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We are now firmly in the age of candidate engagement, community 
building, and data. 

Recruiters have at their disposal the tools necessary to create 
personalized, seamless experiences for their candidates. From the first 
time candidate lands on their career page, to when they click on a link, 
open an email, subscribe to an event, to when they finally come to an 
interview and accept an offer. 

Most candidates aren’t ready to apply when they visit a company’s 
website - they’re looking for relevant information, not a long, clunky 
form. That is why conversion points like talent networks, newsletters, 
event registrations or even internal mobility networks are so important. 
They provide candidates with a way to express their interest without 
fully committing to a job application.

This ebook contains examples and use cases of dedicated landing 
pages and forms that recruiters can easily build with modern CRMs 
and Recruitment Marketing tools. Use them to find inspiration for your 
own projects or try out new ideas to help you fill your talent pipelines. 

The demands of modern recruiting
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The best candidates are curious enough to go beyond the corporate 
website and the job description. If they are interested in an 
organization, they want to understand its purpose, its values and 
culture, and the benefits it offers. They want insight into who they will 
be working with and what career development opportunities might be 
open to them. 

Personalized landing pages are often used to showcase these 
elements, and tailor this message to appeal to the right audience. 
They can be used to share content such as interviews with current 
employees or hiring managers, or advice on how candidates can best 
prepare for the interview and selection process.

Shopdirect’s career’s page, containing information on three of their retail brands: Very, 
VeryExclusive, and Littlewoods.

PROMOTING THE ORGANIZATION’S VALUES, CULTURE, AND BENEFITS

Promoting the organization’s  
values, culture, and benefits
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Balfour Beatty and Grab’s recruiting teams using a landing page tool to detail their 
company values, and their belief in the importance of innovative technology to transform 
their industry. 

PROMOTING THE ORGANIZATION’S VALUES, CULTURE, AND BENEFITS
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Company careers sites often have to cater to as wide an audience as 
possible, but a personalized landing page or form-building tool offers 
the versatility to share relevant news and content to targeted groups of 
individuals, and to build engaged talent pools in key business areas. 

This means being able to cater to diverse groups, previous applicants, 
new graduates or alumni networks, for example. You’ll find examples of 
how companies have leveraged personalized pages and forms to work 
with each of these groups in the next few pages.

Creating and managing communities 
Building specialized talent communities

Example of a personalized Careers page.

CREATING AND MANAGING COMMUNITIES

3Talent Attraction Lookbook



Zalando’s landing page for the “Buyers Club”, an invite-only talent community.

CREATING AND MANAGING COMMUNITIES

Improbable’s Game development and Production page.
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Subscription form for joining VMware’s talent community.

CREATING AND MANAGING COMMUNITIES

Sign up forms for communities such as the one offered by Zalando 
(previous page) or VMware (below) enable companies to capture 
critical information about candidates, and feed it automatically to a 
CRM. They can be used to sign up to a talent network, for example, and 
offer passive candidates an easy mechanism to express their interest in 
a company without having to directly apply to a specific vacancy.  
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With dedicated landing pages, it is possible to adopt a proactive 
approach to diversity hiring. You can use a form to capture diversity 
and inclusion information and easily identify talented individuals from 
more diverse backgrounds, then provide them with tailored content in 
a personalized landing page. This can be news related to a specific 
demographic, scholarships or programs, or news about vacancies or 
networking events.  

Modern recruiting tools even enable companies to manage access 
permissions to sensitive Diversity and Inclusion data, making it easier 
to stay compliant with data privacy laws at every level.

They also ensure that Diversity and Inclusion initiatives benefit  
from effective reporting and that their impact is well-measured  
and understood. 

Enabling diversity

Example of Diversity and Inclusion data collection form.

CREATING AND MANAGING COMMUNITIES
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Balfour Beatty highlighting their support of women in the construction business with  
a dedicated page.

CREATING AND MANAGING COMMUNITIES
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Beamery’s own engineering pages offer candidates insight into the technologies they will 
have access to as well as the diversity of the team. 

CREATING AND MANAGING COMMUNITIES
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VMware’s page for the ACHIEVE Scholarship, a scholarship designed to support the 
broader community of women in technology.

CREATING AND MANAGING COMMUNITIES
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Personalized pages and forms can be used to resurface and reconnect 
with previous applicants. 

With modern CRMs, it is possible to simply import contacts from 
existing systems, such as an ATS, spreadsheets, or a linkedin account, 
and to then clean and refresh that database:

• Filter and refine the imported contact list to identify previous 
candidates, for example using last contacted date, rejection reason, 
or vacancy applied for.  

• Create a form to capture fresh and up-to-date data, such as contact 
information, current role or location, as well as resumes or social 
media profiles. 

• Send a re-engagement campaign with a URL to the newly-created 
form to your filtered database of previous applicants. The form 
will capture all the data you need to be able to automatically tag 
them, add them to relevant pools or vacancies, or assign them to a 
particular recruiter. 

You will then have a clean and searchable database allowing a  
much more targeted approach and better performing recruitment 
marketing campaigns.

Re-engaging previous applicants

CREATING AND MANAGING COMMUNITIES
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Candidate re-engagement form from Commvault.

CREATING AND MANAGING COMMUNITIES
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Students and recent graduates need to be approached differently from 
the rest of the talent market. They look for specific information that only 
applies to candidates at the start of their career. 

Personalized pages and forms can be used to support emerging talent 
hiring initiatives. Set up pages promoting campus recruiting events,  
for example, or internship programmes, and send them directly to 
relevant prospects via a campaign. Set up forms to collect student 
or young graduate information to then follow up with highly targeted 
nurture campaigns. 

Addressing new graduates

Grab using a dedicated landing page to directly target graduates from Tsinghua University.

CREATING AND MANAGING COMMUNITIES
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VMware’s Leadership program targeted at recent graduates.

CREATING AND MANAGING COMMUNITIES
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Personalized pages and information forms are a great way of 
staying in touch with previous employees who may later return to the 
organisation, or otherwise act as an ambassador for its employer brand 
by promoting events and vacancies, and sharing useful information 
with relevant audiences within their own personal networks. 

Returning employees, or ‘Boomerang Employees’, can be interns 
returning for contract work, or expatriate employees moving back to 
the home country after a while at another company, for example. Both 
are examples of specific communities that could benefit from a network 
and be nurtured until they decide to come back. 

Even if these target alums never come back, their positive attitude 
towards the company helps promote its employer brand. It is therefore 
important to give them a dedicated landing page that keeps them 
engaged in the company life, and that they can easily refer to when 
they need to catch up with company news. The page could offer 
information such as job opportunities, events, information about 
company initiatives, or simply interesting company news to help build 
general awareness.

Building and nurturing Alumni and internal networks

CREATING AND MANAGING COMMUNITIES
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Beamery’s Alumni Network landing page.

CREATING AND MANAGING COMMUNITIES
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Creating landing pages for specific career events and custom built 
sign-up forms is a straightforward matter with personalized pages  
and information forms. 

• A custom, branded landing page for each event enables more 
powerful promotion ahead of the event. 

• Sign-up forms make it easier to capture the right candidate data 
on attendees and talent pools ahead of the event, as signed-up 
attendees can automatically be added to a pool or a multi-touch 
nurture program, containing event reminders and follow-ups,  
or content related to the subject of the event. 

• Sign-up forms can also be used on iPads/ laptops at the event  
itself to capture last-minute attendee data. 

Sharing information on specific  
events or opportunities
Promoting recruiting events

Yext use landing pages to arrange meetups for top talent. 

SHARING INFORMATION ON SPECIFIC EVENTS OR OPPORTUNITIES
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VMware promoting a women’s coding event in Palo ALto, CA.

SHARING INFORMATION ON SPECIFIC EVENTS OR OPPORTUNITIES
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Some vacancies and opportunities are only relevant to specific 
audiences, such as Talent Community members, graduates,  
or current employees. Personalized pages and information forms are 
especially helpful in these situations, letting you advertise directly to 
these audiences.

You can create simplified application and sign-up forms, enabling 
candidates to use existing social media logins and therefore reducing 
application drop-off rates.

Advertising and managing vacancies

Chariot uses Beamery to list vacancies across a number of U.S. cities.

SHARING INFORMATION ON SPECIFIC EVENTS OR OPPORTUNITIES
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A graduate job posting by Balfour Beatty, published directly to Beamery Pages  
from the Beamery CRM module.

SHARING INFORMATION ON SPECIFIC EVENTS OR OPPORTUNITIES
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Some organisations also use personalized pages and forms to 
communicate important company news and events to employees 
in a richer and more engaging way, helping promote the company’s 
employer brand internally as well as externally.

Communicating internally with employees

Balfour Beatty internal landing page.

SHARING INFORMATION ON SPECIFIC EVENTS OR OPPORTUNITIES
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 Example of an internal landing page dedicated to internal mobility.

SHARING INFORMATION ON SPECIFIC EVENTS OR OPPORTUNITIES
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Referrals are a valuable source of excellent candidates, as current 
employees have a good sense of the kind of individuals who will fit 
right in with their company. 

By using a modern form builder, it is possible to create an effortless 
referral workflow that encourages employees to refer their friends, 
family and personal network. 

• Create bespoke sign-up forms with unique URLs for each 
employee. Candidates will use the forms to sign up to  
Talent Communities. 

• Launch an internal campaign incentivizing employees to each share 
their own custom URL with their personal networks on the channel 
of their choice. It can be Linkedin, Facebook, emails or texts. 

• Candidates then click on the bespoke URL, see a  
welcome message on the page, and sign up. 

It is possible from that point to send various campaigns to these 
candidates, including personalized welcome emails, or campaigns 
related to a subject of interest based on the information in their  
sign-up form. 

It is also possible to report on the performances of each employee as 
they are using unique URLs, making it extremely simple to organize 
referral competitions or to reward each employee for hires that they 
helped achieve. 

Facilitating referrals

FACILITATING REFERRALS
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FACILITATING REFERRALS

Balfour Beatty using landing pages to galvanise current employees and generate  
talent referrals.
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Today’s complex regulatory environment requires companies to adhere 
to best practices regarding privacy and handling of candidate data. 
The creation of legislation like the GDPR means that many recruiting 
teams have to quickly conform to a number of data management good 
practices, such as collecting and tracking consent, or ensuring not data 
is irresponsibly collected or shared within the organization. 

Modern form builders can provide a quick and reliable answer to 
these requirements, not only by making it simple to collect and 
consent information from candidates, but also by collecting sensitive 
information in a controlled environment, where access permissions can 
be scrupulously managed to ensure candidates’ privacy is protected as 
much as possible. 

Ensuring compliance

ENSURING COMPLIANCE

Zalando’s consent collection forms.
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Additional data collection forms from Zalando with a consent tick box.

ENSURING COMPLIANCE
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Beamery Pages and Forms are versatile block-building tools that 
recruiters can use to assemble personalized landing pages and forms 
in minutes. They also come with an added layer of automation called 
Recipes, which recruiters can use to set up a wide range of automated 
tasks while screening, triaging or contacting candidates.  

Recipes can be used to build fully automated nurture programs or 
application management journeys. Together with Pages and Forms, 
they make it possible to direct a high-potential candidate to a specific 
recruiter based on an answer in a form, for example, or to assign them 
to a pre-established email nurture program. It then becomes easier to 
prioritize top prospects without sacrificing the quality of the experience 
for other candidates, therefore preserving the employer brand. 

These powerful automated workflows make recruiters’ work more 
impactful in many ways, for example by maintaining data integrity, 
saving time on manual tasks, nurturing candidates, identifying and 
prioritizing relevant talent, and seamlessly managing candidates 
through the recruiting process. 

The Beamery toolkit:  
Pages, Forms, and Recipes

THE BEAMERY TOOLKIT: PAGES, FORMS, AND RECIPES
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Below is a detailed use case where Recipes and Forms have been 
combined to prioritize Talent Community subscribers in different ways. 

Step 1

A candidate submits a form when registering to a Talent Community, 
and indicates that they are actively looking to change roles in the next 
6 months. 

THE BEAMERY TOOLKIT: PAGES, FORMS, AND RECIPES
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Step 2

A recipe triggers so that any time any candidate selects that answer, 
their status is automatically updated to ‘Candidate ready for next 
live role’. Recruiters can then filter their database for candidates 
with this status to display those who are interested in hearing about 
opportunities. 

THE BEAMERY TOOLKIT: PAGES, FORMS, AND RECIPES
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Step 3

Candidate says that they are interested in permanent Finance and 
Controlling roles at a Team Leader level within the Dublin area.

THE BEAMERY TOOLKIT: PAGES, FORMS, AND RECIPES
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Step 4

This information is automatically captured on their 
contact profile and made searchable.

Step 5

A recipe is set up so that any time a candidate 
expresses an interest in the finance and controlling 
department, they are automatically added to the 
“Finance and Controlling” talent pool, coded with 
the ‘Dept - Finance’ global tag and assigned to 
the relevant recruiter. They will also automatically 
receive an acknowledgement email welcoming 
them to the finance talent community and sharing 
any relevant news and content.

THE BEAMERY TOOLKIT: PAGES, FORMS, AND RECIPES
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THE BEAMERY TOOLKIT: PAGES, FORMS, AND RECIPES

Recipe for candidates in the Finance and Controlling pool 

Automated welcome email received at registration
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As personalized pages and forms can be customized to share and 
collect all types of information, there are virtually endless possible 
workflows that can be set up with an added layer of automation. 

We found that Beamery’s users are continuously coming up with great 
ways to use the functionalities of their CRM and Recruitment Marketing 
platform, and are happy to share them with the broader recruiting 
community to help more companies create outstanding experiences for 
their candidates.

Whether or not you are currently a Beamery user, we are also happy 
to explore with you what you can do with Pages, Forms and Recipes 
outside of the use cases mentioned in this ebook. So if you have any 
questions, please reach out to the Beamery Customer Success team - 
we are excited to be involved. 

THE BEAMERY TOOLKIT: PAGES, FORMS, AND RECIPES
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Beamery is the new standard in Recruitment CRM and Marketing 
software trusted by many of the world’s leading brands, including 
Facebook, VMware, and Balfour Beatty. We enable companies to 
proactively source and engage potential candidates, build pipelines of 
talent, and leverage data intelligence and automation to create a great 
candidate experience.

We offer world class engineering, technology innovation, a customer-
centric services organization, and a Software-as-a-Service (SaaS) 
application that is accessed by your entire recruiting team. Founded in 
2013, Beamery has offices in London, Austin and San Francisco.
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