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This summer Greenwich + Docklands International Festival (GDIF) 
celebrates its 28th year of sharing free outdoor arts with audiences across 
Greenwich, East London and the City of London. Produced by FESTIVAL.
ORG, one of the UK’s leading festival and outdoor arts organisations, 
GDIF has been described in The Guardian as a festival “whose annual 
contribution to the happiness of the people of London is unrivalled”. 

Winner of Time Out London’s Best Event of the Year Award 2021, 
GDIF is committed to breaking new ground in outdoor performance 
and raising the ambition, quality and diversity of outdoor productions 
produced in the UK and beyond. We do this by both commissioning/
producing new work as well as inviting some of the most exciting 
artists from across the UK and around the world to the festival.

As a free outdoor festival, GDIF sets out to reflect the vitality and diversity 
of the boroughs and neighbourhoods in which it works, attracting local and 
London-wide audiences in excess of 50,000 each year. This year’s festi-
val will take place in August and September with a programme of new 
and exciting UK and international outdoor productions.

This is a particularly exciting time to join GDIF, our 2023 programme is set 
to be one of our most ambitious yet with high-profile events that present 
unique opportunities for creative digital storytelling and promotion. 

About Greenwich + 
Docklands International 
Festival

For further information on our work please visit festival.org
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This role is an exciting opportunity to take a leading role in engaging
audiences through digital media at GDIF 2023, London’s leading festival 
of free outdoor art, theatre, dance, circus and spectacle. Within the role 
there is scope to develop new social media ideas, experiment with con-
tent and build new social strategies that will reach and engage new and 
diverse audiences. 

You will lead on everything digital, including the GDIF website, and work 
with our Head of Communications and Audiences to help devise and support 
creative communications campaigns that go beyond traditional promotion 
to connect with audiences across London. 

We are seeking a confident communicator and creative storyteller who is 
both a highly organised team player able to support on campaign-wide 
duties and a proactive leader keen to contribute ideas, consolidate as well 
as challenge our current model of digital activity.

Marketing Officer - 
Digital and Social
About the role 

Job title

Reports to

Renumeration 

Contract

Hours

Location

Availability 

Marketing Officer - Digital & Social 

Head of Communications & Audiences

£6,000 (50 days at £120 per day) total fee upon reciept of 
monthly invoices in arrears. 

Freelance/fixed term ending September 2023

Part time May - July 2023, scaling up to full time from 
August - September 2023. Timeline to be mutually agreed 
between successful applicant and Head of Communications. 
Weekend and evening work will be required during the 
festival

GDIF’s office is in Greenwich, London, SE10

Must have full availability between 23 August - 10 September



Person Specification
Essential
Social media fluency with demonstrable experience of driving 
innovative social media approaches and experience in day-to-day 
social media management; 
An attention to detail with a strong sense of editorial judgement, 
tone of voice, accuracy and sensitivity; 
A highly creative approach, able to think critically, contribute ideas 
and information; 
An excellent level of communication and interpersonal skills; 
The ability to multi-task, problem-solve and remain organised in a 
fast paced festival environment; 
Experience of creating discoverable visual content for social media 
channels using new and emerging platforms; 
Commitment to championing representation at every level of 
the organisation with a proven ability to work with people from a 
wide range of diverse backgrounds;
An interest in FESTIVAL.ORG’s mission of nurturing communities 
through free outdoor arts. 

Desirable
Basic level of experience using relevant software including Adobe 
Creative Cloud, WordPress and Mailchimp; 
Social media campaign experience in a previous employment role; 
Experience of maintaining relationships with funders, community 
groups and other external stakeholders;
An awareness of Equalities, Diversity, Access and Inclusion best practice;
A knowledge of the boroughs and communities in which GDIF 
takes place.
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Social Media Strategy and Delivery

With the Head of Communications & Audiences, devise fresh and inclusive 
social media strategies for GDIF 2023;
Lead on creative planning and idea generation for social media content and 
campaigns including innovative approaches to creating and curating content; 
Remain connected with industry trends, digital innovation and competitor 
activity to feed in to new/critical thinking; 
Deliver the GDIF 2023 social media campaign using excellent social media 
writing skills, social media management systems and scheduling tools; 
With the support of the GDIF Access team, adhere to and go beyond best 
practice in regard to access and inclusion in the social media space; 
Identify and engage with influencers and brands to drive engagement. 

Job Description 

 • 

•

•

•

•

•

Produce digital assets (images, gifs, video) that can be used across social 
media platforms using built-in social platform tools; 
Using photography and storytelling skills, generate reels and TikTok style 
content at GDIF’s 2023 events;
Produce copy that is optimised for social platforms and formats, in line with 
GDIF’s identity and tone of voice; 
Liaise with GDIF artists, partners and internal teams to collaborate on coordinated 
social media events including cross-posts and live broadcasts;
Work with the Access Producer to ensure that content is accessible to Deaf, 
disabled and neurodiverse audiences.   

 • 

•

•

•
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Digital and Administration 

Manage the day-to-day functionality of GDIF’s website using WordPress 
(training available); 
Produce and curate exciting “outside-the-box” GDIF e-newsletters (using 
Mailchimp);
Apply critical thinking to GDIF’s website and contribute new ideas on how to 
make it more useful, exciting and accessible; 
Lead on digital filing system (using Dropbox and SharePoint) for the marketing 
department ensuring information and assets are organised and able to be 
shared internally and with press, partners and external freelancers. 

 • 

•

•

•

Content Production 
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Relationships and Community 
Connect with GDIF 2023 artists to cultivate ideas and contribute 
to communication strategies; 
Act as a key marketing contact for GDIF partners and community 
organisations; 
Support the Head of Communications & Audiences in ensuring 
key marketing/funding functionalities and expectations are efficiently 
managed; 
Collaborate with engagement team members to reach 
underrepresented and underserved audiences; 
Collaborate with the Volunteer Coordinator to enhance and 
achieve GDIF’s communications and marketing goals including 
distribution and FOH functionalities.

 •
 

•
•

•

•

Marketing
Feed into the creation of print materials and other branded 
assets 
Support the Box Office Team with coordination of digital box 
office set up and audience data management; 
Lead on social media and website evaluation and reporting using 
social media analytic tools and Google Analytics, in addition to 
supporting with GDIF project evaluation including online and 
in-person audience feedback; 
Support the Head of Marketing and Box Office Team with co-
ordination of box office set up and audience data management; 
Support the Head of Communications & Audiences with other 
marketing tasks as reasonably required;
Deputise for the Head of Communications and Audiences as 
reasonably required. 

 • 

•

•

•

•

•

Job Description 
(continued)
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1.
2.

A completed Application form
Acompleted equal opportunities form*

To apply please send us

How to apply

These can be downloaded from our website festival.org/work-
with-us.

We are particularly keen to interview Global Majority, Deaf and 
disabled applicants who are currently underrepresented in our 
organisation. Please note, we are open to receiving alternative 
application formats to ensure accessibility. Please email shaun@
festival.org if you wish to apply in a different format.

Applications should be addressed to Shaun Evelyn, Head of 
Communications & Audiences: shaun@festival.org with Marketing 
Officer – Digital and Social in the subject line by 5pm on Thursday 
30 March. Interviews will be held on Thursday 6 April. Please let 
us know if you are unable to make this date and we will endeavor 
to offer an alternative. 

If you would like to have an informal chat about the role in advance 
of your application please contact Shaun at shaun@festival.org.

*FESTIVAL.ORG is committed to an equal opportunities policy in its employ-
ment practices with the aim of ensuring that everyone who applies to work for 
us receives fair treatment. To help us achieve this aim we ask you to complete 
the monitoring form and enclose it within your application email. This infor-
mation will be used to monitor the effectiveness of our Equal Opportunities 
Policy and is not used as part of the recruitment assessment process.
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