


The Brexit
landscape: Tribes
feel bemused,
angry and resentful
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of Tribes with negative feelings about
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question what it means for the economy
and their futures. Young adults are
disillusioned with the political system
and dismayed by the handling of the
Brexit deal as media sources and
politicians have failed to reassure them
on the next steps. A minority have
chosen to avoid following news on
Brexit altogether until negotiations have
been finalised.
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happens or not a lot of damage to our econornr
has been done already ¢ & Female, 16




The Brexit Effect;: An

uncertain future for everyone

® p \th® crippling &xch@ngeprates. Sbne wioe ® i
have family that work abroad in the EU or
are students living on a tight budget have
noticed small signs of trouble in the
workplace or increasing prices at
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their disposable income yet but anticipate
that it will have an impact in 2019 when
combined with the overall uncertainty of
the future. Their main concern is how
Brexit will impact their education, job
prospects and opportunities to travel or
work abroad. The consequences of a hard
Brexit mean that higher education
institutions will face financial pressures
that will ripple down affecting the funding
of courses and resources, as well as
missing out on vital cultural connections.
They believe that it will be harder to find
work. It will also affect the way they travel
and have already noticed a difference in
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supermarkets and retail stores.

Tribes anticipate that Brexit will also have
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system and health services where public
service sectors like the NHS will struggle

to stay afloat. They are concerned about a

growing skills gap, limited funding for
research and resources that are heavily

reliant on EU staff.
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y > y@& no. It will be
harder to travel in Europe |
think and potentially some

big companies will leave
the UK so finding work may
be harder too ¢ & Female,
20, Urban, VOD:Socials
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prospects i.e. studying for a
degree in a foreign language -
how useful/easy will this be to
us once free movement is
stopped and attitudes towards
Brits changesé & Female, 21




Young adults may be the
saviours of high street
shopping

fi &m unsure as | usually shop online but |

believe | will be less inclined due to price
i ncr enaMakes2d, Leading edge,

VOD:Bingers

i N, ddon't think it will affect my relationship with high
street shops. | know a lot of places are closing which is a
shame but | will still go into the highs t r & Eemale, 17,

Urban, VOD:Bingers

Over the past few years, the retail
sector has struggled to maintain
footfall on the high street as well as
the planned closure of 1000s of
stores across the UK for companies
trying to save ahead of Brexit. Tribes
believe that shopping on the high
street can be an expensive ordeal
and anticipate an increase in costs
due to inflation. This does not
necessarily affect their overall
relationship with the high street
where opinions were divided.

Although 16-24 year-olds are a
mobile - first generation with access
to online information, entertainment
and services, they still value face-
to-face connection. Our Tribes
suggest that the high street is a
great place for young adults to
spend time with family and friends
as they often have the time and
inclination to physically go
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keeping them interested!
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fi Y eébscause high street shopping is already expensive
so when we officially leave the EU, prices will increase
more thus | may not spend a lot of my time looking and
buying high streetp r o d - AnofiYmous

y don't think it will, | think | will still continue to shop on the high street

for clothing and technology etc. Yes prices may go up but if | want and
like something | am still going to purchase it ¢ &Male, 20, Mainstream,
Short:Snaps




Why Tribes shop on
the high street:

Shopping Is seen as
a social event

The retail experience is seenas a individuals can roam wherever

social event for Tribes as they they want, whenever they want.
enjoy connecting with others to But for the high street to stay A Topshop
either get a second opinion or relevant among this age

A Primark

hang out on the high streetto run ~ demographic, physical stores
A River Island

errands, browse fashion and pass need to quickly adapt to young
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the time. For those who prefer to adults shopping preferences and % A Next b A Shopping for sixth form ‘
shop alone, the high street serves  behaviours to provide a seamless . & A Pull &Bear 3 y clothes
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