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With climate change now solidified as a key part of international conversation around the world we 

checked in with 16-24 year olds, exploring where they stand on the topic and what needs to be done…

THE ONUS IS ON EVERYONE 

BUT 4YOUTH FEEL THE 

GOVERNMENT HAS THE 

MOST RESPONSIBILITY, 

WITH THE SMALLEST VOTE 

OF CONFIDENCE

CLIMATE CHANGE IS HUGELY CONCERNING FOR 16-24 YEAR OLDS, WHO 
FEEL FEARFUL, HOPELESS AND DEPRESSED ABOUT THE CONSEQUENCES…

EXTREME WEATHER EVENTS

4Youth link the increase in extreme weather 

conditions (hurricanes, drought and 

heatwaves) with the climate crisis.  They note 

this is causing mass destruction, poverty and 

other global issues, and how scary that is

LACK OF GLOBAL COMMITMENT

4Youth don’t currently believe world leaders 

are doing enough to combat climate change; 

they feel that their priorities are purely 

financially driven and wonder when the crisis 

will be prioritised

Concerns stem from…

I do not think steps taken on an individual basis will make 

much of an impact. If everyone was to make changes, I 

would as well

The cost of living crisis is forcing 

individuals to make tough decisions

THE INDIVIDUAL…

Nearly all 16-24 year olds are doing their bit to 

help tackle climate change. This includes 

turning lights off, recycling, using reusable 

cups, using public transport, and buying 

second hand.  Despite their efforts, they feel it 

doesn’t have much impact without support 

from governments and brands

Unfortunately, the cost of living crisis is very 

real and those with tight budgets must make 

tough decisions when purchasing necessities 

such as food and clothing; with sustainable 

options often being more expensive and 

therefore chosen less often

“

Individual efforts are high but 

impact is low01 02

I can't give any situations in particular because this is just 

my everyday life if it doesn't make financial sense to me 

then I'm not going to prioritise sustainability because I 

don't have a lot of money and I need to be able to live

“

79%
brands

Who’s responsible?

88%
government

70%
individuals

32%
brands

Confidence in ability to help…

16%
government

39%
individuals



43%

49%

7%

Doing more

No change

Doing less
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WHILE THERE’S STILL A LONG WAY TO GO, NEARLY HALF OF 16-24 YEAR 

OLDS THINK BRANDS ARE MAKING MORE EFFORT THAN 5 YEARS AGO…

4Youth stay in the loop with brands 

efforts to reduce their environmental 

footprint; they stress the importance of

every brand doing their bit, step-by-

step, and the positive impact this can 

have.  They also feel that brands have 

the platform to help raise awareness to 

the severity of the crisis

From Patagonia’s recent movement 

through to IKEA, H&M, Nike (and many 

many more) decreasing the amount of 

plastic in their items, using recyclable 

materials and reducing carbon in their 

production,16-24 year olds remain on 

the pulse with brand behaviour“

IKEA focuses on using more sustainable materials in its 

products. By 2030, they are committed to only using 

renewable and recycled materials and to reducing the total 

IKEA climate footprint by an average of 70% per product.

“

Change in brand effort to fight climate 

change over the last 5 years:

“

The Co-op is changing some of their own-brand packaging 

to remove plastic utensils, and to use more paper and card 

instead of plastic packets..

BRANDS ALL HAVE A PART TO PLAY, BUT 4YOUTH NOTE SOME BRANDS 

ARE DOING MORE THAN OTHERS…    

⚠️
The airline industry and other mass CO2 producing companies either burning or 

producing fossil fuels such as Shell and BP should bare the most responsibility to 

the fight against climate change 

Big corporations like BP and Shell. They are the 

companies that are making the largest impact on 

the climate crisis, and they manage to ignore the 

mess that they've created with green-washing

“

Any large-scale brand which has a large customer base 

(Nike, Adidas, Coca-Cola, Amazon, Google to name a 

few) need to do far more to start educating the 

population and spreading the message.

I think the ones polluting - the oil rigs, the mass 

production emitters. It’s all well and good us all 

using a metal straw,  but we are not the ones 

causing the major problems

“

4Youth mention it is clear when 

a brand is greenwashing, and 

this negatively impacts their 
perception of the brand


