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The Hague is the legal capital of the 
world. In 1899 Russian Tsar Nicholas 
II decided to organise the first 

international peace conference in The Hague. 
He wanted to prevent war through dialogue. 
It was the beginning of a special role for The 
Hague as the international city of peace and 
justice. Today, 160 international organizations 
are based in The Hague. The Peace Palace 
remains the seat of the International Court 
of Justice and the Permanent Court of 
Arbitration.   

Research has indicated that many target 
groups have scarcely any idea what The 
Hague has to offer, and since people are often 
much more positive about a city if they have 
some familiarity with it, in promoting the brand 
we operate from the premise that ‘to know 
it is to love it’. The city branding approach is 
embedded in all levels within the municipal 
organisation.  In order to be able to do this we 
launched ‘The Brand Book -  The Hague’ in 
January 2016. We let individuals, businesses 
and institutions in the city tell others why the 
city is so special to them. We have launched 
focused communications initiatives to attract 
attention to The Hague, especially from young 
target groups.

Our point of departure for all city branding 
efforts in the coming years is what we call 
‘Brand The Hague’  -  the distinctive, relevant, 
credible proposition that the city has to 
offer to specific target groups. Brand The 
Hague serves as the basis for what we will do 
collectively to improve the image of The Hague 
and to make the city more attractive.   

The brand book has been developed in 
cooperation with stakeholders and was 
launched in January 2016 as an online digital 
resource. The brand book is intended not 
only to support the city branding efforts of 
The Hague, but also to serve as an inspiring, 
royalty-free toolkit consisting of practical 
resources such as core messages, facts 
and figures, photographs and videos clips.   
The ambition to promote The Hague and 
improve its image implies a number of tasks 
associated with The Hague city branding. 
Within the target groups towards which the 
city branding is directed, a distinction can be 
made between individuals such as visitors 
and young professionals, and clusters such as 
institutions, businesses and congresses. 

The approach focuses on creating a ‘mind 
set’ regarding The Hague within the target 
groups, and in so doing, increasing the 
participation of these target groups in the city.  

We have gone (this year) from city marketing 
to city branding. This means that we work 
with a uniform city profile, a proportionate 
approach of image and profile, propagate and 
strengthen the city brand, from multi target 
group approach to sharper target groups 
profile. 

We created four coalitions in order to 
strengthen and widen the support and 
implementation of the branding strategy - 

students, residents, companies and housing. 
Each coalition creates an action plan is 
developed with concrete activities. Where 
possible the coalitions work together or make 
use of each other’s resources. 

We established the “Just Peace Festival” 
A festival that celebrates peace and justice in 
a unique and accessible way, mainly aimed 
on young professionals. In the festival young 
people, embassies, international (UN)-
organisations, NGO’s, cultural institutions, et 
cetera participate. In addition, we launched 
Hague Talks - similar to TED-X – with celebrity 
guests like Sharon Stone. Hague Talks is 
a meeting place for creative minds, peace 
inventors and game changers in the field of 
peace and justice. 

The Hague won the bid to be host city for 
One Young World 2018. One Young World 
stages an annual Summit where the most 
valuable young talent from global and national 

companies, NGO’s, universities and other 
forward-thinking organisations are joined 
by world leaders, acting as the One Young 
World Counsellors. One Young World acts as 
a platform to get young leaders to address 
world problems. We are already working to 
pave the path towards 2018 with activities and 
connect One Young World with festivals and 
organisations like The Hague Talks and Just 
Peace Festival.  

Tangible results include the growth of 
visitors staying in hotels in 2015: 7,7%. 
International visitors: plus 19% (largest growth 
of the 3 largest Dutch cities). 

The Hague is the logical choice for 
international conferences, like the biggest 
conference ever held in the Netherlands, 
the Nuclear Security Summit with 53 world 
leaders and the Global Conference on Cyber 
Space ’15 with 53 member countries. l
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