
  

Project Planner 

This project planner is to be completed by the Project Leader and submitted to the 
University of South Dakota Foundation for review. It is important to note that not all 
project applications will be deemed appropriate for crowdfunding. Successful 
applicants are those whose projects clearly demonstrate their suitability through both 
the online project application and this project planner. Projects must align with 
university priorities. 

This form will take approximately 15 - 20 minutes. Please be aware that we will only 
consider planners that have been filled completely.  

Please contact the USD Foundation at giving@coyotefunder.org with any questions. 

Thank you for applying to CoyoteFunder and good luck!  

GENERAL 

Crowdfunding project title: 
_______________________________________________________ 

Crowdfunding project lead name: 
__________________________________________________ 

Crowdfunding project lead name email address: 
______________________________________ 

Crowdfunding project lead phone number: 
__________________________________________ 

What is your affiliation with the University of South Dakota?  
☐ Student  
☐ Faculty 
☐ Staff 
☐ Alumni 
☐ Friend of USD 

mailto:giving@coyotefunder.org


If you represent a student group, is the group registered with the university and do 
you have a staff advisor? Who? 

Project team members 
Please include all titles/roles at the university e.g. professor, student, PhD student, 
professional staff, researcher etc. 

PROJECT GOALS 

Please breakdown your "marketing" budget: 
▪ XX 
▪ XX 
▪ XX 

Have you ever fundraised before? 

Does your group currently have an approved fund account with the USD Foundation 
into which the funds can be deposited?  

COMMUNICATION PLAN 
Who is your target audience for helping to fund this project?  

How do you plan to reach this target audience? Outline your proposed communication 
plans for the groups identified above: 

Are you comfortable asking friends/family for donations?  



It is recommended that you send at least three emails and post three times to social 
media throughout the duration of your project – are you comfortable doing this?  

Who else on your project team can help create content and promote the project?  

Does your group or unit have a social media page? If not, what social media platforms 
are you and your team members active on? Please link to official pages or outline 
follower/friend counts for your project team members.  

What content do you have to promote your project? E.g., images, videos, etc. 

 

Are you willing and able to produce/create new images/photographs/videos to use to 
promote your project? 

Expect to dedicate 2-3 hours of work each week leading up to and during the 
campaign. Can you commit to this time, including training with the USD Foundation 
team?  

What challenges do you anticipate that you will encounter while fundraising? 

SELL IT! 
Finally, give us your pitch. Why should donors support your project? What impact will 
you have? Why is it important, personally, and to a larger community? How will you be 
successful?  


