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Lesson Goal: Describe and apply the key concepts in marketing automation 

Go to Zoho CRM and sign up to a free trial on the right hand side by creating an account, logging in 

with LinkedIn, or logging in with Google. 

Then complete the following steps: 

 Enter your main company information (name, time zone, contact details, language) and click 

‘Save’. 

 Add your colleagues: Hover your mouse over ‘Invite your colleagues’ section, select ‘Add 

User’ and enter your colleague’s information (name, surname, email, role, and access level). 

 Customize your main tabs by hovering your mouse over ‘Personalize your CRM’ and clicking 

‘Customization’. Then click ‘Organize Modules’ and remove any tabs you don’t need by 

selecting them and clicking the right arrow to move them under ‘Unselected tabs’. Then click 

‘Save’. 

 Next, create a web form for lead generation: Go back to the home page and hover your 

mouse over ‘Web Forms’, then click ‘Create Web Form’. Follow the instructions and click 

‘Save’.  

  

https://www.zoho.com/crm
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Lesson Goal: Outline how to manage and nurture leads 

On your website, you have published a blog post for your potential customers and it is a 

comprehensive guide with an explicit call to action to encourage people to get a free trial of your 

service. 

Because of this, you are building a promotion plan for this piece of content for the entire month 

across all of your channels and you’ve collaborated with an influencer in your industry to promote 

your content. You will use a number of channels to distribute the content so it’s important to track 

interactions to help manage and nurture your leads. You decide to manage the tracking using the 

campaign builder tool as this can help you push interaction, engagement and conversion data from 

different traffic sources to your web analytics and CRM tool. 

This is a list of the channels in your plan: 

 Facebook 

 Twitter 

 Pinterest 

 Email 

 Influencer 

Open a blank spreadsheet and fill the first column with these channels, like below: 

 Facebook   

 Twitter   

 Pinterest   

 Email   

 Influencer   

Then open the campaign URL builder and complete the following steps: 

 Work on building one URL at a time, for example, Facebook first, then Twitter, and so on. 

 In the ‘Website URL’ field, enter the URL of the blog post you will promote. You can use a real 

URL or use an example domain such as http://www.example.com/.  

 Fill in campaign source, medium, and name. 

o Examples: source can be ‘Facebook’, medium can be your Facebook page name 

(this is particularly useful when you run more than one page), and name can be the 

name of the month of the promotion, for example, ‘Julycampaign’. 

 Copy the generated URL and paste it into your spreadsheet in the appropriate row for each 

channel. 

 Then click ‘Convert URL to Short Link’ and paste it in the next field in the appropriate row for 

each channel. You can use this URL for sharing so your posts look clean. 

For the entire month, you will then use these generated links when promoting your piece of content. 

  

  

https://ga-dev-tools.appspot.com/campaign-url-builder/
http://www.example.com/
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Lesson Goal: Outline how to analyze and report on leads, and optimize their 

effectiveness 

To help manage your resources and focus on high impact lead nurturing, you decide to implement a 

lead journey dashboard for your organization. 

Beginning with traffic, consider what they need to do to become a lead, and then what needs to 

happen for them to become a customer. 

Map this journey to outline the key actions a lead might take to move through your three tier metric 

system of traffic, so you can see the journey from interest to sale. 

Share this journey with your team and identify website and conversion pain points which might stop 

people from moving through the stages from visit to customer. 
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