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Our ReachThe Triathlon Market

1,525 TRIATHLON CLUBS 
SHAPE THE TRIATHLON 
SCENE IN GERMANY. THIS 
IS AN INCREASE OF 20 
PERCENT COMPARED TO TEN 
YEARS AGO. IN ADDITION 
TO CLASSIC SPORTS CLUBS, 
SOME PROFESSIONALLY-
LED TEAMS HAVE BEEN 
ESTABLISHED – THEY HAVE 
RECOGNISED TRIATHLON AS 
A MARKETING PLATFORM 
AND SEND THEIR OWN 
TEAMS TO THE STARTING 
LINES.

SO FAR, FOUR GERMANS 
HAVE WON THE LEGENDARY 
IRONMAN ON HAWAII  – 
MOST RECENTLY SEBASTIAN 
KIENLE IN OCTOBER 2014.

"We stand for maximum transparency – our print circulation 
numbers as well as the reach of our website are certified by 
the independent IVW.“

triathletes  participate in the 
ITU World Triathlon  Hamburg 
every year,  making it the 
 biggest triathlon event in the 
world. Our publishing house 
is located in the heart of this 
triathlon capital.

10,000

Triathlon has become an increasingly interesting advertising 
realm for the automotive, banking and insurance industries, 
thanks to triathlon’s image and community.  Triathlon stands 
for activity, health, lifestyle and adventure – and is something 
extraordinary.

triathlon races take  place 
every year in  Germany. 
The most famous are the 
Ironman European Cham-
pionship in Frankfurt 
and the  Challenge Roth 
(3.8 km swim, 180 km 
bike, 42 km run). They  
are known worldwide and 
sell out within minutes. 
Especially half-distance 
races are very popular at 
the moment.

600+

250,000 active triathletes are registered with the Deutsche Triath-
lon Union (DTU), the umbrella triathlon organisation in Germany. Just 
under ten percent of those registered have a race-start licence, which 
 means that many participate in the sport without being a member of a 
club and depend on advice and motivation from friends and the media. 

We are Triathlon.

OUR FACEBOOK PAGE IS AN IMPORTANT PART OF OUR MULTMEDIA 
MINDSET AND REACH. PRINT, ONLINE AND SOCIAL MEDIA GO HAND-
IN-HAND. WE ARE PROUD OF OUR 40,000 FACEBOOK FOLLOWERS  
(THUS FAR!) WHO HAVE VOLUNTARILY LIKED 
OUR PAGE. BECAUSE YOU CAN’T BUY TRUST –
YOU HAVE TO EARN IT.

15 years of experience in the triathlon media 
world – we are proud of our history, participa-

tion and influence. The 15-year anniversary is a great 
opportunity to announce great news – like the launch 
of our own academy and the relaunch of the  triathlon 
brand.

40,000+   
FACEBOOK  
FOLLOWERS

Print + Online =
100,000 
readers are reached every 
month by our media. 

Sources: online reader surveys 2013 and 2014 (6,243 participants); DTU and other race organisers
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über seinen Traum 
vom Hawaii-Sieg
S. 16

Der XX-Faktor
Warum Triathlon (auch) 
ein Frauensport ist
S. 76

SITZPOSITION
Haltung und

Material optimal
anpassen

AUF DIE 
PLATZE ...
WIR MACHEN SIE RENNBEREIT!
+ Renneinteilung und Sitzposition 
+ Radschuhe und Helme für Triathleten 

JAN FRODENO WIR MACHEN SIE RENNBEREIT SCHUHE UND HELME

 
JUNI 2015 | Nr. 131

®

INSIDER  COACH  EXPERTE

SCHWIMM-TIPPS10 Wettkampf- tricks
S. 70

S. 30
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TEST
Scott 
Plasma 4
Preisbewusst radeln  
wie Kienle & Co?  
S. 58

D € 4,80
A € 5,40
SFR 7,90

Lux € 5,60
ITA € 6,20
SK € 6,20

10 ungewöhnliche 
Rennen, die Sie 

gemacht haben müssen

MUST-DO-LISTE

HERAUSFORDERUNG

EMOTION

DEIN CHALLENGE RENNEN. DEIN LAUFSCHUH - DER RACE 1500.
IM HANDEL ERHÄLTLICH. 

LEIDENSCHAFT
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Our Readers and Users

79 % 
male 21 % 

female

hours per week – this 
is how much time a 

triathlon reader spends in the water, 
on a bike and in running shoes in order 
to best prepare for races.

ONE SWALLOW DOES NOT 
MAKE A SUMMER – AND 
ONE BIKE DOES NOT MAKE 
A TRIATHLETE. JUST UNDER 
HALF OF OUR READERS OWN 
AT LEAST TWO BIKES: A 
ROAD BIKE AND A SPECIAL 
TRIATHLON BIKE.

Most triathlon readers 
are married or live in long-
term partnerships. The net  
 income of 6,892 euros is 
above average.

Premium Customers 
want Premium Products

Our readers live (for) their sport. It is 
an integral part of their everyday 
lives. No wonder they want the best 
infomation, the best equipment and 
the best training available.  
We get it – and give it.

Our Readers and Users

11:01percent of triathlon readers 
plan to go to a training camp 
next year – this shows that 
they take their sport serious-
ly despite all the fun.

TRIATHLETES ARE SOMETIMES CON-

SIDERED EXOTIC BIRDS BY  THOSE 

AROUND THEM. THEY ARE, HOW-

EVER, ALSO EXPERTS ON THE THREE 

DISCIPLINES AND THEIR RELATED 

TOPICS. WHEN IT COMES TO AD-

VICE ABOUT BUYING NEW RUNNING 

SHOES OR SPORTS  NUTRITION, 

A  TRIATHLETE IS CONSIDERED A 

TRUSTED AND RELIABLE SOURCE OF 

INFORMATION.

69.9 PERCENT OF OUR READERS USE THREE OR 
MORE PAIRS OF RUNNING SHOES AT THE SAME TIME. 
62.7 PERCENT BUY TWO OR MORE NEW PAIRS EVERY 
YEAR.

triathlon readers are athletes who invest a lot of time in their hobby. 
Besides their families and jobs, their sport is where they spend a ma-
jority of their spare time – and a lot of their money. Wetsuits, bikes, 
sportswear, running shoes and special nutrition aren’t cheap – and tri-
athletes are willing to spend their hard-earned cash on what they need 
and want. Traveling to training camps and races in unusual places is 
also very common for them – often they go together with (sport)pals 
and family. Our readers are tech-savvy and extraordi-
narily well-informed. When not training or racing, they 
also spend a lot of time online or with special-interest 
magazines and books researching their favoured sport.  

3,800
euros is the  average 
amount of money our 
 readers are  willing to 
spend on their new 
 triathlon bike. 70 percent 
consider purchasing a 
 new bike within the next 
twelve months. They ride 
their bike an average of 
4,853 kilometers per year 
in training and in races.

percent of  triathlon 
 readers participate 
 regularly in races.96.5

82

Sources: online reader survey 2013 and 2014 (6,243 participants)
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Stefan,  
Our Typical Reader
Stefan is the typical  triathlon 
reader. He is an agegroup 
 athlete and also considers 
himself one. He spends, howe-
ver, more energy and time than 
average on his hobby. Besides 
his family and his job, triathlon 
is one of the most important 

things in his life. 

STEFAN LIVES WITH HIS 
WIFE AND TWO CHILDREN 
IN HIS  HOMESTEAD IN THE 
 SUBURBS OF A BIG CITY. HE 
IS AN  ENGINEER AND WORKS 
AS CHIEF EXECUTIVE IN A 
 MEDIUM-SIZED COMPANY.

Our Typical ReaderOur Typical Reader

In order to effectively reach  
and communicate with 
your target group, you 
have to know them. May 
we introduce you to 
 Stefan? He is our typical 
reader and epitomizes your 
target group. Thanks to our 
 reader surveys, we have a 
very clear profile of who 
„Stefan“ is.

STEFAN IS VERY INTERESTED IN PRO SPORTS 
AND THE PROS THEMSELVES. HE WOULD ONLY 
RELUCTANTLY CALL HIMSELF A „FAN“, BUT 
STILL GREEDILY CONSUMES ANYTHING WITH 
THE NAMES JAN FRODENO OR SEBASTIAN 
KIENLE ON IT.

Stefan is 39 years old and dis-
covered triathlon for himself 
four years ago. He used to go on 
long bike rides with friends in 
the summer and also has a few 
marathons under his beld. A 
colleague took him to the Iron-
man in Frankfurt as a spectator. 
The next day, Stefan went to the 
local pool and followed it up 
with a 15-kilometer run in the 
evening. The soreness from the 
first day has since given way to 
his undaunted love for all three 
disciplines.

Meet your Target Group

STEFAN’S TRIATHLON YEAR JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

11-25
hours is the average 
amount of time  Stefan 
trains per week. While at 
a training camp and du-
ring the summer, Stefan 
dedicates up to 25 hours a 
week to training – especi-
ally if he has registered for 
a long-distance race.

Race season! From May to September Stefan participates in both 
smaller and bigger races. He takes part in some runs,  finishes 
some short-distance races and completes one half- or long- 
distance race each year.

Aloha! In October, Stefan’s  attention 
is focused on Hawaii! If he is not 
participating in the Ironman World 
Championship himself, he consumes 
every information he can get about 
the race of the year online.

Collecting kilometers! In the spring, Stefan heads 
south at least once in order to spend 10 days at a 
 training camp preparing for the season. His preferred 
destination: Mallorca.

Taking a break? Not Stefan! He is already 
planning his next season during the winter 
months, booking a training camp and regis-
tering for big races.

Rest yes. Break? No! Triathletes are 
made in the winter. That is why  Stefan 
is already training and  registering for 
races again.

3,800
EUROS is the price of Stefan’s race 
bike. Furthermore, he owns a road 
bike and a mountain bike. He is 
 always up-to-date with aero wheels 
and wetsuits.

We determine our content 
in accordance to Stefan’s 
triathlon year.

Sources: online reader surveys 2013 
and 2014 (6,243 participants)
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Our Magazine

opportunities per year 
to  reach your target 
group via print – reli-
ably every month via 
 subscription, at kiosks 
and at the newsstands. 
New  concept and high-
er circulation (35,000) 
start ing with triathlon 
issue no. 137.

12

triathlon: 12 x per Year
triathlon magazine is insider, coach and expert on everything 
triathlon. These three perspectives are implemented into every issue – 
every month. Every year we also offer two specials, with extended 
coverage and specialized information from the world of triathlon.

Ü  Insider: complete 
knowledge of the scene

Ü  Coach: the triathlon 
trainer for all

Ü  Expert: expert 
knowledge, easily 
understood

Ü  Relaunch with issue 
no. 137: even more pa-
ges, information and 
emotions

Ü  April: beginner’s 
special

Ü  October: the big  Hawaii 
issue

IN 2016 New Concept,  new Design andMOREPages

Our Magazine

ISSUE MONTH BOOKING 
DEADLINE

ARTWORK 
DEADLINE

ON-SALE  
DATE

triathlon 137 February 2016 30.12.2015 04.01.2016 20.01.2016

triathlon 138 March 2016 27.01.2016 01.02.2016 17.02.2016

triathlon 139 April/May 2016 02.03.2016 07.03.2016 23.03.2016

triathlon special  
1/2016

Triathlon for Beginners, 
 special section for female 
triathletes included

30.03.2016 04.04.2016 20.04.2016

triathlon 140 June 2016 27.04.2016 02.05.2016 18.05.2016

triathlon 141 July 2016 01.06.2016 06.06.2016 22.06.2016

triathlon 142 August 2016 29.06.2016 04.07.2016 20.07.2016

triathlon 143 September 2016 03.08.2016 08.08.2016 24.08.2016

triathlon 144 October/November 2016 31.08.2016 05.09.2016 21.09.2016

triathlon special  
2/2016

Ironman Hawaii 2016: 
200 pages Aloha!

28.09.2016 03.10.2016 19.10.2016

triathlon 145 December 2016 02.11.2016 07.11.2016 23.11.2016

triathlon 146 January 2017 30.11.2016 05.12.2016 21.12.2016

1110 Media Information No. 21, valid as of December 9, 2015



 
aa 440 x 280 mm 

2/1 € 7.900,–

aa

d 220 x 88 mm

e 68 x 280 mm

1/3 € 1.600,–

a 220 x 280 mm

1/1 € 4.800,–

a

f 220 x 65 mm

g 53 x 280 mm

h 86 x 116 mm

1/4 € 1.200,–

b 105 x 280 mm

c 220 x 135 mm

1/2 € 2.400,–

i 220 x 42 mm

1/6 € 800,–

m 220 x 34 mm

n 89 x 56 mm

1/8 € 600,–

b

c

d h

e

f

g

i m

n

Measurements are width x 
height. Please create files with 
a 3 mm bleed on all sides. The 
stated prices are valid, plus 
19 % VAT.

Advertising Formats
We’ll help you find the right format for your ads in triathlon  
to ensure  you get the presence your product deserves.

MAGAZINE SIZE
220 x 280 mm 

PRINT AND PROCESSING
Web offset printing, ISO V2 coated, adhesive 
binding

PRINTING MATERIAL
Digital data (PDF) via email, proof via mail to the 
publishing house. If we are not provided with a 
proof, we cannot guarantee the color correctness 
of your ad.

AD PRICES
The stated prices are valid, plus 19 % VAT. The 
agency commission (AC) for advertising material 
amounts to 15 % (only if evidence of claim for 
commission is provided and after consultation 
with the publishing house). 

DISCOUNTS 
(Please note, these discounts do not apply to 
specials and special promotions (also AC).)
Frequency                                                                                  
2 ads per year  ........................................... 3 % 
4 ads per year ............................................ 6 % 
6 ads per year  ........................................... 9 % 
8 ads per year  ......................................... 12 % 
10 ads per year ........................................ 15 %

Amount                                                                                  
from 2 pages ............................................. 5 % 
from 3 pages ........................................... 10 %

SPECIAL PLACINGS
C2, available only as double-page ad (aa), plus 10 %
C3, available only as one-page ad (a), plus 15 %  
C4, available only as one-page ad (a), plus  20 %  

TOTAL CIRCULATION
26,929 (IVW 3/2014)
Our total circulation will increase to 35,000 
starting with issue no. 137: more pages, more 
information, broader reach. Please contact us for 
more information starting in November 2015 .

We are happy to send you more 
information about our technical 
specifications - just ask!

Print Advertising Print AdvertisingPrint Advertising
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The Extra Mile

NOTHING IS IMPOSSIBLE
Your products are unique and deserve an original, 
eye-catching presentation? We’ll help you create 
something to meet your goals. Whether supple-
ments in various forms, glued-in inserts, 
samplings, fold-out covers or branded envelo-
ping – we and our printing partners can make it 
 possible. We are happy to show you successful 
 examples of special forms of advertising or de-
velop new ideas with you. Let’s go the extra mile 
together!

SUPPLEMENTS
Supplements are inserted into the magazine or 
sent jointly in a plastic cover or envelope. 

€ 135,- per commenced 1,000 copies up to 25 g, 
for every commenced 5 g an additional € 6,50. 
Prices include mailing fees. 

Maximum format is 210 x 270 mm. Binding must 
be on the long side, otherwise additional hand-
ling charges may apply. Other supplements (e.g. 
CDs) as requested. Supplements can be included 
in the entire circulation or limited to a specific 
segment. 

PULL-OUT SUPPLEMENTS
Inserting pull-out supplements is only possible 
for the entire circulation. Prices per commenced 
1,000 copies respectively. 
 
4 pages (paper weight min. 100 g/m2) ........€ 95,–  
6 pages (paper weight min. 100 g/m2) ......€ 120,–  
 8 pages (paper weight min. 80 g/m2) ........€ 140,– 
12 pages (paper weight min. 70 g/m2) ......€ 160,–  
 16 pages (paper weight min. 60 g/m2) ......€ 190,–  

FORMAT
220 x 280 mm (maximum Trim Size)

ADDITIONAL BLEED
Please include a bleed of 3 mm on all sides

In addition to classic print ads, we offer numerous special 
forms of advertising in triathlon. As individualized as your 
products. Contact us!

SUPPLEMENTS PULL-OUT SUPPLEMENTS

PRODUCT SAMPLES GATEFOLDER AND SPECIAL COVERS

Special Forms of AdvertisingSpecial Forms of Advertising

DELIVERY
Sample two weeks before on-sale date to:
Der Baranski 
Sport- & Media-Agentur e. K. 
Rotdornweg 39
21224 Rosengarten

Delivery of all items plus 3 %  allowance 
(30 copies per 1,000 = 1,030) latest ten 
days before on- sale date to the printing 
company (address and  delivery informa-
tion per request at  
anzeigen@tri-mag.de).
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Online

followers have  liked 
our face book page 
„ triathlon – Insider.
Coach.Experte.“ This 
is more than three 
times as many as by any 
other German-speak ing 
 triathlon medium. Our 
Facebook presence is an 
important part of our 
multimedia identity and 
a perfect basis for custo-
mer campaigns.

40,000

The only 

Triathlon Portal  

with

CertificationIVW-

You can book your campaign to run across the entire  
tri-mag.de site or select thematic environments. But just like 
on the race course: whoever reaches the finish line first, wins. 
So be sure to book your ads as soon as possible to avoid being 
beat in the home stretch. 

tri-mag.de : Maximum Reach
Two million page impressions and up to 400,000 visits per month make 
 tri-mag.de the most important daily source of information in the 
triathlon scene.

Together with the relaunch of triathlon magazine, 
we will be relaunching tri-mag.de. The site will be 
refurbished and online in the spring of 2016. Our main 
goal is to provide triathlon- and endurance sports-
lovers with the best user experience possible. The site 
will make triathlon come alive as never before: with 
pictures, videos, and reporting geared to the modern 
user behavior of people passionate for their sport. The 
countdown has begun …

Triathlon is a summer sport, 
but our users are active all 
year round. We would be 
happy to advise you on your 
online campaign in regards 
to timing and seasonal 
highlights.

WEBSITES AND BANNER ADS ARE NOT YOUR 
AREA OF EXPERTISE? DON’T HESITATE TO 
ASK US ABOUT PAGE IMPRESSIONS, CLICKS, 
UNIQUE VISITS OR ANYTHING ELSE YOU 
WANT TO KNOW ABOUT ADVERTISING ON THE 
WORLD WIDE WEB!

2,281,629
page impressions and 428,078  visits 
were counted for tri-mag.de by 
the independent IVW (Informations-
gemeinschaft zur Feststellug der Ver-
breitung von Werbeträgern e. V.) in 
October 2014. Sebastian Kienle’s vic-
tory at the Ironman Championship in 
Hawaii also was a huge success for us. 
And our online numbers are continual-
ly increasing.

Online
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Web-Banner Prices

Web-Banners: Formats and Files 

tri-mag.de offers different formats and placements for various 
budgets – from button to wallpaper.

Wallpaper Billboard Leaderboard Wide 
Skyscraper

Medium 
Rectangle

Presenter-
Banner

Button

728 x 90 pixels plus
160 x 600 pixels

800 x 250 pixels 728 x 90 pixels 160 x 600 pixels 300 x 250 pixels 580 x 90 pixels 300 x 90 pixels

This is the most 
 prominent way to  
advertise on   
tri-mag.de. We 
will gladly send 
 examples, per 
request.

The billboard is 
 centrally placed on 
the starting page and 
therefore an eye-
catcher in the  middle 
of the  editorial 
content.

The leaderboard is 
located at the top of 
the tri-mag.de web-
site, in the header 
area.

The wide  skyscraper 
is positioned on the 
right-hand side of the 
tri-mag.de layout.

The medium 
 rectangle is placed  
on the right-hand 
side and within the 
 editorial content.

Presenter banners 
can be placed in spe-
cific sections of 
the site, as reques-
ted. This allows your 
camp aign to be in a 
relevant context or 
take advantage of 
seasonal peaks.

The button, now con-
siderably bigger, is 
perfect for long-term 
campaigns or small 
budgets. Placed on 
the right-hand side 
one below the other, 
randomised.

CPM € 40,– CPM € 40,– CPM € 20,– CPM € 20,– CPM € 22,– from € 500,– per 
month

€ 250,– per month

FILES
Files are to be delivered in gif, jpg, png or swf 
format and must not exceed 50 KB (additional 
costs for larger files). Please send your files to 
 banner@tri-mag.de. Please indicate the respec-
tive URL the banner should link to with every de-
livery. Please deliver files at the latest five days 
before the campaign is scheduled to start. In 
case files are made available on an external ser-
ver, please provide us with the respective banner 
code (HTML) latest five days before the camp aign 
start. The customer is responsible for on-time de-
livery – unused volumes due to customer delays 
will be charged.
 

DISCOUNTS
We offer the following discounts for high-volume 
bookings of the same campaign:

from 200,000 ad impressions ......................  5 % 
from 300,000  ad impressions .................... 10 % 
from 400,000  ad impressions .................... 15 % 
from 500,000  ad impressions .................... 20 %

BILLING AND REPORTING
Billing is done on a monthly-basis. Reports on 
page impressions and click through rate for your 
ad camp aign will be delivered weekly.  

THE CLICK THROUGH RATE ISN’T EVERYTHING – 
BUT IT IS VALUABLE. AND BASED ON OUR 
EXPERIENCE YOU CAN ACHIEVE THE HIGHEST 
CLICK THROUGH RATE WITH THE „WALLPAPER“ 
FORMAT. WE WILL EVEN GIVE YOU A CLICKABLE 
BACKGROUND IN THE COLOR OF YOUR CHOICE AT 
NO ADDITIONAL COST!

We are happy to send you more 
information about our technical 
specifications - just ask!

Web-Banner Formats
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triathlonTVtriathlonTV

minutes of post- 
production is  calculated 
for every minute of 
 video.  Nevertheless, 
most of our TV reports 
go online the day after 
the event.

60PRE-ROLL ADS 
Pre-roll ads are shown before the film starts on 
our   program. Based on experience, we 
know that these full-video trailers contribute sub-
stantially to branding efforts and score high click 
 through rates. 

OUR PROGRAM
During race season we provide our users with an 
 attractive program including pre- and post-race 
interviews, extensive race reports and race high-
lights. Futhermore, we offer hands-on triathlon all 
year round: expert interviews, tutorials and enter-
tainment for triathletes. 

Ask for our current   program – we are 
happy to submit an individual offer. 

VIDEO-AD VIA CPM OR AS PACKAGE
You can spread your trailer and campaigns over a 
period determined by you or book entire packages 
in the environment of individual events. The CPM 
for a 20 second trailer, controled via our ad server, 
amounts to € 80,-. We are happy to make you an 
 offer for an extensive presenter campaign, inclu-
ding surrounding banner spaces, in line with your 
budget and goals.

triathlonTV
Our beloved tv reports are more popular than any other 
media format in the triathlon scene. And you can be part of 
the game.

At important races we have up 
to eight cameras on hand – on 
the sidelines, but also on the 
race course.  This allows us to 
showcase the triathlon experience 
first-hand.

Interviews, reports, tutorials: the triathlonTV  program will expand during the 
course of the tri-mag.de relaunch in the spring of 2016.
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Reaching goals – 
together.

MARKETING
Marcus Baranski
Der Baranski, Sport- & 
 Media-Agentur e. K.  
Rotdornweg 39
21224 Rosengarten
Phone: +49/40/609 405 070
baranski@tri-mag.de

PUBLISHING HOUSE
spomedis GmbH
Altonaer Poststraße 13a
22767 Hamburg
Phone: +49/40/555 0170-0
redaktion@tri-mag.de
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