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Childhood Obesity Plan: A Plan for Action, Chapter 2 

The 2016 Childhood Obesity Plan aimed to significantly reduce England’s rate of 

childhood obesity within the next ten years. This updated version proposes actions to 

ensure that by working together across society, we can improve the nutritional 

content of the food and drink our children consume, strengthen the information 

available to parents about those products and change the way that unhealthy food 

and sugary drinks are promoted. 

To meet and beat the challenge of childhood obesity, we are setting a national 

ambition to halve childhood obesity and significantly reduce the gap in obesity 

between children from the most and least deprived areas by 2030. This new Plan of 

Action calls for actions regarding sugar reduction, calorie reduction, advertising and 

promotions, local areas, schools and delivering the national ambition.  

To make more progress to reduce the marketing and promotion of unhealthy food 

and drink – which we define as products that are high in fat, sugar and salt (HFSS) – 

we will:  

 Consult, before the end of 2018, on introducing a 9pm watershed on TV 

advertising of HFSS products and similar protection for children viewing adverts 

online, with the aim of limiting children’s exposure to HFSS advertising and 

driving further reformulation. We will explore options to ensure that any 

restrictions are proportionate, help to incentivise reformulation in line with the 

aims of the sugar and calorie reduction programmes, and consider a focus on 

those products that children consume and most contribute to the problem of 

childhood obesity. 

Currently online advertising rules are drawn up by the Committee of Advertising 

Practice, which works alongside the Advertising Standards Authority (ASA), on self-

regulatory basis. We will consider whether this continues to be the right approach for 

protecting children from the advertising of unhealthy food and drinks, or whether 

legislation is necessary. We will ensure any further restrictions are designed effectively 

for the digital space, taking into account how content is consumed online and 

considering options for enforcement. 
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