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The GREAT Britain campaign (GREAT) 
is the Government’s international 
promotional campaign to inspire the 

world to think differently about Britain and to 
encourage more people to visit, study, invest 
in and do business with the UK. The campaign 
brings together the international objectives 
of 21 UK government departments and ALBs 
to deliver jobs and growth. Active in 144 
countries around the world, it is supported by 
98 cultural organisations, 313 businesses and 
228 individuals – from the Royal Family to Tim 
Peake and David Beckham.  

We also needed to support British 
companies, giving them the confidence and 
opportunity to export and increase Britain’s 
soft power and influence and to encourage 
internationally facing British Government 
departments to work together under one 
strong brand, increasing communications 
effectiveness and minimizing expense.  

The overarching strategic objective for 
the GREAT Britain campaign is “to deliver 
increased levels of trade, investment, tourism 
and high-quality students, leading to a 
measurable economic impact of £1.5bn and the 
creation of over 10,000 direct jobs for the UK 
economy.”  

We focused our efforts on 15 key markets 
capable of delivering the highest return on 
investment via the development of ten GREAT 
message ‘pillars’ demonstrating areas of 
strength for the UK and to engage credible 
non-government partners to maximise impact 
(including high-profile business figures and 
iconic British brands/celebrities). 

Monthly programmes were launched around 
the world including trade missions covering 
healthcare, technology, energy, automotive and 
creative industries, to tourism campaigns to 
promote our countryside, culture and heritage, 
to education events in key markets.    

Partnerships were created with UK 
businesses (such as HSBC, Jaguar Land Rover, 

British Airways and Aston Martin) and globally-
recognised iconic UK individuals (such as TRH 
Duke and Duchess of Cambridge, Richard 
Branson and David Beckham).  

GREAT capitalises on major UK and global 
events such as the 400th anniversary of William 
Shakespeare’s death (2016), the 2015 Rugby 
World Cup, and annual events such as British 
Fashion Week.

The ‘GREAT Festival of Creativity’ in 
Shanghai attracted over 2,500 guests including; 
entrepreneurs and 500 British companies 
55% of the cost was met by business, from 
sponsors such as HSBC, PWC, Jaguar Land 

Rover, BBC Worldwide and De Montfort 
University with value in kind from British 
Airways and Intercontinental Hotels.    

Our Paddington is GREAT campaign with 
STUDIOCANAL’s promoted London and Britain 
as a family holiday destination, reaching over 
71m people in over 41 countries. 

GREAT branding was placed in a movie 
for the first time ever (for free).  The Holidays 
at Home are GREAT’ campaign featuring 
Shaun the Sheep, encouraged people to book 
a domestic holiday and generated £94m in 
tourism spend.  

‘SPECTRE’ promoted ‘Bond is GREAT’ in 63 
countries world-wide and ‘Exporting is GREAT’ 
was launched to present live international trade 
opportunities. 

 ‘Shakespeare Lives in 2016’ marks the 
Bard’s 400th anniversary and provides a 
platform for education, tourism and creative 
industries. Tim Peake highlighted our Science 
is GREAT campaign from space, Star Wars 
Made in GREAT Britain supported icons such 
as Sir Richard Branson and a campaign to 
assist flood-affected areas of the North with a 
£1m ‘staycation’ campaign.  

The Shakespeare Lives GREAT campaign 
has reached over 1.25 billion people in over 200 
countries. #ShakespeareLives trended globally 
on 23rd April (total media reach of 776,588,000 
on that day alone).  

Inbound tourism visits rose to 36.1m (+5%), 
a new UK record. GREAT’s markets performed 
strongly with uplifts in USA (+10%), China 
(+46%), India (+8%), Brazil (+10%) and UAE 
(+34%). l
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