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Programme Specification MA in Journalism and Media 

Communications 

 
This programme specification (PS) is designed for prospective students, enrolled students, 
academic staff and potential employers. It provides a concise summary of the main features of 
the programme and the intended learning outcomes that a typical student might reasonably be 
expected to achieve and demonstrate if he/she takes full advantage of the learning 
opportunities that are provided. More detailed information on the teaching, learning and 
assessment methods, learning outcomes and content for each module can be found in 
Definitive Module Documents (DMDs) and Module Guides. 

 

Section 1 
 

Awarding Institution/Body University of Hertfordshire 
Teaching Institution    University of Hertfordshire 
University/partner campuses   de Havilland Campus 
Programme accredited by N/A 
Final Award     MA  
All Final Award titles Journalism and Media Communications 
FHEQ level of award 
Language of 
Delivery
  

7 
English 

 

A. Programme Rationale 
 
This programme will combine magazine journalism with other elements of professional communication, 
such as PR, Advertising and new media technologies.  There will also be a focus on current media 
practice and convergence to explore how the digital environment has impacted on the communications 
industries. 

 
It aims to develop professional skills in the area of Journalism and Media Communications by combining 
theory and practice. To this end, the Programme will explore frameworks for making communications 
more effective in professional settings and develop an understanding of internal and external corporate 
communications, the impact of technology on practice, and ethical responsibilities and current 
legislation for media professionals. To offer flexibility within the programme, students can either choose 
the module ‘International Journalism Trends’, which gives students the opportunity to develop a deeper 
insight into the theoretical and cultural framework of media and journalism; or take a more practical 
approach by studying ‘Writing for Magazines’ with its focus on journalistic practice. 

 
Both options allow students to acquire a wider understanding of the media, in addition to gaining 
practical writing and technical skills necessary to operate effectively in a professional media 
environment. With up-to-date, relevant skills, understanding and knowledge, graduates of this MA will 
be prepared for employment in a variety of communication fields, such as Magazine Journalism, 
Marketing, Corporate Communications, Advertising and other related professions. Employability is a key 
characteristic of the programme and students can choose between a work placement and a dissertation 
as their final project.  
  
Whilst this programme has a strong professional orientation, students are also expected to engage in 
academic activities to extend skills in critical thinking and problem solving, interpersonal and mediated 
communication, writing processes and styles, collaborative working practices and research methods in 
this area. 
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B. Educational Aims of the Programme 
The programme has been devised in accordance with the University's general educational aims of 
programmes of study as set out in UPR TL03. 
 
Additionally this programme aims to: 

 Develop the students’ understanding of the complex interplay between journalists and corporate 
communications professionals;  

 Become a multi-skilled communicator and develop practical writing and technical skills 
necessary to operate effectively in a professional media environment; 

 Develop a systematic understanding of knowledge, and a critical awareness of current issues 
and new insights informed by the field of study and professional practice;  

 Critically engage and evaluate current research and advanced scholarship in the discipline;  

 Explore the impact of technology on the way people share information, work together, and 
promote expertise and/or products and provide students with an in-depth knowledge of a range 
of multimedia communications tools; 

 Further develop the student's creative, expressive and enquiry practices and skills; 
 Promote job readiness by providing students with an optional practice based project. 
 Develop students’ understanding of the reader/user/stakeholder in the market in which they are 

working 

 Develop students’ understanding of relevant media law and ethics  
 

C. Intended Learning Outcomes 
The programme provides opportunities for students to develop and demonstrate knowledge and 
understanding, skills and other attributes in the following areas. The programme outcomes are 
referenced to the Framework for Higher Education Qualifications in England, Wales and Northern 
Ireland (2008), and relate to the typical student. Additionally, the SEEC Credit Level Descriptors for 
Further and Higher Education 2010 have been used as a guiding framework for curriculum design.  
 

 
Knowledge and 
Understanding of: 

Teaching/learning methods & 
strategies 

Assessment 

A1- A1 An in depth 
knowledge and 
understanding of the 
discipline informed by 
current scholarship and 
research, including a critical 
awareness of current issues 
and developments in the 
subject. 
 
A2 Comprehensive 
knowledge of the business of 
magazine publishing and 
corporate communications 
practice. 
 
 
A3 The ability to work with all 
stakeholders to develop an 
effective communications 
strategy, including the use of 
a magazine as an in-house 
or company communications 
tool. 

Acquisition of A1–A4 is through a 
combination of lectures and 
workshops, presentations and 
tutorials.  Learners will also have 
supervisors who will hold 
individual and group tutorials 
throughout the course. 
 
Throughout, the learner is 
encouraged to undertake 
independent study both to 
supplement and consolidate what 
is being taught/learnt and to 
broaden their individual 
knowledge and understanding of 
the subject.  
 
A2 The Media Practice ‘Guest 
Lecture Series’ is designed to 
equip students with essential 
business development tools. 
 
A5 is the development of theory 
into practice and will be 

A1-A4 Testing of knowledge 
and understanding is through 
written assessment in the 
form of reports, essays, 
presentations, assessed 
discussions and a writing 
portfolio, media projects of a 
near publishing standard, a 
research proposal and a 
dissertation  
 
A5 A dissertation, or a 
reflective analysis and 
presentation. 
 

http://sitem.herts.ac.uk/secreg/upr/TL03.htm
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A4 The ability to use a range 
of techniques and research 
methods applicable to 
advanced scholarship in the 
subject. 
 
A5 The ability to complete a 
work placement or a 
dissertation in the subject, 
which may include a critical 
review of existing literature 
or other scholarly outputs. 
 

developed through one to one 
tutorials. 
 

 

Intellectual skills - able to: Teaching/learning methods & 
strategies 

Assessment 

B1 Ability to apply theory to 
practice at postgraduate 
level, whilst ensuring 
observation of ethical and 
legal regulations. 
 
B2 Develop effective 
communication strategy for a 
variety of media and 
understand the role of the 
target audience. 
 
B3 Analyse emergent trends 
and issues in the field of 
study 
 
B4 To integrate research 
skills, analytical and critical 
skills in a dissertation or an 
extended project. 
 

Intellectual skills are developed 
throughout the programme by the 
methods and strategies outlined 
in section A, above.  
 
Throughout, the learner is 
encouraged to further develop 
intellectual skills by independent 
study. 
 
 

Intellectual skills B1 – B4 are 
assessed by the methods 
and strategies outlined in 
section A, above. 
Presentations and class 
based activities will be used 
as formative assessments 
and feedback given in class.  
 
Intellectual skill B5 is 
assessed through a 
dissertation, extended 
project or reflective report 
and presentation. 

Practical skills - able to: Teaching/learning methods & 
strategies 

Assessment 

Practical 
C1- Develop writing, 
interviewing and technical 
skills necessary to operate 
effectively in a professional 
media environment.  
 
C2 An understanding of the 
role of multimedia tools in 
effective communications 
practice. 
 
C3 Deploy a range of 
practice-based research 
methodologies within their 
field of practice. 
 

Acquisition of C1-C2 is through a 
combination of lectures and 
workshops, presentations and 
tutorials.  Throughout, the learner 
is encouraged to undertake 
independent study both to 
supplement and consolidate what 
is being taught/learnt and to 
broaden their individual 
knowledge and understanding of 
the subject.  
 
C3 Practical skills are developed 
within the programme by 
introducing students to the 
facilities offered in the Learning 
Resources Centre the modules 
R01 and R02. 

C1 is assesses the 
application of theory to 
practice e.g. feature writing, 
press releases, interviewing 
etc. and further developed 
through the optional work 
placement module. Class 
based activities will be used 
as formative assessment 
and feedback given in class. 
 
C2 is assessed by media 
projects and reports. 
 
Practical C3 are assessed 
through essays and the 
compilation assessed 
discussion, a research 
proposal, 
dissertation/extended project 
or reflective report. 
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D. Programme Structures, Features, Levels, Modules, and Credits 
The programme is offered in a full-time (1 year) mode or a part-time, normally 2 year mode and leads to 
the award MA in Journalism and Media Communications. Entry is normally an honours degree in 
Humanities or a Business subject, with a minimum classification of second-class lower division, but an 
honours degree in any discipline will be considered. Intake is normally in Semester A, September. 

 
Work-Based Learning 
An optional 22 days work placement module is offered to all students on the programme in place of a 
dissertation in semester C.  
 
Programme Structure 
The programme structure and progression information below (Table 1a and 1b) is provided for the 
award. Any interim awards are identified in Table 1b. The Programme Learning Outcomes detailed 
above are developed and assessed through the constituent modules. Table 2 (in section 2) identifies 
where each learning outcome is assessed.  

 
 

Transferable skills - able to: Teaching/learning methods & 
strategies 

Assessment 

D1 Use initiative and take 
responsibility. 
 
D2 Solve problems in 
creative and innovative 
ways. 
 
D3 Make decisions in 
challenging situations. 
 
D4 Demonstrate strategic 
thinking. 
 
D5 Be able to demonstrate 
an in depth knowledge of a 
range of multimedia 
communication tools. 
 
D6 Further develop 
organisational and 
presentational skills. 
 
D7 Continue to learn 
independently and to 
develop professionally. 
 
D8 Communicate effectively, 
with colleagues and wider 
audience in a variety of 
media. 
 
D9 Work effectively as a 
team. 

 

Transferable skills are developed 
throughout the programme: 
 

Skills D2 and D7 are developed 
with students learning to manage 
themselves and their time to meet 
assignment submission 
deadlines.   
D6 are developed in the 
communication technologies 
workshop.  
Skills D1, D2, D3, D4, D5, D7, D9 
are developed across all modules 
in the written work, presentations 
and seminars. For example 
Students receive feedback not 
only on their knowledge and 
understanding but also on their 
ability to communicate their ideas 
effectively and to reference 
appropriately. 
 
 

Skills D1-D9 are assessed 
through a range of 
assignments built into the 
curriculum, e.g. oral 
presentations, media 
projects, writing exercises, 
essays, a research proposal 
and a dissertation/extended 
project  
D9 can also be further 
developed in the optional 
work placement module and 
the reflective report. 
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Table 1a Outline Programme Structure 
 

Mode of study Full time (1 year) 
 

Compulsory Modules 
Module Title 

Module 
Code 

Credit 
Points 

% 
examination 

% 
coursework 

Semester 

Corporate Communication, PR and 
Advertising  

7HUM1078 30 30 70 A 

EITHER: Writing for Magazines  

OR: International Journalism Trends 

7HUM1081 
7HUM1061 

30 
30 

0 
0 

100 
100 

A 
A 

Media Production 7HUM1079 30 0 100 B 

Research Methods 1 7HUM1083 15 0 100 B 

Research Methods 2 7HUM1080 15 0 100 B 

EITHER: Media Dissertation 
OR: Work Placement  

 
7HUM1082 
7HUM1084 

 
60 
60 

 
0 
0 

 
100 
100 

 
C 
C 

 
Mode of study Part time (2 years) 
 

Compulsory Modules 
Module Title 

Module 
Code 

Credit 
Points 

%  
examination 

% 
coursework 

Semester 

Year 1      

Corporate Communication, PR and 
Advertising  

7HUM1078 30 30 70 A 

Media Production 7HUM1079 30 0 100 B 

Research Methods 1 7HUM1083 15 0 100 B 

Year 2  
    

EITHER: Writing for Magazines  

OR: International Journalism Trends 

7HUM1081 
7HUM1061 

30 
30 

0 
0 

100 
100 

A 
A 

Research Methods 2 7HUM1080 15 0 100 B 

EITHER: Dissertation 
OR: Work Placement  

 
7HUM1082 
7HUM1084 

 
60 
60 

 
0 
0 

 
100 
100 

 
C 
C 

 

 
Table 1b Final and interim awards available 
 
The programme provides the following final and interim awards:  
 

Award 
Minimum 
requirements 

Available at end of 
(normally): 

Programme Learning Outcomes 
developed (see above) 

Postgraduate 
Certificate 
Journalism and 
Media 
Communications 

60 credit points 45 
at level 7  

1-2 Semesters A subset of the programme learning 
outcomes (see table 2) depending 
on the student’s individual module 
choices. 

Postgraduate 
Diploma Journalism 
and Media 
Communications 

120 credit points 
level 7, 30 of which 
must be the 
Research Methods 
modules 

2, 3 Semesters All programme learning outcomes 
other than A5 and B4 (see Table 2) 
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Masters Journalism 
and Media 
Communications 

180 credit points at 
level 7 including 
the dissertation or 
work placement 
module 

3 Semesters All programme learning outcomes 
(see Table 2) 

 
 
Masters and Diploma awards can be made "with Distinction" or "with Commendation" where criteria as 
described in UPR AS14, Section D and the students' handbook are met. 

 
E. Support for students and their learning 
 
At university level, students are supported by: 
 

 Attractive modern study environments in two Learning Resource Centres, incorporating libraries and 
computer centres 

 StudyNet, a versatile on-line interactive intranet and learning environment 

 Access to extensive digital and print collections of information resources 

 A Student Centre which provides advice on issues such as Finance, University regulations, visa 
applications, legal matters, accommodation, international student support etc. 

 The Office of Dean of Students, incorporating Chaplaincy, Counseling and nursery  

 Overseas Orientation 

 A Medical Centre 

 University Disability Advisors 

 An Equal Opportunities Officer 

 The Students’ Union 

 A Careers and Placement Service for all current students and graduates 
 
At School level, students are further supported by: 
 

 A Programme Leader to help students understand the programme structure, and provide 
confidential academic and pastoral support 

 A Tutor for Employability 

 Scheduled weekly Student Drop-In hours for all academic staff for student support and guidance 

 A designated Programme Administrator to deal with day-to-day administration associated with the 
modules within the Programme 

 Module Leaders who are responsible for individual modules 

 Student Representatives on the Programme Committee 

 A School Student Representative Officer (SSRO) 

 An induction session at the beginning of each new academic session 

 An Academic  Skills Tutor  

 A Student Experience Tutor 

 An International Student Support Tutor 
 
 
F. Entry requirements 
 
The normal entry requirements for the programme are: 
 
Graduates with an honours degree, second-class second division, in any discipline who have otherwise 
demonstrated potential to succeed at postgraduate level in this subject area will be considered for 
admission. We request that applicants submit writing samples consisting of a film/book/music review of 
at least 500 words length or existing published pieces of work with their application. 
 
International students should have an English Language assessment of IELTS 7, or equivalent as 
determined by the School of Humanities. 
 

http://sitem.herts.ac.uk/secreg/upr/pdf/AS14-Structure%20and%20Assessment%20Regs%20-%20Undergrad%20and%20Taught%20Postgrad%20Programmes-v04%200.pdf
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The programme is subject to the University's Principles, Policies, Regulations and Procedures for the 
Admission of Students to Undergraduate and Taught Postgraduate Programmes and will take account 
of University policy and guidelines for assessing accredited prior certificated learning (APCL) and 
accredited prior experiential learning (APEL). 
 
If you wish to receive a copy of the latest Programme Annual Monitoring and Evaluation Report (AMER) 
and/or the External Examiner’s Report for the programme, please email a request to aqo@herts.ac.uk. 
 

mailto:aqo@herts.ac.uk
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Section 2 
 
Programme management 
 

Relevant QAA subject benchmarking 
statements  

N/A 

Date of validation/last periodic review March 11 
Date of production/ last revision of PS September 2016  
Relevant intakes Level 7 entering September 2017 
Administrative School School of Humanities 

 
 

Course details  

Course code Course description JACS 

HEJMCM MA Journalism and Media Communications 
 

P500, P900 
 

Course Instances 

Instances 
code 

Intake 
 

Stream Instances 
Year 

Location: Mode of study 

JMCMF1 
 

A MA Journalism and Media Communications 1 Hatfield Full-time 

JMCMF1 
 

A Postgraduate Diploma Journalism and Media 
Communications 

1 Hatfield Full-time 

JMCMF1 
 

A Postgraduate Certificate Journalism and 
Media Communications 

1 Hatfield Full-time 

JMCM2, 
JMCM3, 
JMCM4 

A MA Journalism and Media Communications 2 Hatfield Part-time 

JMCM2, 
JMCM3, 
JMCM4 

A Postgraduate Diploma Journalism and Media 
Communications 

2 Hatfield Part-time 

JMCM1 
JMCM2, 
JMCM3, 
JMCM4 

A Postgraduate Certificate Journalism and 
Media Communications 

2 Hatfield Part-time 

 
The programme is managed by; 
 
 A Dean of School who has overall responsibility for all programmes in the School 

 An Associate Dean of School (Academic Quality Assurance) who has overall responsibility for academic 

quality, assurance and enhancement with and on behalf of the Dean of School 

 A Programme Tutor who is responsible for the day-to-day management of the programme  

 Admissions Tutors, with specific responsibility for selection  

 A Tutor for Employability 

 A Head of Mass Media Communications who is responsible for all the modules on the programme 

 A designated Humanities Administrator to deal with day-to-day administration associated with the courses and 

modules within the Programme  

 The programme committee which has a membership which includes all of the above plus an Information 
Manager and student representatives  

 An Associate Dean of School (Learning and Teaching) who has overall responsibility for learning and teaching 
with and on behalf of the Dean of School 

 An Associate Dean of School (Commercial)  who has specific responsibility for induction 

 Module Leaders who are responsible for individual modules  
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Programme-specific assessment regulations  
The programme is compliant with the University's generic assessment regulations (Structure and 
Assessment Regulations for Academic Programmes, UPR AS14, section D). 
 
For the optional work placement module, students are normally expected to work for at least 22 days, 
either in an office or other safe environment, as agreed with the employers. Exact working patterns will 
be agreed with the employer.  
 

Other sources of information  
 

 Definitive Module Documents 

 Module Guides 

 Student Handbook 

 University of Hertfordshire Course website: 
http://www.herts.ac.uk/courses/ 

 QAA Benchmark Statement website:   
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code/subject-benchmark-
statements  

 The Framework for Higher Education Qualifications in England, Wales and Northern Ireland, 2008: 
http://www.qaa.ac.uk/en/Publications/Documents/Framework-Higher-Education-Qualifications-
08.pdf 

 SEEC Credit Level Descriptors for Further and Higher Education 2010:  
http://www.seec.org.uk/wp-content/uploads/2013/seec-files/SEEC%20Level%20Descriptors%202010.pdf 

 External Quality Review report website: 
 http://www.qaa.ac.uk/reviews-and-reports/provider?UKPRN=10007147#.VCFXlha_hSU 

 UNISTATS website: 
 http://www.unistats.com/  

 University of Hertfordshire Academic Quality Office website:  
(StudyNet  Staff  Department Lists  Academic Quality Office) 

 Structure & Assessment Regulations - Undergraduate & Taught Postgraduate Programmes, UPR 
AS14: 

 http://sitem.herts.ac.uk/secreg/upr/AS14.htm 

 Learning and Teaching Policy and Graduate Attributes, UPR TL03: 
 http://sitem.herts.ac.uk/secreg/upr/TL03.htm  

 Admissions - Undergraduate & Taught Postgraduate Students, UPR SA03: 
 http://sitem.herts.ac.uk/secreg/upr/SA03.htm  

 Academic Quality, UPR AS17: 
 http://sitem.herts.ac.uk/secreg/upr/AS17.htm 

 Index of UPRs for students: 
 http://sitem.herts.ac.uk/secreg/upr_azlist_info.htm 

 Information on Programme and Module External Examiners 
http://www.studynet1.herts.ac.uk/ptl/common/studentcentre.nsf/Teaching+Documents/184A221E5E
ECA6B780257A5C00250BA9?OpenDocument  

 
 
 

Other information relevant to the programme 
 
none 
 

University policies relevant to the Programme  
 
The University undertakes to use all reasonable endeavors to deliver, assess and administer this 
programme in accordance with this Programme Specification. At the same time it is recognised that it is 
in the nature of academic developments that changes, for example to the structure, curriculum, and 
assessment of a programme may be necessary in order to ensure that the programme remains up to 

http://sitem.herts.ac.uk/secreg/upr/AS14.htm
http://www.herts.ac.uk/courses/
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code/subject-benchmark-statements
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code/subject-benchmark-statements
http://www.qaa.ac.uk/en/Publications/Documents/Framework-Higher-Education-Qualifications-08.pdf
http://www.qaa.ac.uk/en/Publications/Documents/Framework-Higher-Education-Qualifications-08.pdf
http://www.seec.org.uk/wp-content/uploads/2013/seec-files/SEEC%20Level%20Descriptors%202010.pdf
http://www.qaa.ac.uk/reviews-and-reports/provider?UKPRN=10007147#.VCFXlha_hSU
http://www.unistats.com/
http://sitem.herts.ac.uk/secreg/upr/AS14.htm
http://sitem.herts.ac.uk/secreg/upr/TL03.htm
http://sitem.herts.ac.uk/secreg/upr/SA03.htm
http://sitem.herts.ac.uk/secreg/upr/AS17.htm
http://sitem.herts.ac.uk/secreg/upr_azlist_info.htm
http://www.studynet1.herts.ac.uk/ptl/common/studentcentre.nsf/Teaching+Documents/184A221E5EECA6B780257A5C00250BA9?OpenDocument
http://www.studynet1.herts.ac.uk/ptl/common/studentcentre.nsf/Teaching+Documents/184A221E5EECA6B780257A5C00250BA9?OpenDocument
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date, in response to issues raised as a result of on-going monitoring and evaluation, and/or in order to 
conform to new regulatory requirements imposed by this institution, by professional or statutory bodies, 
or by national or governmental bodies.  
 
The programme operates within the guidelines and policies relating to equal opportunities and 
environmental issues which may be agreed from time to time by the Board of Governors and/or the 
Academic Board of the University. 
 
Where the programme is offered in collaboration with another institution these policies and guidelines 
will normally be those of the partner institution. 
 
The programme operates in accordance with the University's Regulations Governing Studies Involving 
the Use of Human Subjects (UPR RE01) agreed from time to time by the Academic Board of the 
University.  However, where the programme is offered in collaboration with another institution (for 
example through a franchise arrangement for all or part of the programme) then specific approval must 
be obtained from the University for the operation of the programme within ethical guidelines prepared by 
the partner institution. The partner institution will be responsible for all insurance liability in connection 
with the observance of ethical guidelines. 
 
 

Signed                  Date 30 November 2016 

Marjolein Groefsema  
Associate Dean of School (Academic Quality Assurance) 
 

 
 
If you would like this information in an alternative format please contact: 
Andy Penn  - a.penn@herts.ac.uk 

http://sitem.herts.ac.uk/secreg/upr/RE01.htm


MA in Journalism and Media Communications 

Table 2: Development of Programme Learning Outcomes in the Constituent Modules 
This map identifies where the programme learning outcomes are assessed in the constituent modules. It provides (i) an aid to academic staff in understanding 
how individual modules contribute to the programme aims (ii) a checklist for quality control purposes and (iii) a means to help students monitor their own 
learning, personal and professional development as the programme progresses.  
 

Programme Learning Outcomes (as identified in section 1 and the following page)

Transferable Skills

Module Title Module Code A1 A2 A3 A4 A5 B1 B2 B3 B4 C1 C2 C3 D1 D2 D3 D4 D5 D6 D7 D8 D9

Corporate Communication,  PR and Advertising 7HUM1028
                  

Writing for Magazines (choice)
7HUM1029

                  

International Journalism Trends (choice) 7HUM1061              

Media Production 7HUM1027                   

Research Methods 1 7HUM1020            

Research Methods 2 7HUM1018               

Dissertation (choice) 7HUM1019                    

Work Placement (choice) 7HUM1026        X            X

Practical SkillsIntellectual SkillsKnowledge & Understanding

 
 
 
Key: Learning Outcome which is assessed as part of the module 
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Key to Programme Learning Outcomes 

 

 

 

Knowledge and Understanding  Practical Skills 

A1. An in depth knowledge and understanding of the discipline informed by 
current scholarship and research, including a critical awareness of current issues 
and developments in the subject. 
 

 

C1. Develop writing, interviewing and technical skills necessary to operate 
effectively in a professional media environment.  
 
 

A2.  Comprehensive knowledge of the business of magazine publishing and 
corporate communications practice. 
 

 
C2. An understanding of the role of multimedia tools in effective communications 

practice 

A3. The ability to work with all stake holders to develop an effective 
communications strategy, including the use of a magazine as an in-house or 
company communications tool. 
 

 
C3. Deploy a range of practice-based research methodologies within their field of 
practice. 

 

A4. The ability to use a range of techniques and research methods applicable to 
advanced scholarship in the subject. 
 

 Transferable Skills 

A5. The ability to complete a work placement or a dissertation in the subject, 
which may include a critical review of existing literature or other scholarly outputs. 
 

 D1. Use initiative and take responsibility. 

  
D2. Solve problems in creative and innovative ways. 

 

Intellectual Skills  
D3. Make decisions in challenging situations. 

 
B1.  Ability to apply theory to practice at post-graduate level, whilst ensuring 
observation of ethical and legal regulations. 
 

 D4. Demonstrate strategic thinking. 

B2. Develop effective communication strategy for a variety of media and 
understand the role of the target audience. 

 

 
D5. Be able to demonstrate an in depth knowledge of a range of multimedia 
communication tools. 

 
B3. Analyse emergent trends and issues in the field of study 

 
 
D6. Further develop organisational and presentational skills. 

 
B4. To integrate research skills, analytical and critical skills in a dissertation or an 
extended project. 

 
D7. Continue to learn independently and to develop professionally. 

 

  
D8. Communicate effectively, with colleagues and wider audience in a variety of 
media. 
 

  D9. Work effectively as a team. 


