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LOGLINE
Facebook, Whatsapp, Instagram, Tiktok, Twitter or Snapchat… What goes on in our brains for us to 
become so “addicted” to these Apps? Welcome to the wonderful world of dopamine, a molecule 
whose function the tech industry has hijacked in order to capture our attention and make sure we’re 
“hooked”.

SYNOPSIS
Facebook, Whatsapp, Instagram, Tiktok, Twitter or Snapchat…” Irresistible Apps that are
integral to our smartphones. What goes on in our brains for us to become so “addicted” to
them? Welcome to the wonderful world of dopamine, a molecule that plays a key role in
motivation, learning and our addictions...and most importantly, whose function the tech
industry has hijacked in order to capture our attention!

A scientific, playfully pop documentary featuring neuroscience and psychology researchers
from all over the world and whose job it is to study our brains, observe our behavior and
analyze our relationship to Apps in order to understand how we been taken hostage by them.
And to give us some ideas on how to break free.
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DIRECTOR’S NOTE OF INTENT
Dopamine is a documentary film whose subject and content is rigorous and serious but with a pop, 
entertaining and off-beat form. 

On one hand, the film introduces us to researchers in the US and all over Europe. They are shot during 
interviews, facing camera and at work in their labs, in their daily practice of experimental protocol. 

Then there are the experiments shot in a studio, with extras wearing mouse, pigeon or monkey masks, 
allowing us to portray experiments done on animals. These entertaining, playful, instudio experiments, 
are also meant to be instructive. They allow us to show the effects of a smartphone on our brains or how 
dopamine works. 

Generally speaking, the visuals will be saturated, the colors lively and the sets graphic, inspired by the 
Instagram esthetic. The animated illustrations and typography will borrow from Snapchat or Tiktok and 
allow us to visualize what goes on in the brain, notably its reward circuit. 

This playful “pop” form is my signature, documentary esthetic. The digital series on Dopamine, 7 episodes 
of which I have already written and directed, is a good illustration (see trailer appended). In total there 
will be 15 episodes corresponding to 15 different Apps. They are all complimentary in terms of form and 
content. The scientific documentary will use a number of stock shots that will be edited at a fast, off-beat 
pace in order to present a kind of ideal image of the happiness new technologies are supposed to bring us. 

The goal of this “pop” form (with its corresponding music, editing, voice-over, graphics and images) is to 
confront the viewer with his/her own App habits in a humorous way. Humor, which is never gratuitous, will 
allow each of us to question his/her, often problematic behavior with Apps. And with no guilt trip attached!

With this film I also hope to offer some leads as to how we might re-gain control, in terms of public health 
(time spent, attention spans, compulsive behavior etc.) but also economic and democratic concerns 
(massive personal data farming by private entities for example).
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DIRECTOR’S BIO
Dopamine is Léo Favier’s first 52’ documentary. After 
studying at the Beaux-Arts and Decorative-Arts 
schools, he directed 4 award-winning short films, 
part fiction, part documentary and part experimental 
film, broadcast on Canal+, Arte and France 2 . 

Today, along with writing his first feature-length film, 
he writes and directs documentary web-series.

PRODUCER’S BIO
Thibaut Camurat is cofounder of Les Bons Clients. 
He produces ambitious documentaries that are 
both entertaining and pedagogical. France, a journey 
through time, a natural history of France, had the 
second best prime time rating in 2021 on France 2 
and Living with volcanoes (35X26’ and 6X52’) a 
“discovery series”, was sold the world over.

THE PRODUCTION COMPANY
With a catalogue of more than 150 documentary films, broadcast throughout the world and often award 
winners, Les Bons Clients produce one-off docs and TV series as well as digitalized collections for social 
networks or for our broadcasters’ platforms.

STRATEGIES
IMPACT: Creating a multi-media event around the release of the 52 minute documentary with simul-
taneous, on-line release (TV broadcaster’s digital platforms, Youtube, Facebook and Instagram), of the 
short, 15X7’ format of the series Dopamine, with an episode devoted to each of the following Apps:
Facebook, Instagram, Twitter, Tinder, Youtube, Candy Crush, Uber, Snapchat, TikTok, Twitch, Amazon, Linke-
din, Vinted, Fortnite, Waze. A ping-pong between TV (the feature doc) and the Apps (the shorts).

ECOLOGY: While shooting in foreign countries we will turn to local film crews and technicians in order to
diminish our production’s carbon footprint. Since the eruption of Covid-19, some interviews have been 
conducted by the director via Zoom in order to avoid issues of transportation. We will assure a carbon offset 
for all long trips by car, train or plane.

DIVERSITY: Whether it be in our selection of stockshots of people in various situations, the casting choices
for extras for the studio reenactment of experiments or in the choice of patients shot in situ in research labs, 
Léo Favier will be extremely vigilant concerning equal representation of the great diversity of our societies.
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INCLUSION: We regularly call on the talents of people who are handicapped, whether it be salaried
personnel or for internships. Léo Favier is the socially committed director of the webseries CULBUTE, a plea 
for inclusion and diversity. After #MeToo, CULBUTE dismantles the cultural constructions of our sexuality 
resulting from images (cinema, cartoons, video games, ...) and stories (literature, mythologies, fairy tales , 
...) which forge our fantasies, define norms and influence our practices.

GENDER EQUALITY: The two key players in this project are a man and a woman (Léo Favier and Cécile Du-
mas). The Cinematographer and Animation Director we are considering, are also women : Sophie Dadet and 
Albane Chaumet. And our casting of researchers, patients, stockshots or extras will respect a charter of gender 
equality.
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