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2.3 The contribution of marketing 

Our social marketing approach applies the principles of behavioural science to a 

structured marketing process to promote behaviour change. Just as the commercial 

sector uses marketing o change how people shop, bank and spend their leisure time, 

social marketing addressed behaviours relevant to the social good. It takes the tools 

and techniques of commercial marketing, such as audience mapping, insight 

generation and customer relationship management, and uses them to create 

marketing and communications campaigns that address key public health 

challenges.  

These programmes and campaigns: 

 alert and inform the public to ensure people know what they need to do in order 

to live healthy lives and are motivated to do so 

 support the creation of an environment that is conducive to change, helping to 

drive cultural acceptance of healthy behaviours and supporting other 

government levers such as legislation 

 offer tools, when needed, to help people to start or sustain a behaviour change 

journey  

 support the NHS, by helping people access the right services at the right time 

 galvanise and amplify the efforts of those working to improve health across our 

partners in the commercial, voluntary and public sectors  

The breadth, complexity and endemic nature of the issues we address means that 

marketing must often challenge both individual behaviours, and address the social 

norms that hold people back from improving their own health.  

 

4.1 Our vision 

We want to help create a world in which millions more people are engaged with their 

health, in an environment that is increasingly conducive to healthy living, supported 

by the NHS, schools, charities, retailers, the media and other trusted organisations.  

 

4.3 Our principles for marketing 

Our work is underpinned by six principles that will drive everything we do in the period 

2017-2020: 

 we deploy national marketing to deliver change at scale 

 we support effective local public health delivery 

 we work in partnership to build coalitions for change 

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/646715/public_health_england_marketing_strategy_2017_to_2020.pdf


 we innovate to move with our audience 

 we build on the evidence base  

 we target our work to reach those who need it more 


