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In recent years, populist movements have been 
mobilizing public opinion and gaining traction 
thanks to information technology.

This tech-populism is polarizing societies, helping 
extremist movements flourish and sowing seeds of 
discord across the planet. In some countries, it is 
even responsible for actual political and civic chaos. 
For the first time, this investigative documentary is 
shedding a light on the ones orchestrating this chaos 
and their methods. For this disorder has its thinkers, 

and its manual – refined over years of experience. 
In the shadow of political figures, these hackers of 
democracy are the real threat to our democracies.

International media regularly comment on the 
consequences of their actions, but never on the cause. 
The American presidential campaign has become 
a privileged observation field, but tech-populism 
reaches far beyond the Land of the Free. There is an 
urgent need to understand the phenomenon and 
examine the tools of resistance that can be mobilized.

Pitch
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Our movie aims to uncover the fundamental 
principles behind the tech-populism manual being 
used across the globe. The film’s narration will go 
in a crescendo to reflect the strategy applied by 
populists to conquer power and exercise it. A strategy 
of permanent tension that never lets up.

Speakers will be talking in each part, but the 
documentary does not rely solely on them:
- the assailants: the populists’ spin doctors and all
those who are on their side;
- the resistance fighters: activists, journalists,
bloggers, former techno-populists, victims who have 
opposed or are opposed to the techno-populist wave;
- platforms’ representatives (Facebook, YouTube,
Twitter, etc.), who are increasingly called upon to 
respond, at best to their powerlessness or passivity, at 
worst to their complicity;
- analysts: philosophers, political scientists, 
psychologists, social network specialists who will 
decipher the democratic issues at stake.

From the beginning of the film, we will unveil how 
these strategies of power are designed and applied 
by focusing, as much as possible, on each “hacker of 
democracy” who runs his candidate’s campaign:
- in India, a 45-year-old tech entrepreneur, computer

scientist and University of Illinois graduate, Arvind 
Gupta, has been orchestrating the digital campaign 
of the ultra-nationalist Prime Minister Narendra 
Modi since 2010;
- in Italy, doctor of philosophy Luca Morisi is the spin
doctor for Matteo Salvini, the Northern League’s
leader. With the Casaleggio family – a father and son 
who created the 5-star movement from scratch – they 
form the backbone of Italian populism;
- in Hungary, President Viktor Orban received the
invaluable aid of one of the most active conservative 
political advisors in the world, Arthur Finkelstein;
- in the United States, in 2015, Brad Parscale oversaw 
the digital campaign of then candidate Trump. He
has since been promoted to head the entire 2020 re-
election campaign team.

On the film level, the documentary will borrow from 
the codes of science fiction. From Minority report 
and Enter the Matrix to Black Mirror, art has been 
portraying a world governed by data for decades. 
But reality is catching up to fiction, in a world where 
the algorithm decides our choices without our 
knowledge. This oppressive reality will be conveyed 
to the viewer through image, sound and framing 
during the film.

Director’s note
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Fifteen years ago, democrats around the world 
praised social media for facilitating “color” 
revolutions and helping to liberate people. Five years 
later, the Arab Spring blossomed. It was thought that 
the more information there was, the more citizens 
would decide in good conscience, and the more 
nations would break their chains. But history went 
down a different path.

United States, India, Brazil, Great Britain, Italy, 
Hungary, Philippines. In all these countries, populists 
took power with the help of new information 
technologies. Extremist movements flourished, 
societies became polarized, and truth became 
relative.

They are computer scientists, opinion pollsters, 
specialists in big data. Preferring to act in the shadows, 
to influence the course of events while avoiding the 
spotlights, to dispense their opinions hidden behind a 
computer screen: these are the new occult advisers of 
the political world, ready to cultivate online hatred, to 
add fuel to the fire, in order to make their candidates 
win. From now on, victory will go to those who make 
full use of the new information technologies. Today’s 
populists understood this before their competitors 

did. They have hired strategists whose mastery of 
social networks is unhindered by their total lack of 
ethics.

This investigation will take us across several 
continents, much like the flow of information that 
circulates without borders from one end of the 
planet to the other and changes the behavior of all 
citizens. In liberal democracies as in authoritarian 
regimes. In ordinary elections, as in times of unrest or 
revolutionary situations.

The abundance of information, the new ways it 
circulates and is distorted, as well as the increasingly 
blurred boundaries between truth and falsehood 
have forever changed the paradigm of politics. We 
will decipher the central role that digital platforms 
play in this conquest of power. We will unveil the 
extent to which they foster and benefit from this 
polarization of societies.

How does digital populism govern? How can we guard 
against growing polarization? Can democracies 
regain control over social networks?

Or should we resign ourselves to seeing digital 
populism expand its web? 

Introduction
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To conquer power, you need a battle plan. For 
populists, it is a straightforward plan: fabricate an 
enemy and then hound them relentlessly; it does not 
matter whether they deserve it.

What matters is identifying what can strongly 
mobilize the target voter, even if it means splitting 
society and causing strife. It is by playing on the 
emotions of each voter, not on their reason, that 
power is seized.

Us versus them: a preamble to polarization of 
the social body. All populists in power today have 
adopted this mantra.

Consider the one who has been the most successful 
at it: Matteo Salvini. In order to climb the steps to 
power, he too has designated an enemy, or rather 
several enemies. The Roma, migrants, teachers or 
NGOs... Just pick one. These targets owe nothing to 
chance. They were carefully selected by the populist 
leader’s right-hand man: Luca Morisi. Doctor of 
Philosophy and expert in web applications, he 
convinced Salvini to put all his communication eggs 

in the Facebook basket. But above all, he developed 
a software called “the Bestia”, which analyzes a 
continuous flow of Facebook and Twitter data. A 
great “emotional calculator” that enables Salvini to 
adapt his communication according to the reactions 
of Internet users.

In Germany, the far-right populist party AfD 
(Alternative for Germany) is openly targeting 
Islam. The party made a resounding entry into the 
Bundestag in 2017 after flooding social networks 
with extremely polarizing posts and tweets. They had 
the recipe down to a T: during the election campaign, 
the AfD monopolized 30% of the traffic on social 
networks, much more than the traditional parties.

In India, current Prime Minister Narendra Modi has 
focused his 2014 campaign on the fear of Muslims 
and the disappearance of Hinduity.

In Brazil, Jair Bolsonaro’s 2019 campaign rested on 
the white middle classes’ fears of falling into poverty 
and resentment towards the poor “moochers”.

1- Creating an  ennemy
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2- Choose your weapons and strike
How did populists infiltrate social networks? How 
did they target their opponents and galvanize their 
supporters? A disinformation operation where lies 
and insults are weapons of mass destruction. In the 
end, democracy wavers.

Philippines - patient zero
The presidential election of 2016 was held while more 
than 97% of the archipelago’s population was using 
Facebook to access the Internet. This is what is known 
as zero-rating: to lower the cost of Internet access, 
the country’s telecommunications operator entered 
an agreement with a platform, in this case Facebook.  
The Internet user thus accesses the Internet at a 
reduced price but only via the aforementioned 
platform. He then only has access to the information 
available on the platform and therefore does not 
have the possibility to fact-check...

Called Internet.org, this program was launched 
in 2013 by Zuckerberg himself: “Internet access is 
a human right”. This program is mainly aimed at 
markets in emerging countries.

At the start of the campaign by the end of 2015, 
Duterte was an outsider marginalized by the local 
political establishment. In order to spread his 
message, he called on the advice of a Facebook task 

force, which was sent specially to the region.

As soon as their training was complete, thousands of 
volunteers stormed the social network for months, 
spreading the candidate’s inflammatory rhetoric, 
insulting his critics, creating fake accounts to 
discredit his opponents with fake news...

Another effective weapon: patriotic trolling. In March 
2016, for example, a Facebook page affiliated with the 
campaign announced the Pope’s official support for 
the candidate. A caption under the Supreme Pontiff’s 
picture read: “even the Pope admires Duterte”.

On top of this, influencers used their notoriety to 
support the candidate. Nationalists, conspiracy-
theorists: they slander the presstitutes (journalists) 
in front of their millions of followers and relay fake 
news.

But even after taking power, the work of Duterte’s 
troll army was not over. Every dissident voice is 
targeted: Maria Ressa, a journalist with Rappler, was 
one of their victims. An hour after the publication of 
her article The Propaganda War: Using the Internet 
as a Weapon, a torrent of hatred and lies poured 
into her Facebook account. Insults, threats of rape, 
defamatory accusations: more than 90 messages 
per hour, the destabilization operation was skilfully 
orchestrated and the site lost 50,000 subscribers.

Last meeting of Rodrigo Duterte on May 7, 2016 before his election as President of the Philippines.
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October 28, 2018, populist candidate Jair Bolsonaro 
is elected president. A crowd of supporters gathered 
on the lawns of the Ministries Esplanade begin 
chanting: “WhatsApp! WhatsApp! ”.  Here too, social 
networks have been the privileged instrument for the 
conquest of power with its cohort of fake news and 
insults.

Behind the scenes, Carlos Bolsonaro, one of the head 
of state’s 3 sons. Like his father, he is nostalgic for 
the military dictatorship and loves to share his daily 
thoughts on the workings of the world on Twitter. 
One day, he said on Twitter: “By the democratic way, 
the transformation wanted by Brazil will not take 
place at the speed we want”. But he is best known 
for the manipulation operation orchestrated to 
denigrate the opposition candidate, Fernando 
Haddad. On the fake news menu: Mr Haddad would 
like to teach homosexuality to children from primary 
school onwards, thanks to a “gay kit”. Or even better:  
bottles with a penis-shaped teat will be distributed in 
nurseries.

How could such messages influence the Brazilian 
electorate? In 2017, 120 million Brazilians had an 
active WhatsApp account. A message there goes 
viral much more easily than on other platforms. To 
get its fake news across, Bolsonaro’s campaign team 
infiltrated thousands of groups across the country.

To the mass infiltration into the intimacy of Brazilians 
was added the multiplying and extremely polarizing 
effect of Youtube. Very popular in underprivileged 
areas, the platform has had a considerable effect on 
the electoral mobilization of young people in favor 
of the far right. A New York Times survey revealed 
how, through innocuous videos of guitar lessons, 
YouTube star Nando Moura then drew viewers to 
much more political content, relaying themes dear 
to Jair Bolsonaro: homophobia, racism and the 

legitimization of torture and state violence.

Worse still, the online electoral competition spilled 
over into the social arena: conspiracy youtubers 
took advantage of the campaign’s echo chamber to 
multiply anti-vaccination messages. In rural areas 
and in the favelas, many pregnant women were 
bombarded with videos claiming that the zika virus 
was transmitted by vaccine injections. The result 
was catastrophic in terms of public health, with a 
resurgence in preventable cases of births of children 
severely handicapped by microcephalies.

But the Bolsonaros did not succeed alone in 
perverting the discussions Brazilians had on the 
Internet. Patricia Campos Mello is an investigative 
journalist for the daily newspaper Folha de S. 
Paulo. Just 19 days before Jair Bolsonaro’s election, 
she published an explosive investigation into his 
campaign’s illegal financing. In it, she detailed how 
a group of businessmen employed by Bolsonaro 
had purchased astronomical amounts of data from 
digital strategy companies to spread thousands of 
pro-Bolsonaro messages on Whatsapp.

But the Bolsonaro system also has its flaws.

Last October, Bolsonaro fired Congresswoman Joice 
Hasselmann from her position as leader of the 
party’s parliamentary group. A few weeks later, she 
revealed in the press that Bolsonaro’s advisers had 
created fake profiles to spread propaganda on social 
networks. Before a parliamentary commission, she 
detailed the activities of this “cabinet of hate,” led 
by the three Bolsonaro sons. “They target someone 
and that person is crushed”. Once the target has been 
identified, the digital advisers create fake montages 
and fake news that intermediaries send via Whatsapp 
to “multipliers”: people in charge of massively 
spreading rumors in the messaging newsgroups.

Brazil - Undercover Agents on WhatsApp
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Microtargeting. Very accurate profiling of voters 
based on their online behaviors and all available 
data. A candidate can therefore send personalized 
political messages to each citizen, which can 
contradict each other, without anyone noticing. All 
lies are allowed, defamation is tailor-made. The most 
contradictory passions can be inflamed and angers 
added to each other.

Used by D. Trump in 2015, it was his campaign 
manager, Brad Pascale, who convinced him to spend 
more money on advertising on social networks than 
on TV channels. Microtargeting allegedly enabled 
him to send out more than 50,000 personalized 
political ads a day in 2015. The President’s outrageous 
remarks as well as the junk news already galvanizing 
his base voters, he then sought to target the African-
American community by pitting them against Hillary 
Clinton...

In 2020, he hopes to do much more. His team has put 
together one of the largest databases in American 
political history. In its files, data on 60 million 
American voters with as many “criteria” as possible 
on each individual: age, sex, occupation of course 
but also skin color, sexual orientation, financial 
situation, online and offline life. In 2015, he had 
already gathered more than 4000 criteria per voter.

But faced with this disinformation, civil society is 
now fighting back. Claire Wardle, founder of First 
Draft (an American NGO), is touring the country to 
teach citizens to doubt... themselves. Or rather their 
instincts. According to Wardle, today’s citizens are 
so overloaded with so much information that their 
vigilance is impaired. When they receive several 
similar messages on the same subject, their brain 
considers it as a sign of credibility. In addition, when 
faced with visual information or information that 
reinforces their opinions, human beings tends to 
relax their critical mind. In other words, a form of 
“emotional skepticism” is required.

Her NGO, First Draft, has made it one of its missions 
to raise awareness and train American journalists to 

better spot misinformation online. The organization 
found that only 15% of journalists were able to 
identify them. First Draft therefore organizes free 
training courses with role-playing exercises: each 
group of reporters finds itself stuck with only one 
application that works, Twitter or Facebook for 
example. They will have to sort the wheat from the 
chaff. The NGO organizes 3 such training sessions 
per month throughout the United States with the 
aim of training 2000 local journalists by June 2020. 
After the day-long sessions, on the same evening, 
some of the trainers go to senior clubs in each city 
– the population most vulnerable to fake news. As a 
matter of fact, retirees almost systematically forward 
the posts they receive from their friends after simply
reading the headline. First draft therefore offers 
small one-hour training sessions to teach them how 
to quickly check the information on the net.

USA - Smile, you’re being targeted
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How does digital populism govern? What threats 
does it pose to democracy?

In this third part, we will examine how the populists’ 
use of new information technologies is changing the 
exercise of power. And even its nature.

According to experts, this evolution is a change that is 
here to stay. We will not return to the world as it was 
before Trump, even if he loses the next election.

Tweetting’ USA 
Since he was elected, D. Trump has sent over 11,000 
tweets. Openly conspiratorial feeds, junk news, even: 
the US president uses Twitter as a news channel 
to provide the people directly with what he calls 
alternative facts, his own truth... But this digital 
compulsion is no longer just a communication tool:

Tweeting is used to give an order, indicate a course, 
choose a policy.

He tweets to short-circuit any debate within his 
closest allies, to confront his collaborators after the 
fact and to destabilize all those who would try and 
oppose his will or his whims. Tweeting has become 
both an instrument of power and immobilization. The 
app allows Donald Trump to bypass the presidential 
administration’s safeguards, the moderating 
elements in the American executive. Those whom 
Trump calls the deep state, which he hates. And when 
the facts prove him wrong, it does not matter, his 
tweets allow him to produce an alternative reality, 
a parallel universe to which his fan base almost 
automatically adheres.

In this sense, the American billionaire is changing the 
very nature of power.

Last fall, for example, in the midst of the migrant 
caravan crisis, Donald Trump tweeted: “I demand 
in the strongest terms that Mexico stop this assault. 
If it can’t, I’ll bring in the U.S. military and CLOSE 
OUR BORDER!” The White House was stumped: his 
administration discovered a presidential decision 
which it had until now firmly opposed. The billionaire 
brutally subdued it thanks to his “Twitter” decree; it 
now had to find a way to apply it, come hell or high 
water. Donald Trump goes above and beyond his 
advisers to “design” a policy using the “people of 
Twitter”. Except that this people are his 66 million 
subscribers, most of whom are his staunchest 
supporters...

To decipher the way Donald Trump exercises power, 
we will try to rely on stories of “repentants” from the 
presidential administration.

We will meet with Claire Wardle, founder of First Draft, 
to analyze this “Twitter” presidency and Trump’s 
obsession with “talking directly to the people”.

We will also meet with the bloggers who are fueling 
the president’s conspiratorial vision on Twitter. Last 
July, Donald Trump publicly received his favorites 
in the White House, the ones whose messages he 
sometimes retweets. CarpeDonktum is one of them. 
Under this moniker hides a stay-at-home father who 
creates pro-Trump memes and satirical videos that 
ridicule the president’s opponents. Or Jack Posobiec. 
The one behind Pizza Gate, the viral rumor that 
Hillary Clinton ran a pedophile network...

3- Stand firm
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When Narendra Modi, India’s ultra-nationalist Prime 
Minister, first met Donald Trump, the American 
president summed up their complicity in one 
sentence in front of journalists’ cameras: “We are the 
leaders of the world on social networks”. The leader 
of the world’s most powerful democracy and the most 
populous one are the most followed political leaders 
on Twitter. Between the two of them, they have more 
than 110 million subscribers...

But the Indian Prime Minister has found an even more 
direct way to interact with his citizens: he launched 
his own application in 2015.

The application is called NaMo (for Narendra Modi), 
it is downloadable on Android and Apple and pre-
installed on the cheap phones that the poorest 
people buy... NaMo is a Twitter-like platform, but 
entirely dedicated to exchanges with the Indian 
Prime Minister. It is moderated only by volunteers 
from the ruling nationalist party. So fake news is 
not uncommon there: “Of the 40,000 rape cases 
recorded in India over the last ten years, 39,000 
had a Muslim rapist. Nevertheless, Congress and 
Rahul Gandhi claim that Hindus are rapists and 
terrorists!” Of course, these figures do not exist, nor 

do the statements attributed to the Indian opposition 
leader.

Modi is supported by a “troll army”, militants of his 
party (the BJP) whom he calls yoddha (warrior) – they 
are highly organized and unscrupulous.

Sadhavi Khosla was herself a yoddha.

Now regretting her past, this young activist tells how 
she joined Modi’s digital campaign cell at the end of 
2013 before resigning two years later. Notably, she 
revealed how the BJP organized an offensive against 
a famous Muslim actor, Aamir Khan, whose wife had 
declared that she “no longer felt safe” in the country 
because of the rise in religious intolerance. Trolls 
attacked the actor on social networks and forced 
a website who worked with him to terminate his 
advertising contract.

In this climate of inter-religious tension, a simple 
hateful tweet can provoke a lynching.

Since Modi came to power in 2014, violence against 
religious minorities has risen sharply: 90% of the 
hate crimes that have taken place since 2009 have 
taken place under his mandate, and almost 2/3 of the 
victims were Muslims.

India - The Regime’s App
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On social networks, the Minister of the Interior 
Matteo Salvini is everywhere. Shirtless at the beach, 
in his work clothes at the fire brigade, at home eating 
Nutella.

“I’m like you”, he seems to be telling Italians. And if 
he has anything else to say to the people, it will be on 
Live Facebook.

Social media expert Francesco Piccinelli has been 
analyzing the “Captain’s” digital communication 
for several years. He has noticed one constant: his 
messages are always, or almost always, emotionally 
charged, both negative and positive. On the one 
hand, fear or anger, to attract attention and lower the 
reader’s guard. On the other hand, joy or comfort to 
generate adhesion. A well-known recipe for political 
communication...

Thanks to his braintruster Luca Morisi’s expertise, 
Salvini is now the most followed European politician 
on Facebook.

It was Luca Morisi who suggested the Captain staged 
his private life on Live Facebook. What matters to 
him, and what he measures, is engagement – that is, 
the propensity of consumer-voters to interact with 
Salvini’s comments on the networks. It is on this 

contact that the consensus around his policy is built. 
“Matteo is a champion of polarized communication,” 
says Luca Morisi, “he goes into contact with people 
even when they shoot at him with a bazooka. He 
embraces conflict. If you go on holiday and you like 
a restaurant, you put a like on the Facebook page, 
but you’re unlikely to go back. Salvini’s secret lies in 
the fact that he has managed to channel a constant 
focus on himself. Continuity of contact is the most 
important thing.”

The result is worthy of Morisi’s efforts: the number 
of interactions generated by his posts sometimes 
surpasses those of Donald Trump, who is considered 
a master in the field. 2.6 million clicks in a week for 
Salvini compared to 1.5 million for Trump. His anti-
migrant rants trickle down to the social body. “Since 
Salvini became interior minister and expresses 
himself every day on his Facebook page, there is 
no more modesty on these subjects,” according to 
Salvatore Palidda, a sociologist at the University of 
Genoa, “violence is not a taboo anymore, especially 
on social networks.” So much so that the Turin public 
prosecutor Armando Sparato publicly alarmed that 
“the political climate makes people think it’s normal 
to say ‘dirty nigger’”.

Italy - A Beautiful Facebook Life

Matteo Salvini and Luca Morisi
T-Shirt translation : “better beast than Renzi”

(Matteo Renzi was the Italian Prime Minister when this photo was taken)
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USA
Yael Einsenstat 

Former National Security Advisor Yael Einsenstat worked at 
Facebook in 2018 but resigned eventually. Since then, she has 
been teaching the impact of social media on democracy. This is 
her first participation in a documentary.

Mark Luckie

As a digital strategist, he spent 8 years in the world of technology. 
«They only have one goal. To stay out of the attention of their 
users.»

Dmitri Melhorn

A former Republican investment banker, in 2016 he joined the 
Democrats. Together with Reid Hoffman, they want to beat 
Donald Trump using social media, like him. Determined, they 
even finance actions bordering on illegality. 

Tara McGowan 

Digital strategist for the Democrats in the 2020 election, she 
created Acronym in 2017, an organization that targets voters 
online and convinces them to vote for Biden. Tara McGowan 
floads Americans with advertising on social media to influence 
their opinions. Her methods are sometimes criticized.

Michael Patrick Leahy 

CEO of Star News Digital Media, a company that owns and runs 
conservative news websites replacing local newspapers in the 
U.S. Their mission broadcasting Trump’s fake news in key states 
for the 2020 election.

Christopher Wylie

Famous whistleblower who revealed the Cambridge Analytica 
scandal, he exposed the methods  Pro Trump and Pro Brexit use 
to manipulate crowds through social media. He deciphers the 
«culture war» launched by the American alt right.

Renée Diresta

Head of research at the Stanford Internet Observatory, she 
studies the spread of online fake news and describes how anti-
vaccine groups have become radicalized with the polarization 
of American society.

Scott Mckenzie: 

Scott McKenzie is a great admirer of Donald Trump. He was at 
the Capitol demonstrations on January 6, 2021. On social media 
since 2016, so he could «have a direct link with the President», 
he broke ties with his entourage and now adheres to conspiracy 
theories. 

INDIA
Arvind Gupta

As an engineer, he made a fortune in the computer industry in 
the United States. Not very present in the media, he turned an 
archaic party into a digital war machine. Member of the BJP 
since 2010, director of the digital campaign, he is the architect 
of Narenda Modi’s victory in 2014.

Shivam Shankar Singh 

Repented from the BJP, from 2017 to 2018, he worked for one 
of the main marketing agencies in charge of Ipac’s election 
campaigns. He left the political party in disagreement and tells 
us about the methods of the BJP in a country where there is no 
law protecting personal data.

Swati Chaturvedi

As an investigative journalist, she interviewed the «trolls» of the 
digital war.» All of them [...] have ordinary jobs during the day [...] 
at night they turn into party activists and relay hate messages 
and disinformation campaigns [...] Some are incredibly violent 
[towards] those who oppose Modi. ...] «The publication of her 
book has led to her being harassed and threatened with death.

Manan Krishna 

He led the BJP campaign in the state of Bihar in the local 
elections of November 2020. Exceptionally, we were able to film 
the IT cell from the inside. We confronted him with fake news 
and anti-Muslim hate messages sent on the whatsapp groups of 
which he is the administrator.

Dilshad Ali

A Muslim merchant, he lives in the suburbs of New Delhi. One 
day a group of Hindu men attacked him. His ordeal was filmed 
and broadcasted on social. These BJP men believe that the 
Muslims, all infected with COVID 19, spit on the products they 
sell to Hindus to infect them. This is a widespread fake news in 
India which, as we will see, was orchestrated and promoted by 
the leaders of the BJP. With his family they had fled, we found 
them and made them testify about the violence they suffered.

BRAZIL

Sleeping Giants

Law students in Brazil, they created in 2020, the Sleeping Giants 
Brazil, an international movement of activists who act on social 
media and fight against the financing of online hate speeches. 
Usually anonymous, It’s the first time some of them showed their 
faces.

List of participants



Bernardo Kuster

As a very popular Youtuber, he argues that the Earth is flat 
and that COVID 19 is a global conspiracy. Bolsonaro even 
offered him a position at the Ministry of Education. He turned 
it down saying he prefers his fight for influence. The hundreds 
of thousands of views ensure him a sufficient income, paid by 
YouTube according to the number of clicks.

Patricia Campos Melho

As an investigative journalist in Brazil, she is now being harassed 
and threatened online by the Bolsonaro followers because 
she denounced «the cabinet of hate». She has proven that the 
Bolsonaro clan infiltrated thousands of WhatsApp groups and 
spread its fake news to potential voters.

Joyce Hasselman

As a Brazilian politician, she supported Bolsonaro. She now 
denounces the existence within the presidential administration 
of the «cabinet of hate».

ITALIA
Matteo Salvini 

He is one of the most famous politicians of contemporary Italy. 
He has been with the Northern League party since 1997 and 
was Minister of Home Affairs in 2018 and 2019. He is the most 
followed European politician on social media.

Davide Casaleggio

As the son of the founder of the Five Star Movement, he heads the 
association that manages the Rousseau digital platform, the 
true foundation of the Movement. As a fan of new technologies, 
he promotes direct digital democracy.

Matteo Pucciarelli

As a journalist at La Reppublica, he met Matteo Salvini’s digital 
advisor before the latter became the most famous Italian 
politician. In 2016, he wrote a book dedicated to the rise of 
Salvini.

Luigi Curini 

Professor of Political Science at the University of Milan, he 
analyzes how Matteo Salvini and his digital advisor scan social 
media to understand the «moods of the people» and make use 
of their feelings.

Giovanni Fava

Former MP of the Northern League party, Matteo Salvini’s rival 
in 2013, he embodies the former Northern League party, liberal, 
regionalist, opposed to Salvini’s populism.

ELSEWHERE IN THE WORLD
Giuliano da Empoli

As Matteo Renzi’s former political advisor he wrote the 
Engineers of Chaos in which he describes the mechanisms 
that have allowed populists around the world to derive major 
political advantage from the social media. He analyzes the 
effects of polarization and cognitive chaos on citizens in 
leading democracies. He is the film’s editorial advisor.

Thierry Breton 

As a former French politician, he is today a European 
Commissioner, in charge of digital issues, among other things.  
In 2020, he presented his project for the regulation of platforms 
and digital life. He tells us about the issues at stake and the 
attempts to put pressure on large American companies who 
refuse to let their power be limited.

Guillaume Chaslot 

As a former Google employee, he was part of the team that 
created the Youtube algorithm.Since then, he has left Silicon 
Valley and calls himself a whistleblower on the damages of 
social media «recommendations».
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