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ANGLAIS 

Session du 16 juillet 2012 

Durée totale de l’épreuve : 40 minutes 

 
Rendez obligatoirement le questionnaire et la fiche de réponses. 

Comment remplir la fiche de réponses : 

Remplissez en majuscules d'imprimerie (A, B, C) à l’intérieur des cases  
des champs Nom, Prénom, Date de naissance, N°, sur la fiche de 
réponses selon les données de votre convocation, puis répondez aux 
questions en portant une croix au stylo feutre noir à l'intérieur des cases 
correspondant aux réponses justes. Exemple : si D est la réponse juste 
de la question 4 : 

               Q4     A �      B �     C �       D � 
En dehors de ces indications et coches, la fiche de réponses ne doit 
comporter aucune annotation, tâche, graffiti.  
Pour corriger une case cochée par erreur il suffit de couvrir la case et son 
remplissage par une couche complète de correcteur blanc. Exemple : 
 

Q42   � � � � �   comme ceci         Q42  � � � � �    
 

Vous pouvez cocher une autre case :             Q42  � � � � �   
 

Vous pouvez re-cocher la case effacée ainsi :  Q42  � � � � � 
 

Il ne faut pas essayer de reconstituer la case :  

Notation, barème : 

Chaque question comporte deux ou plusieurs réponses, une seule 
réponse est juste, une seule case doit donc être cochée par question.  
 

Une réponse juste rapporte :      4 points 
Une réponse fausse quelle qu’en soit la composition* coûte : -1 point 
(* sauf toutes les cases cochées, voir ci-dessous) 
Une absence de réponse donne :     0 point 
Toutes les cases cochées à la question donne :    0 point 
(c’est une possibilité d’annuler une réponse à une question) 

La correction est réalisée par lecture scanner vous garantissant l’anonymat de correction. 

I. Grammaire : Complétez les phrases suivantes avec une 
des quatre réponses proposées. 
 

Q 1. The Queen of England is celebrating … diamond Jubilee.  

A. its 
B. their 
C. her 
D. his 

 

Q 2.  You really … to do some sightseeing whilst you’re in London.  

A. should 
B. ought 
C. must 
D. might 

 

Q 3.   We asked for ... rice to go along with the huge fish platter. 

A. some 
B. some of 
C. little 
D. a little of 

 

Q 4.   BBC World is … the best news coverage channels worldwide. 

A. between 
B. over 
C. of 
D. among 

 

Q 5.   Having lived abroad for years, he … switching between 
languages. 

A. is use to 
B. is used to 
C. use to 
D. used to 

 

Q 6.   The harder we pulled, ... the weight seemed! 

A. heavier 
B. heaviest 
C. the heavier 
D. the heaviest 

 

Q 7.   I think this is the ... this car has ever travelled without having to 
stop at the petrol station. 

A. farrest 
B. forth 
C. farther 
D. furthest 

 

Q 8.   I’m so relieved that the general elections are finally over, …? 

A. aren’t you 
B. are you 
C. you aren’t 
D. you are 

 

Q 9.   Syria, … a country in Western Asia, has been in the middle of a 
violent internal conflict since Spring 2011. 

A. whose 
B. that’s 
C. who’s 
D. which is 

 

Q 10. Animal Rights Activists have been demonstrating against cruelty 
to animals … centuries. 

A. since 
B. for 
C. during 
D. while 
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II. Compréhension de texte : Après avoir lu le texte ci-
dessous, sélectionnez la bonne réponse pour chacune des 
questions portant sur ce passage. 
 

At the start of the Industrial Revolution, advertising was a 

relatively straightforward means of announcement and 

communication, used mainly to promote novelties and fringe 

products.  But when factory production got into full swing 

and new products, e.g. processed foods, came onto the 

market, national advertising campaigns and brand-naming of 

products became necessary.  Before large-scale factory 

production, it was wholesalers who were in contact with 

customers and identified their preferences.  Small non-

specialised factories were flexible enough to adapt their 

production according to changes in public demand. 

The economic depression, from 1873 to 1894, marked a 

turning point between the old method of industrial organisation 

and distribution and the new.  From the beginning of the 

nineteenth century until the 1870s, production steadily 

expanded accompanied by a corresponding growth in retail 

outlets.  The depression brought on, however, a crisis of over-

production and under-consumption -- manufactured goods 

piled up unsold and prices and profits fell.  Many small 

industrial firms then realised they’d be in a better position to 

weather economic depressions and slumps by combining with 

other small businesses and widening the range of goods they 

produced, not putting all their eggs in one basket.  They’d 

also have to take steps to ensure a market existed for produced 

goods.  Thus the first phase of “monopoly capitalism” was 

ushered in:  market control by a small number of giant, 

conglomerate enterprises.  Previously, small rival firms had 

conducted competitive trading; after the depression, the larger 

manufacturing units and combines relied increasingly on mass 

advertising to promote their new range of products. 

From about the 1850s, the soap trade market had been flooded 

with anonymous bars of soap, produced by many small 

manufacturers and distributed by wholesalers and door-to-

door sellers.  Competition grew steadily throughout the latter 

half of the century and eventually the leading companies 

embarked on more aggressive selling methods in order to 

poach customers from rivals.  Lord Leverhulme decided to 

"brand" his soap selling it in distinctive packages, thereby 

facilitating recognition and encouraging customer loyalty. He 

realised advertisements should contain "logical and 

considered" arguments and eye-catching and witty slogans.  

Many advertisers followed his lead, including "reason-why" 

copy in their ads.  One contemporary Pears soap ad boasted 

about its product’s ability to enhance marital bliss by reducing 

the time wives spent with arms in bowls of frothy suds.   

As writer E S Turner points out, this period’s advertising had 

reached the "stage of persuasion as distinct from proclamation 

or iteration".  Indeed advertise or bust seemed to be the rule 

of the day, as bigger and more expensive campaigns were 

mounted and smaller firms who didn’t, or couldn’t, advertise, 

were squeezed or bought out by the larger companies. 

Q 11. This text discusses an economic depression that:  

A. led to new methods of promoting products 
B. caused an expansion in international retail outlets 
C. sparked rapid technological innovation 
D. occurred at the beginning of the nineteenth century 

Q 12. Which of the following is cited as a crisis caused by the economic 
depression discussed here? 

A. the creation of too many small companies 
B. the merging of small firms into large conglomerates 
C. the rupture between prices and profits 
D. the excessive growth in supply and shrinking demand 

 

Q 13. The text presents the rise of mass advertising as caused by: 

A. entrepreneurs identifying new opportunities 
B. the concentration of production among large conglomerates 
C. transformations in consumers’ preferences 
D. the emergence of modern media and communications 

 

Q 14. The example from the soap industry illustrates how: 

A. goods came to be distributed by travelling salesmen 
B. leading manufacturers produced excess goods 
C. products came to be given a separate brand identity 
D. wholesalers drove their competitors out of business 

 

Q 15. The Pears soap ad suggests that this brand: 

A. reduces the cost of washing dishes 
B. makes dishwashing more pleasant 
C. reduces the time spent washing dishes  
D. creates more suds for dish washing 

 

Q 16. Lord Leverhulme focused on product packaging to:  

A. make his soap memorable to customers 
B. link his soap with advertising campaigns 
C. make his soap seem more economical 
D. cause his soap to appear as the logical brand 

 

Q 17. Up to the 1850s, factories didn’t advertise much because: 

A. competition was practically non-existent 
B. they were too busy doing other things 
C. they didn’t have any advertising ideas 
D. intermediaries handled sales to consumers 

 

Q 18. The text defines early-stage “monopoly capitalism” as: 

A. striving to create exclusive brand loyalty 
B. market dominance by a few, large consortiums 
C. collective advertising agreements 
D. use of any means to prevent rivals from surviving 

 

Q 19. Compared to advertising campaigns from earlier eras, ads 
produced in the early 20th century:  

A. contained more detailed factual information 
B. included more colourful pictorial detail  
C. focused more on convincing of product merits 
D. made more use of repeated phrases 

 

Q 20. The key motivation cited in this text for small firms joining forces 
during the depression was to: 

A. endure downturns by making a wider range of goods 
B. finance mass advertising on a national level 
C. reduce costs by mass producing a few goods 
D. eliminate potential rivals by joining them 
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III. Vocabulaire : Sélectionnez la proposition dont le sens 
est le plus proche du terme souligné. 
 
 

Q 21. I found the staff to be knowledgeable and helpful. 

A. books 
B. personnel 
C. friends 
D. company 

 

Q 22. I’d incorrectly assumed the right wing party would win, again. 

A. weakly 
B. stubbornly 
C. wrongly 
D. unfaithfully 

 

Q 23. Jean Paul sighed in relief; he had finally assigned all his clients to 
new solicitors. 

A. referenced 
B. retained 
C. suggested 
D. allotted 

 

Q 24. The first stage of our plan is mainly focused on creating buzz 
through networking. 

A. phase 
B. requirement 
C. question 
D. internship 

 

Q 25. I chose the blue car because it seemed more practical. 

A. drove 
B. repaired 
C. mentioned 
D. selected 

 

Q 26. Adriana longed to live in a prosperous part of town. 

A. populated 
B. unusual 
C. thriving 
D. new 

 

Q 27. Most non-governmental organisations are funded by a broad 
base of supporters. 

A. sponsored 
B. encouraged 
C. trained 
D. established 

 

Q 28. The new mayor set about enthusiastically making changes. 

A. slowly 
B. eagerly 
C. weakly 
D. stubbornly 

 

Q 29. There was a slight hint of annoyance in his voice. 

A. suggestion 
B. goal 
C. salvation 
D. guess 

 
 
 
 
 

Q 30. Their letter is a blatant attempt to intimidate us. 

A. amusing 
B. stupid 
C. degrading 
D. obvious 

 
 

 
 
IV. Conjugaison : Sélectionnez la réponse correcte. 
 
 

Q 31. We … the football match and then went to bed. 
A. watch 
B. watching 
C. are watching 
D. watched 

 

Q 32. My car is still in the garage:  I hope it … before the weekend. 
A. will be repairing 
B. will be repaired 
C. will have repaired 
D. will be repair 

 

Q 33. He always ... the same songs at his concerts. 

A. singing 
B. sing 
C. sings 
D. are singing 

 

Q 34. When I saw her, she said she … her husband. 

A. was leaving 
B. to leave 
C. leaves 
D. leave 

 

Q 35. It was so difficult that he … up before the end of the exam. 

A. gave 
B. give 
C. gaven 
D. gived 

 

Q 36. If we … you’d be alone for Christmas we’d have invited you to our 
party. 

A. have known 
B. had known 
C. were knowing 
D. should known 

 

Q 37. The guests … in the garden when the orchestra arrived. 

A. have socialized 
B. have been socializing 
C. were socializing 
D. are socializing 

 

Q 38. I’ll let you know if I … the promotion. 

A. will get 
B. to get 
C. gets 
D. get 
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Q 39. He’s also responsible for … all the stationery. 
A. to order 
B. ordering 
C. have ordered 
D. to have ordered 

 

Q 40. We want … that all possible avenues have been explored. 
A. ensure 
B. ensured 
C. to ensure 
D. ensuring 

 

 


