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A culture of innovation and flexibility 
enables us to meet clients’ rapidly 
changing needs, says EG’s senior 
business development manager

How did EG work with its clients 
to help them maintain productivity 
over the past 18 months? 
Eighteen months ago, the world 
of events ground to an abrupt halt 
– as did nearly every other sector. 
Despite the immense challenges we 
faced, in the first few months of the 
pandemic EG completely transformed 
its approach to events. Pivoting 
very early into the virtual world, we 
successfully delivered our MIPIM 
programme online, attracting more 
than 20,000 attendees, and planned 
a further 60+ events.

We understood and sympathised 
with the many businesses that were 
struck hard at the beginning of the 
pandemic. EG stepped up by offering 
longer payment terms on agreed 
projects, rethinking partnership 
activities and above all, checking in 
with our clients, past and present, to 
see how they were doing. 

The pandemic also created new 
opportunities; EG has been able 
to grow its international reach, 
subscriber base and social media 
following significantly. We have 
created dozens of TV-quality 
productions, delivered more than 100 
events and won numerous awards.

How did client requirements change 
during lockdown and how did EG 
adapt its products to meet them?
Since the first lockdown, the way in 
which most people work has changed 
significantly. Not only have there 
been changes in the physical space 

we work in, there have been seismic 
changes in the way we all operate as 
businesses and as individuals. 

Flexibility and delivering a strong 
ROI are two core values of EG, so we 
were well equipped to deal with the 
rapid change in client requirements. 
Alongside our switch to virtual 
events, we regularly introduced 
new projects and solutions to the 
market which were tailored to our 
clients’ objectives. EG streamlined 
the process to ensure customers  
received the information and data 
required to succeed. Ultimately, we 
succeeded by working collaboratively 
as one unit across business 
development, editorial, production 
and marketing to ensure that all our 
clients’ requirements were fulfilled to 
the highest possible standard. 

How has the pandemic changed the 
industry and EG’s role within it? 
The pandemic has been a positive 
accelerant for some sectors, 
but a negative one for others. 
Fundamentally, it has been a catalyst 
for momentous change. 

EG is the voice of the industry and 
has been for more than 160 years. 
It has witnessed many momentous 
changes in the market over this time, 
but now seems more significant 
than ever for real estate’s future. 
EG is fully committed to helping the 
industry meet the challenges we face 
around ESG, diversity and inclusion, 
mental health and much more. We 
will continue to be the trusted source 

of real estate data and intelligence in 
a world where data is at the heart of 
every decision made. 

What makes you proud to be part of 
the EG team? 
I have been at EG for over eight years, 
and I am grateful to have been able 
to work with some amazing people 
over this time. EG is a place where 
incredibly strong bonds can be built, 
and careers can be made. There is a 
fantastic team ethic instilled across 
every department, which is pivotal to 
our success as a business. 

What support can people expect 
from EG in the post-lockdown world?
One of our USPs at EG is that we can 
support people in more ways than 
any other business in real estate. We 
have an award-winning editorial team 
that delivers the biggest interviews 
and breaking stories every day. We 
have leading data and intelligence 
tools unlike any other. We have a 
multitude of advertising opportunities 
across several platforms and with our 
expert journalistic content and high-
quality data, EG solutions provide 
unique insight into the marketplace 
and generate new business for our 
clients. This support offered by 
EG will continue to develop in the 
post-pandemic world. People should 
expect to see a lot more innovation 
and even more flexibility from our 
dedicated EG teams, who are on 
hand to help our clients grasp the 
opportunities of a data-driven future.  


