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How to Use Twitter
- a Small Business Guide



Twitter is a dynamic, fast-paced platform that
is a powerful tool for building and managing
relationships with potential customers.

Using Twitter for your small business gives
you the opportunity to develop your
company’s influence in the industry, increase
the number of incoming leads and boost
sales.

Introduction

It can also prove useful for listening out for
developments in your industry, monitoring
the marketing strategy of your competitors
and understanding what your audience are
saying about your company in general.

In this short guide, we’ve covered the top
things you should remember
when developing your Twitter strategy.
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Take some time to make sure that your
Twitter profile is up to date and looks
engaging to readers. Ensure that relevant
information about your company is available,
including a link to your website. Choose
interesting profile and background images
and try to change these regularly (whilst
remaining true to your brand).
 
Make sure that it’s easy for you to gain new
followers by including links to your Twitter
profile on your website, blog, emails and
other marketing collateral. These links are
typically at the bottom of your email or
website, and are simply the social profile icon,
with a hyperlink behind the image.

Also, try to give people a reason why they
should follow you on Twitter. This often
involves moving away from a heavy sales pitch
and moving towards content that helps
people find a solution to any issues they are
having. You can also share interesting
industry news or pictures that aren’t directly
related to your business but will be
interesting to your audience. 
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Considering what you would like to achieve
through Twitter can help inform your
strategy. Although leads and sales are usually
the main goals, also think about increasing
your reach, engagement and creating a high
level of customer satisfaction.

Set measurable goals for your Twitter
strategy. This could involve Twitter campaigns
that aim to push a certain amount of traffic to
your site or generate a certain amount of
leads. 

Try to identify your target audience and tailor
your approach to suit them. This can help you
build an audience that is particularly
responsive to your content, who may be
more likely to engage with your tweets.
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An example of a goal could be: “I want to
generate 10 leads from my Twitter profile
each month, by uploading 5 tweets per week,
that direct people to a specific landing page
with a form.”



Images and videos are particularly important
elements of any Twitter strategy, which can
catch the eye of viewers as they scroll
through their Twitter feed. Take the time to
create custom images using Photoshop or
Canva, or take pictures using your
smartphone (you can always add a filter using
apps such as VSCO). Remember to make your
images bright, colourful and engaging. 

Try to produce videos regularly if you can as
well - there are lots of free and easy-to-use
video software tools that you can download
to your smartphone or laptop, such as
Magisto, Hyperlapse or Inshot. Short videos
are a really powerful and engaging form of
rich media - which can really help to set your
small business apart from your competitors. 

These needn’t be very long or complex, and
can simply provide a glimpse into your
workplace culture.

Even though you can only fit 280 characters
into a tweet, there’s a lot you can do to make
a tweet stand out on a user’s feed. This can
include making effective use of hashtags to
benefit from popular topics of discussion, or
simply through adding a few emojis here and
there.

Remember to use platforms such as
Buzzsomo to generate content ideas, and
identify influencers who you can try to
collaborate with.
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As well as influencers, try to include industry
leaders, competitors, existing customers and
relevant media organisations. It doesn’t
matter if your competitor is much larger than
you are - they had to start somewhere, so it’s
important to follow them and find out what
they’ve done that’s made them so successful.

You should follow a wide range of people to
get an idea of what your target audience is
interested in. Check out Buzzsomo to find
influencers in your industry, and see what
content they’re tweeting about that your
audience is engaging with.

Engage with these people regularly by
responding to their tweets, as well as liking,
retweeting and sharing their posts - or just
research what Twitter content works best for
them and is most engaging (and do the same
for your growing small business!)

It’s important to focus on building your
audience before you look at generating leads
or converting more sales.
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Try to limit content that is solely concerned
with selling your product or service. Twitter is
not a place for a hard-sell. Share useful,
engaging content that your audience will
enjoy. You can also include links to your
website, preferably to a landing page with a
form. You can also take a slower approach to
generate leads by consistently sharing shorter
content which does not require a form to
download.

Also, be sure to share content (blog posts,
videos etc) that you find interesting on other
people’s profiles via retweeting, although you
must take care that you provide appropriate
credit by tagging the original profile using the
‘@’ symbol followed by their Twitter handle.

Content is the most important tool for
building your network. A good place to begin
with content is to repackage what you
already have on your blog or website for
Twitter.
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It’s also good to create content that your
target audience would find useful. This can
include eBooks, guides, checklists, blog posts
and webinars. Also, try to vary your content
so that you maximise your engagement.



Many areas around the world have particular
time slots that lots of small businesses can get
involved with, e.g., Manchester Hour. If you’re
based in this area, you can use the hashtag
#ManchesterHour every Friday from 1 pm-2
pm to discuss Manchester, promote your
business, and network with other small
businesses. There are many other cities that
do the same thing - so Google your area and
see if you can get involved.

Remember that because Twitter is so fast
paced, you can also repeat Tweets over a few
days. When you publish a post that is
particularly successful, take the time to
schedule it to be published again two or three
times over the coming days or weeks.

Twitter is full of breaking news and the very
latest trends. Pay attention and you may soon
see opportunities to jump into a live
conversation and draw attention to your
brand.
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Don’t forget that the majority of your
audience will view Twitter using the app on
their phone or tablet. Tailor your tweets to
this audience, by testing that your text,
images and videos look good on mobile
devices.



Strategy - Thought
Leadership7

Twitter is the ideal place for your small
business to show thought leadership and for
you to position your business as a leading
expert in your field. Use your Twitter profile
to share insights on the latest industry
developments, and show off your expertise to
your audience.

Also, consider what internal research and
stats your business could share in tweets to
help build authority and credibility on Twitter.

Promoted tweets can help you reach your
target audience. Using them can make your
tweets appear in the feeds of relevant users,
or at the top of relevant search results pages.
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Targeting through interests allows you to
narrow your audience by selecting from over
300 categories. You can also target ads based
on the devices or platforms that you believe
your target audience will use.

Twitter Advertising8

Avoid hashtags or mentions in promoted
tweets as they may distract the viewer from
clicking the link. Remember to use a link that
is valuable to your business. There is no point
paying for clicks from your Twitter ad to
simply drive traffic to your website
homepage. Use an appropriate landing page
that’s relevant to your ad and audience, with
a form for people to fill out, e.g, a callback
form or a book a demo landing page.



Analytics9

Twitter’s analytics allow you to track the
reach of your tweets, the rate of growth and
engagement from your followers, the
website traffic generated by tweets and
more.

You can learn a lot by closely following this
data. For example, you can figure out what
day of the week and time of day is the best
time to publish a post and see what kinds of
hashtags, images and videos prove to be the
most effective.

Regularly reviewing the analytics can help you
adapt and develop your strategy to ensure
that your network is growing and that your
Twitter profile is generating leads effectively. 

The analytics from your Twitter Advertising
can also help you create remarketing
campaigns, which target people who have
already expressed an interest in your business.

Remember that marketing platforms like
Zym.ai will help you analyse your social
platforms all in one place - which will save
you from logging in and out of multiple
platforms while trying to pull data together
from multiple sources.

You can do this by utilising platforms such as
Zym.ai to manage your full social media
strategy, across all platforms. Use the easy
to-use scheduler and calendar to manage
your profiles and ensure you have no gaps in
your social calendar.

There should also be discussions around the
general tone of your Twitter page and how
staff should deal with customer queries or
comments on Twitter. It can also be useful to
run occasional campaigns where the call to
action is that you directly ask readers to
follow your Twitter page.

As your Twitter following grows, set aside
regular times to review your strategy. This
can involve developing a detailed content
calendar, scheduling a number of tweets in
advance and planning how you will approach
upcoming events that are bound to provoke
discussion on Twitter.
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Optimising Your
Strategy Over Time10



Twitter is a powerful, fast-moving platform
for small businesses that can really help to
generate an engaged audience quickly. It’s
important to set measurable goals early on to
ensure what you’re doing is working, and post
fun and exciting content to build your
audience.

Utilise tools such as Buzzsomo to generate
content ideas and discover influencers that
you can try to collaborate with. Try out
advertising on this platform to boost your
growth, and ensure you pay attention to your
analytics.

Tools like Zym.ai make it easy to measure and
monitor your Twitter performance, as well as
your other social platforms - all in one place.
This means you don’t have to log in and out
of multiple social accounts, whilst trying to
pull data from multiple sources. You can also
make use of our handy social media scheduler
and calendar, to schedule your posts well
ahead of time - leaving you free to grow your
business.

Visit zym.ai
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Want to learn more?

Start FREE Trial

Conclusion

http://www.zym.ai/

