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HOW TO TURN SOCIAL MEDIA INTO 

MASSIVE LEAD GENERATORS

Are Your Social Media Accounts Optimized for Lead Generation?

Make sure that you are active on social media platforms that are 

relevant to your business.

Identify your audience’s demographics, needs, desires, and pain 

points to make targeting much more accurate.

Establish a reputation as a thought leader or industry expert of 

high credibility.

Generate high-quality and helpful content for your blogs and 

social media accounts, and do so consistently.

Fill up your social media profile in a way that makes you sound 

warm, welcoming, and reachable.

Monitor your brand’s mentions and find out what people say 

about it.

Make an effort to study and join communities and groups 

related to your industry.

Conduct search engine optimization research and find 

keywords suited for your business that you could incorporate in 

your social media copy.

Use calls-to-action to recruit followers and visitors, but don’t 

sell yourself too hard.

Include high-quality images that are relevant to your content in 

your post.

Engage with your customers by replying to their comments on 

your pages.

Share content from other credible sources. 

Maintain a friendly, warm, welcoming and conversational tone.

I General

Use full-sized images in your blog post updates to make your 

post more attractive.

Post short, witty social media updates that compel your 

followers to respond or click links.

II For B2C Businesses (Facebook, Twitter, Google+)



Ask questions to drum up interest and boost interaction.

Publish contests on your site and use social media to promote 

them.

Use paid ads to get more people to view your updates.

Use hashtags to increase your reach with certain topics — you 

may either use theme-specific or general post-related hashtags.

Ask your followers to reshare your social media updates to their 

friends as well.

Make sure to engage with your followers.

Post updates at regular intervals, ideally during peak hours.

Embed videos in your posts to get more attention.

Provide answers, share links to your blog posts, or create polls 

to drive engagement and get to know your audience better.

Join groups that are outside your industry that might help you 

grow your business. 

Try  direct ads to drive new prospects to your landing pages, 

LinkedIn groups, or other destinations. 

Download the mobile app versions of social media platforms to 

be able to post from your phone.

Develop useful content on your site to drive lead generation 

(whitepapers, case studies, infographics and so on).

Make sure your content has appropriate keywords and strong 

calls to action.

Leverage your customers’ connections to broaden your own 

network.

Search the companies you are targeting to find out if anyone in 

your network is connected to employees at that business.

Monitor, respond, and convert.

Provide a link to a special offer or customer support. 

Update your information fully and regularly to keep your profile 

accurate.

II For B2B Businesses (LinkedIn)

Use short videos or well-crafted images to drive traffic to your 

blog and generate leads.

Post pictures of what goes on inside your business — your 

operations, team, products and services, etc.

III For eCommerce Businesses (Pinterest, Instagram, YouTube)
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Like, comment and share visual content from other companies.

Track your efforts using appropriate analytics tools.

Optimize your video title and description.

Create meaningful content (and include your contact 

information and branding in your visuals).

Avoid making a sales pitch, whether you’re using videos or 

images.

Develop a series of informational videos to attract regular 

audiences.

Create, monitor, evaluate, and revise your videos based on your 

findings.

Promote your visual content on other social media platforms.

Develop gated video content (which requires them to provide 

their email address to gain access to more videos).



HOW CAN I HELP
Hi there,

My name is Liz Azyan and I’m the Founder and CEO of Digital 
Matchbox. I'm a digital engagement specialist with years of 

experience helping both small and SME businesses, 

governments, higher education institutions, charities and 

individuals. I’m a hybrid of both techie and social, which is a 

tough combination to find in a digital engager! I’m an digital 

engagement expert as featured on UK’s leading newspaper, 

The Guardian and am a Google Fellowship Award recipient 

(fellows selected based on their work and initiative in the 

arenas of technology, politics and social entrepreneurship).

I am also a certified Customer Acquisition Specialist, Content 

Marketing Specialist, Facebook Marketing Success System, 

and Social Media Manager School. 



If you want to stand out from the crowd, you’ve got to know the recipe. It’s more than a heap of 

credibility and a bowlful of authenticity. It’s communication and connection. It’s learning how to 

run your online business like a well-oiled machine . It’s meeting all the right people and attracting 

all the right clients. It’s embracing what makes you YOU and using it to your advantage.

It’s being the best version of yourself and then using social media and digital marketing to spread 

the message. I don’t dispense advice unless you ask for it, but I am here to help. Through digital 
marketing professional services and training, online programs and one-on-one coaching, I show 

you how your business can become the ‘Talk of the Town’ through perfect positioning and clever, 

creative digital enhancements.

To find out how to use social media to become the star of your business, get in touch . 
If you'd like help with your digital marketing, check out our professional services here, or if you 
prefer one-on-one coaching, check out my coaching packages here.  

To get daily tips on how to up the game for your business online, subscribe to our exclusive 

newsletter here .
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https://digital-matchbox.com/newsletter-subscribe/
https://marketplace.digital-matchbox.com/services
http://digital-matchbox.com/contact-us
https://digital-matchbox.com/coaching-packages/
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