
World Obesity Federation – Job Description 

 

Job Title Digital Marketing & Communications Officer 

Team Communications 

Full Time/ Part Time Full Time - Fixed term contract to December 31, 2020 with any 
extension being subject to confirmation funding. 

Location Office-based role in Central London  
Right to live and work in the UK is required  

Salary Range £27,000 - £32,000 - dependent on experience 

Reports to Head of Communications 

Direct Reports None 

Key Relationships Director of Policy, Membership Manager, CEO 

Role Overview 
Develop and manage effective digital communication activities to 
meet WOF required business objectives. General oversight of all 
websites (Patient portal, main website, Healthy Voices, World Obesity 
Day).  Manage member communications including some regionally 
focused initiatives.  
 

Accountabilities 

Key Accountabilities/ 
Responsibilities 

% Key Activities 

Digital Management 100 
Act as the web content editor, devising and implementing 
news, editorial and creative digital content including text, 
images and multimedia across all digital and social media 
channels. 
 
Develop and manage digital marketing campaigns, online 
brand, project, and events promotions. Ensure off and online 
marketing and digital content is cohesive and effective. 
 
Develop strategies to drive online traffic to WOF sites and 
social media channels. 

 



MENA Region-Specific  
Project Work (TBC) 

 
 
Sourcing and managing content relevant to the Gulf and 
broader MENA region - e.g. events/articles etc. to go on the 
Global Patient Portal. 
 
Work with agency to build more content in form of 
videos/testimonials from the Gulf region. 
 
Scope and deliver a podcasts/webinars (number of times TBD) 
focused on patients. 
 
Manage Gulf and Lebanon Steering Committee.  
 
Liaising with internal stakeholders to ensure all MENA-related 
work is in alignment. 
 
 

Digital and Communications 
Coordination 

100 
Liaise with and provide expert advice and implementation to 
Membership, Policy, Education, and Events teams on their 
digital requirements and respective areas on WOF websites. 
 
Work closely with Membership officer to manage and further 
develop and improve the membership portal. 
 
Provide support for the management of digital and database 
suppliers.  
 
Provide technical support to ensure backend changes to WOF 
websites are implemented efficiently. 
 
Update relevant WOF databases and distribution lists on Sales 
force and Pardot. 
 
Lead the production and distribution of e-newsletters. 
 
Oversee the management of and develop content for Image 
Bank. Co-ordinate its promotion using our membership and 
other routes. 
 
Review analytics to produce regular evaluation reports and 
asses how engagement could be increased, monitoring the 
effect of any changes. 
 
Monitor relevant online and social media news stories and 
produce regular round ups to inform media planning and 
share with staff. 
 
Undertaking other duties as the organisation may 
reasonably require. 



  
Person Specification 

Education & Qualifications 
 

Educated to degree level 

Essential Knowledge & 
Experience 

 Strong content/ web management experience  
 
Microsoft Suite: Word, Excel, PowerPoint and Outlook 
 
Solid social media management skills.  
 
Experience managing SEO and use of Wix and Expression 
engine platforms. 
 
Strong understanding of current online marketing concepts, 
strategy and best practice.  
 
Film editing skills (currently using Filmora) 
 
Experience of working with a wide variety of stakeholders 
 
Excellent communications skills, both written and verbal 
 
Excellent project management skills 
 
Experience of coordinating external suppliers 

 

Desirable Knowledge & 
Experience 

 
Experience of working with CRM systems: Salesforce and 
Pardot platforms highly desirable. 

Previous experience working for a NGO, charity, international 
association, etc.  
 
An interest in international development and global public 
health. 
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