
The data collection, research, and analysis for the above markets was completed in partnership with Opinium, a strategic insight agency. Data collection 
took place between August 2022 and September 2022. The sample consisted of 20,000 respondents with the following qualifying conditions: Aged 20-75; 
Either they or their partner were employed full-time or part-time; A minimum household income of: Australia: A$45,000 annually; China: RMB 5,000 monthly; 
Hong Kong: HK$15,000 monthly; USA: US$20,000 annually; Canada: CA$30,000 annually; UK: £10,000 annually; Mexico: $4,500 MXN monthly; Ireland: 
€20,000 annually; Germany: €20,000 annually; Netherlands: €20,000 annually; France: €20,000 annually; Italy: €15,000 annually; Spain: €15,000 annually; 
Japan: 3m yen annually; Brazil: R$1,501 monthly; India: 55,001 annually; Singapore: SGD$2,000 monthly.

This information is intended to be educational and is not tailored to the investment needs of any specific investor. This information does not constitute 
investment advice and should not be used as the basis for any investment decision, nor should it be treated as a recommendation for any investment 
or action. Fidelity refers to one or both of Fidelity International and Fidelity Investments®. Fidelity International and Fidelity Investments® are separate 
companies that operate in different jurisdictions through their subsidiaries and affiliates. All trademarks are the property of their respective owners.

Actions for employers to consider:
•  Invest in employee well-being. Advocate for mental health support in the workplace and support employee 

resource groups.

•  Review your flexibility strategies beyond working from home. Embrace flexible work policies for better  
work/life balance.

•  Make manager training a priority. Continue to support and train managers with all changes and well-being 
strategies that support their teams. 

Unfortunately, many individuals are citing 
an incredible number of factors causing 
them stress.

Nonetheless, many workers still maintain some level of 
positivity, with certain regions displaying remarkable levels  
of hope.

However, for many workers, maintaining hope isn’t without its 
cost. Fatigue among workers is also on the rise.
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What’s top of mind for global workers?  
Here is what we learned.

Well-Being

The impact of rising inflation is 
the leading factor causing stress 
for workers across the world.

Nearly 3 in 4 workers surveyed around 
the globe report the impact of rising 
inflation is causing them stress.

41% of workers 
surveyed around 
the globe report 
experiencing 
feelings of hope 
over the last six 
months. 

Workers who have shorter planning horizons experience fatigue as well.

…and some stressors are closer to home.

Some stressors are macrosocial…

Other factors that are causing stress to workers around the globe
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Most fatigued regionsMore than 1 in 3 workers surveyed 
report experiencing feelings of 
fatigue over the last six months. 
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Workers in certain industries are experiencing more fatigue than other industries.
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The annual Fidelity Global Sentiment Survey aims to provide  

an understanding of how workers around the globe are  

feeling and acting in four areas: Well-Being, Financial  

Habits, Retirement, and Work.

The Fidelity Global Sentiment Survey 2022
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