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LOGLINE 

At the foot of Mount Fuji, Mohei Honda, 36, is one of the most innovative tea masters in Japan. 
Leading a handful of young trailblazers, Mohei experiments, refines and reinvents the ancient art 
of tea, which he holds up as the perfect antidote to the modern world’s frenzy. He even travels 
the country in a “tea truck” with an ambitious goal: to win over the hearts and minds of Tokyoites... 
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SUMMARY 
 

 
Japan’s Shizuoka region is renowned for producing the very best green tea in the country. 
It is here, at the foot of Mount Fuji, that Eichi Honda, known as Mohei, cultivates the family 
plots.  Together with his father, he delicately performs the steam roasting process, which 
enhances the aromas and medicinal properties of the harvest.  At 36, Mohei has already 
lived two lives: he left to study economics in Tokyo, but his love for the soil caught up with 
him. He has now dedicated his life to the culture of tea.   His inquisitive nature even led 
him to learn Sado, the traditional Japanese art of tea ceremony – very rarely practiced 
by tea growers. 

 
But Mohei is aware that the future of tea is threatened in Japan.  Outdated, the tradition 
of Sado is now mostly upheld as a tourist attraction.  The majority of Japanese people 
consume tea in the form of industrial drinks, resulting from intensive production. The art of 
tea, inherited from Zen Buddhism, has lost all its value. With the fall in the price of tea and 
the aging of the producers, the plantations are closing down in numbers. An unforgivable 
situation for Mohei. Convinced that the spiritual and medicinal virtues of this herb are, on 
the contrary, essential to the modern world, the young tea master decided to do 
everything he could to help the brew regain its former glory. His background and his pluck 
are everything he needs to succeed in this endeavor. 

 
A small group of young tea masters with the same aspirations has gathered around him, 
supporting him in his quest. Even as the Covid19 pandemic is hitting them hard, this 
generation can count on its creativity and passion to renew tradition and turn it around.  
They have a clear goal in mind:  a new tea culture must be created, more in tune with the 
times, focused on the pleasure of the senses, respect for nature and conviviality.  After 
having popularized the ceremonies by officiating via the Internet or even in fields of 
green, Mohei is preparing for his ultimate challenge: to conquer the ever-busy Tokyoites 
by meeting them at the wheel of his trusty “tea truck”... 

 
A whole generation identifies itself to the personal quest of this young, determined and 
visionary tea master, trying to build another Japanese society that could reconcile 
ancestral values and the modern world, where people and nature could coexist in 
harmony. 

 
© Taro Yamashita and Kate Thompson-Gorry 
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