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Practical Exercises 
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Lesson Goal: Recognize the key concepts involved in SEO content marketing 

 Create a new Excel or Google Sheets file with the headers ‘URL’, ‘Product/Page Title’ and ‘Alt 

Attribute’ in their own columns. 

 Give the tab the name of ‘Uncommon Goods’. 

 Go to http://www.uncommongoods.com/  

 Look at the products for sale on the site and choose five images from different product 

pages. 

 For each main product photo, write an alt attribute that is no longer than 125 characters, 

including spaces. (The alt attribute should be a description of the product.) 

 Fill out the spreadsheet as directed by the headers (see image below). 

 

 Create a new tab on the spreadsheet titled ‘Sloth Sanctuary’ with the headers ‘URL’, 

‘Product/Page Title’, and ‘Alt Attribute’ in their own columns. 

 Go to SlothSanctuary.com 

 Review the sloth photos on the different content pages on the site.  

 Create a list of five main keywords that properly describe this organization and its mission. 

This should include location and main topics.  

 Select five images from the site and write alt attributes for each one, using your main 

keywords and descriptors of the image itself. 

 

 

 

 

 

 

  

http://www.uncommongoods.com/
http://www.slothsanctuary.com/
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Lesson Goal: Recognize the key concepts involved in SEO content marketing 

 

 Open up a new Word document and save it as ‘DonorsChoose personas’. 

 Go to DonorsChoose.org and spend a few minutes getting familiar with the site. 

 In your word document, write 100 to 250 words describing what the site is, what its purpose 

is, and what types of projects it offers. 

 Create a persona for a potential donor to DonorsChoose.org. In a few paragraphs, or 

detailed bullet points in your document, describe their demographics, interests, and needs. 

 Use a royalty-free photo service like Pixabay.com, PhotoPin.com, or UnSplash.com to find a 

photo of a person that you can attach to this persona. 

 Create a persona for a teacher in need who is visiting DonorsChoose.org. In a few 

paragraphs, or detailed bullet points in your document, describe their demographics, 

interests, and needs. 

 Using one of the websites above, find a photo of a person that you can attach to this 

persona. 

 Finally, create a persona for a large brand’s community engagement officer who is 

considering supporting DonorsChoose.org in the company’s name. In a few paragraphs, or 

detailed bullet points in your document, describe their demographics, interests, and needs. 

 Again, find a photo of a person that you can attach to this persona. 

  

  

https://www.donorschoose.org/
https://pixabay.com/
http://photopin.com/
https://unsplash.com/


Copyright © 2020 digitalmarketinginstitute.com  4 

Lesson Goal: Recognize how you can evaluate the performance of your content 

 Go to Squishable.com and spend a few minutes getting familiar with Squishable’s product 

offerings. 

 Create a new Excel or Google Sheets file with the headers ‘Metric’, ‘Date’, ‘Starting Data’, and 

‘Notes’. Save the spreadsheet as ‘Goals’. Name this tab ‘Squishable’. 

 Create two easily tracked and descriptive goals for Squishable’s e-commerce online team to 

meet in the next 12 months in the spreadsheet: 

o Create one goal surrounding a specific country or region, such as France or the Midwest 

U.S. with a fictional starting point of 10% of all website traffic.  

o Create one goal surrounding conversion rate on product pages, with a fictional starting 

point of 2.5%. 

 In the ‘Notes’ section, outline three potential areas of improvement for increasing the 

‘Starting Data’. 

 Create a new Word document titled ‘Squishable Goals’ and include the current year in the 

title. 

 To keep people in the loop, in a real-life situation it would be advisable to draft a letter to 

employees explaining your goals, the starting point, and the three areas of potential 

improvement necessary to meet the goal. Specify an ongoing reporting deadline, with the 

data required to evaluate goal progress. 
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Lesson Goal: Recognize best practices for creating content 

 You are an on-demand fitness website that specializes in yoga and strength training 

workouts. Your customers pay a monthly membership fee to watch your workouts. 

 Go to Google and search for competitors, using a combination of the key phrases mentioned 

in the above description.  

 Create a new Word document titled ‘FitMaster’ and add the top five competitors in a bulleted 

list.  

 Under each competitor, create a sub-list of two to three keywords pulled from their websites 

that are also applicable to your offerings. Tweak as needed; so a boxing on-demand website 

could still be used, but change the boxing keywords to those surrounding your specific 

workouts. 

 Type these keywords into Google and take note of the relevant suggested keywords that 

appear in the search bar as you type. 

 Working your way down the bulleted list in your Word document, search for each of the 

keywords you pulled from the competitors’ websites.  

 Create a new bulleted list in the Word document with the h2 header called ‘Content Ideas’.  

 Look at the results and pull two long-tail keywords from KeywordTool.io’s suggestions. (The 

longer the phrase, the more niche the topic will be.)  

 Create a new bulleted list in the document, and add your long-tail keywords, one for each 

bullet.  

 After adding all your new keywords, go back through the ‘Content Ideas’ bulleted list.  

 For each long-tail keyword, add a colon at the end and then write an enticing article or blog 

post title that incorporates the keyword.  
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