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Lesson Goal: Create effective marketing emails 

Your company wants to launch a personalized email campaign to all of its marketing opted-in 

customers. The company would like you to present best-practice industry examples of email 

personalization. 

In a table, describe three strengths of each personalization type listed below, and also any possible 

pitfalls that could occur with these personalization types. 

 

Personalization Type Strengths Pitfalls 

Location-based   

Recommendation-

engine based 

  

Weekly run-down of 

customer behavior 

  

Cart contents   

Special occasions for 

the customer 

  

 

 

   

 

  



Copyright © 2020 digitalmarketinginstitute.com  3 

Lesson Goal: Design effective marketing emails / Integrate features into 

effective marketing emails 

Your company is looking at various ways to streamline the production process for its email marketing 

campaign. One method it is currently investigating is the use of an email template, which can be 

populated each month with new content.  

You have been asked to use a table to explain the pros and cons of using an email template. 

Consider the following points: 

 Is the template responsive? 

 Can the template be imported from other sources? 

 Does the template have visual appeal? 

 Is the template easy to fill out? 

 

  

  

Email Template Pros Cons 

Responsive   

Imported   

Visual appeal   

Easy to add content   

Links in email   

CTAs   

Social sharing   
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Lesson Goal: Test and optimize email campaigns 

The clothing company you work for wants to adopt a ‘test and learn’ approach for its monthly 

newsletter campaign. Only a small number of recipients are opening the marketing emails, despite a 

high delivery rate. 

Your superiors would like you to implement an A/B test plan for the campaign, to determine which of 

two email templates works best for the company’s customers. Implement the following steps to start 

A/B testing:  

 Decide what will be tested (e.g. call to action, subject line, body text). Test the most 

important parts first, the ones which tie back to your business problem. 

 Decide whether you will test multiple aspects of the email or just one. Why? 

 How will you decide which customers to test on? How will you remain unbiased in this 

selection? 

 Define what success will look like (before you get results). 

Consider the following issues: 

 Timing 

 Sample size 

 Analytics 

 Tools 

 Variables 
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Lesson Goal: Test and optimize email campaigns 

The clothing company described previously wants to choose an ESP which best suits its analytics 

needs. Create a comparison of the analytics aspect of each of the platforms listed below. You should 

consider: ease of use; metrics measured; dashboard visuals; reporting features; and ability to 

automatically apply Google campaign tags. 

 Litmus  

 Aweber  

 SendGrid  

 Campaign Monitor  

 MailChimp 

Google Analytics can help you to monitor how successful a campaign is, once a customer clicks 

through from an email and onto the site. Explain five ways that the use of Google Analytics could 

enhance the analytics reporting of the ESPs above.  
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