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AEDC launched an Instagram 
account, “I Love Anchorage,” 
to support our initiative to make 

Anchorage the #1 city in America to Live, Work 
and Play by 2025. In Anchorage we have a 
workforce attraction and retention challenge. 
The mission of AEDC is to grow a prosperous, 
sustainable and diverse economy. We can’t do 
that if we don’t have a big enough workforce. 
The goals of the initiative are lofty and there 
are many different elements in place to make 
it achievable, with the Instagram account as 
one significant piece of the puzzle. The I Love 
Anchorage Instagram showcases real-time, 
real-life perspectives of life in Anchorage. 
It is unique in that each week two different 
Anchorage residents are given the account 
password and free reign to post how they 
Live, Work and Play in Anchorage. Since its 
launch the account has garnered more than 
13,500 followers. Through this account, we 
hope to connect our residents to what they 
love about our city and grow a following that 
would eventually reach beyond Anchorage 
and Alaska, attracting new residents.

The goal of the project is to show life 
in Anchorage through a diverse range of 
perspectives, as our city has some of the 
most diverse communities in the country. 
Anchorage residents have a lot of pride 
for their city and state and this account 
has been met with much enthusiasm. The 
account has a grassroots feel to it and it 
showcases Anchorage in a non-commercial 
way, highlighting the many different lifestyles 
and opportunities in our city. As the account 
grows, our scope has expanded to audiences 
that reaches further than Anchorage and 
Alaska, to show potential residents what 
life in Anchorage can be like.   By rotating 
hosts each week, the Instagram account 
gains followers by association. Thompson 
& Company Public Relations firm, assisted 
us with launching the account by hand-
selecting our first hosts, who already had an 
established audience, thereby allowing the 
following of the I Love Anchorage Instagram 
account to rapidly grow. The demand to host 
is also high, with the host wait list having 
grown to over 150 requests.   The Instagram 
data is closely tracked, monitoring number of 
followers gained by each host and monitoring 
analytics through Iconosquare. Iconosquare 
keeps track of popular hosts and what allowed 
them to be successful, and also helps track 
less popular hosts and where they may have 
fallen short.   The I Love Anchorage Instagram 
guidelines clearly state that all photos posted 
to the account become property of AEDC, 
allowing the corp. to use the photos for other 
social platforms or collateral material. Since 
the account launched, AEDC has gained over 
3,600 photos at no cost that archive life in 
Anchorage.

By rotating hosts each week, we are able 
to gain followers by association. We started 
the account off by selecting hosts who had 

their own following. They shared with their 
followers they were hosting the account, and 
the I Love Anchorage account gained some 
of their following. Each week the account 
grows, which has been another goal of the 
account. Aside from the time spent by staff to 
coordinate the weekly hosts, the Instagram 
account is an impressively low-budget way to 
reach a wide audience.  AEDC staff and the 
AEDC public relations contractor, Thompson 
& Co. Public Relations, are the main drivers 
of this project. The community is the third 
participant. AEDC manages the calendar of 
hosts. We have a one-page overview and 
guidelines for the account that also includes 
the password for the user. The user takes on 
the responsibility of hosting and “owning” 
the account for the week.   The guidelines 
clearly state that all photos posted to the I 
Love Anchorage account become property 
of AEDC. AEDC uses the photos for our other 
social platforms, such as Facebook, and in 
our e-newsletters and any other occasion that 
may arise. The depth of the photo library of 
Anchorage that AEDC has since the account 
launched is incredible.

Since March 2015, the account has grown 

by over 10,000 followers and continues to 
attract new followers each week. The account 
has had such popularity that hosts are now 
scheduled out months in advance (with 
a wait list to host of over 150 people and 
growing) and AEDC receives ongoing positive 
feedback.   In 2015, the I Love Anchorage 
Instagram account received Honorable 
Mention recognition, as one of five finalists 
for the international PR News “Social Media 
Icon Awards,” in the category “Instagram: 
Best PR Campaign.” The account also 
received an Aurora Award in 2015 from Public 
Relations Society of America, Alaska Chapter, 
a Pinnacle Award from American Marketing 
Association, Alaska Chapter and was selected 
this year by the community as the Best Local 
Instagram account, for the annual Anchorage 
Press Picks.  It feels as though the community 
has made a very personal connection to 
the account. It has made AEDC stand out 
as a trend-setter in Anchorage and raised 
awareness for the Live. Work. Play. effort. 
The I Love Anchorage Instagram account 
has exceeded expectations while offering 
quantifiable data that demonstrates the 
incredible success of the campaign. l

Best Use of Social Media
Anchorage

Sponsored by


