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Statistical results presented in this report represent research findings from the 

Interactive Media Strategies Video Production Professionals research study 

conducted in the First Quarter of 2012 and from the IMS Enterprise Web 

Communications Survey, conducted in the First Quarter of 2011. 

In the Video Production Professionals online survey, 325 respondents with 

individual involvement in the creation, editing, management and/or distribution 

of online video were asked to detail their use, deployment and perceptions of a 

wide range of video production, editing and distribution technologies, including 

a wide range of video cameras, video editing tools and publishing software 

utilized, online video platforms and hosted services, video production volume 

and spending plans, and optimization strategies deployed. 

In the Enterprise Web Communications Survey, 1,002 corporate executives were 

asked to detail their use, deployment and perceptions of a wide range of Web 

Communications technologies, including online video, mobile video, social media, 

rich media, Web Conferencing and instant messaging. 
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 Introduction – Key Trends in Online Video 

Online video has clearly demonstrated itself as an effective tool for a wide range of uses, 
applications and communications initiatives for large enterprises, small and medium sized 
companies and for average Internet users.  The rate of growth of online video production and 
distribution by businesses and consumers alike has been dramatic and the marketplace for 
tools, technologies, software and services is growing at a commensurate rate. 

Overall Spending on Video is On the Rise 

According to research conducted by Interactive Media Strategies for its annual business video 

spending and marketplace forecast model, overall corporate spending on online business 

video technologies reached $886 million in 2011 and is expected to grow to more than $2 

billion annually by the end of the forecast period in 2015. When looking at the total 

addressable market for online video platforms, technologies and services, the amount of 

spending is projected to more than double from 2011 through 2015.   

 

The growth in marketplace spending for online video solutions represented in Exhibit 1 are 

from (1) results compiled from Interactive Media Strategies historical survey data from annual 

research studies of 1,000+ business executives incorporated into forecasting model (shown in 

blue); and (2) the estimated total addressable market for online video platforms in 2011 and 

2015 presented in the Form S-1 filing by Brightcove dated August 24, 2011 (shown in red). 

Exhibit 1 –Spending Forecast for Online Business Video Technologies and Estimated Total Addressable Market  
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Video Volume Is Growing Faster Than Corporate Budgets 

Despite the substantial growth in total spending on video in the corporate sector as shown in 

the forecast model chart on the previous page, when examining spending plans at individual 

companies, recent research results reveal that expected video production growth is greatly 

exceeding expected growth in video budgets.  

For example, when asked what the planned growth in video volume would be in 2012 

compared to 2011, more than 62% of survey respondents indicated video production would 

grow by 20% or more this year over last year, but just over one-quarter of respondents (25.7%) 

indicated that video production budgets would grow by levels of 20% or more. (See Exhibit 2) 

 

Exhibit 2 - Expected Growth in Video Volume Compare to Video Budgets in 2012 

Disparity in Demand vs. Budgets - There is a significant disparity in projected growth in 

demand for more video content--as characterized by the large percentage of respondent 

organizations that project substantial increases in the number of videos to be produced this 

year over last year--when compared to the far lower percentage of the marketplace that will 

see budgets increasing significantly in 2012.   

This obvious disparity is a clear sign that there is a growing need in the marketplace for 

solutions, approaches and strategies that organizations can use to be able to continue to 

pursue their plans to produce more videos, but to do so without a corresponding increase in 

costs required to create that content. One reason for the rapidly growing appetite for more 

videos is the fact that the range of applications for online video has become much broader 

than ever before.   

Percent of Respondents Indicating 
Growth Rates of 20% or More for 
Respective Areas of Video Volume 

and Video Production Budgets  



 

 
Trends in Online Video Innovation – Video Editing in the Cloud 

An Online Video White Paper from Interactive Media Strategies, ©2012-2014. 

 O
n

lin
e

 V
id

e
o

 W
h

it
e

 P
ap

e
r 

4 

 

Range of Video Applications Has Grown Steadily 

Video is seeing more and more deployment for critical business applications that are 

important for helping to drive growth in video volume across organizations of almost every 

size and across almost every industry sector.  More and more companies are producing video 

content for both internal and external applications such as: 

 Employee Training and Education 

 Corporate Communications and Executive  

 Marketing Campaigns and Outbound Marketing & Advertising Initiatives 

 Creating videos for posting to social networking and video sharing sites 

 Generating Sales Leads for Sales Teams 

Results from the IMS survey of more than 300 video production professionals conducted in the 

first quarter of 2012 indicate that 81% of the respondent organizations are producing videos 

for use on their websites to provide information about the company and its products and 

services.  (See Exhibit 3 below) 

 

Exhibit 3 - Applications for Video Production in 2012 
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 Key Challenges for Video Creators 
There are many key challenges that businesses face when it comes to their video initiatives, 

and among them are issues related to controlling costs and increasing productivity.  

According to the recent survey of video professionals by Interactive Media Strategies, more 

than one third of respondents (34%), indicated that controlling costs associated with 

delivering their video content to external audiences one of the key challenges they faced. (See 

Exhibit 5) 

 

Exhibit 4 - Key Challenges with Business Video Initiatives 

Other key challenges that significant numbers of video professionals face include ensuring 

that their video production capabilities are able to keep up with the rising demand for more 

and more video content (27%). Managing costs associated with both videotaping (20% of 

respondents) and video editing (19%) also ranked as key issues for respondents in the survey.  

 Many Technologies Have Headed into the Cloud 
 

Over the past several years, many technologies, applications, software and business activities 

have moved from solutions deployed on corporate desktops or behind firewalls to Software-

as-a-Service (SaaS) or cloud-based solutions.  This trend has extended to technologies used by 

businesses for publishing, storing, distributing and managing video content.   
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Video Editing in the Cloud is the Next Major Innovation 

The rapid growth in cloud-based video applications has resulted primarily from leveraging the 

key benefits of cloud-based solutions for storing, distributing and managing video content in a 

highly scalable and cost-effective way.  The next major trend now starting to take hold in the 

marketplace is the use of cloud-based solutions for what can be the most important part of 

the video value chain – editing video content.   

Typical Video Editing Workflow 

For many organizations, particularly those with multiple locations or with large global 

workforces with many departments and team members working on video production, the 

editing process can be very cumbersome and filled with inefficiencies. And with many 

organizations turning to outsourced providers for video editing and publishing, the time 

involved with creating videos can increase even further.  

Adding to the logistical issues associated with having many different people involved in the 

process is the complication of sending video files, content assets and review edits and 

changes, often via ftp uploads and downloads, or even via email communications.  The 

workflow process and the time lags involved can be unwieldy even in the best of situations, 

and can be unworkable in a complicated environment. 

Cloud-Based Video Editing 

With a cloud-based environment or an online video editing solution, many of the most time-

consuming aspects associated with the creation, editing, reviewing and publishing of video 

content can be streamlined substantially.  A video file can be uploaded to the cloud-based 

solution one time and the rest of the editing, reviewing, and workflow processes can be 

handled online, with no additional time required for individual editors or reviewers to 

download, transfer or re-upload files.  

True Workflow Integrated Video Editing - A browser-based video editing tool can be tightly 

integrated with workflows linked to other online video platform (OVP) accounts or hosted 

delivery services. For example, the online video editing solution from Mixmoov, profiled in 

Section VI of this White Paper, enables seamless integration with leading OVP solutions 

offered by Brightcove, Kaltura, and thePlatform among others.  This enables video editors and 

content producers to upload video files and other assets not only from their own desktop or 

content management system, but also directly from their existing accounts with the OVPs.  

The nature of cloud-based solutions for video editing and distribution make these types of 

services and technologies ideal for organizations that are looking to control costs, increase 

efficiencies and enhance the process of producing and delivering video content for their 

audiences. 
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By leveraging the combination of cloud-based video editing technology along with tightly 

integrated workflows with other leading solutions for storage, publishing and distribution, 

video editors can import media from multiple sources including leading OVPs, social networks, 

media sharing sites, and the user’s desktop directly to the video editor interface. Videos 

produced in the online editor can be published directly to an OVP or downloaded in high 

quality. Once sent to the OVP, videos can be delivered to a variety of devices including 

desktops, Smartphones, video players and tablet devices.  A seamlessly integrated workflow 

process for video editing, publishing and distribution can result in significant improvements in 

production efficiency within an organization.  

The Productivity Problem with Desktop-Based Editing Tools 

As the diagram below illustrates, the estimated time requirements for doing basic video 

editing of a 10-minute video with a desktop-based video editing tool can be as much as 65 

minutes. This time estimate includes a combination of 20 minutes for downloading the video 

content and other assets that may be needed for the project, 20 minutes for the actual 

editing, 20 minutes for uploading the edited content and 5 minutes for ingesting the content 

to the online management solution. The review/approval cycle only adds further 

delays.

 

The Productivity Problem:  
Desktop Video Editing Can Involve Significant Amounts  

of Unproductive Time  

 

 

 

 

 
 

 

 

Diagram A – Productivity Problem with Desktop Editing.  Source Mixmoov © 2012   
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The Productivity Solution:  Cloud-Based Video Editing 

When tasks associated with video editing can be done online via a browser and the workflow 

process is fully integrated with other cloud-based solutions where assets are managed and 

stored, productivity gains can be significant.  

As shown in the workflow scenario illustrated in Diagram B with an online video editor 

integrated within the cloud, the only time required for editing a typical 10-minute video is the 

actual editing time itself (20 minutes) since no time is needed for content downloading, 

uploading and ingestion. Review and approval can happen online without adding delays. 

 

  

 
 

 

 

 

 

 

 

 

 

 
When comparing the estimated time requirements for the workflow scenarios for both a 
desktop-based video editing example and a browser-based video editing process integrated 
with other cloud technologies (such as content management systems and online video 
platforms) it’s fairly clear that workflows can be significantly streamlined and production costs 
can be meaningfully reduced. 
 
 

The Productivity Solution:  
Cloud-Based Video Editing Enables Integrated Workflows,  

Increases Efficiency and Reduces Time 

Requirements

  

 

 

 

 
 

 

 

Diagram B – Productivity Problem with Desktop Editing.  Source Mixmoov © 2012   

Key Takeaway:  Interactive Media Strategies estimates that time 

savings and productivity gains of 40% to 60% can be achieved with a 

cloud-based video editing solution for typical video editing workflows. 
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 Key Benefits of Integrated Cloud Video Editing 
There are a number of tangible benefits that can be achieved by leveraging cloud-based video editing 

technology.  Several of these include: 

 Streamlined Workflow Processes – Having the full range of applications, video files, 

content assets and solutions for storage and management all based in the cloud and 

seamlessly integrated leads to significantly improved workflows. 

 Increased Productivity – Enhanced workflows and streamlined processes reduce 

production time by enabling users to upload a video once and then do all the rest from 

within the cloud. There is no time lost from numerous cycles of downloading and 

uploading assets each time a change needs to be made. 

 Enhanced Collaboration on Video Production – Cloud-based editing tools and 

workflows can enhance the creative process and enable multiple people to participate 

by logging into the online platform to edit, review or approve content regardless of 

where they are located or what tools they may have installed on their local systems. 

 Massive Scalability – One of the core benefits of cloud-based applications and services 

in general is the massive scalability that is offered. The cloud enables an organization 

to rapidly scale up to meet short-term or temporary demands as well as to handle 

long-term needs and business growth. Whereas it would be virtually impossible and 

extremely costly for a company to quickly deploy large numbers of new servers or 

software applications to handle an increase in users from 100 to 100,000 overnight, it 

is entirely feasible to handle such growth when everything is hosted in the cloud. 

 Reliability and Availability – Having content and applications hosted in the cloud 

offers increased reliability and availability to businesses and their customers. This 

means ensuring consistent availability of the tools and applications for content 

creators, editors and collaborators, as well as ensuring high availability and access to 

content that is hosted and delivered to end users. 

 Ease of Integration – Cloud-based video editing solutions can provide for a 

straightforward integration with many of the leading Online Video Platforms that are 

seeing widespread deployment in the business sector.  The more applications, 

software, tools and services that are seamlessly integrated into daily workflow 

processes, the more efficient and productive an organization will become. 
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 About Mixmoov SAS  
 
Mixmoov specializes in Cloud Video Editing. It provides a white labeled, customizable, award-
winning online video editing toolbox. Different modules can be put together to build products 
and services for creating and editing rich media content. Main modules include frame-level 
cut, effects and transitions, text editor, video templates, APIs for third-party integration and 
automatic video generation, etc.  
 
The on-demand and on-premise versions of Mixmoov provide workflow-integrated cloud 
video editing for Online Video Platforms, OEMs, websites, media agencies and enterprises 
around the world. Mixmoov was named as one of the “100 Companies that Matter Most in 
Online Video” by StreamingMedia.com in 2011 and 2012.  
 

 
 

Exhibit 5 - Mixmoov Online Video Editing Tool Interface 

 

For more information on Mixmoov’s cloud-based and on-premises video editing 

solutions and its partnerships with many online video platforms from leading providers 

such as Brightcove, Kaltura, thePlatform, LongTail Video and Twistage, visit: 

www.mixmoov.com 

http://www.mixmoov.com/

