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ROLE TITLE: Head of Marketing and 
Communications 

Accountable To: Director of Corporate 
Services 

SALARY £55,000 Responsible for  Marketing and 
Communications Manager 

 

Background  

Yorkshire & Humber Partners Academic Health Science Network Ltd was given licence to 
operate by NHS England in May 2013.  The Yorkshire and Humber AHSN is one of 15 AHSN’s 
set up to create and harness a strong, purposeful partnership between patients, health 
services, industry, and academia. 

Over the next five years the Yorkshire & Humber AHSN will have a crucial role to play in 
system transformation as we make the biggest national move to integrated care of any 
major Western country. Nationally, quality improvement, patient safety and reduced 
variation in treatment will remain important transformation priorities for the AHSNs. But 
the AHSNs’ most important customers will be regions, Accountable Care Systems and 
Sustainability and Transformation Partnerships, as they work to deliver key priorities set out 
in Next Steps on the NHS Five Year Forward View (including on Urgent and Emergency Care 
system reform, primary care, mental health and cancer).  

Another major objective will be to provide a range of business support interventions to 
healthcare SMEs such as supporting the development of new to market healthcare 
products, collaborating with multiple stakeholders including industry, utilising the expertise 
of our universities, NHS organisations, local authorities, local enterprise partnerships and 
other key stakeholders to establish collaborations that support business growth and 
adoption of innovation.  

Business development support is also one of the AHSN’s future priority areas. This is a key 
aspect of the Yorkshire & Humber Partners AHSN Ltd in becoming sustainable. We wish to 
develop alternative sources of funding to supplement our core NHS England and 
government funding and this will become a key part of every employee’s role at the AHSN. 

Overall Purpose of Role (Summary) 

The Head of Marketing and Communications is an important, critical role and a key 
member of the Senior Management Team. Providing strategic and operational direction to 
the team including communications, commercial, events and membership services and 
elevating and developing the AHSN brands through integrated marketing techniques, 
effective external and internal communications and event marketing.  

We are seeking an inspiring and creative Head of Marketing and Communications to devise 
and implement a marketing, communications and membership engagement strategy and 
to ensure the Yorkshire & Humber AHSN manages its reputation and relationships, its 
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stakeholders are listened to and engaged and its work programmes are underpinned by 
strong communications.  

The Head of Marketing and Communications will advise their peers on the Executive Team 
about how marketing and communications can support the success of the Yorkshire & 
Humber AHSN’s work areas e.g. how to spread good practice at “scale and pace”, how to 
create connections across partners and engagement of member organisations. 

 

Key Duties and Responsibilities 
• Lead the marketing, communications and engagement work, supporting the Board, the Chief 

Executive Officer, Executive Team and other network leaders. 
• Develop effective and creative marketing and communication strategies and operational 

plans that are progressive and support organisation growth. 
• Provide strategic communications advice and support to the Executive Team, and 

professional leadership to the marketing and communications department.  
• Provide specialist expertise and leadership to continually develop, implement and review an 

effective marketing and communications strategy, reflecting organisational objectives.  
• Identify and respond to opportunities, challenges and risks, working closely with the 

Executive Team as appropriate.  
• Working closely with the Executive Team, to develop a deep understanding of network 

priorities and activity and contribute to discussions about priorities and direction of the 
network.  

• Manage and oversee the marketing / membership recruitment strategy to support the 
growth of the new membership model, ensuring that it is effectively integrated with existing 
AHSN activity, and seen as an integral part of the network.  

• Responsible for the operational delivery and budgeting for all aspects of the marketing, 
communications, membership and events programmes 

• Responsible for relationship management and enhancing partnerships in numerous 
environments 

• Responsible for the AHSN’s brand management and visual identity development  
 

Specifically, devise and implement strategies for: 
• Stakeholder engagement - understanding needs through commissioning market research and 

involvement in business planning; a realistic programme of events, regular alerts and 
updates; annual stakeholder survey 

• Events and networks/communities to convene stakeholders – advising on, commissioning 
and overseeing events, including the organisation and delivery of the Yorkshire & Humber 
AHSN annual conference.  

• Intelligence gathering, sharing and issues management - establishing and managing systems 
to gather intelligence, sift information and make sense of the material, identify issues and 
brief internally and externally 

• Knowledge management – identifying and agreeing topics and overseeing the process to 
gather good practice, opinion and ideas from the stakeholders and more widely; ensuring 
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this content is translated into valuable outputs e.g. alerts, electronic newsletter with strong 
editorial approach and website content 

• Media relations –identifying potential media features and news stories; writing or 
commissioning pieces; handling media enquiries 

 
In addition: 

• Contribute to supporting systems - CRM system, etc. 
• In collaboration with the Executive team produce the business plan and annual report for 

Yorkshire & Humber AHSN ensuring it contains the necessary information and is produced in 
a timely manner, capturing the story of the impact of the network. 

• Support the Executive Team in identifying the impact of the AHSN via the quarterly assurance 
reporting to NHS England, NHS Improvement and Office of  Life Sciences. 

• Contribute to the AHSN marketing and communications leads network: attending quarterly 
meetings and contributing to their activities. Also, maintaining a link with the AHSN patient 
and public involvement network 

 
Key Relationships 

• Work closely with the Chief Executive Officer, Executive Team, board of directors and the 
strategic advisory board 

• Manage a Marketing and Communications Manager and commission support from agencies 
and freelancers as required (e.g. digital agencies, event companies, market research).   

• Support the Director of Corporate Services on the development of a CRM system and support 
stakeholder management.   

• Form relationships with leaders in a wide range of partners from the network in order to 
understand their needs and capture their views. The stakeholders are senior leaders and 
clinicians in the NHS, industry, academia, local government and patient organisations.  

• Form relationships with the leads of Yorkshire & Humber AHSN work programmes (senior 
clinicians, academics and managers working in the partners) to ensure they have 
communications and advice. 

• Influence, guide and advise Yorkshire  & Humber AHSN staff and board members regarding 
the most appropriate strategies. 

 
Financial Management  

• Accountability and agreed sign off of certain projects and initiatives within the Marketing and 
Communications budget.  

• Act in a way that is compliant with the organisational Financial policies  
• Constantly strive for value for money and greater efficiency in the use of Yorkshire & Humber 

AHSN budgets and ensure that they operate in recurrent financial balance year on year.  
 
Staff Management  

• Forge positive working relationships, in order to support an effective collaborative approach 
to achieve Yorkshire & Humber AHSN objectives.  

• Work in a collaborative management style and foster close working relations with all 
managers within the AHSN and all members and stakeholders across the region and beyond.  
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• Manage, motivate and develop staff within the team to ensure that they are able to deliver 
the new responsibilities of the AHSN.  

• Performance manage the team in order to deliver a range of outcomes within a new and 
challenging environment.  

• Ensure annual appraisals are conducted with up to date personal development plans for all 
staff  

• Ensure all staff receive appropriate training and support / mentorship  
 

Education and Professional development  
• Take every reasonable opportunity to maintain and improve professional knowledge.  
• Develop own skills and knowledge and provide information to others to help individual and 

team development.  
• Participate in personal objective settings and review, including a personal development plan.  

 
Special Requirements:  

• You may on occasion be required to work irregular hours in accordance with the needs of the 
role.  

• You will routinely be expected to travel across the region, London and others locations to 
meet with members of the AHSN team, project stakeholders and others. 
 

Health and Safety 
• Ensure that you remain compliant with health and safety regulations and accepted safe 

practice at all times. Report any health and safety issues or contraventions witnessed 
anywhere within the business to your Manager or in their absence a Director. 

• Work efficiently and responsibly within all areas of the Company in a safe manner sharing 
good practice with colleagues. 
 

General 
• You will contribute to continuous improvement of working practices. 
• You will comply with all policies and procedures within the Company. 
• Carry out all duties with regards to and ensuring equal opportunities and work with all 

employees within the Company in the fulfilment of our aims and objectives. 
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