
Record year for Nordic Choice Hotels 

2016 was an historically good year for Nordic Choice Hotels In addition to recording its best results 
ever, Nordic Choice Hotels enjoyed a clean sweep at the Grand Travel Awards for the year, taking 
away prizes for best hotel company in Norway, Sweden and the Nordic region.  
 
Nordic Choice not only boosted its revenues during 2016, but also improved its operating profits. 
Revenue in 2016 increase by 8.9 per cent, totalling NOK 9.096 billion compared to NOK 8.353 billion in 
2015. When including franchise hotels, turnover totalled NOK 11.202 billion. Despite a year characterised 
by market concerns, the hotel group’s EBITDA increased by 22 per cent.  
 
‘2016 was an historically good year for Nordic Choice Hotels. We delivered our best results ever, opened 7 

new hotels and we have the most satisfied guests in the industry. We are incredibly proud of the fact that 

we are growing so much we’re bursting at the seams, while guests continue to respond incredibly 

positively to us.  We also expect the growth in EBITDA will continue this year. In addition, it is particularly 

gratifying to see both hotels that we operate and franchise hotels doing well,’ says Torgeir Silseth, CEO of 

Nordic Choice Hotels. 

Every year, the Norwegian Customer Barometer measures customer satisfaction and loyalty amongst the 

biggest players in the industry. The results for 2016 show that Nordic Choice Hotels is top of the table of 

hotel companies, with the highest levels of guest satisfaction for the fourth year in row. Additionally, the 

hotel company has the highest levels of loyalty amongst its guests (78.7). Nordic Choice Hotels was also 

named the best hotel company in Norway, Sweden and the Nordic region by Grand Travel Awards. 

Won important contracts 
 
At the end of 2016, Nordic Choice Hotels had a hotel portfolio consisting of 186 hotels offering a total of 
32,588 rooms across Scandinavia and the Baltic. 2016 also marked a new chapter in the company’s 
history as the Clarion Hotel Helsinki and Clarion Hotel Helsinki Airport opened in Finland. 
 
‘With our target for a 35% market share in the major cities before 2020, 2016 was a strategically 

important year for Nordic Choice Hotels. We won important contracts in the Scandinavia capitals, 

including Clarion Hotel Bjørvika in Oslo, Comfort Hotel Arlanda Airport in Stockholm and three brand new 

hotel projects in Copenhagen: the old central post office, a Clarion Hotel and Comfort Hotel at 

Copenhagen Airport. During the course of 2017, the Nordic Choice hotel portfolio will increase by more 

than 5 hotels, says Torgeir Silseth. 

February 2017 marked the opening of Comfort Hotel Bergen Airport, and March saw the two 

independent hotels At Six and Hobo, as well as the restaurant TAK, at Brunkebergstorg in central 

Stockholm open. Additionally, the Hilton hotel at Copenhagen Airport was rebranded as the Clarion 

Hotel Copenhagen Airport on 1 April. 

Reduced environmental impact per guest 

To reduce the company’s environmental impact, Nordic Choice sets ambitious environmental targets for 
all hotels to aim for every year. From 2015 to 2016, the hotel company reduced its emissions per guest 
night by 12.8 per cent, while chemical use was reduced by 5.7 per cent. Water consumption in hotels 



was also reduced by approx. 7.5 litres per guest night, which is the equivalent of 120,000 bath tubs. Our 
hotels served around 3,400 cups of organic, Fairtrade marked coffee every hour, and during the course 
of 2016 they served more than 10 million organic eggs.  
 
‘If we were to gather all the toxic substances we have avoided using because we serve organic coffee, we 
would have the equivalent of 222,000 bottles of garden weed killer. 10 million organic eggs means that 
37,000 free range hens avoided a caged life. These are results that we are proud of, because they mean 
that Nordic Choice is actively taking responsibility for things beyond the doors of its hotels, says Torgeir 
Silseth.  
 
Since 2012, Nordic Choice has worked systematically on reducing food waste. Total food waste 
measured per guest night in 2016 was reduced by 19% compared with 2015. 
 

On the front line  

Taking care of our people, both inside and outside the company, is part of the company’s strategy. In 

2016, more than 650 unemployed people were offered placements at Nordic Choice hotels through the 

company’s partnership with, amongst others, NAV, the Swedish Public Employment Service, Samhall and 

Ringer i Vannet. 26% transitioned into permanent employment after the end of their placements.  

‘Nordic Choice should reflect society in terms of gender, skills and ethnicity. At the end of 2016, Nordic 
Choice had more than 13,000 employees, with 177 nationalities represented. The diversity, combined 
with a high proportion of non-Scandinavian managers, is one of our most important competitive 
advantages,’ says Torgeir Silseth.  

In 2016, the company also renewed its agreement with UNICEF in relation to their work against human 

trafficking. Every night a guest stays at a Nordic Choice hotel, the company makes a donation to UNICEF. 

In total, Nordic Choice Hotels donated NOK 3,680,000 to UNICEF during the course of last year. 

Major digital initiative 

In 2016, Nordic Choice Hotels launched a major digital initiative through the launch of a new company in 
the group focussing on digital innovation and distribution. The initiative was named eBerry. In 2016, 
Nordic Choice Hotels set a record for the number of bookings taken via its own website with total sales 
of NOK 1.5 billion. This represents a positive development compared with 2015 of 23 per cent, and 
means that bookings taken via Nordic Choice Hotels’ own website represent 16 per cent of total 
revenues. Since 2015, mobile traffic to Choice.no has increased by 409 per cent and now represents 41 
per cent of all traffic to the website.  
 
‘With eBerry, our digital development has really taken off. In 2016, Nordic Choice Hotels launched a new 
booking app - a first in the Nordic hotel business - to make daily travel even easier for its guests. During 
the course of 2017, the app will also include the ‘Room Optimizer’ feature, which will allow guests to 
upgrade and select rooms prior to arrival,’ says Torgeir Silseth.  

2016 was an eventful year for the Nordic Choice Club loyalty programme. The club, which currently has 
1.4 million members, launched a new, differentiated bonus scheme that provides members with a 
greater range of choice, while also making it easier to use bonus points. Furthermore, Nordic Choice Club 
members gained additional benefits through new partnerships with Aftenposten, TUI, Finnair Plus and 



Royal Caribbean. 

 

 

 

 

 

Unit of measurement 2015 Result 

 

2016 Result Change 

Operating revenue (in 

millions of NOK) 

8,353 9,096   9% 

EBITDA 574 702 22% 

Profit before tax 220 306 39% 

  

 

 

 


