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Lesson Goal: Recognize how to build your company presence on LinkedIn 

LinkedIn is a great way for marketers to promote their personal profile to their network, and to 

promote their company or clients through advertising and thought leadership. To begin using 

LinkedIn in your marketing strategy, it’s essential to set up a company page or to get access to your 

employer’s/client’s company page. 

 Set up a company page on LinkedIn for your business (proceed to step 2 if you already have 

a company page and have access to the data): 

o To set up a company page log into LinkedIn and click on the ‘Work’ icon in the top 

right corner of the screen. 

o Scroll down to the bottom of the menu and choose to create a company page.  

o Enter the details of your company or employer in the correct fields and complete the 

set up. 

 When your company page is set up: 

o To get the data for analysis, let your new company page grow its followers by 

sharing it organically with your network or if you have an existing page simply log in 

and look at existing data. 

o Navigate to the analytics section in the top of your company page and choose to 

look at visitors. Scroll down to the bottom of the screen to see the job functions of 

your company page visitors. Does this look as you would expect? Are you sharing 

and posting the best content for these types of visitors? 

o Repeat these steps for Updates and Followers to analyze if you’re optimizing your 

audience engagement with the right type of posts based on their jobs and 

demographic characteristics. 
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Lesson Goal: Recognize best practices for advertising on LinkedIn 

You want to drive visits to your LinkedIn profile through LinkedIn ads in order to engage a relevant 

professional audience online. 

 In your LinkedIn profile, hover your cursor over the ‘Work’ button at the top right corner and 

click ‘Advertise’. 

 Proceed to LinkedIn ads and set up an account – do not enter any credit card details for this 

exercise. 

 Once in your account, click ‘Create Campaign’ in the top right corner – this is not to be 

confused with ‘Create Campaign Group’ in the top left corner which offers different grouping 

functionality. 

 After you click the ‘Create Campaign’ button, name your campaign in the top left corner.  

 Choose engagement as your objective. 

 Enter the location you want to target. 

 Choose your audience attributers, whether you want to target LinkedIn users by their 

company, job experience, education, interests, or demographics. It’s good to target 

professionals on LinkedIn with their job experience, then choose job title and function 

seniority as a means of targeting them.  

 In this instance, choose to target people with the job title social media manager. To do this 

type ‘social media manager’ into the Job title search bar. You can also add suggested related 

job titles to your targeting mix as you please. 

 Next choose your ad format, set your daily budget, and start and end date.  

 As you have not entered credit card details for your account, you won’t be able to publish the 

ad but the setup is complete. 

 Back in your Campaign Manager dashboard, take note of the metric columns available to 

you: impressions, clicks, CTR, bud, COM, CPC Conversions etc.  

 Change this view by clicking on the ‘Columns: Performance’ button towards the middle right 

of the screen. Toggle between the different column sets and note the different metric 

groups available. When running a campaign, always consider what are the best metric 

groups available to optimize activity and report success.  
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