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PortAventura Resort strengthens its status as the Mediterranean’s top
tourist destination by presenting Cirque du Soleil’s ‘KOOZA’

• Roll up! Roll up! For the first time ever, the world-famous international
circus brings its Big Top to Europe’s favourite theme park
PortAventura, 10 July 2014. – Over recent years, PortAventura has undertaken a strategy of
continued expansion with the aim of making it a major holiday destination renowned throughout
Europe. To achieve this, it has opted for a strategy of internationalisation and has taken on new
projects every year, investing around €125 million since 2010.
This development plan will continue in the coming years with “Ferrari Land”: PortAventura has
reached a licensing agreement with Ferrari to create “Ferrari Land”, a new theme park dedicated to
the Italian brand and featuring the first ever Ferrari hotel. PortAventura also boasts two major
developments for this season: the opening of a spectacular new attraction, “Angkor: Adventure in the
Lost Kingdom” and the incorporation of Cirque du Soleil’s show KOOZA as one of this summer’s
main attractions, which premieres today at PortAventura.
This agreement marks the collaboration of two major companies in the global leisure and tourism
sector, as PortAventura becomes the first European resort to host a Cirque du Soleil show.
For PortAventura, which attracts nearly 4 million visitors, this project represents another step forward in
its strategy of increasing its international appeal every year to position the resort as Europe’s leading
family entertainment destination. In particular, the agreement opens the doors for PortAventura to draw
in more foreign tourists, who currently make up 50% of its visitors.

About KOOZA
Featuring 53 performers of 18 different nationalities, KOOZA is a return to the origins of Cirque du
Soleil, combining two circus traditions: acrobatic performance and the art of clowning. The show is in the
form of a journey taken by the Innocent, a melancholy loner in search of his place in the world, and
highlights the physical demands of human performance in all its splendour and fragility, presented in a
colourful mélange that emphasizes bold slapstick humour.
True to its name, which is inspired by the Sanskrit word "koza" meaning "box" or "treasure", the show
KOOZA is a real jack-in-the-box of delights. Following the story of the Innocent and the colourful comic
characters who accompany him on his journey, the audience will be completely immersed in a magical
world full of performances where strength and fragility, movement and harmony are perfectly combined
to surprise, thrill and enchant spectators.
About Cirque du Soleil
Cirque du Soleil is a Canadian company recognized all over the world for high-quality, artistic
entertainment. Since its beginning in 1984, Cirque du Soleil has constantly sought to evoke the
imagination, invoke the senses and provoke the emotions of people around the world. Over the last 30
years, more than 100 million spectators have seen a Cirque du Soleil show, making it the world’s most
successful theatre company. Cirque du Soleil is currently performing 19 shows throughout the world in
places like Paris, New York, Moscow, London or Las Vegas.
About PortAventura
With a prime location near Barcelona, Spain, PortAventura is the Mediterranean's leading destination
resort and the second largest in Europe. It operates a 105-acre, family-oriented theme park,
integrated into a destination resort with four 4* themed hotels comprising a total of 2000 rooms and a
4000-capacity convention centre. PortAventura welcomes almost 4 million visitors per year who enjoy
its 39 rides, over 100 daily shows, 48 food and drink outlets and 31 shops, plus an area designed
especially for children and a water park with the highest free fall slide in Europe.
Buy your tickets here: www.portaventura.com
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