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Globshop.com:  
Shop abroad, 

get  delivered by a traveler. 
 
 

The Paris-based start-up Globshop offers an innovative international delivery service based on 
crowdsourcing: it enables its users to buy any product in the world and have it delivered anywhere in the world 
by a traveler.  

 
  

How does it work? 
 

1. Paul lives in Paris and would like to 
buy a pair of shoes that are only sold in 
New York. He registers on Globshop 
and orders the shoes online, just like he 
would do on a classic e-shopping 
platform, except that he will pay only 
when Globshop has found someone to 
deliver his order.  

 

2. Laura travels from New York to 
Paris next week. She fills in her trip 
schedule on the platform and 
Globshop proposes her to carry 
an order that matches her trip. 
She sees that she can make 20€ 
out of carrying Paul’s pair of 
shoes, so she accepts.  

 
 

3. Laura buys the shoes before 
taking off and meets Paul in Paris to 
deliver the product. Once the 
transaction is validated, Laura 
receives on her account the money 
she spent to buy the shoes, plus her 
20€ reward. 

 
 

16% of online 
shopping is spent on 
foreign retailers * 

3/4 of people use 
sharing economy *** 

 
 
* Study run by FedEx in December 2014 
** Interview of Florence Bruyère (Jetair) for 
RTL TVI, April 2014 
*** Study run by IFOP, March 2014  

There is an average 

25% of available space 
in checked luggage ** 
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• Compete with UPS and FedEx  
 
     Globshop's ambition is to use existing travelers flow around 
the world in order to offer an alternative low price 
international delivery service able to compete with the classic 
solutions that are currently offered by the main actors of this 
sector (UPS, FedEx, Chronopost, etc). 
In order to do that, and concurrently with the purely P2P 
model described above, Globshop is developing a service 
dedicated to local retailers who want to sell their products to 
customers living abroad. Two partnerships have already been 
concluded with Parisian retailers: the Fromagerie Beaufils, a 
cheese shop that offers a special conditioning for their 
products so that they can endure traveling, and the Club 
Français du Vin, which selects the best wines from producers 
among different French regions.  

 
 

• Ensure trustworthy and secure transactions  
 

Making sure that the transactions go smoothly and securely is Globshop’s main priority.  Every money transfer 
is wired through the platform so that everyone is always ensured to get what he is entitled to in a few clicks. The 
safety of money transfers is ensured by Mangopay, an e-money management service provider approved by the 
Banque de France. Each product ordered on the platform is verified and validated by Globshop in order to make 
sure that applicable customs regulations and allowances are respected. Finally, users evaluate each other at the 
end of every transaction in order to stimulate the community’s trustworthiness.  

 
 

• About Globshop 
 

Globshop was created in November 2013 in Paris by 
Nikolas Jenan and Damien Brochot, both engineers from ESTP 
Paris engineering school, and then respectively graduates from 
ESCP Europe and HEC Paris. Mengwei Choong, programmer 
from Xavier Niel’s Ecole 42, joined the team in August 2014.  
Globshop was selected as one of the 2000 best start-ups in the 
world to take part of the Alpha Program in the 2015 edition of 
the Web Summit, the largest web conference on the planet, 
which will take place in Dublin in November.  
A first fundraising round is currently being prepared and will 
occur in early 2016. 

Globshop in figures: 
 

3 x cheaper than classic 
international delivery prices on long 
haul shipping. 
 
6-25€ earned by the travelers for 
every order delivered. 
 
3-5€ debited by Globshop on 
each delivery. 
 
1000 registered users since the 
platform’s launch in February 2015. 
 
 1200 registered trips. 

 
 
 

 
 
 

 


