
   
 

 
 
 

Marketing Manager 
FESTIVAL.ORG 

 
Background 
FESTIVAL.ORG is one of the UK’s leading outdoor arts producing organisations. 
Founded in 1993 by the organisation's Artistic Director Bradley Hemmings MBE, 
FESTIVAL.ORG is committed to transforming communities through free, ambitious and 
ground-breaking outdoor performing arts which engage and inspire large, diverse 
audiences. FESTIVAL.ORG is known for its commitment to reflecting the changing 
demographics of UK cities and reaching out to the widest of audiences. It has a 
strong track record of supporting work led by D/deaf, disabled and culturally diverse 
artists. 
 
FESTIVAL.ORG is funded by Arts Council England (ACE) as a National Portfolio 
Organisation and has longstanding partnerships with the Royal Borough of 
Greenwich and Tower Hamlets Council. 
 
Major activities include:  
 
Greenwich+Docklands International Festival (GDIF) - Now in its 23rd year, GDIF 
is well established as one of the UK’s most ambitious outdoor theatre festivals, 
presenting, commissioning and producing work by UK and international artists to 
audiences of approximately 100,000 people each year in public spaces around South 
East London.  It encompasses spectacular large scale performances, multi-art form 
participatory events, street theatre, contemporary dance, adaptations of classic texts, 
performances for children, and interactive games and technology. GDIF also features 
an annual showcasing opportunity for 250+ artists and industry delegates with work-
in-progress performances, pitching sessions and networking. 
   
Global Streets – FESTIVAL.ORG conceived and now leads on the curation and 
delivery of this ACE strategic touring funded programme which brings high quality 
international outdoor performance to 10 towns and cities across England. In 2017, 
the third year of the project, performances were attended by 50,000 people and 
involved 3,000 participants across the country. 
 
Woolwich Cultural Destinations – FESTIVAL.ORG is one of the lead partners 
delivering a programme of arts and tourism activity in Woolwich over a three-year 
period, using culture and cross-sector collaboration to enhance the destination 
appeal of this vibrant location.  
 
Great North Star – Part of the closing weekend of the Great Exhibition of the North, 
Great North Star celebrates the centenary of women’s suffrage. Produced by 
FESTIVAL.ORG and directed by Bradley Hemmings, this outdoor Ceremony will take 
place on 7th September 2018 and will be televised as part of Great North Run. It 
features a volunteer cast of 100 alongside female sporting legends Paula Radcliffe, 
Tanni Grey-Thompson, Rosa Mota, Ingrid Kristiansen and Kathrine Switzer together 
with actors Charlie Hardwick and Julie Hesmondhalgh. 

 



   
 

 
Job Description 
 
This full time, fixed term post is responsible for planning and implementing 
FESTIVAL.ORG’s marketing and communications activity, with a particular focus on 
leading the marketing campaign for Greenwich+Docklands International Festival 
(GDIF) 2019.  
 
The Marketing Manager will oversee the audience-facing operation of the 
organisation, including ensuring FESTIVAL.ORG has a pro-active and forward-facing 
digital presence. In addition, the role oversees delivery of an effective, well-
considered programme of off-line audience development activity aimed at increasing, 
diversifying and further engaging wide-reaching audiences and targeted communities 
in line with FESTIVAL.ORG’s and our stakeholders’ priorities. The work of the 
Marketing Manager aims to strengthen the organisation’s identity, brand and profile 
and enhance audiences’ access to, experience of and engagement with GDIF 2019, 
the FESTIVAL.ORG parent brand and other FESTIVAL.ORG-managed events falling 
within the contract period. 
 
Reporting to the Artistic Director, the Marketing Manager will contribute to and lead 
on the delivery of GDIF’s marketing and communications strategy and audience 
experience, and also contribute to and implement the strategy for the FESTIVAL.ORG 
parent brand and associated activity.  
 
The Marketing Manager will plan, design and co-ordinate GDIF’s communications 
activities and assist with maximising sponsorship opportunities including ensuring 
FESTIVAL.ORG delivers against any profile opportunities agreed as part of 
sponsorship arrangements. The Marketing Manager will also support FESTIVAL.ORG 
fundraising activities through the production of materials and assisting on events and 
receptions aimed at increasing FESTIVAL.ORG’s income from donors. 
 
The Marketing Manager will work closely with FESTIVAL.ORG’s Artistic Director, the 
Administration & Communications Officer, the Access & Community Engagement 
Manager and other members of the team. The Marketing Manager will be 
responsible for setting and managing the communications workload for the 
Administration & Communications Officer. 
 
Salary: £30,000 per annum pro rata 
 
Dates: November 2018 - 30 August 2019 (start date negotiable) 
 
Hours: Full time 40 hours a week 
 
Location: at the FESTIVAL.ORG offices in Greenwich. 
 
Responsible to: Artistic Director 
 
 
Key Responsibilities: 
 
MARKETING AND COMMUNICATIONS 
 

• Lead on the planning and implementation of GDIF’s marketing and 
communications strategy and promote the GDIF brand. 
 



   
 

• Design or oversee the design of and coordinate the production of all 
FESTIVAL.ORG and GDIF marketing materials. 
 

• Ensure that an integrated approach is taken to campaigns with effective 
optimisation across digital marketing channels. 
 

• With approval from the Artistic Director, appoint and act as principal liaison 
with external designers and PR consultants. 

 
• Draft FESTIVAL.ORG and GDIF marketing budgets and timelines as required, 

for approval by the Artistic Director; ensure that agreed budgets for all 
marketing, press and associated activities are adhered to; produce regular 
updates for reporting purposes. 

 
• Ensure the maintenance and effective use of the FESTIVAL.ORG website and 

manage technical support for the site with the appointed agency. 
 

• Manage social media activity for FESTIVAL.ORG and GDIF, developing the 
organisation’s brand in the digital space and driving engagement and social 
participation. 

 
• Oversee all advertising – print, digital, social and outdoors. 

 
• Implement and develop GDIF’s SEO and PPC activity. 

 
• Set-up and manage ticketing for select events and manage the on-site Box 

Office where appropriate. 
 

• Manage and facilitate email campaigns. 
 

• Appoint and liaise with filmmakers and photographers for all events as 
required, including in the lead-up to and during GDIF. 

 
• Plan and lead on the implementation of print distribution: appointing and 

liaising with distribution agencies and direct mail companies; coordinating 
targeted low-cost local distribution and coordinating the supply of marketing 
materials at all GDIF events. 

 
• Contribute to on-site GDIF signage and dressing, in collaboration with the 

Festivals Producer and Administration and Communications Officer. 
 

• Work collaboratively with the Press Consultant to ensure a joined-up 
campaign approach. 

 
• Contribute to the planning of receptions and associated events as required by 

the Festivals Producer. 
 

• Provide support for the Festival’s Patrons scheme and FESTIVAL.ORG 
fundraising/sponsorship events as required. 

 
• Manage on-line and, with the Volunteers Coordinator, on-site individual-giving 

campaigns for GDIF. 
 



   
 

• Design and coordinate FESTIVAL.ORG’s / GDIF’s audience research, with 
external agencies if required; with the Festivals Producer, record attendances 
at events and ensure that adequate methods of feedback are in place.  

 
 
AUDIENCE DEVELOPMENT 

 
• Working with the Access & Community Engagement Manager, proactively 

build relationships with relevant organisations, companies and community 
groups to increase FESTIVAL.ORG’s / GDIF’s profile and reach and ensure 
marketing campaigns are accessible for diverse audiences and in particular 
D/deaf and disabled audiences. 
 

• Establish interactive off-line and on-line campaigns that will engage new 
audiences beyond GDIF 2019. 

 
• Research and explore new links to organisations and networks in diverse 

communities to reach new audiences and raise GDIF’s profile in 
correspondence with its programme, particularly in Greenwich, Woolwich, 
Eltham, Thamesmead and Tower Hamlets, through a targeted programme of 
local advocacy, publicity dissemination and outreach activities. 

 
• Explore and implement new methodologies for involving diverse audiences, 

particularly D/deaf and disabled people. 
 

• Develop and manage targeted audience development projects and implement 
outreach activities for specific projects. 

 
• Produce a summary report of audience feedback from GDIF 2019. 

 
LINE MANAGEMENT 
 

• Set and manage the marketing and communications aspects of the 
Administration & Communications Officer’s workload, which may include 
delegation and oversight of some of the responsibilities outlined in this job 
description. 

 
• Monitor the progress, effectiveness and capacity of the Administration & 

Communications Officer and support their development in the role as 
required. 

 
• Liaise with the Administration & Communications Officer’s line manager to 

ensure the administration and marketing / communications aspects of their 
role are achievable. 
 

OTHER 
 

• Assist with any other duties as required in delivering GDIF and other 
FESTIVAL.ORG projects as may reasonably be required by your line manager 
and the Directors. 

 
 
Person Specification: 
 



   
 

Essential: 
- Proven track record of devising and delivering successful marketing campaigns 
- Excellent communicator with creative flair and strong attention to detail  
- A minimum of three years’ experience in the field of arts marketing or similar  
- Strong digital marketing and web experience  
- IT literate with knowledge of MS office applications and the Adobe Creative Suite 
- Strong copywriting and proofreading skills 
- Highly organised, able to prioritise varied workload and work effectively in a small 

team in a high-pressure work environment 
- Experience with data analytics  
- Experience of paid search engine marketing  
- Experience of effective management of budgets and timelines 
- Knowledge of GDPR and data protection best practice 
- Familiarity with and experience of using ticketing platforms e.g. Eventbrite 
- Understanding of working with diverse communities and people with disabilities or 

from disadvantaged backgrounds; understanding of access requirements 
- Adaptability and flexibility in working out of the office and in the outdoors 

 
Desirable: 

- Familiarity with the Outdoor Arts sector 
- Qualification in marketing 
- Experience using Premiere Pro 
- Line-management experience 

 
Application process 
 
Please read the job description and person specification carefully. You should ensure 
that you meet the outlined criteria before submitting an application and do not supply 
more information than is requested. 
 
Applications should be made by submitting a letter explaining in no more than two 
sides of A4 what attracts you to this position and evidence of your ability to meet the 
criteria outlined in the Person Specification. 
 
In addition, please include:  
• A CV on no more than 2 sides of A4 
• Details of any notice period if appropriate  
• Name and contact details for two employment/professional referees; we will notify 

you before taking up references 
• A statement that you have the right to work in the UK or that you require a work 

permit to do so 
• Please also advise if you have any access requirements 

Applications should be addressed to Marie Faucher, Administration and 
Communications Officer, FESTIVAL.ORG, via email to admin@festival.org with 
‘Marketing Manager’ in the subject line by 10am on Tuesday 25th September 2018.  

Interviews will take place on Wednesday 3rd October 2018. Please advise if you 
are unavailable on this date. 

Equal Opportunities: FESTIVAL.ORG is committed to an equal opportunities policy in 
its employment practices with the aim of ensuring that everyone who applies to work 
for us receives fair treatment. To help us achieve this aim we ask you to complete the 



   
 

monitoring form. This information will be used to monitor the effectiveness of our 
Equal Opportunities Policy and is not used as part of the recruitment assessment 
process.  

 
FESTIVAL.ORG is the trading name of Greenwich+Docklands Festivals, a company limited by 

guarantee. Registered charity no 1037878 
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