
 

 

Introduction 

 

The Edinburgh International Festival is an unparalleled celebration of the performing arts 

and an annual meeting point for peoples of all nations. With a deep commitment to 

virtuosity and originality the International Festival presents some of the finest 

performers and ensembles from the worlds of dance, opera, music and theatre for three 

weeks in August.  

 

Over the course of the year, the International Festival team travels the world to bring 

together an unrivalled programme of the most exciting and creative artists working today. 

We present unique collaborations, world premieres, new interpretations on classic works, 

critically acclaimed productions and more – that thrill, move, excite and entertain 

audiences from around the world.  

 

We are committed to enriching people’s lives through the arts and contribute to the 

cultural and social life of the City of Edinburgh and of Scotland. Our programmes of 

community engagement, professional development and creative learning for young 

people run throughout the year, reaching the widest possible audiences. 

Reporting to the Head of Development, the Corporate Partnerships Manager is 

responsible for the day to day management of relationships with corporate partners 

including identifying and approaching companies in Edinburgh, across the UK and 

internationally, to create opportunities and initiate partnership discussions. In addition, 

this role is responsible for supporting and coordinating ongoing partnership activity, 

including corporate social responsibility, employee engagement and other activation.  

‘The best festival in the world happens here, in this place.’ Gustavo Dudamel, Music and 

Artistic Director, Los Angeles Philharmonic.  

 



 

 

Job Title  Corporate Partnerships Manager 

 

Reports to  Head of Development 

 

Works with Development Team 

 

Direct Reports Seasonal Development Team staff 

 

Job Purpose To develop long-term partnerships with existing and new corporate 

partners, securing support to enable the International Festival to 

deliver its visions for the future.  

Responsibilities 
 

• Work closely with the Head of Development to develop and implement new strategic 

objectives and priorities for the Festival’s partnerships with the business sector 

• Work with colleagues to implement the strategic plan to raise income from corporate 

partners for the Festival 

• Meet agreed financial income targets to contribute to the Partnership team’s 

ambitions, monitoring and reporting back on status 

• Create a comprehensive prospect list of corporates and business partners 

• Prepare partnership proposals and pitches to a high professional level  

• Ensure that all partnership approaches are consistently well researched, presented, 

and followed through 

• Create partnerships with key suppliers and manufacturers to provide value-in-kind to 

the Festival 

• Prepare and help negotiate partnership agreements 

• Develop and deliver a partner servicing strategy, including a comprehensive package 

of rights and benefits 

• Ensure delivery and oversee servicing of all contracted benefits to corporate partners 

while keeping appropriate records, using databases as required 



 

 

• With the Head of Development implement and administer a comprehensive brand 

protection process, and establish procedures to manage infringements and requests 

and to adhere to the Festival’s Ethical Fundraising policy and due diligence process 

• Work with partners leveraging their association with the Festival through activation 

including events, corporate entertainment, press and PR, working with the Marketing 

and Communications team and other teams as appropriate 

• Organise cultivation and stewardship events for potential and existing corporate 

partners both during the Festival and year-round; researching guest lists, organising 

events, inviting guests, RSVP follow-up and seating plans, ensuring Directors are 

available where appropriate 

• Manage ongoing relationships with partners, including regular meetings and the 

preparation and submission of evaluation and debrief reports  

• Monitor press coverage of the corporate sector and brief the Partnerships team on 

news relating to existing partners and well as potential corporate supporters 

• Represent Edinburgh International Festival at external events/conferences and act as 

an ambassador for the Festival, protecting and promoting its reputation at all times  

• Manage day-to-day elements of the partnerships including acting as first point of 

contact with the partners 

• Keep the Head of Development, Development Director and Executive Director updated 

on approaches made, feedback from potential and existing partners, income targets 

and expenditure related to corporate support 

• Manage the sponsorship fund-raising budget 

• Undertake any other duties as may be reasonably required by the Head of 

Development 

• Be an active member of a small team 

 

 

Person specification 

 

Essential 

• A proven track record of corporate fund-raising and managing business 

relationships with brands and other business partners 

• Demonstrable success of negotiating partnerships to at least 6 figure level 

• Experience of working in a commercial environment, ideally within the arts and 

cultural sector 

• A well established network of active corporates and supporters, within the arts and 

cultural sector, ideally in the UK 

• Excellent interpersonal skills, including persuasion, diplomacy, networking and 

ability to represent the organisation effectively to senior decision makers and high-

profile individuals  

• Excellent written and spoken communication skills, with the ability to create 

innovative and persuasive presentations and proposals 

• Excellent account management skills, with the ability to build strong relationships 

with a portfolio of corporates and individual clients at all partnership levels 



 

 

• Outstanding planning, project management and organisational skills, including 

ability to deliver to multiple priorities whilst retaining a thorough attention to 

detail 

• Experience and ability to lead on fundraising events, special events planning and 

management  

• To be literate and proficient in IT skills including Word, Excel, and PowerPoint 

• Evidence of managing partnerships including meeting contractual deliverables to 

the satisfaction of both parties 

• A passion for the arts and for fund-raising 

• At least 5 years’ experience or equivalent of sponsorship fund-raising or similar 

business partnership role 

 

Desirable 

• An understanding of Marketing, PR and social media activity in respect of 

partnerships and fund-raising 

• A confident and business-like approach to meetings with business partners at all 

levels 

• Creativity and enthusiasm to inspire colleagues and external contacts in 

sponsorship and business partnerships 

• Experience of working with databases 

 

Terms and Conditions 

Working days/hours 9.30am to 5.30pm Monday to Friday, however during the Festival and 

at other times these hours may be considerably extended including evening and weekend 

working. No overtime will be payable or time taken off in lieu.  

 

Please note a flexible working week is available for this position. 

Contract type  Permanent 

 

Salary  c. £35,000 per annum 

 

Holiday entitlement  

22 days per annum plus 3 days which must be taken between Christmas and New Year and 

an additional 10 public holidays 

 

Pension Scheme   

The International Festival will comply with the employer pension duties in accordance with 

Part 1 of the Pension Act 2008, as amended or replaced from time to time. 

 


