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DESTINATION MANAGEMENT

AN INSIDER’S EYE TO THE BEST THAT MYKONOS HAS TO OFFER.
MYKONOS CONFIDENTIAL IS THE FIRST INDEPENDENT LIFE-STYLE MAGAZINE
EXCLUSIVELY DEDICATED TO MYKONOS, FEATURING FOR THE LAST 12 YEARS
THE MOST PROMINENT PERSONALITIES, BUSINESSES & STORIES OF MYKONOS.
THE ANNUAL EDITION THAT CELEBRATES MYKONOS AS A GLOBAL SHOWCASE AND POWERHOUSE
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THE MOST PROMINENT PERSONALITIES,
BUSINESSES & STORIES OF MYKONOS!
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Strategically targeted distribution
A unique special annual edition, which, due to its strategically targeted distribution, offers the
best possible promotion as well as a perfectly targeted presentation of the local and the wider
Greek market operators.

20% RETAIL STORES

45% HOTELS

At shops and stores in Mykonos,
available until the end of season

Are you in?
Directly in sync with what makes the island vibrate, Mykonos Confidential is the first independent
life-style magazine exclusively dedicated to Mykonos. From trendsetters and opinion leaders to

15% MYKONOS
MUNICIPALITY

Free copies

20%
45%

Used as media
marketing tool

15%

movers and shakers and local icons, from celebrities to producers, directors, actors, actresses and
models, from fashion designers, local and international businessmen to all key players, Mykonos
Confidential celebrates the PEOPLE, the PLACES and the STYLE that make Mykonos one of the
hottest, sexiest and high-profile tourist destinations on the planet.

30%

With its experienced and accurate insight as well as its exposing view towards all aspects of
this dynamic and most exclusive society in Greece, Mykonos Confidential arouses the senses
unveiling the best that Mykonos has to offer in entertainment, art, fashion, beauty, design, taste
and gastronomy, jewellery and watches, business, night-life, politics, real estate and interiors,
sports and travel, stylish events and parties. Dedicated to the aficionados of the island, Mykonos
Confidential is an exclusive passport for those who wish to experience both the hidden and the
obvious glamour of the island.

NUMBER
OF COPIES

45.000

30% NEWS STANDS

Selective distribution in Athens,
Thessaloniki & Cyclades

Sections

YEARS

THE BUZZ New entries, art-alert, events, shopping, snapshots, local news.

READERS PROFILE

The most influential readers

FASHION Fashion editorials with men and women’s wear, beachwear and accessories,
photographed in various locations on Mykonos.
CONFIDENTIAL GUIDE A complete guide with all the renowned as well as the least known
addresses and destinations of the island, the perfect beach hopping and how to survive
on the island that never sleeps.

Mykonos Confidential addresses upper class men and women over 18,
interested in fashion, fun and the exciting events of this glamorous island!

CONFIDENTIAL TALK Cumnists & high profile contributors talk about Mykonos like it’s an old lover;

They are high-spenders with impressively high family income, mainly

a playground; a mythical place; an island where dreams come true. Mykonos lovers

medium-and-higher-education entrepreneurs. They stay tuned with the latest

talk about Mykonos in a high gossip style.

fashion trends as they are very concerned with their style and want to stand

ISLAND PATROL Distinctive personalities, local iconic people have their portraits taken and tell us

out from the pack. They are busy aspiring to see their career sky - rocketing

about the story of their life. Plus: The Mykonos Power List – Who are Mykonos’ key players today.

pretty fast, bon-vivants with high living standards, constantly in search of
the best. For this reason, they spend a lot of money on personal items and

MOST WANTED Market report for simply the best in fashion, jewellery and accessories.

gadgets while at the same time they are obsessed with status symbols (cars,

The island’s best kept secrets and hot spots, the best dishes at the top restaurants. Gastronomy

holiday destinations, mingling and entertainment).

and hotels report. Spas, bars and nightlife.

Target group
Men – women, aged 18 - 45+ of the upper and middle-upper socioeconomic class.

“
„

An
insider’s eye
to the best
that Mykonos
has to offer

MYKONOS STORIES Every island has a story - or many. Every year, through MC’s official
photographer we manage to dig in the island’s mysteries, discover new exciting features
and elicit exclusive interviews presenting them in the most fascinating way
- the MC’s way.

Since May 2006
John Dimotsis
and his team
is the official
photographer of
MC producing
exclusive content.

YEARS

Pricelist 2017
TYPE OF ADVERTISEMENT

INSERTS

PRICE

-20%

7.500,00

6.000,00

15.000,00

1/2 Spread

PRICE

-20%

2 Pages

8.500,00

6.800,00

12.000,00

4 Pages

9.900,00

7.920,00

8.400,00

6.720,00

6 Pages

10.900,00

8.720,00

1/2 Page Horizontal

4.400,00

3.520,00

8 Pages

11.800,00

9.440,00

1/2 Page Vertical

4.400,00

3.520,00

More than 8 pages

350,00

280,00

1/3 Page Vertical

4.100,00

3.200,00

1/4 Page Box

3.100,00

2.480,00

Full Page
Spread

PREMIOUM POSITIONS
PRICE

-20%

Cover’s Spread

18.900,00

15.120,00

1ο Spread

18.500,00

14.800,00

2ο Spread

18.200,00

14.560,00

3ο Spread

18.000,00

14.400,00

}A first-class magazine

4ο Spread

17.800,00

14.240,00

5ο Spread

17.500,00

14.000,00

more like an insider than a visitor

6ο-10ο Spread

17.300,00

13.840,00

Index

9.200,00

7.360,00

Identity

9.100,00

7.280,00

Editorial

9.100,00

7.280,00

C Cover

8.300,00

6.640,00

13.000,00

10.400,00

that makes you feel

~
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FULL PAGE
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upscale lifestyle
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SIZE: 24,5 x 29,5 cm
NUMBER of PAGES: 300+
PAPER: 90gr. GALLERY FINE
COVER PAPER: 300gr. VELVET
COVER: PLASTICIZING
BINDING: SPINE

Back Cover

Myconos Confidential
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TESTIMONIALS

YEARS

TESTIMONIALS

READERS POLL: ΤΟ MYKONOS CONFIDENTIAL ΣΕ «ΚΡΙΣΗ»

Readers Poll: Mykonos Confidential “under judgement”
18 of the island’s key players comment on the previous editions and reveal their expectation
from Mykonos Confidential 2017.

perhaps familiar with my work. In the
Real Estate sector, I would expect that
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και τις
people
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It’s so complete and attentively edited!
I liked the previous issue a great deal,
so I haven’t any particular remarks to
make.
I just
wish
next publication
Πιστεύω
ότι δεν
έχει the
κυκλοφορήσει
ξανά κάτι
would
beτο
just
asΤόσο
good…
τέτοιο για
νησί...
πλήρες και τόσο

independently of the articles and
stories. The same could also apply
να παρουσιαστούν και άλλα άτοµα, λιγότερο
here. You could also feature other
γνωστά στο πλατύ κοινό.
people and personalities, less known to
Alberto Peretti, συγγραφέας,
the wider public.

λειά! Δεν περιµένω κάτι επιπλέον, γιατί… είµαι
Ivan Ottaviani,
σίγουρος ότι θα βγει εξίσου καλό!
Chef
Ivan Ottaviani Chef
(Sale e Pepe, Sol y Sombra)
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η οποία
edition
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idea
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έφτασε στο νησί σχεδόν στα
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Dimitris
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Δηµήτρης Ρουσουνέλος,
επιχειρηµατίαςbusinessman
– journalist
(Scala shop
δηµοσιογράφος
( Scala«Mykoniatiki»
shop gallery, «Μυκονιάτικη»)
gallery,
newspaper).

Giannis
businessman,
το νησί. Φέτος,
να έχειMorakis,
περισσότερες
σελίδες
(Guzel,
Sorthie)
που να αναφέρονται στα µαγαζιά
µου, γιατί
το
project που ετοιµάζω φέτος στην Παράγκα θα
είναι συγκλονιστικό!
Γιάννης Μωράκης,
επιχειρηµατίας, (Guzel)

It was an exceptional project as I
heard many friends and clients say.
Ήταν εξαιρετική δουλειά και αυτό το άκουσα
τόσο από φίλους όσο και από πελάτες...
Εµένα µάλιστα προσωπικά µε βοήθησε πολύ

Orsalia Parthenis, fashion designer

J. Ballini, painter

ειδικός στις δηµόσιες σχέσεις
Alberto Peretti, writer, publicist

Φρατζέσκα Καλαµαρά,
ιδιοκτήτρια µεσητικού γραφείου

I think it is thorough and complete,
a seriously prepared project! My
expectations couldn’t possibly rise
Μου άρεσε πάρα πολύ, το βρήκα πλήρες και
any higher, as I am sure that the next
ολοκληρωµένο, µια πραγµατικά σοβαρή δουpublication will be just as good!

that there was something missing from
the previous editions – I would like to
see more content dedicated to the artists
of Mykonos and the simple, everyday
people of the island.

permanent residents of the island.

γνωριµίες που θα τους επιτρέπουν να εξυπηρεFrancesca Kalamara,
τούν εκείνους που θέλουν να επενδύσουν στη
Real estate agency owner
Μύκονο...

Kostas
Skagias,Μου
businessman
Salparo)
προσεγµένο...
άρεσε πάρα(Baos,
πολύ. Ακριβώς
επειδή το πρώτο τεύχος µου άρεσε τόσο, ειλικρινά, δεν έχω καµιά παρατήρηση... Θα ήθελα
να ξαναβγεί το ίδιο καλό...
Κώστας Σκαγιάς, επιχειρηµατίας (Camares)

Perfect! It’s the most thorough
magazine ever published for the island.
This year, I want more references to
my
places,
because
projects will
Τέλειο!
Πιστεύω
ότι είναιmy
το πληρέστερο
και λεonce
again beπεριοδικό
sensational!
πτοµερέστερο
που έχει γίνει ποτέ για

H2concept - vfh2concept@yahoo.gr
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In the Italian Vogue where I used to
but also from other people in Mykonos,
It benefited me a great deal, as it
Mykonos Confidential 2007
work, ads covered a separate space
either local or foreigners that are
introduced me to people that were not

Καταπληκτικό! Βρήκα πολύ καλή την επιλογή
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ερωτή- this
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Thisόσο
means
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σεων
και παρουσίασης
και απόthat
πλευράς
issue should
rather
totally
differentiate,
θεµάτων...
Θα ήθελα
να δοθεί
µεγαλύτερη
regarding
from του
theνησιού,
aspect
people
έµφαση
στην ιστορία
στοofπώς
έφταtheτους
questions
andγιαlayout.
σεpresentation
να είναι ένας από
κορυφαίους,
να
The
challenge
toστον
be met
lays
µην
πωgreatest
ο κορυφαίος
προορισµός
κόσµο.
in theθαcontent
the next
issue! για τις
Επίσης
ήθελα ναof
υπάρχει
ένα κοµµάτι
Apostolis
Civil Engineer.
µεγάλες ελλείψεις
τουStergiopoulos,
νησιού που το κρατάνε
πίσω από κάποια πράγµατα όπως η µαρίνα,
που αν υπήρχε θα έφερνε πολλούς διεθνείς
ταξιδιώτες µε µεγάλα σκάφη, οι οποίοι τελικά
προτιµούν την Τουρκία...
Αποστόλης Στεργιόπουλος,
πολιτικός µηχανικός

Amazing piece of work, no flaw
whatsoever! People came by my shop
asking for copies...... I have nothing
negative to report!
Yiannis Galatis,
painter, writer and fashion designer

I like it a lot, just as everybody does.
I believe it is an effort deeply
appreciated by people and, in general,
it’s impressive… It should however be
distributed earlier in the season; last year
it arrived here, in my opinion, very late…

The previous issues were very
good and the featured all aspects of
Mykonos: from contemporary VIPs to
past celebrities and the history of the
island. Even I, as a true Myconian and
all, found in it information that I had not
heard before. One of the best pieces of
work in the last years. What is there to
expect? Minor changes. Like featuring
some people who are not exceptionally
famous, yet they are well known in
Mykonos.

Nassos Katsiadramis, hairdresser,
owner of Νassos Hairresort

Panoraia Galata, photographer

A very good edition, with complete
and thorough topics, balanced content
covering all aspects of the island, careful
work and a very good overall package:
that is, the quality of the paper, the
photos, etc. Also, from what I heard, the
Greeks like it a lot, and certainly so do
the foreigners! I have nothing important
to suggest for the next issue. Perhaps
you could also refer to the less known
and everyday people of Mykonos.

I think it is absolutely flawless. I
like all topics, even fashion topics,
which are something rare for such
narrowly focused magazines.
I would like to see some more
information about accommodation
– both hotels and houses to let, for
high-end clients, of course. I would
like to be able to tell my clients who
come and ask me for information:
get this magazine, it has it all….

Michalis Hairetis, designer

Stella Costalou, businesswoman (Stella C)

I think it is an exceptional publication: full,
complete and aesthetically impeccable.....
I, therefore, find your task of making the
next issue even better than the previous
ones rather challenging… In the section
regarding hotels – which is of great
interest for us – you could have added
some more references to the particular
features of each hotel, I believe this
would be very helpful for the readers in
search of accommodation suggestions...
Nikolas Ioannidis,
businessman (Belvedere Hotel)

What I liked a great deal was the
extremely well balanced choice of people
among the most glamorous and the
most ‘modest’ ones… In general, I also
received more very positive comments
from friends, acquaintances and clients
George (Goufy) Kipridis, nuts street vendor

The magazine is exceptional, correctly
put
together, well balanced in terms
Το περιοδικό ήταν εξαιρετικό, πολύ σωστά
of
featured
subjects, with good
φτιαγµένο, µε ισορροπία στα θέµατα, καλό
photographic
material and layout.
φωτογραφικό υλικό και στήσιµο. Τέλος,
Finally,
I
simply
lovedναthe
ideaκαι
of an
µου άρεσε πολύ η κίνηση
εκδοθεί
English
version
as well. All
στα Αγγλικά.
Όλοι οιpublication
φίλοι που το διάβασαν
my
friends whoΘυµάµαι
read itστην
were
thrilled!
Vogue
ενθουσιάστηκαν!
ιταλική
που δούλευα ο ίδιος παλιότερα, οι διαφηµίσεις
κάλυπταν συγκεκριµένο χώρο στο περιοδικό,
τελείως ξεχωριστό από τα ρεπορτάζ. Μπορεί
να γίνει το ίδιο κι εδώ. Επίσης θα µπορούσαν

Το περιοδικό ήταν µια πάρα πολύ καλή και
ολοκληρωµένη δουλειά και µου άρεσε πολύ.
Very nice
complete
publication.
Mykonos
Confidential
No2 θα
Τώρα,
από τοand
From Mykonos
Confidential
No
2, I
περίµενα
να γίνει λίγο
πιο «ψαγµένο».
Λιγότερο
would expect
a more
τυποποιηµένο,
µε perhaps
περισσότερη
ποικιλίαin-depth
απόψεpresentation,
lessκλασικούς,
standardisation,
a
ων
όχι µόνο από τους
αλλά και από
greater
variety ofτηςpresented
opinions
άλλους
ανθρώπους
Μυκόνου, είτε
ντόnot only
from the
iconicστο
people
πιους
είτε ξένους,
που classic
µένουν µόνιµα
νησί.
Να παρουσιάσει κι άλλα πράγµατα, καινούργια
στέκια, µαγαζιά, εναλλακτικές γι’ αυτούς που
θέλουν να ξεφύγουν από τα τετριµµένα.

Ορσαλία Παρθένη, σχεδιάστρια µόδας

There has been no other publication
like that. I liked it a great deal. Designed
according to European standards, it
showcases excellent photography,
and a wide range of carefully chosen
topics.
I like the
fact
that itΜου
is launched
Δεν
έχει ξαναγίνει
τέτοια
έκδοση.
άρεσε
in English
asευρωπαϊκού
well. I have
no further
πάρα
πολύ. Ήταν
επιπέδου,
µε
suggestions
for the
next issue,
simply
άριστη
φωτογράφηση
και µεγάλη
αλλά σωστή
because
I found
επιλογή
θεµάτων.
Μουprevious
άρεσε που editions
εκδόθηκε
and
καιcomplete
στα Αγγλικά.
Δενthorough!
νοµίζω ότι έχω να προ-

Tzelepis,
τείνω κάτι για τοNikos
Νο2, απλώς
γιατί interior
το πρώτοdesigner
το
βρήκα πλήρες! Σε όσους δεν άρεσε -που ήταν
λίγοι- ο λόγος ήταν ότι µάλλον «στενοχωρήθηκαν» που δεν συµπεριλήφθηκαν στην ύλη.

Νίκος Τζελέπης, interior designer

I really like this edition! There is really
nothing negative to say about it. As a
mere suggestion – without this meaning

I like it very much and find it by far
superior versus all other magazines of
the kind published to date... It literally
belongs to another – higher - level.
I think you should reconsider the
prospect of publishing two issues
within the same summer season, since
this way, you will weaken the impact
and the prestige of the publication.
As to the rest, I have no further
suggestions to make.
Zannis Frantzeskos, businessman
(Nammo’s, Kazarma)
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ALITY B

UNLOCK LIVE VIDEO CONTENT TO GET
THE BEST POSSIBLE EXPERIENCE!
Introducing the AR Technology with Zappar application
Via AR codes embedded on its pages, Myconos Confidential takes full advantage of new, breakthrough
technologies giving easy access to enriched content such as videos, links to sites, photo albums,
products & eshops, articles or 3D animation directly viewable on any smartphone and tablet,
downloadable and shareable on all Social Media platforms.

AR Zapcode usage analytics, July 2016 – May 2017
TOTAL ZAPPS: 17.046 | ZAPPAR UNIQUE USERS: 8.197 | TOTAL ZAPPAR TIME SPEND: 8 DAYS, 15 HOURS, 48 MINUTES, 33 SECONDS

THE EDITION IS ZAPPAR POWERED!

WHEREVER YOU SEE THE
INTERACTIVE ICON YOU’LL
BE ABLE TO UNLOCK A LIVE
EXPERIENCE TO ENJOY ON
YOUR SMARTPHONE OR TABLET.

1

2

TO GET THE BEST POSSIBLE EXPERIENCE:
1.Connect to wifi if you can and the experiences will download even quicker than on 3G,
2.Try to keep the pages as flat as you can for the best effect,
3.Try and keep the fool page in view from your phone or tablet after scanning the code.
4.Don’t get too close or far away if you can help it.
5.Wait pointing until the live content is downloaded and starts playing (video and/or music). Then you can remove
your device away from the printed page.
6.The faster your connection - or less busy - you have, the faster the download.
7.In the unlikely event that it fail due to poor connection, please repeat by targeting again on the page or scan
again, by pressing the little white eye on the right, up on the red colored menu of the opened app on your device.

3

4

THE
CONFIDENTIAL
PARTY
OF MC
Each edition is
celebrated with
The MC Party, hosted
in the hottest island
locations with
distinguished guests,
MC friends, high-spirits,
custom-made coctails,
fireworks
and great music
with famous
DJ sets and live acts.
Exciting
moments in
the most
picturesque
locations on
the island.

YEARS
Anytime, anywhere!
PRINT

&D I G I T A L

#mc12years

The islan�

shhh...! mykonos' best kept secrets
& Hidden gems are now yours to keep

beach+Leisure

leave your footprints on sandy beaches, relax and take a dive

plus

Like us, Follow us, Share us!

indulge
in tailor made services
high hospitality standards & sophisticated aesthetics
vip treatments and unique therapies for summer well being

find a place in the sun
/or in the shade/

ki c k- s tart
your day with

t h e p erfec t

breakfast

& fun

pLeasure

facebook.com/MykonosConfidential

tHe Hotel innovative design

featurinng endless pools and open spaces

[

]

design refuges reflecting
a new age of luxury page274

summer 2013 | 259

MC gets inside the

culinary master's head
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Hours

@ Bill & Coo
Restaurant
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issuu.com/identitymedia

with
Athinagoras

mykonos_confidential

Kostakos

When you taste the cuisine of athinagoras KostaKos, executive chef at Bill & coo suites and lounge, Be prepared
for plenty of oohs and aahs as you express your delight. and When you later descriBe it, you Will need the
suffix -less, as in timeless. for the food at Bill & coo admiraBly represents the past, the present and the
future, and in even portions. and it tooK us 24 hours at the chef’s side to digest all this.
by flora parasKevopoulou
photographs by giannis dimotsis

29

go, Shopping, go!

Print edition

300+
pages with

NIGHTLIFE / TOP FASHION / STYLE & SHOPPING / BEAUTY & FITNESS /
BEST RESTAURANTS / BEAUTIFUL PEOPLE / ISLAND GUIDE

REGISTER NOW FOR FREE AT DIGITAL KIOSK

30
28

come on baby
light my fire
We've been coming to
Αlemagou beach bar
restaurant for so long, it
can hardly be classified
as "new entry". But like
a lover always finding
a way to relight an old
flame, our favourite
hangout with the holistic
concept and the laid-

back atmosphere, sets
the fire and awaits us for
a new dining experience.
that also involves
burning coals and
barbeque straight on the
sands of the beautiful,
primitive Ftelia beach.
Note that you can also
arrange for a private
dinner party, where your
menu of preference will
be grilled to perfection
right in front of your
eyes. And suddenly, we
fell in love with the place
all over again. (FTELIA,
TEL: +30 22890 71339).

even if you are not a
guest at the Mykonos
Ammos Hotel, it really is
worthwhile to swing by the
recently arrived Go Ammos
boutique. Stock up on your
gypsetter essentials with
silk caftans, flowing and
airy dresses, as well as
bags, sandals, hats and
scarves to add the finishing
touches to your most
elegant outfits. Go for the
necklaces by Greek brand
Klaidra - gorgeous pieces
of statement jewellery.
(MyKoNoS AMMoS Hotel,
tel: +30 2289 022600).

So AttrActive
If the hippie chic crowd needed more motivation to come to
Mykonos, then this should definitely be enough. The new
Attrattivo store made its appearance in Chora, proving that
the island really is a multi-style destination, and much more
as the latest arrival encourages a more bohemian outfit
philosophy. How many times have we been searching for
the perfect outfit with flowing lines and comfortable patterns,
only to be bitterly disappointed? Or looking around for urban
style and elegant appearances from the dynamic attr@ttivo
collection or the classy A.L.E. line? How many times have we
tried to stylistically connect with the Island of the Winds? Well,
this summer, we know exactly where and how. (52 KOuzI
GEOrGOuLI ST., FAnArI, TEL: +30 22890 77270).
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