
   
 

 
 
 

Marketing Manager 
Greenwich+Docklands International Festival 

 
Background 
‘An event whose annual contribution to the happiness of the people of London is 
unrivalled’ - The Guardian on GDIF. 
 
Greenwich+Docklands International Festival is London’s free annual festival of outdoor 
theatre and performing arts. Founded in 1996, GDIF 2018 featured over 200 
performances by dozens of national and international companies with up to 100,000 
people attending shows in a range of public spaces in Royal Greenwich and East 
London. It is the flagship annual event produced by FESTIVAL.ORG, one of the UK’s 
most ambitious and prolific outdoor arts organisations which also manages the Global 
Streets network and produces large-scale events such as ‘Great North Star’, the 
closing ceremony for the Great Exhibition of the North. 
 
See the highlights video for GDIF 2018 here: https://youtu.be/aqTx57jGOVQ 
 
GDIF events take place across Royal Greenwich and East London, from the beautiful 
historic setting of the Old Royal Naval College, to Eltham’s bustling high-street and the 
dynamic twin Woolwich locations of General Gordon Square and Royal Arsenal 
Riverside as well as in the outdoor spaces of Canary Wharf and outdoor public spaces 
in the London Borough of Tower Hamlets. 
 
FESTIVAL.ORG is funded by Arts Council England (ACE) as a National Portfolio 
Organisation and has longstanding partnerships with the Royal Borough of Greenwich 
and Tower Hamlets Council. 

 
Job Description 
 
This exciting and varied full time, fixed term post is responsible for planning and 
implementing the marketing and communications campaign for Greenwich+Docklands 
International Festival (GDIF) 2019. 
 
The Marketing Manager will oversee the marketing and communications strategy of 
the festival, including all digital activity in order to strengthen the festival’s identity and 
reach. They will also lead the delivery of audience development initiatives aimed at 
increasing, diversifying and engaging harder to reach audiences. 
 
This creative and dynamic role will plan, design and co-ordinate all of GDIF’s 
communications activities and assist in supporting partnership and relationship 
building activities. 
 
The Marketing Manager will report to the Artistic Director, Bradley Hemmings MBE, 
and work alongside the Administration & Communications Officer, the Access & 
Community Engagement Manager and other members of the team. The Marketing 
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Manager will be responsible for setting and managing the communications workload 
for the Administration & Communications Officer. 
 
Salary: £35,000 per annum pro rata 
 
Dates: Fixed term from November 2018 - 30 August 2019 (start date negotiable, with 
the possibility of being renewed after August) 
 
Hours: Full time 40 hours a week, normally over 5 days but will include evening and 
weekend working for which FESTIVAL.ORG does not make overtime payments. Time 
off in lieu is offered where appropriate. 
 
Location: at the FESTIVAL.ORG offices in Greenwich 
 
Responsible to: Artistic Director 
 
 
Key Responsibilities: 
 
MARKETING AND COMMUNICATIONS 
 

 Lead on the planning and implementation of GDIF’s marketing and 
communications strategy. 
 

 Oversee the design and coordination of all GDIF marketing materials, 
including drafting and editing copy. 
 

 Ensure that an integrated approach is taken to campaigns with effective use 
of various digital marketing platforms. 
 

 Act as principal liaison with external designers and PR consultants. 
 

 Draft GDIF marketing budgets and timelines for approval by the Artistic 
Director; ensure that agreed budgets for all marketing, press and associated 
activities are adhered to; produce regular updates for reporting purposes. 

 

 Ensure the maintenance and effective use of the website and manage 
technical support for the site with the appointed agency. 

 

 Manage social media activity for GDIF, developing the organisation’s profile in 
the digital space and drive engagement and social participation. 

 

 Oversee all advertising – print, digital, social and outdoors. 
 

 Set-up and manage ticketing for selected events and manage the on-site Box 
Office where appropriate. 

 

 Appoint and liaise with filmmakers and photographers for GDIF. 
 

 Plan and lead on the implementation of print distribution: appointing and 
liaising with distribution agencies and direct mail companies; coordinating 
targeted low-cost local distribution and coordinating the supply of marketing 
materials at all GDIF events. 

 



   
 

 Work collaboratively with the Press Consultant to ensure a joined-up 
campaign approach. 

 

 Design and coordinate GDIF’s audience research, with external agencies if 
required; with the Festival Producer, record attendances at events and ensure 
that adequate methods of feedback are in place. 
 

 Contribute to on-site GDIF signage and dressing, in collaboration with the 
Festival Producer and Administration and Communications Officer. 

 
 
AUDIENCE DEVELOPMENT 

 

 Working with the Access & Community Engagement Manager, proactively 
build relationships with relevant organisations, companies and community 
groups to increase GDIF’s profile and reach and ensure marketing campaigns 
are accessible for diverse audiences and in particular D/deaf and disabled 
audiences. 
 

 Establish interactive campaigns that will engage new audiences beyond GDIF 
2019. 

 
LINE MANAGEMENT 
 

 Set and manage the marketing and communications aspects of the 
Administration & Communications Officer’s workload, which may include 
delegation and oversight of some of the responsibilities outlined in this job 
description. 

 
OTHER 
 

 Assist with any other duties as required in delivering GDIF and other 
FESTIVAL.ORG projects as may reasonably be required by the Artistic 
Director. 

 
 
Person Specification: 
 
Essential: 

- Proven track record of devising and delivering successful marketing campaigns 
- Excellent communicator with creative flair and strong attention to detail 
- A minimum of three years’ experience in the field of arts marketing or similar 
- Strong digital marketing and web experience 
- IT literate with knowledge of MS office applications and the Adobe Creative Suite 
- Strong copywriting and proofreading skills 
- Highly organised, able to prioritise varied workload and work effectively in a small 

team in a high-pressure work environment 
- Experience with data analytics 
- Experience of paid search engine marketing 
- Experience of effective management of budgets and timelines 
- Knowledge of GDPR and data protection best practice 

 
Desirable: 

- Adaptability and flexibility in working out of the office and in the outdoors 



   
 

- Familiarity with and experience of using ticketing platforms e.g. Eventbrite 
- Understanding of working with diverse communities and people with disabilities or 

from disadvantaged backgrounds; understanding of access requirements 
- Familiarity with the Outdoor Arts sector 
- Qualification in marketing 
- Experience using Premiere Pro 

 
Application process 
 
Please read the job description and person specification carefully. You should ensure 
that you meet the outlined criteria before submitting an application and do not supply 
more information than is requested. 
 
Applications should be made by submitting a letter explaining in no more than two 
sides of A4 what attracts you to this position and evidence of your ability to meet the 
criteria outlined in the Person Specification. 
 
In addition, please include:  

 A CV on no more than 2 sides of A4 

 Details of any notice period if appropriate 

 Name and contact details for two employment/professional referees; we will notify 

you before taking up references 

 A statement that you have the right to work in the UK or that you require a work 

permit to do so 

 Please also advise if you have any access requirements 

Applications should be addressed to Marie Faucher, Administration & 
Communications Officer, FESTIVAL.ORG, via email to marie@festival.org with 
‘Marketing Manager’ in the subject line by 10am on Thursday 1st November 2018. 

Interviews will take place on Tuesday 6th and Wednesday 7th November. Please 
advise if you are unavailable on these dates. 

Equal Opportunities: FESTIVAL.ORG is committed to an equal opportunities policy in 
its employment practices with the aim of ensuring that everyone who applies to work 
for us receives fair treatment. To help us achieve this aim we ask you to complete the 
monitoring form. This information will be used to monitor the effectiveness of our 
Equal Opportunities Policy and is not used as part of the recruitment assessment 
process. 

 
FESTIVAL.ORG is the trading name of Greenwich+Docklands Festivals, a company limited by 

guarantee. Registered charity no 1037878 
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