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An introduction to Global Positioning Satellite (GPS) and digital media

Most cultural organisations have or are getting their strategy defined for the 
web, and many harness social media for audience generation, retention and 
interaction. Increasingly, audiences access this information on mobile phones 
– in the UK there are more than 76m mobile phones in circulation.1  Since early 
2008 media companies have geared up their services to mobile2, and 
geolocation – knowing where users, viewers or readers are – adds value in a 
way that regular print, television or face-to-face experiences don’t.

Most phones released since 2008 are not just equipped to browse the web at 
low or no extra cost to the user. They also come equipped with Global 
Positioning Satellite (GPS) technology and/or Wi-Fi triangulation. This added 
ingredient – which enables a website or application viewed on the device to 
know where the audience member is when they’re accessing your content – 
creates new opportunities for engagement of audiences, keeping them 
engaged and turning this engagement into some sort of value.

Get to Grips with the Opportunities 
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Who is this guide for?
This guide is designed to provide ideas on harnessing ideas around geolocation 
for those who project manage or implement digital developments in cultural 
organisations. It will also provide an important element of the basis for any stra-
tegic vision on how mobile technology will be harnessed within the 
organisation.
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Why is this resource necessary?

1 
List of countries by number of mobile phones in use: http://bit.ly/aqQJfe

2 
The future of social networking: mobile phones - Times Online: http://bit.ly/cEczid

3
 iNap: http://bit.ly/biD4NY

GPS in mobile devices
GPS is used on a myriad of applications designed for smartphones like the iPhone, Android, Nokia or Black-
berry devices. These allow your location out and about to be put to good use. Here are some examples:

In iNap, users tell the application the train station they want to get off at and the app uses GPS to see when 
the station is approaching, and sets the alarm to jolt the user awake and not miss their stop.3
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Locale, for use on Google Android phones, was 
designed to prevent your ringtone sounding out 
embarrassingly in certain locations (the theatre, 
cinema), or to set your ringtone to certain music/sounds 
in other locations (Van Halen at the rock concert, 
Lullabies at home in the evening).4

GoSkyWatch for iPad and iPhone uses GPS to work out 
your location and then reveal the night sky to you: what 
is it you’re looking up at now based on your location 
and the time?5 This brings to life something that for 
most people is sketchy at best, hidden by light pollution 
at worst.
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4
 Locale for Android http://bit.ly/9Zz0bu

5 
GoSkyWatch Planetarium - the astronomy star guide for iPhone, iPod touch, and iPad on the iTunes App Store: http://bit.ly/b2aJzm

6 
A photograph on Picasa that contains geolocation data: http://bit.ly/bpFBXq

7 
A user’s map; zoom in to an area and click the green ‘refresh’ button at the bottom centre of the page to see which recent photos have been taken there: http://bit.ly/9vauXr

Geolocation and photography: mobile and on the desktop browser
Every time someone takes a photograph with his or her mobile phone a small 
piece of data is attached to the photograph: its geolocation. The geolocation is 
the longitude and latitude of the point where that picture was taken. Most 
mobile phones now add this information routinely, meaning that, when the 
picture is shared on a photosharing site like Flickr.com or Picasa.com, it’s 

automatically placed on a map. You can tell if a photo on Picasa is geotagged in this way by looking at the 
full information of a photo (click ‘More info’, to the right of a Picasa example, and seek out the longitude and 
latitude6).

On Flickr, you can even look up a user’s map and see where all their most recent or interesting photos have 
been taken globally, or within a certain location.7 

The map can also be used to manually geolocate photographs: users can drag pictures not automatically 
tagged with this information onto a map, thus adding that geolocation data manually. This is a useful 
feature, given that most non-mobile-phone cameras do not come equipped with a GPS function.
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Maps, mapping and digital storytelling
Google, Bing and other Maps

How do people use this and why?
When Mark Beaumont set out to cycle the world and beat global records, he 
took with him a GPS tracker, which logged his location every so often and 
automatically generated a Google Map showing his route.8  He was also able 
to add photos along this route in the way described in the previous section. 
This kind of technology is so simple that it can even be used to track a Sunday 
afternoon hike.9 

Maps, mapping and geolocation for cultural organisations
Mapping technologies and geolocation information have several applications 
for cultural organisations.

When you have historical data, and know its location, you can combine this 
archive with geography to create compelling stories. The United States 
Holocaust Memorial Museum (USHMM) has created an in-depth reportage of 
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8 
Mark Beaumont’s world cycle tour: http://bit.ly/cIwzR7

9 
John Johnstone’s SnailTrail map: http://bit.ly/aBLeEX

10 
World Is Witness: http://bit.ly/c0JQZN

conflict zones around 
the world based on a 
Google Map and sets of 
KML overlays 
(photos, videos, field 

updates, situation overviews, audio, satellite 
images, testimonies).10 

World Is Witness therefore acts as an accessible 
launchpad into rich content, and allows the 
organisation to ‘cross-sell’ documentary films, 
related blogs and websites and the work of those 
plugging away in the field. 
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Get London Reading’s London Books map11 helped this campaign provide a 
hook for many readers, a way of exploring over 400 books by locations they 
know inside out, encouraging new readers and new authors to meet on a 
common thread: the location of the story.
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11 
Get London Reading: Books in London: http://bit.ly/cRkpwE

12 
Redeveloping Culture Victoria: Simon Sherrin: http://bit.ly/aviKqm

13 
PhillyHistory: http://bit.ly/c0EkA3

14 
MW2009 Clouds, Switches, APIs, Geolocation and Galleries – a shoddy summary: http://bit.ly/c4XZh7

15 
PhillyHistory – FAQ: http://bit.ly/cf4kwj

16 
Map of Stonehenge, United Kingdom - Bing Maps: http://bit.ly/ap76EU

Culture Victoria, Australia, has redesigned its collections site, adding 
geolocation data to every story and artefact, meaning that artefacts and their 

stories can be connected to towns and cities around the country.12

PhillyHistory has managed to capture local interest in the city and shares thousands of photos mapping 
people’s local history through time.13 It’s also generated $50,000 in revenue for private photos being 
purchased through the site14 which, in turn, helps pay for the scanning of over two million images.15

Not all maps are Google Maps, though. Bing Maps’ different viewing options are compelling for certain 
types of cultural organisation. Notable is its Ordinance Survey view, which offers up a different way of 
exploring space.16
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Its Aerial view allows you to provide links to users where they can view locations 
in 3D from a birds’ eye view. 17
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17 
Edinburgh Castle Aerial View – Bing Maps: http://bit.ly/cWzaK4

18 Slowcoast - Last year: http://bit.ly/a4ZgaK

19
 Slowcoast – Soundslides: http://bit.ly/99XA4v

20 
Slowcoast: http://bit.ly/dpunan

The typographer and 
cycling enthusiast Nick 
Hand has circum-cycled 
Britain and Ireland, 
mapping his way live18, 
and sharing ‘slidecasts’19 

of local artisans as he 
travels. His SlowCoast20 

project is a kind of “nearly live” televisual experience, with fans keeping track of his movements through his 
custom-made maps, Twitter and Facebook messages.
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Phil Gyford, who is re-publishing Samuel Pepys diaries in ‘real time’ on a blog 
(with a few hundred years delay)21, has tried to make sense of modern London’s 
locations as they feature in Pepys work, through an information-filled map.22

And you can even make art from geolocation, maps and photography. The 
ability to tag a photograph with its precise geolocation was the key behind the 
award-winning art installation, Britglyph.23 Technologist and artist Alfie Den-
nen gained attention in the mainstream media as well as in online local history 
forums to tempt hundreds of people out into the British countryside to collabora-
tively produce the largest ever geoglyph. The finished photos, when plotted on a 
map, depicted an image of a time-piece (inspired by John Harrison’s Chronom-
eter), its chain snaking down from Aberdeen all the way to Rowlands Castle. 
Dennen chose the Chronometer as the image to create because it represents 
the dawn of the modern age, without it we would never have solved the longitu-
dinal problem. 

Over and above storytelling or exhibition enhancement like that described 
before, tagging information with its location, or “geotagging”, might also prove 
useful for institutions managing resources across large areas. For example, 
Oxford University has started to geotag its resources so that their movement 
across faculty can be tracked, in much the same way as a package from a 
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21 
Pepys’ Diary: http://bit.ly/fMMGOx

22 
Map: London: Areas (Pepys’ Diary): http://bit.ly/gn9kTn

23 
Britglyph: http://bit.ly/9BiKw0

24 
Mobile Oxford: http://bit.ly/9tmM6N

25 
AdamFranco.com » Flickr Photo Set to KML: http://bit.ly/9il5om

delivery firm might be.24 This can be done through barcode technologies or cataloguing systems where 
the point of entry’s location is marked with a longitude or latitude – this then means that locations can be 
revealed through a map to the public.

How might you go about getting started?
If you have geotagged images in a Flickr set, then you can transform that set into a KML file, a file that can 
be opened up and laid on top of a Google Map to create an interactive photograph layer on the map.25 This 
would be hugely interesting to those following a theatre or music tour as it winds its away around the 
country, and might pique interest in purchasing a ticket where, beforehand, little was known about what 
went on in the performance and the reactions people in each location had to it.
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Instamapper is one application, available on iPhone, Android and certain Mo-
torola phones, that allows you to log and plot locations on a map in real time 
when you are out on the road. Running a Google search for “GPS tracker log on 
map” along with your make of mobile phone will show you other similar apps. 
They are commonplace.

If you want to show a live updating map online of, say, your tour’s progress 
across the country, the Lattitudie app for iPhone can help achieve that.26  In 
late 2010, Christian Payne documented his journey from Lands End to John O’ 
Groats, surviving on nothing but freebees offered en route, in this way, tying 
his tweets and videos in to a real-time updating map of his progress along the 
route.27

Quick ideas:

•	 Let	fans	keep	up-to-date	with	a	tour	as	the	route	folds	out	in	front	of	
them on a map, with messages from Twitter, photographs from Flickr, 
blog posts and AudioBoo audio messages automatically added to the 
map. The archived map is a record of the tour once it’s over.

•	 Re-trace	historical	routes	and	add	video,	photographic,	audio	and	
text reportage, taken from your archive or your production, to reveal the 
context of each location.

•	 Make	settings	in	literature	and	film	connect	to	current-day	locations	
through a custom Google Map.

•	 Upload	a	database	of	venue	addresses	to	the	Google	Places	For	
Business directory to show potential visitors where you are.

How to... Get to Grips with the Opportunities of Geolocative Technologies

26 
Latitudie for iPhone, iPod touch, and iPad on the iTunes App Store: http://bit.ly/gDDnkm

27 
The Freebees Challenge: http://bit.ly/hkLhvj
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Facebook Places
How do people use this and why?

McDonalds were the first people to take advantage of Places, pushing certain 
deals to users of the app when they turned up at their restaurants.29

VisitBritain have created a Facebook app, accessible through the Love UK 
Facebook page30, which ranks attractions in the UK, such as Alton Towers and 
Buckingham Palace, by how many people have checked in. It encourages 
venues to compete against one another31 while providing a potentially valuable 
resource to tourists trying to plan a visit somewhere in the UK. At the same time, 
it’s not requiring users to ‘remember’ to put in their data – it’s merely harnessing 
data that Facebook is already harnessing, sucking it through from the Facebook 
Places API to its listings and presenting it in a new way. For VisitBritain this 
provides yet another mechanism to engage with their 250,000 monthly 
Facebook visitors32 in more depth, for a longer period of time, and present better 
recommendations.

Foursquare & Gowalla
How do people use this and why?

Get to Grips with the Opportunities 
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29 
Facebook Adding Location Features This Month: http://on.mash.to/a0WgDu

30 
Facebook | Love UK: http://on.fb.me/dV2hCk

31
 VisitBritain rates UK attractions via Facebook Places app | News | New Media Age: http://bit.ly/h8bpDz

32 
Irish developer and VisitBritain launch Facebook Places app - Marketing - Marketing | Ireland’s online business and management news service - Businessandleadership.com: http://bit.ly/hzG4vL

33 
Mayors of Starbucks Now Get Discounts Nationwide with Foursquare: http://on.mash.to/cbVFxh

Foursquare and Gowalla are both web and mobile based 
applications that allow users to ‘check in’ to a venue – a 
shop, theatre, cinema, pub – and share this with their 
friends. It helps friends and colleagues meet up, helps 
people with similar tastes in venue to meet each other 
online, and there’s a strong gaming element as repeated 
visits allow the most frequent visitor to a location to 
become its ‘Mayor’. Users also win badges for frequent 
use or regular visits to similar types of venue (nightclubs, 
theatres, airports etc). Some enterprises, such as Starbucks, 
have already started offering special deals to ‘Mayors’ (such 
as money off coffee33).

“Where are you now” mobile applications
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Some, especially in the entertainment and food industry, have started to reward 
their most frequent customers by offering free meals to the current Mayor, or 
money-off vouchers.

Disney made the choice to partner with Gowalla, creating a huge array of 
badges that smartphone users can claim when they check in to different rides 
across their theme parks.34 The goal is to help users of the park discover new 
rides through the chasing of and competition for badges as well as trying things 
out on the recommendations of other users.

What are the opportunities in “where are you now” applications for cultural 
organisations?

In the arts and culture world Brooklyn Museum struck out early on, rewarding 
whomever the Mayor was on particular days or during particular exhibitions 
with goodies, memberships or simply kudos.35 Given their high turnover of May-
ors (they are therefore perceived to be incredibly popular with repeat visitors) 
this works well to encourage more of the same behaviour.

How to... Get to Grips with the Opportunities of Geolocative Technologies

34 
Disney Makes a Big Bet on Geolocation with Gowalla: http://on.mash.to/fGdS6H

35  
http://www.brooklynmuseum.org/community/foursquare/

36
 The Ships Blog 14th September 2010 ‘Free Explore London Maritime Tours’: http://bit.ly/a1ikUk

But what about the vast 
majority of users who will 
not visit often enough to 
become Mayor? They are, 
of course, celebrated: those who add ‘tips’ on the Foursquare app are also contributing to a body of visitor 
recommendations which new visitors can use to plan their visit, and regular visitors can use these tips to 
view the same old thing in a new light. All users are encouraged to visit three times or more in order to win 
a special badge for their Foursquare profile, the BK Art Star badge.

The Cutty Sark in London harnesses the ability of users to leave tips for each other on Foursquare to pro-
mote ‘user-generated tours’ to new visitors.36 They also promote the user of an iPhone app, Flook, which 
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enables users to create their own visitors cards for locations, including the Cutty 
Sark, advising on what to do, where to eat around the attraction and where else 
on the web you can find historical information pertaining to the exhibits.37

Geolocation can also be determined without a mobile phone device, though, 
and without using GPS. When someone uses a web browser the IP address of 
their computer will reveal their location. Using this data, or indeed the data of 
a mobile phone’s location, offers cultural organisations an opportunity to better 
personalise content for that audience. For example, the Wikimedia charity 
behind Wikipedia raises funds more effectively when content is altered to 
display in the language of the user and with their local currency.38

How might you go about getting started?
The most important thing with this area of geolocation technologies is to get 
started: Foursquare, for example, is still very much in its infancy but its growth 
resembles that of many other internet giants: its increasing use is exponential.39  

1. Sign up to Foursquare and Gowalla; Log in to Facebook and check 
out Facebook Places; Log in to Google Places for Business.

2. Make sure that your business or organisation is listed in each one. If 
not, add it.

Get to Grips with the Opportunities 
of Geolocative Technologies
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37 
Find and share local secrets (Flook): http://bit.ly/az8AqB

38 
Let’s have the best #Wikimedia fundraiser possible IV: http://bit.ly/bo9DTQ

39
 Inside Foursquare: Checking In Before the Party Started (Part II): http://bit.ly/cXaqJ8

3. If you own an iPhone or Android phone, download the apps (they’re free) and start using them, 
especially when you arrive for work in your own venues or in the venues of a tour you’re on.

4. Experiment with technologies like Latitude before you need to use them for real, in the field. 

 

Jan 11

scotland
How to...

An Intro to GPS and 

digital media 

Maps, mapping and 

digital storytelling

“Where are you 

now” mobile apps

Smart phones and 

augmented reality 11

Measuring 

success 14

Accuracy

15

8

1

3

Privacy issues

15

Further 

Information 17

http://www.getambition.com
http://www.notosh.com


How to...

11

Get to Grips with the Opportunities 
of Geolocative Technologies

Author: Ewan McIntosh, www.notosh.com

If you know where people are, and you have a live performance or display 
which they can view through their phone’s camera, as well as through their 
eyes, what kind of value can you add? Well, knowing their location and, 
assuming some of your audience will have iPhones or Android-equipped 
phones, augmented reality (AR) allows you to layer the virtual on top of the real. 
For example, Wikitude on iPhone and iPad allows you to see information on 
what you’re seeing as it’s drawn from Wikipedia and similar sources.40

What are the opportunities for cultural organisations?

How to... Get to Grips with the Opportunities of Geolocative Technologies

40 
Wikitude: http://bit.ly/d5U0Pd

41 
Museum of London - Street Museum: http://bit.ly/cBivuV

42
 http://www.petapixel.com/2010/05/24/museum-of-london-releases-augmented-reality-app-for-historical-photos/

paying closer attention to landmarks and quirky buildings around them.

Smart phones and augmented reality

A powerful example of the 
technology in the world of 
history comes from the 
Museum of London whose 
StreetMuseum41 brings old 
London to life through the lens 
of today’s streets, parks and 
buildings, and challenges 
users to spot where old streets 
might once have been by 

Once in the city, users of the app on iPhone are able to hold up their cameraphone to specific points in the 
city and see what was there before, along with historical explanations and cultural positioning.42 
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The Museum also harnesses 
the collective power of the app’s 
users, who can use it to build 
their own tours, and share them 
with other potential visitors to 
London.
(images from Creative Review

43
) 
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43 
Creative Review - StreetMuseum iPhone app: http://bit.ly/eELCe2

44 
Powerhouse Museum – Photo of the Day: http://bit.ly/9fmPhm

45 
Layar: Augmented Reality browsing of Powerhouse Museum around Sydney: http://bit.ly/9QGUFT

46 
Augmented Reality - Layar Reality Browser: http://bit.ly/9a2aL2

In Sydney, Australia, the PowerHouse Museum has taken 
the excellent photographic content from Sydney area, 
regularly blogs about the story behind the photograph they 
exhibit in their “Photo A Day” blog44, and now lets users 
explore the photography in context all over the city through 
its Augmented Reality layer,45 on the Layar platform.

Layar.com46 is a platform on which you can build such 
layers of information, geographically tagged and available 
to those who are in a particular location. Creating a layer is 
similar in difficulty to creating a website; there is a growing 
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http://www.petapixel.com/2010/05/24/museum-of-london-releases-augmented-reality-app-for-historical-photos/
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47
 DIY Augmented Reality exhibition MoMA: NYC http://bit.ly/bLuVHi

48
 Tamiko Thiel’s work “Art Critic Matrix” (Video): http://bit.ly/briCKn

community of developers for the Layar platform.

New York’s MoMA was ‘taken over’ by a collective of Dutch artists whose 
contemporary art was displayed, electronically and visible only to Layar users, 
alongside and in front of existing artwork in the museum. It was an exhibition 
within an exhibition, which is now permanently ‘installed’ at the museum.47 48
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Geolocative technologies span more than just mobile: they touch mapping, your 
corporate website, applications on computers and on mobile phones. But 
measuring their impact is not as easy as counting downloads of an app, seeing 
how many hits a Google Map has had or observing how many people peer at 
works of art through the 2”x3” lens of their cameraphone.

Other third party sites have started to appear to make Foursquare and Gowalla 
more useful to companies. For example, FourScore helps owners of venues (and 
anyone else) see how they compare to their competitors over a 10 mile radius.49 
Comparisons are based on the number of checkins (therefore relative 
popularity) and the number of times the ‘Mayor’ changes (therefore implying 
how wide a base the clientele is). Far from scientific, such a tool is still useful in 
seeing, in relative terms, how you’re facing up to similar institutions and 
companies around you. Importantly, you can also run checks on how your 
competitors are performing, and look into what actions they undertake with 
their digital media strategy that pays off in terms of engaging a digitally 
connected audience. Such audiences are, of course, vital in terms of 
spreading word of mouth as far as possible about your latest production, 
exhibition or show.

The key point to bear in mind as geolocation technologies like this begin to take 

Get to Grips with the Opportunities 
of Geolocative Technologies

Author: Ewan McIntosh, www.notosh.comHow to... Get to Grips with the Opportunities of Geolocative Technologies

49 
FourScore: http://bit.ly/cg1XmM

50 
Nonprofits play Foursquare, too: http://bit.ly/bcuqbD

off is that the return on investment is relatively good, even if impact initially seems relatively small. The 
benefits shouldn’t be overstated in these early days.50 However, these technologies cost little in terms of 
effort to get going, they do create excitement and appreciation from a gen-ed up audience and might 
contribute to more visiting from existing visitors, as well as a discovery or two from those who may not have 
stepped over the threshold.

Above all, any ‘tips’ left by people on these services should be incorporated into more mainstream media 
that the vast majority of your visitors use: make the feed of information from these new services highly 
visible on your main website homepage and in offline, paper media such as brochures and programmes.

Measuring success
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Most of the images online currently have hand-made geolocations, that is, 
someone has opened a map and dragged their photos to where they think 
they’ve taken them.51 The proportion of accurate information should increase as 
more of us take and share automatically geotagged photos from our mobile 
phones, but bear this in mind when using services such as Flickr as the basis for 
any project – the results for one area may not be 100% precise.

How to... Get to Grips with the Opportunities of Geolocative Technologies

51 
The Hammock of Interpretation: http://bit.ly/aY8iBX

Publishing information about or from other people
Taking responsibility for sharing information about yourself on the web is one 
thing. But when you’re taking photographs, recording video, capturing the 
geolocation or sharing the views of others on the web you must take every ef-
fort to make sure both you and they are aware of where this information will be 
posted, how it might be found and for what circumstances it might be used into 
the future.

Gaining written permission from people, in writing, is essential if you plan to use 
their images, images of them, video or film you take of them, or if you repro-
duce their text or ideas. This has a double benefit: it means that you are less 

obliged to remove the content at a later date if the person in the content changes their mind, and b) means 
that you force yourself and the subject into understanding how information will be used.

Permission forms must be signed by the individual if they are over the age of 16, and/or by their parent or 
guardian if they are under 16. Some example permission forms have been published by East Lothian Coun-
cil for their groundbreaking work with social media with students aged 3-18, as well as teaching staff.

Pictures or geo-located information on yourself on the web
Geolocation brings issues over and above the use and re-use of images, audio and video of individuals. 
It’s generally real-time data, for some duration at least, and there have been concerns raised about the se-
curity issues for individuals and their property by their openly advertising to the world where they are right 
now (Foursquare, Google Latitude, Facebook Places) or where they intend to be (Dopplr.com, Tripit.com).

Accuracy

Privacy Issues
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The founders of the ‘mock’ site PleaseRobMe.com52 were not out to exploit this 
data to show would-be robbers where the latest ‘opportunities’ were, but rather 
to point out that even in the froth of an innovation in geo-aware technologies, 
it’s worth taking a moment of reflection as to who can see it:

“The danger is publicly telling people where you are. This is because it 
leaves one place you’re definitely not… home. So here we are; on one 
end we’re leaving lights on when we’re going on a holiday, and on the 
other we’re telling everybody on the Internet we’re not home. It gets 
even worse if you have ‘friends’ who want to colonize your house. That 
means they have to enter your address, to tell everyone where they are. 
Your address.. on the Internet.. Now you know what to do when people 
reach for their phone as soon as they enter your home. That’s right, slap 
them across the face.”53

While this may seem fanciful, The Electronic Frontier Foundation points out that 
with a new onslaught of location-aware technology comes a responsibility that 
more of your potential users, viewers or customers will become aware of over 
time. After the initial excitement about the latest geolocation tool, it will require 
some careful thought to the messaging around these all-knowing services, 
particularly in terms of how easy you make it for people to share their data with 
you, with friends and with anyone else. Make sure that your visitors, audience 

Get to Grips with the Opportunities 
of Geolocative Technologies

Author: Ewan McIntosh, www.notosh.comHow to... Get to Grips with the Opportunities of Geolocative Technologies

52 
Please Rob Me: http://bit.ly/dHN3hu

53 
Are We All Asking to Be Robbed?: http://on.mash.to/dRss9q

or users are aware of what information they’re putting in and who can see it: make their information use as 
transparent as possible. From the creators of PleaseRobMe, their plea to those harnessing location aware 
services:

“Social networks have increased enormously in size and number. Most of them allow you to relay 
messages between different sites and it’s easy to lose track of just how much information you might 
be giving away and how many people have free access to it.. These new technologies make it 
increasingly easy to share potentially sensitive personal information, like your exact location. People 
might be over-sharing without knowing about it. For example, you might relay your Foursquare 
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location to your public Twitter account and by doing this expose the 
message to the whole world (Twitter: “Our default is almost always to 
make the information you provide public”).” 54

The responsibility for understanding this web is undoubtedly shared between 
cultural organizations and their audiences, but, until the wider public’s 
understanding becomes clearer there is no reason responsibly in the meantime 
why cultural organizations cannot take the lead in helping their audiences reap 
the benefits responsibly.

How to... Get to Grips with the Opportunities of Geolocative Technologies

54
 http://www.cdt.org/blogs/cdt/over-sharing-and-location-awareness

Updated list of resources related to geotagging and geolocation, including 
technical “how tos”: http://www.delicious.com/ewan.mcintosh/geolocation

Further Information
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