
‘Building a sustainable competitive advantage’ 
Speakers’ Panel 
Monday, 20 February 2017

Programme

17:30 Arrival and Registration
18:00 Welcome Prof Ginny Gibson Deputy Dean, 

Henley Business School
18:05 ‘The Importance of Building a Sustainable 

Competitive Advantage’ Jurek Sikorski 
Executive Director, HCfE Henley Business School

18:15 Presentations
Chris Rauch, CCO Fairsail
Claire Hewitt, MD PCG System Solutions
David Courtier-Dutton, CEO Soundout
Jamie Wilson, CEO HomeTouch

19:00 Q&A - Panel moderated by Jurek Sikorski
19:30 Summary  
19:35 Future Events and Announcements
19:40 Refreshments and Networking

How will you benefit 

Participants attending the event will find out how a variety of 
businesses from different sectors have built sustainable 
competitive advantages and learn what it takes to succeed 
against competition long term. 

Participants will also be able to engage with peers and 
speakers during networking before and after the 
presentations. 

Sponsored and Supported by

Hosted and delivered by:

Where:
Lecture Theatre G15,
Henley Business School, Whiteknights,
University of Reading  RG6 6UD

How to get to us:
http://www.henley.ac.uk/about-us/how-to-find-us-whiteknights/

Registration: https://www.eventbrite.co.uk/e/building-a-
sustainable-competitive-advantage-tickets-28330456157

What is the event about?

The success of a business depends on its competitive advantage. 
A business with a competitive advantage is in a good position, 
but the hard part and the key to long term success is sustaining 
that initial advantage, since the initial advantage is not sufficient 
to build a successful business long term. Why? Because copiers, 
fast followers and imitators both from existing competitors and 
new entrants appear quickly in most industries so initial 
advantages can disappear in a heartbeat.

There are key factors to competing in both high growth and 
particularly in less attractive industries enable the company to 
sustain its competitive advantage. 

Research points to an initial advantage being sustainable when 
there is intellectual property such as patents, trade secrets and 
other IP, there are superior organisation processes, capabilities 
and resources and most importantly the business model is 
economically viable so that the business will generate and not 
run out of cash. Not running out of cash means doing a number 
of things, including ensuring that revenue is adequate both in 
terms of covering direct costs and capital investment, customer 
acquisition and retention costs and the time it will take to 
acquire a customer are viable, the contribution margin is 
sufficient to cover the necessary fixed cost structure in 
particular staff, sales & marketing, R&D and rent and 
administration and that operating cashflow is favourable.

The speakers’ panel brings together a number of SMEs which 
have built sustainable competitive advantages to share their 
experience and answer questions.

The event is for SMEs seeking to find channels to reach 
customers and build revenue and also offer insights into how 
SMEs are identifying and selecting the channels that work best 
for them.  

http://www.henley.ac.uk/about-us/how-to-find-us-whiteknights/
https://www.eventbrite.co.uk/e/building-a-sustainable-competitive-advantage-tickets-28330456157


Twitter:
Send your comments and questions via Twitter:
#SMEGrow
@HenleyBSchool

Wi-Fi:
Obtain your Wi-Fi connection at reception 

Contact information:
Jurek Sikorski
Business Development Lead and Executive in Residence
Henley Centre for Entrepreneurship
Email: jurek.sikorski@henley.ac.uk
Tel: 0118 378 8188

Speakers

Host and Panel Moderator

Deputy Dean 

Jurek Sikorski, Executive Director Henley Centre for Entrepreneurship (HCfE) Henley Business School
Jurek  is chairman of several start-up and small businesses and specialist in customer acquisition. He has 
over 30 years’ experience in the pharmaceutical, medical devices, in vitro diagnostics and 
biotechnology industries working for SMEs and multi-national corporations. This includes senior roles in 
sales and marketing and general management as Chief Executive of SRS Technology Group Plc, which he 
led to an IPO, Cantab Pharmaceuticals Plc and Proteus International Plc and Sales and Marketing  
Director at Smith and Nephew Medical, a FSTE 100 medical devices company. 

Ginny Gibson, Deputy Dean Henley Business School 
Ginny became the Deputy Dean of Henley Business School in 2010 having been head of Real Estate and 
Planning, one of the constituent groups within Henley, for the previous two years. Ginny is recognised as one 
of the leading academics in the field of corporate real estate, focusing on the way in which organisations 
align their property with their changing business environment. 

Chris Rauch, CCO Fairsail
Chris is Fairsail’s Chief Customer Officer, having joined the company as Head of Customers for Life in late 
2013. Responsible for all customer success, he brings over 23 years’ international experience in a variety of 
leadership roles across support, professional services, training and change management within the IT and 
cloud computing industry. Most recently, Chris spent over seven years at Salesforce.com, where he was 
EMEA Regional Lead for Customers for Life.

Claire Hewitt, Managing Director PCG System Solutions
Claire leads the System Solutions division, within PCG's rapidly expanding public sector focused software 
and consulting operations in the UK. She is directly responsibility for client services, relationships and 
account management. Claire started out as a developer in 1997 and over the last 15 years Claire has been a 
Company Director at System Associates, focussing on business development and account management of 
key customers that included HM Treasury, Cabinet Office, Parliament, British Library and NICE. 

David Courtier-Dutton, Founder and CEO Soundout
David leads SoundOut, an online product testing company that enables retailers to optimise their ranges 
and improve their forecasting by crowdsourcing millions of reviews and ratings from consumers via its 
review site at www.slicethepie.com. David started his career with a top city law firm before moving into 
the corporate finance world, then technology and finally property development before founding 
SoundOut and slicethepie.com over a decade ago.

Jamie Wilson, Founder and CEO HomeTouch
Jamie is a former NHS dementia physician, who saw how his patients struggled to find reliable care at 
home and when being discharged from hospital. After time in Silicon Valley and running memory clinics at 
Imperial College London, where he studied for an MBA, Jamie founded HomeTouch, which offers a 
radically different model of care that delivers a massive competitive advantage compared with the 
traditional care agency model.

mailto:jurek.sikorski@henley.ac.uk

