date and time. 

Be calm 
When the interviewer first calls do ask plenty of questions about the interview, as this will help 
you feel prepared and confident with the situation. 
 
• Which magazine / TV show / radio is it for?

• What is the story about?

• What angle are they taking?

• What is the deadline?

• Is it to be ‘live’ or ‘pre-recorded’?

• What will the questions be? 

• Is there anyone else being interviewed on the subject? 

• How long will the interview last?

Be prepared
Preparation is essential to giving a confident interview. Hopefully you will know by now what 
angle the story line is taking, and will have been informed of the type of questions to be put 
to you, so you can now think about what you would like to say. If you would like to run 
anything by Ovarian Cancer Action, staff will be available to answer your questions. 
Remember we don’t expect you to be an expert in the disease, but you do have a strong 
personal story to talk about, so think about your experience and don’t worry about what is 
the right or wrong thing to say.
 

• What three key messages would you like to communicate in the interview? 

• Think about how they will sound to the public – keep it simple

• Think of supporting facts, anecdotes, and examples to support your three key  

messages

• Write down your three key messages in large writing and bullet point style

• Have back up information to support your story

• Anticipate negative or controversial questions

• Rehearse with a friend or family member
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Ovarian Cancer Voice Wendy Fisher advises,  

‘Talk with a VOICE prior to the interviews to keep 
focused on what to get across for the charity.’

 

The interview
Remember stay calm, positive and be yourself. Your audience is the general public, so don’t 
try and use jargon, just tell your story in simple, everyday language. If you feel confident and 
comfortable, there is a better chance that you will control the interview. And remember you 
are being interviewed as you are the one with a story to tell, not the other way round. 

During the interview, follow the ABC rule:

A - Address the question. Take time to think about your answer, speak clearly and slowly, 
and don’t feel that you have to rush to get every point in. Remember your key messages  and 
focus on communicating those. 

B + C - Bridge to the points you want to Communicate. Interviewers have a canny ability of 
directing you away from certain parts of the story if it isn’t the angle they were looking for. 
However, if you are in control, you can bring the story back to the key messages that you 
want to communicate. Once you have communicated those three messages don’t feel that 
you have to keep talking. Don’t get pulled in by the interviewer who tries to draw further 
information out of their guests just to prolong the interview. 

D – and if possible Dangle a carrot for the journalist to ask the next question. You may want 
to link your answers in with Ovarian Cancer Action’s aims, such as highlighting the 
importance of early detection, ensuring more women are aware of the symptoms of the 
disease, and that we are here to improve the outcome for other women. 

If you are being interviewed for television, look directly at the interviewer, and don’t pay any 
attention to the camera. It also helps to sit firmly in one position in your chair, and not to 
fidget! Find a comfortable place for your hands to sit and keep them there. 
 
If you are being interviewed for radio, sound enthusiastic, and use your voice to create 
interest. Use notes in front of you if it helps. Try as much as possible to avoid ‘ums’ and ‘ahs’. 
Lastly, smile! Even on radio you can tell if someone is smiling.

If you are doing an interview down the phone, make sure that you are in a quiet room, with no 
distractions or noise. Turn off all phones, TV’s, radios etc. Again use your notes, as no one is 
watching you. If the interview isn’t ‘live’, ask the interviewer for feedback. 

Lastly, enjoy the experience. Remind yourself about why you have agreed to be
interviewed, be proud of yourself, and ooze confidence. 

How to deal with those tricky questions
Occasionally you may come across an interviewer who may ask questions which you find 
difficult to answer, or will push for an answer on a subject that you have already said you 
would not like to comment on. There are a number of ways that you can deal with this 
situation. 
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If the interview is a ‘pre-record’, and not live you can politely explain that you are not willing 
to answer that question. Remember there will be editing on ‘pre-records’ so if there is 
anything that you were uncomfortable with let the interviewer know. 

If you are in a ‘live’ interview situation you can deflect questions by saying phrases such as:

• ‘I am not here to talk about that, but from my experience..’

• ‘I’m not sure if that is the issue, in my experience the issue was...’

• ‘Others may have a different opinion or view point, but for me the issue is...’

If a question is asked about Ovarian Cancer Actions policy, refer them to Ovarian Cancer 
Action to answer that question. 

Dianna Fry, Ovarian Cancer Voice,
 

 ‘ When interviewed about ovarian cancer I really wasn’t so nervous 
as I thought I’d be, as I was talking about something from the heart 
and that always helps’

After the interview 
You will find that the interview will pass by in no time. If there is not a representative from 
Ovarian Cancer Action with you during the interview, someone will call you afterwards to see 
how it went. It is important that you let us know if you are unhappy with any aspect of the 
interview as the media team can follow this up for you with the interviewer. Many people feel 
that interviews go badly, but in actual fact when you hear them played back you will sound 
confident about what you are talking about. 

Encouraging support from local media 
If you have the confidence to approach your local TV, radio or newspapers, there are a num-
ber of procedures that you need carry out to engage the local media team. Ovarian 
Cancer Action staff are always available to help you if needed. 

If you have an event coming up, or would like to promote awareness of the disease or 
campaign that Ovarian Cancer Action are running, you can contact your local media to 
encourage them the run with the story. 

Local newspapers: If you are thinking of approaching the local newspaper, try and contact 
someone on the editorial team, explain what you are doing and ask if you can send them a 
press release. It is helpful if you have the name of the person who deals with such stories, so 
you can address the press release to them. Once you have sent the press release, follow up 
with the contact to check that they have received the copy and ask if they are still interested 
in writing a feature about you. You can use the sample press release enclosed to guide you 
with your own press release. 

Local radio: As with newspapers, contact the news desk to explain what you are doing, and 
ask if you can send them a press release. Ask for the name of a programme host, who they 
think would be interested in your story, and address the press release to that person. Again, 
follow up with a telephone call a few days later to ensure that they received your information 
and ask if they are interested in covering your event. 
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How to write a press release
What should a press release be about? It should be made up of a newsworthy, interesting 
event or campaign which is either happening now or in the near future. It is no good if the 
event has already happened. Local media is always interested in local people, and the 
readers and listeners of local media are keen to know what is going on in their area. 
Therefore the more unusual the event, the more media attention you may get. For example 
Cary Cochrane organised a ‘Walkathong’, around a Hertfordshire park, with women wearing 
teal knickers. Not your everyday fundraising event! 

Try and get a local angle on the story. For example Geoff Fisher managed to get some local 
newspaper coverage of his efforts in the awareness month, of him distributing over 60,000 
symptom leaflets to 21 local pharmacies in the Bolton area. Geoffs wife, Gill, died from 
ovarian cancer, and he wants to ensure that women in his local area are aware of the disease 
and its symptoms. 

The following is a sample press release for the ‘Walkathong’ event:

R

7th July 2011

Here come the girls: An ovarian cancer survivor from Chalfont St Giles inspires 100 women 
and girls to join her Walkathong to raise awareness for Ovarian Cancer Action wearing teal 
knickers!!

What:   The first WALKATHONG for Ovarian Cancer Action

When:   Departs at 07:00 on Sunday 10th July.

              Arrives back at the Visitor Centre at 09:00

Where:  Bridgewater Monument and Visitor Centre, Ashridge Estate:

              http://www.nationaltrust.org.uk/main/w-ashridge

On Sunday 10 July, Cary Cochrane, a 44 year old ovarian cancer survivor is organising the 
first WALKATHONG at the National Trust estate, Ashridge. 100 women and teenage girls will 
join Cary – all wearing teal knickers over their trousers – on a 10km walk to raise awareness 
of ovarian cancer and funds for Ovarian Cancer Action.
  
Cary, a wife and mother, was diagnosed with ovarian cancer in 2010.  She responded well to 
treatment and is now in remission.  Determined to ensure other women survive an ovarian 
cancer diagnosis, Cary is on a mission to raise awareness of the disease and its symptoms 
and hopes that this will be the first of many Walkathongs across the UK in the future. 

Please encourage your listeners, readers or viewers to support Cary’s efforts.  Anyone 
wanting to take part should email Cary at walkathong@hotmail.co.uk by Saturday 9th July, 
letting her know how many people in their group will be taking part.  Participants must 
arrive at the Visitor Centre at the Ashridge Estate no later than 06:50 on Sunday morning as 
the walk sets off promptly at 7am.
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Teal knickers with embroidered ‘ovaries’ will be available to collect on the day courtesy of 
Tesco.  There will be several water stations dotted around the route and marshals to make 
sure nobody gets lost and family and friends are welcome to wave them off and cheer as they 
emerge through the trees!  No dogs are allowed on the walk.  

For more information, go to www.walkathong.co.uk 

ENDS

For more media information, please contact the media team at info@ovarian.org.uk or on 
0300 456 4700

Editor’s notes 
Ovarian Cancer Action is the UK’s leading ovarian cancer charity, dedicated to improving 
survival rates for women with ovarian cancer.  It funds innovative research into the disease at 
the Ovarian Cancer Action Research Centre; raises awareness of the symptoms with national 
awareness campaigns aimed at women and healthcare workers; and gives a voice to those 
affected by it, acting as an  advocate with policymakers, healthcare professionals and 
scientists.

Most women diagnosed with ovarian cancer experience symptoms, even in early stage 
disease, when survival rates can be as high as 90 per cent. Yet in this country, three out of 
four women are only diagnosed with ovarian cancer once it has spread beyond the ovaries, 
when survival rates fall dramatically.

The most common symptoms of ovarian cancer are:

• Persistent pelvic and stomach pain.

• Increased abdominal size / persistent bloating - not bloating that comes and goes.

• Difficulty eating and feeling full quickly.

Occasionally other symptoms such as urinary symptoms, changes in bowel habit, extreme 
fatigue or back pain may also be experienced on their own or at the same time as those listed 
above.  Ovarian Cancer Action established the first, and only, national symptoms awareness 
campaign.  The latest campaign execution Everyone Should Talk About It* was promoted 
throughout March this year. The campaign is aimed at raising awareness of the common 
symptoms of ovarian cancer and encouraging women to share this information with the other 
women in their lives. Raising awareness will improve women’s chances of the disease being 
diagnosed earlier – before it has spread beyond the ovary.

Key Facts: Ovarian cancer is the fifth most common cancer in women, and the biggest 
gynaecological killer in the UK

• Every year, 6,500 women are diagnosed with ovarian cancer 

• Only 35% of women diagnosed with ovarian cancer will survive five years beyond a        
diagnosis

• A women dies every two hours from the disease

• Early diagnosis is crucial – 90% of women will survive if they are diagnosed at the earliest 
stage 

• 80% of women do not know that ovarian cancer has symptoms
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Ovarian Cancer Action endeavour to ensure that all of its information and services 
provide up-to-date and accurate facts about ovarian cancer. We hope that these 
information sheets support you with your understanding of the disease, but if you have 
any concerns or questions about any medical symptoms or issues it is important that 
you make an appointment to see your GP. 

Ovarian Cancer Action is dedicated to improving survival rates for women with ovarian 
cancer by raising awareness of the disease and its symptoms, giving a voice to women 
and funding research at the Ovarian Cancer Action Research Centre. 

Visit www.ovarian.org.uk for further information or contact us on 0300 456 4700. 

More information

Ovarian Cancer Action

This fact sheet is part of a series of guides to ovarian cancer. Contact Ovarian Cancer Action 
on 0300 456 4700 or visit our website at www.ovarian.org.uk to order other documents in 
the series. 

Macmillan Cancer Support

For cancer support contact:
www.macmillan.org.uk 
39 Albert Embankment, London, SE1 7UQ
Macmillan helpline: 0808 808 00 00
Monday – Friday 9am-8pm

Maggies Cancer Caring Centres

http://www.maggiescentres.org 
1st Floor, One Waterloo Street, Glasgow, G2 6AY
Email: enquiries@maggiescentres.org  
Tel: 0300 123 1801

Written by:
Dr Sarah Blacklidge
Healthcare Projects Manager

Ovarian Cancer Action
8-12 Camden High Street
London
NW1 0JH

Email: info@ovarian.org.uk | Website: www.ovarian.org.uk | Telephone: 0300 456 4700
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