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www.citynationplace.com/Americas

Sponsorship of the City Nation Place 
Americas ThinkTank
OR
Opportunity to host a private briefing over 
breakfast or lunch, on a topic of your choice
OR
Opportunity to host a break-out session
OR
Opportunity to participate in a plenary panel 
discussion

Exhibition stand in networking area

Opportunity to provide a blog, thought-
piece or case study for citynationplace.com, 
with social media support

Partner branding on all marketing  
materials, including the website with  
a link to your site

Tickets for clients or prospective clients

Full page ad or thought-piece in the 
Delegate Book

Access to the online networking hub for all 
attendees

Delegate tickets

Package price guide

Partnership 
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City Nation Place 
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  Who will attend?

The first City Nation Place Americas conference will 
attract up to 200 delegates from…

• State marketing teams
• City mayors & mayoral teams
• City marketing teams
• Destination marketing organizations 
• Economic development organizations 
• Urban planners & developers 

  Building the audience

• Email marketing to a database of 3,000 plus 
targeted individuals

• Advertising and social media promotion through 
our partnership with The Place Brand Observer

• Strategic partnerships to increase our reach to 
the right organizations

• Targeted advertising through LinkedIn
• Telemarketing

Program

Wednesday, June 14 
City Nation Place Americas ThinkTank
An optional extra afternoon of lectures and 
workshops run by NYU School of Professional  
Studies. Limited to the first 75 attendees.

Wednesday, June 14 
Welcome Reception
A networking evening for all delegates, featuring the “America’s 
Best City Brands” awards, hosted by Resonance Consultancy.

Thursday, June 15 
City Nation Place Americas
The one-day forum, from breakfast sessions to post-event 
networking reception.

Friday, June 16
Place Making Field Trips in New York City
Exclusive two-hour visits to the city’s most ambitious projects, 
some not yet open to the public.

  Key conference themes

• Politics, policy and place identity

• Connecting your place brand with key industry 
sectors to attract talent and tourism and drive 
economic competitiveness

• Connecting your place brand with events and 
cultural themes to attract tourism and boost 
economic development

• Real estate and neighbourhood development: 
models for success which revitalise a place 
brand

• Bottom up branding- engaging citizens and 
creating place ambassadors

• Demonstrating the impact of destination 
marketing on economic development

• Managing the place brand: structuring your 
team to curate and manage the place brand 
and drive competitive advantage

• Telling the story of your place in the digital 
age: designing and managing communications 
across multiple media platforms; encouraging 
citizens and tourists to tell your story too


