
Commonplace Case Study

London Bridge

Team London Bridge is a Business Improvement District 
(BID) that works with local businesses to achieve positive 
social impact and to muster resources to increase the 
attractiveness of the area. 

Their mission is to “provide services, information, 
connections and support to make London Bridge the 
capital’s best managed and desirable business desti-
nation”.

Team London Bridge are forming a planning document 
to submit to the local authority, which will represent the 
views of businesses, residents and landowners, and will 
form part of a 10-year SPD.  Commonplace was used 
for one year to gather understanding of aspirations and 
concerns of the local business community, residents and 
visitors.

How did Commonplace help to achieve this?

Public involvement
The project has had a large response (to date almost 
500 comments), from residents, employees, visitors and 
people simply passing through the area. 

Young and diverse response 
Commonplace is able to reach the whole community 
including residents, employers and property owners. In 
London Bridge, a major tourist destination, it has also 
engaged a significant number of visitors. It is particularly 
good at reaching those difficult to reach through other 
channels, such as younger people. The majority of re-
spondents are under the age of 50, and over 40% are 
under the age of 40. 

Commonplace in a nutshell
Commonplace is a web-based 
tool that gives insight to lo-
cal needs by crowd-sourcing 
their opinions and sentiments 
about their neighbourhood. It 
provides a landing page and 
a neighbourhood map against 
which comments can be left 
to identify areas that are liked 
and could be improved. 

Project Stats
Phase length 12 months
Comments 504
People reached 244
Needs identified 7

Commonplace is particu-
larly good at reaching those 
difficult to reach through 
other channels, such as 
younger people. The ma-
jority of respondents are 
under the age of 50, and 
over 40% are under the age 
of 40.



What were the needs that led you to use Commonplace?
We needed to engage with an audience, some of whom we 
didn’t know. Needed to engage with them on more than just a 
physical face-to-face level, and at their convenience. We also 
needed a good volume of respondents, which ruled out hav-
ing just physical events.

Why did you decide to choose Commonplace?
It was the most easy-to-use tool we’d seen. Very easy to use 
comments. It got everyone’s interest because you can read 
everyone else’s comments there-and-then, and generated an 
enthusiastic community to respond.

What are the benefits that you got from using Common-
place?
A very strong, large volume of respondents. And repeat re-
spondents. Great enthusiasm about using a new tool, a new 
ways of consulting, which created a great debate. Genuinely 
opened up a set of conversations with businesses about the 
future of consultation. They liked the fact that it wasn’t boring!
 … Commonplace gives people time to go back and reflect. Its 
much more democratic – stops the conversation being domi-
nated by a few voices.

...Comments posted on Commonplace provide an evi-
dence-base from local participation to inform the Action Plan. 
In particular Team London Bridge wants a more inclusive, 
representative and transparent Plan, engaging with “Stake-
holders, visitors and travellers though the area”. 

Behind the Scenes
Interview with Don Campbell

Don Campbell of Team 
London Bridge

Commonplace genu-
inely opened up a set 
of conversations with 
businesses about the 
future of consultation. 
They liked the fact that 
it wasn’t boring!

Independence and credibility
Commonplace is open and therefore seen as credible 
- if you don’t like the drift of comments, you can imme-
diately post your own and see it. 

Trends
Commonplace analyses all comments and offers an 
overview of the issues raised by people in the area 
and how they feel about these. Wide pavements, 
way-finding, greening and arts & culture feature 
prominently so far. Respondents are particularly con-
cerned about better facilities for pedestrians, cyclists 
and public transport users.

Artists impressions based on 
Commonplace feedback



Commonplace Snapshots
of the London Bridge Project

Get in touch to learn more 
about Commonplace

Contact Details

Some desriptive texts...
and a call to action to go to 
project

An actual screenshot of 
the dashboard with high-
lighting some bit bits like 
demograohic.

Extermal embedded map 
from blogposts and web-
sites...


