THE NEXT GENERATION
OF RETAIL AND LEISURE
RERHE HE&ART OF
NORTHAMPTONSHIRE

Inspired
by nature

P
A
RUSHDeéenn
LaKes




']

]

surrounding towns and P
villages which, together, N!j
make the local area a truly :

unique leisure hotspot. wlldllfe
TRUSTS

The great outdoors is
only a moment away at
this stunning lakeside

setting in the heart of
Northamptonshire.




positione

Located on the A45, 1.5
miles from Rushden, Rushden
Lakes offers excellent links to
Northampton, Peterborough,
Milton Keynes, Cambridge
and Leicester.

TO NORTHAMPTON
VIA A45

TO MILTON KEYNES
VIA A509

. :G""‘“_ -

TO PETERBOROUGH
VIA A45/A605

TO CAMBRIDGE
VIA A14

TO LEICESTER
VIA A6
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Rushden Lakes

is easily accessible
by car, on foot or via
public transport.

It has excellent transport
links: situated in close
proximity to the M1, the A45,
Wellingborough train station
and surrounding cycle and
pedestrian pathways.
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Rushden town centre is only a short
walk away. Bus routes serve the
park 7 days a week connecting
nearby towns and villages, with
regular services to Northampton,
Corby, Kettering and Bedford.



Facts &
fisures

TOTAL CATCHMENT

VISITORS IN 2023
(+5% YOY)

OF VISITS TO RUSHDEN LAKES ARE
DESTINATION-LED, SIGNIFICANTLY
OVER INDEXING AGAINST THE UK

SHOPPING PARK AVERAGE OF 19%

|:| PRIMARY |:| TERTIARY
|:| SECONDARY D QUATERNARY

OF CUSTOMERS MAKE PURCHASE

OF VISITORS SPEND
ON CATERING

EXECUTIVE WEALTH

MATURE MONEY

SUCCESSFUL SUBURBS
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°
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Combining
lifestyle and

//
yé

nown fashion labels,
ware brands, as well
l1-established, local
hden Lakes has

11 styles, budgets,
ns.
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RETAIL, LEISURE
AND F&B BRANDS
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F&B

RESTAURANT AND
CAFE BRANDS

brands’

Eat out in style or grab a bite
to eat on the go. Lakeside
dining meets café culture

in a fabulously beautiful

and unique setting here at
Rushden Lakes.

LAGO LOUNGE

THE PERCENTAGE OF
SHOPPERS THAT SPENT

ON F&B WHILST VISITING
RUSHDEN LAKES

WILDWOOD §3
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FIVE GUYS

CAFE BAR
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Bills

RESTAURANT & BAR

Nando's

SOURCE CACI 2023




18 154 000~

RESTAURANT AND LEISURE & ENTERTAINMENT

LEISURE UNITS

1 4 SCREEN 1 O 2 %

CINEWORLD CINEMA% DWELL TIME VERSUS THE
_ ; NATIONAL AVERAGE OF

68MINS. THIS REFLECTS
THE BROAD LEISURE ON
OFFER AT RUSHDEN LAKES

%

lTerrace & o

" uswoce ancs |
West Terrace offers a range of exciting leisure
activities including a 14 screen multiplex cinema ﬁ .
from Cineworld, adventure golf, a soft play area, C’neworld
trampolining and indoor climbing. .
SEREEN@ 45;75‘ S”PERM

SOURCE CACI 2023



Rushden Lakes has a
range of free and paid for
leisure activities including
climbing, walking,
canoeing and cycling,

set against a backdrop

of beautiful natural
countryside.

Wildlife discovery and bird
watching is supported by
The Wildlife Trust's visitor
centre, with boat and
canoe hire offered by local
experts Canoe? .

Nature’s THe NaTuRe ResERve 19
playground

RETAIL SCHEME"
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Make your mark in the heart of
Northamptonshire and be at the
forefront of the next generation
of retail and leisure.

THECROWN JIL PARK

PLACE

v ESTATE

RICHARD CRIPPS PAUL MARSHALL JAMES POTTER

CUSTOMER PARTNERSHIPS MANAGER T:+44(0)207 318 7814 T:+44 (0)207 317 3774
T:+44 (0)20 7851 5298 M: +44 (0)7976 730551 M: +44 (0)7770 930777
richard.cripps@thecrownestate.co.uk paul.marshall@eu. jll.com james.potter@avisonyoung.com
KERSTIN FENELON JAMES HEELIS

ASSET MANAGER T:+44(0)207 318 7821

T: +44 (0)204 576 8623 M: +44 (0)7713 306287

kerstin.fenelon@thecrownestate.co.uk james.heelis@eu. jll.com

Misrepresentation Notice: JLL and Avison Young for themselves and for the vendors/lessors of the property whose agents they are, give notice that:- 1) the particulars are set out as
a general outline only for the guidance of intending purchasers/lessees and do not constitute, nor constitute part of, an offer or contract; 2) all descriptions, dimensions, references to é

condition and necessary permissions for use and occupation and other details are given in good faith and are believed to be correct, but any intending purchaser/ lessee should not rely Py

on them as statements or representations of fact and must satisfy themselves by inspection or otherwise as to the correctness of each of them; 3) no person in the employment of JLL }f‘
and Avison Young has any authority to make or give any representations or warranty whatsoever in relation to this property or the particulars, nor enter into any contract relating to the {

property on behalf of JLL and Avison Young nor any contract on behalf of the vendors/lessors; 4) no responsibility can be accepted for any expenses incurred by the intending purchasers/
lessees in inspecting properties which have been sold/let or withdrawn; 5) descriptions of the property are subjective and are given in good faith as an opinion and not statement of fact; ﬁ
6) plans and imagery may be digitally enhanced and are published for convenience of identification only; their accuracy cannot be guaranteed and they do not form part of any contract.

MAR 2024 RUSHDen
Consumer survey data provided by CACI 2023 I_ a I < e S
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