National Student Housing Survey

Information Pack
The Industry Standard
Accommodation Survey

UK / Ireland

It’s very easy to set up and
places little demand on
your time once it’s out
there. All you need do is
wait for the results to come
in!”
Andrew Gibson, Marketing &
Communications Manger,
Lancaster University
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1. Executive Summary
The National Student Housing

● Professional design, analysis
and reporting

Survey (NSHS) is an annual survey
of students in higher education. The
survey runs across the UK and in the ● Mobile-friendly and easy to complete
Republic of Ireland (NSHS Ireland).
● Benchmark against
Since 2007 more than 70
Universities and 30 Private Hall
Providers have joined the NSHS. In
2017 over 35,000 students took part
making the NSHS one of the largest
student surveys in the UK.
Understanding accommodation
performance is vital to securing a
high quality experience for students.
Some Facts:
More than 90% of students say that
accommodation is an important
factor in university selection, and
poor individual experiences
significantly increase negative word
of mouth about an institution and
impact the wider university
experience.
Conversely students who have a
positive accommodation experience
are more likely to become university
'brand advocates’.
Why the NSHS?
The NSHS has a number of
significant advantages over
alternative survey options:
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comparators (paid option)
● All promo materials and
incentives provided
● Industry-recognised awards
for performance
● Staff time and cost saving
● Standard top-line reporting is FREE
and low risk
● Highly affordable reporting options for
those seeking extra levels of insight

The NSHS has a standard ‘core’
question set to allow for
benchmarking with short or long
survey options. Additional questions
can be added to target specific local
priorities.
Students complete the survey in
Arabic, Chinese (simplified), German,
Hindi, Malay, Portuguese, Spanish,
Welsh and Irish.
The NSHS is easy to complete,
highly-focussed and completely
relevant to students daily lives so
response rates are typically high and
‘survey fatigue’ is minimal.

2. Primary Objectives of the NSHS
The survey covers the full student
journey, including the initial decisionmaking process, moving in, the
accommodation experience, and
reasons for moving on.
The analysis of survey results can
help accommodation providers
answer key questions:

The NSHS is a powerful business
tool, enabling participants to
benchmark performance against
local, regional and national results
across all types of accommodation.
The question set is evolved in
collaboration with participating
institutions and private hall providers
ensuring that the survey remains up
to date and relevant.

1. What do different students want
from their accommodation?
2. How do they go about finding and
selecting their accommodation?

Timing and Survey
Launch
Register

3. What is their experience of
booking and moving in? How
could it be improved?
4. How do students feel about their
accommodation amenities and
services? How should we prioritise
improvements?
5. What is better or worse about our
accommodation compared to
others locally or nationally?
6. Where do students go when they
leave our accomm., and why?
7. How does accommodation impact
student wellbeing?
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Choose your wave eg. when
you will send the survey to
your students
Autumn

Spring

Send us your hall details and
check the survey (Including
custom questions and
modules)
Launch your survey campaign
at a time of your choosing
within your opted wave
Watch and monitor your
responses and live data
Receive your new insights and
reporting

The National Student
Housing Survey gives us a
fantastic insight into what
our students are telling us
and forms part of our
continuous investment
strategy”
Lucy Mole, Sanctuary Students

3. National Student Housing Awards
The National Student Housing Awards
(NSHA) are unique. We don’t take
written nominations and there are no
‘expert’ judges. Each year data from the
NSHS feeds into the National Student
Housing Awards programme.
The awards recognise excellence in
student accommodation across a range
of criteria.
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There are currently 13 awards
categories covering a whole range of
aspects of the accommodation
experience. All the awards are
calculated objectively based purely on
student feedback. The Finalists and
Winners are announced in June and
September of each year.

QUALITY MARK
INTERNATIONAL
ACCOMMODATION

Headline Awards
1. Best University Halls
2. Best Private Halls Provider
3. Best Customer Service
4. Best Value for Money
5. Best Student Community

Additional Awards
6. Best Small Provider
7. Best Individual Accommodation
8. Best Student Broadband
9. Best Learning Environment
10. Best Environmental Management
11. Best Specialist Accommodation
12. Best Moving In Experience
13. Best Booking Experience

In addition to the awards, we issue our
coveted International Accommodation
Quality Mark (IAQM) to organisations
that demonstrate outstanding levels of
international student satisfaction.
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If you have registered to participate, and
your students have completed the
survey, you will automatically be eligible
for the NSHA for free.

It really supports all the hard work
we’ve been doing in the team.
Knowing that it’s based on what
students really want and them
telling somebody else that, is just the
best. It’s the best way you could get
an award.”
Heidi Fraser-Krauss, Director of Information
Services, University of York

We’re delighted at Queen Margaret
University …It’s entirely based on
student feedback and that means
it’s truly a recognition of what we
have wanted to achieve.”
Professor Petra Wend, Principle and ViceChancellor, Queen Margaret University

The fact that these awards are
based on student feedback is one of
the key elements of them… the fact
that it’s they who are voting for it
makes it all the more meaningful.”
Professor Mark Smith, Vice-Chancellor, Lancaster
University

4. Internal Awards Programme
The Internal Awards Programme offers
organisations the opportunity to
celebrate success within their
accommodation teams using external
independent data.
The Awards categories are shaped and
adapted to meet the needs of senior
management and accommodation
teams, all data is drawn directly from
the NSHS.

“The NSHS gives us an
unparalleled insight into
what our students think
about our services; it is
one of the key drivers of
change across our
Business.”
Sam McMillan, Director,
Sanctuary Students

awards backed up by the credibility and
independence of the NSHS.

“It was a fantastic recognition
of all the hard work that we all
put in prior-to and during the
move-in period to ensure that
each student's experience
went smoothly.”
Sanctuary Site Manager, Best Sanctuary
Students Moving in Experience

The awards have ignited a positive and
friendly sense of competition across the
operational teams, and have helped to
independently re-enforce best practice
and recognise those individuals who
contribute most to making Sanctuary
Students a great place to live and study.

“It was brilliant to be able to
show our efforts were making a
difference. The certificate has
pride of place in our reception!”
Sanctuary Site Manager, Best Sanctuary
Students Student Community

Always looking for innovative ways to
recognise and reward best practice,
Sanctuary Students has pioneered the
use of the Internal Awards programme.
The programme supports operators like
Sanctuary in delivering internal staff

For a copy of the Full Internal Awards
Case Study or for more information
please get in contact.
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Question set areas

?

Key Performance
Indicators (KPIs)

Features

Learning
Environment

Design and
space

Student
satisfaction

Communications
and marketing

Moving in and
rent costs

Social
environment

Student accom.
pre-research

Moving on and
re-booking

Questions to maximise the
student experience

5. NSHS Question Set
The survey takes a comprehensive look
at all aspects of the student
accommodation experience, from the
search process right through to reasons
for leaving, and everything in-between.
The question set has matured and
stabilised over the last few years to
allow participants to track their relative
performance over time and measure the
impact of changes to the local
accommodation landscape.

positive results to support a decision to
try out free breakfast / brunch for all and
have now achieved a bustling social hub
and space for the student community.

A Bustling Bistro

In addition to the ‘core’ question set, we
can include additional custom questions
to help you address specific local
issues, or smooth the transition from an
existing internal survey. Please contact
us for pricing.
Custom Question Case Study International Student House

International Students House (ISH)
provides a vibrant student centre in the
heart of London to over 600 residents.
The accommodation charity took part in
the NSHS for the first time in 2017 and
recently saw an increase in usage of its
Bistro / Common Room thanks to
findings from the NSHS.

We are happy to provide all interested
By utilising NSHS Custom Questions the participants with a copy of the question
set for review.
team asked students if they would be
interested in a free breakfast from 7.30 10.00 am daily. The team used the
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6. Reporting
When you are ready to close the survey
we'll quality-check, clean and process
the data before conducting a
comprehensive analysis.
Our new real-time data processing
capabilities mean reports can be
requested as soon as you're ready to
close your promotion - there's no need
to wait until the project closes.
Reports will be prepared including all
the benchmarking, demographics, free
text responses and customisations
you've asked for.
Alongside the Powerpoint edition, you'll
get access to an interactive online
version allowing any member of your
team to explore results in detail through
interactive charts and tables covering
every aspect of the survey.
Finally, we'll also share our analysis,
reports and infographics illustrating the
trends and opportunities emerging at a
national level to help you develop
successful long-term strategies.

Participating organisations can choose
to either survey during both waves or
during the one that works best for
organisational need and capacity.

Reporting Time
Frames
Spring Wave
Surveying - Feb-May
Reports Available - Jun

Autumn Wave
Surveying - Oct-Dec
Reports Available- Jan

Full details of the available reporting
options and prices can be found on the
website. Private hall providers and
universities with specific requirements
should contact us to discuss the
options. We are happy to provide you
with the latest National Report.

Multiple Wave NSHS
The NSHS has Spring and Autumn
surveying periods. The two waves allow
for greater flexibility and an opportunity
for even more student feedback.
The Spring wave runs between 1st
February and 31st May. The Autumn
wave runs between 1st October and
finishes during the first week of
December.
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7. Republic of Ireland
NSHS Ireland offers a fantastic
opportunity for universities and private
providers to gain meaningful and costeffective insights into their accommodation and the wider student living
experience.
The Irish government’s National Student
Accommodation Strategy highlights the
importance of the NSHS UK in gathering
student feedback and how this helps to
shape the development of appropriate
student services locally and nationally.

“Opportunities for
students to provide
feedback and input is
important for the
introduction and
development of
appropriate student
services”

Customer service and student feedback
is therefore essential in the delivery of
effective student services. Commercial
factors are also important when
considering the projected growth in
income for Irish HEIs from student
accommodation.

Projected accommodation
income for Irish HEIs
€120 Million
€90 Million
€51 Million

2014

NSHS Ireland is a multilingual survey
and this includes Irish. All participants
will be able to compete for NSHS
Ireland Awards that will be specifically
for the Republic of Ireland.
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In Ireland student numbers are expected
to increase from 167,991 in 2014 to
192,886 by 2024,with international
students making up a key part of this
growth. This will bring its own
challenges, with first year room
guarantees and high accommodation
expectations.

2024

Higher Education Authority Ireland, Report on
Accommodation: Demand & Supply, 2014

NATIONAL STUDENT
ACCOMMODATION STRATEGY,
Department of Education and Skills,
Republic of Ireland, 2017

2019

WINNER
BEST UNIVERSITY
HALLS

2017
If you wish to find out more please get in
contact or visit http://www.nshs.ie

8. Still Undecided?
If you are still not sure if being part of
the NSHS is for you, we have some
additional resources that you might like
to see, so please call us or e-mail us
with any questions .
To request any of the following please
e-mail info@nshs.co.uk / info@nshs.ie
or call us on +44 (0)1892 249650.

National Code
Although not officially endorsed by the
ANUK/Unipol Codes, the National
Student Housing Survey has been
designed to meet the tenant satisfaction
survey requirements of the ANUK/Unipol
National Codes.

● Reporting Options
● Question Set
● Sample Reports
● Latest National Report
● NSHS Accommodation
Award Winners
● Materials to help you promote
the survey
● List of Universities, HE Providers and
Private Hall Providers who have
previously participated
You may also like to visit the NSHS
Wikipedia page for more background
information and project history.
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01892 249 650
info@nshs.co.uk
www.nshs.co.uk
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