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enhancing 
payMenTS cerTainTy 
in an evolving 
global landScape
Financial IT: What is the Unique Selling Proposition of Accuity 

for financial institutions?
Robert: Accuity is a global financial crime compliance, payments 

and KYC solutions provider. Our USP is our combination of 
trusted data and innovative software that helps us work with our 
clients to safeguard their reputations. Because of our proactive 
and customer-centric approach, we help our clients to process 
payments with greater certainty and safety, anywhere in the 
world.  

Financial IT: Who are your target clients?
Robert: Traditionally our clients have been financial institutions 

and multi-national corporations. However, in recent years, our 
client base has extended to include payment service provid-
ers, ecommerce organisations, and similar types of FinTech 
organisations. Beyond the financial services vertical, we often 
work with clients in sectors such as law, gambling, logistics and 
insurance. In the evolving payments landscape we work with es-
tablished payments services providers and new market entrants.

Financial IT: What is the main business/ product line that pro-
vides the highest revenue?

Robert: We have two business areas – financial crime compliance 
and payments. We can’t disclose revenue information, but our 
parent company is RELX Group.

Financial IT: How long does it take you to on-board a new client?
Robert: This depends on the solution the client has brought to 

us. Some of our data and software solutions are plug and play, 
with minimal implementation time, whereas others are installed 

software that requires implementation by Accuity’s professional 
services teams.

Financial IT: Can you give us a real-life example of applying your 
solution in the bank or financial institution?

Robert: Please see our recent case studies for:
mBank, – story of improving payments efficiency in Poland  

https://accuity.com/resources/mbank-case-study/
iZettle – Fintech embraces compliance tech for 4MLD require-

ments https://accuity.com/resources/izettle-case-study/
Société Générale – more accurate payments processing 

https://accuity.com/resources/societe-generale-case-study/

Financial IT: Please identify specific changes and developments 
that are relevant and that have taken place since the beginning 
of 2017. What’s your forecast for 2018? How do you think the 
payment landscape will change in the future?

Robert: PSD2 will come into effect at the end of 2017 although 
it is more of a reaction to market developments by European 
regulators than a driving force in itself, in our view. While the 
U.S. markets will  not be directly affected by the Directive, pay-
ment service providers and banks will still feel the disruptive 
effects as the sharing of customer information becomes more 
widespread.

We anticipate co-operation between established players and 
new entrants at deeper level. Banks who saw FinTechs as being 
likely to steal their business now see opportunities for partner-
ship. 

The impact of digital payments disruption depends to a large 
extent on geography. In emerging economies, disruption will 
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create a boom in new customer acquisitions because of the 
ability of digital payments to reach the unbanked and under-
banked. In some regions, notably Africa and parts of the Middle 
East, we should expect a strong influx of providers chasing the 
millions of new customers who are able to access payments 
services for the first time.

Should distributed ledger technology take centre stage in the 
digital payments world, it will prompt a fundamental shift in the 
way payments are made. The question for established players in 
the payments sector is whether to invest their immediate future 
in distributed ledger technology, or wait to see if the technology 
is viable. 

Across all markets and all sectors we see a greater push to 
speed and improved user experience – towards ‘instantaneous 
everything’ required by savvy tech natives. 

Financial IT: Accuity is a sponsor of the Money 20/20 event. 
What are your expectations from the conference? What are you 
showcasing this year?

Robert: We have been watching the growth of event in terms of 
reputation and size. Since we are looking for the most relevant 
ways to connect with both established payments players and 
new entrants to the market, we are looking forward to many 
conversations around the key themes of the event. 

We are also excited to show how our solutions, traditionally 
used by financial institutions, have been adopted to accom-
modate emerging technology players. This is one of our fastest 
growing client sectors, and it is driving our innovations in real-
time data, enhanced data access, and speed to market. We are 
especially excited to show this market our global payments web 

service, which enables more efficient, validated interbank pay-
ments, while enhancing the user experience for their customer. 
Both our global payments web service and our AML compliance 
screening tools, will be featured at our booth – which is at F26.

Finally, in recognition of growing global commerce, there is 
a need to screen cargo trade transactions for money laundering 
risk. For example, considerations like the buyer, the seller, vessel 
name, and even type of good could indicate a trade based money 
laundering (TBML) risk. 

Money 20/20, through its attendees, speakers, and themes, 
focuses on how organisations in the payments space can build 
and protect their future in the industry. We are excited to be a 
part of that conversation, and showcase the part we play to help 
payments providers.

Robert McKay is an Executive Vice President for 
Accuity with responsibility for Accuity’s Payment 
solutions, global pre-sales consulting and service 
delivery teams.

Robert also heads the teams of product specialists 
that execute upon go-to-market strategies while 
facilitating sales enabling tactics.

Accuity offers a suite of innovative solutions for 
payments and compliance professionals, from 
comprehensive data and software that manage risk and 
compliance, to flexible tools that optimise payments 
pathways. With deep expertise and industry-leading 
data-enabled solutions from the Fircosoft, Bankers 
Almanac and NRS brands, our portfolio delivers 
protection for individual and organisational reputations.

Part of RELX Group, a world-leading provider of 
information and analytics for professional and 
business customers across industries, Accuity has 
been delivering solutions to banks and businesses 
worldwide for 180 years.
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