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Die folgende Liste enthält alle klickbaren Weblinks aus dem Buch »Think Content!« von Miriam Löffler und 
Irene Michl, sortiert nach Kapiteln. 

Vorwort 

» http://www.toushenne.de 

» https://delucks.com/ 

Kapitel 1: Einführung in »Think Content!« 

» http://www.seonick.net/kristina-halvorson-interview/#axzz2lZJ0j8mv 

» http://r-wrk.de/2n8kr 

» http://r-wrk.de/v0pnq 

» https://quotes.amazingmarketer.in/traditional-marketing-talks-at-people-content-marketing-talks-with-them 

» http://www.rheinwerk-verlag.de/5688 

Kapitel 2: Einführung in die Content-Strategie 

» http://www.braintraffic.com/insights/what-is-content-strategy 

» http://www.linkedin.com/pulse/29-amazing-content-marketing-quotes-inspire-you-michael-brenner 

Kapitel 3: Recherche und Analyse – Ihre stetigen Begleiter 

» http://www.sinus-institut.de/sinus-milieus 

» http://www.gutefrage.net 

» http://quora.com 

» https://de.statista.com 

» https://neilpatel.com/blog/38-content-marketing-stats-that-every-marketer-needs-to-know 

» http://www.lykeup.de/hub/content-marketing-statistiken 

» http://www.hubspot.de/marketing-statistics 

» http://www.google.at/imghp 

» http://www.hotjar.com 

» http://clarity.microsoft.com 

» https://t3n.de/news/tools-fuer-online-umfragen-561288/ 

» http://www.appinio.com 

» http://www.optimalworkshop.com/optimalsort 

» https://matomo.org 

» https://siteimprove.com/de-at/ 

» http://brandwatch.com 
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» http://Social-Searcher.com 

» https://blog.yuutel.at/customer-journey-mapping-anleitung 

» https://econsultancy.com/reports/understanding-the-customer-journey/ 

» https://youtu.be/QckIzHC99Xc 

» http://usability-testessen.org/infos 

Kapitel 5: Die zentrale Rolle der Zielgruppe 

» http://www.nightingale.com/articles/the-boss-2/ 

» http://r-wrk.de/sktqj 

» http://de.slideshare.net/toddwarfel/data-driven-personas 

» http://www.konversionskraft.de/consumer-insights/jobs-to-be-done.html 

» http://usablebrands.ch 

» https://offers.hubspot.de/kostenlose-vorlage-buyer-personas 

» http://notion.so 

» http://www.anna-turner.com 

» http://tonyzambito.com/10-ways-b2b-buyers-deeply-buyer-persona-canvas/ 

» https://en.wikipedia.org/wiki/Business_Model_Canvas 

» https://contentmarketinginstitute.com/2018/02/brands-marketing-process 

» http://tonyzambito.com/wp-content/uploads/2013/05/Buyer-Persona-Canvas.jpg 

» http://miro.com 

» http://makemypersona.com 

» http://personapp.io 

» http://xtensio.com/user-persona 

» http://delve.ai/live-persona 

» http://notion.so 

» http://www.anna-turner.com 

» http://de.contentbird.io 

» http://scompler.com 

» http://www.salesforce.com 

» http://www.hubspot.de 

» http://www.funkschau.de/telekommunikation/artikel/123883/ 

Kapitel 6: Marke und Botschaften 

» https://99designs.de/blog/unternehmertum/zitate-branding 

» http://www.slideshare.net/mext165/brand-trust-the-six-drivers-of-trust-21966950 
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» http://www.apple.com 

» http://cards.appropriateinc.com 

Kapitel 7: Content-Strategie-Statement 

» http://r-wrk.de/67qef 

Kapitel 8: Content-Audit 

» http://contentmarketinginstitute.com/2018/02/content-audit-hours/ 

» http://contentmarketinginstitute.com/2015/12/content-inventories-audits/ 

» http://www.screamingfrog.co.uk/seo-spider 

» http://www.embis.de 

» http://contentstrategyalliance.com/wp-content/uploads/2015/08/CSA-Handbook.pdf 

» http://www.embis.de 

» http://contentmarketinginstitute.com/2011/04/valuable-content-checklist 

» https://dynomapper.com/blog/12-content-audits/283-top-content-audit-tools 

» http://www.linkedin.com/groups/1879338 

» http://www.screamingfrog.co.uk/seo-spider 

» http://dynomapper.com/features/content-audit 

» http://urlprofiler.com 

» http://www.seitenreport.de 

» http://www.seorch.de 

» http://r-wrk.de/8pf6f 

» https://contentwrx.com 

» http://contentmarketinginstitute.com/2015/12/content-inventories-audits/ 

Kapitel 9: Content-Planung 

» http://www.braintraffic.com/blog/core-strategy-vs-strategic-priorities-which-is-right-for-you 

» http://r-wrk.de/7qnjk 

» http://www.katholische-kirche-steiermark.at/404 

» http://www.eichmeier.de/journal/content-optimierung-welche-reihenfolge-ist-die-beste/ 

» http://www.zielbar.de/magazin/content-zukunft-9715/ 

» http://en.wikipedia.org/wiki/70/20/10_Model 

» http://bit.ly/n9oq2j 

» http://www.brainyquote.com/quotes/quotes/d/davidogilv161497.html 

» http://r-wrk.de/9zrt8 
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» https://offers.hubspot.com/101-marketing-quotes-test 

» http://r-wrk.de/7qnjk 

» http://www.outbrain.com 

» http://www.brightcove.com/de 

» http://www.autoscout24.at/unternehmen/mediacenter/ 

» http://notion.so 

Kapitel 10: Content-Produktion 

» http://www.curata.com 

» http://www.curata.com/blog/generate-more-leads-with-data-driven-content-marketing/ 

» http://www.acrolinx.de 

» http://www.contentbird.io 

» http://www.scompler.com 

» http://neuroflash.com 

» http://jasper.ai 

» http://www.midjourney.com 

» http://openai.com/product/dall-e-3 

» http://www.dasauge.de 

» http://www.content-queens.com 

» http://www.hotjar.com 

» http://www.hotjar.com/grow-your-saas-startup/ 

» http://cxl.com/playbooks 

» http://Hitrecord.org 

» http://textbroker.de 

» http://www.99designs.de 

» http://www.designenlassen.de 

» http://www.designcrowd.de 

Kapitel 11: Content Management 

» http://www.zielbar.de/magazin/redaktion-content-marketing-tipps-11965 

» https://alistapart.com/article/content-modelling-a-master-skill 

» http://www.schema.org 

» https://developers.google.com/search/docs/guides/search-gallery 

» http://ogp.me 

» https://developers.facebook.com/tools/debug/ 
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» https://cards-dev.twitter.com/validator 

Kapitel 12: Tools mit und ohne KI für Planung und Management 

» https://en.wikiquote.org/wiki/Talk:Grady_Booch 

» http://scompler.com 

» http://www.hubspot.com 

» http://de.contentbird.io 

» http://www.contentpepper.com 

» http://www.google.de/alerts 

» http://www.social-searcher.com 

» https://feedly.com 

» https://trends.google.de/trends 

» https://answerthepublic.com 

» https://keywordtool.io 

» https://neilpatel.com/ubersuggest 

» http://buzzsumo.com 

» https://de.quora.com 

» https://scompler.com/themenscore/ 

» http://www.notion.so/product 

» http://trello.com 

» http://www.divvyhq.com 

» http://www.monday.com 

» http://www.ganttproject.biz 

» http://www.omnigroup.com/omnifocus 

» http://todoist.com/de 

» http://slack.com 

» http://de-at.wordpress.org 

» http://joomla.de 

» http://drupal.org 

» http://typo3.org 

» http://contao.org 

» http://de.wix.com 

» http://godaddy.com 

» http://jimdo.com 

» http://de.squarespace.com 
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» http://shopify.com/de 

» http://de.wix.com/website/design 

» http://getresponse.com/de/funktionen/website-erstellen 

» http://mixo.io 

» http://business.adobe.com/at/products/experience-manager/assets/aem-assets.html 

» http://www.bynder.com/de 

» http://www.canto.com/de 

» http://picturepark.com/de 

» http://www.extensis.com/de-de/portfolio 

» http://socialhub.io 

» http://fanpagekarma.com 

» http://coschedule.com 

» http://buffer.com 

» http://hootsuite.com 

Kapitel 13: Content-Strategie-Controlling 

» http://www.greenadz.de/wp-content/uploads/2017/09/COMAE-2017-Hauptergebnisse.pdf 

» http://Databox.com 

» http://klipfolio.com 

» http://cyfe.com 

» https://de.wikipedia.org/wiki/Net_Promoter_Score 

» http://r-wrk.de/xem9j 

» https://blog.hubspot.de/marketing/content-scoring 

» http://r-wrk.de/57zst 

» http://support.google.com/google-ads/answer/6268632 

» http://marketingplatform.google.com 

» http://Siteliner.com 

» http://Copyscape.com 

» https://pagespeed.web.dev 

» http://www.webpagetest.org 

» http://search.google.com/search-console/about 

» http://www.sistrix.de 

» http://ahrefs.com/de/webmaster-tools 

» http://www.screamingfrog.co.uk/seo-spider 

» http://www.searchmetrics.com 
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» https://swat.io/de/ 

» http://www.fanpagekarma.com 

» http://r-wrk.de/p1y2r 

» http://www.facebook.com/notes/637046866963043/ 

» http://r-wrk.de/cbe6x 

Kapitel 14: Content ist Teamsport 

» https://www.youarethemedia.co.uk/talking-content-interview-with-todd-wheatland 

» http://uxmag.com/articles/get-your-content-strategy-out-of-the-drawer-with-governance 

» http://r-wrk.de/xbe92 

» http://uxmag.com/articles/get-your-content-strategy-out-of-the-drawer-with-governance 

Kapitel 15: Customer Experience 

» http://www.forbes.com/sites/oracle/2015/08/20/customer-service-is-the-new-marketing/ 

» http://www.salesforce.com/news/stories/customer-engagement-research/ 

» http://www.salesforce.com/news/stories/customer-engagement-research/ 

» http://www.wien.gv.at/bot 

» http://wien.gv.at 

» http://r-wrk.de/4pgfc 

» http://www.salesforce.com/news/stories/customer-engagement-research/ 

» http://r-wrk.de/676v8 

» https://color.adobe.com/de/create/color-contrast-analyzer 

» http://r-wrk.de/8117v 

» http://www.w3.org/WAI/ER/tools 

» http://www.siteimprove.com/toolkit/ 

» http://r-wrk.de/8117v 

» https://help.instagram.com/503708446705527 

» http://r-wrk.de/tk6hn 

» http://www.gehoerlosen-bund.de/faq/gehoerlosigkeit 

» http://www.aktion-mensch.de/inklusion/barrierefreiheit/barrierefreie-website 

» https://onlinemarketing.de/news/7-gruende-untertitel-video-muss 

Kapitel 16: Agiles Arbeiten in der Content-Strategie 

» http://www.saferinternet.at/services/jugend-internet-monitor/ 

» http://r-wrk.de/mjnma 
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» http://agilemarketingmanifesto.org 

» http://agilemanifesto.org 

» https://marketeer.kapost.com/applying-scrum-principles-to-content-marketing/ 

» http://www.trello.com 

» http://trello.com 

» http://kanbanize.com/de 

» http://www.notion.so 

» http://Miro.com 

Kapitel 17: KI in der Content-Strategie 

» http://r-wrk.de/s3st8 

» http://jens.marketing/ki-marketing-tools 

» http://r-wrk.de/s3st8 

» http://www.faz.net/aktuell/italien-sperrt-chat-gpt-18791191.html 

» http://r-wrk.de/pxtaz 

» http://r-wrk.de/xgt9z 

» http://chat.openai.com 

» http://neuroflash.com 

» http://jasper.ai 

» http://deepl.com 

» http://deepl.com/de/write 

» http://languagetool.org 
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» http://app.grammarly.com 

» http://languagetool.org 

» http://www.quoteswise.com/charles-revson-quotes-3.html 

Kapitel 30: Grafiken, Fotos & Co. 

» https://socialhub.io/de/mag/ 

» http://instagram.com/p/VUTYZ0xtIg 

» http://www.canva.com 

» http://www.canva.com/de_de/funktionen/ai-image-generator 

» http://www.canva.com/magic-write 

» http://www.canva.com/de_de/magic-design 

» http://giphy.com/create/gifmaker 

» http://imgflip.com/gif-maker 

» http://makeagif.com 

» https://contentmarketinginstitute.com/2018/02/case-studies-marketing 

» http://www.shutterstock.com/blog/trends/2019-creative-trends 

» https://content.shutterstock.com/creative-trends/de.html 

» http://www.easel.ly 

» https://infogram.com 

» http://www.canva.com 

» http://piktochart.com 

» https://dmexco.com/de/stories/kostenlose-bilddatenbanken/ 

» https://jens.marketing/die-besten-ki-bild-generatoren/ 

» http://www.catbird.ai 

» http://www.jasper.ai 

» https://neuroflash.com/de/ 

» http://www.mind-verse.de/ki-bilder 

» https://nightcafe.studio/ 
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» https://runwayml.com/ 

» http://www.canva.com 

» https://deepdreamgenerator.com 

» https://photosonic.writesonic.com 

» https://lexica.art 

» http://www.midjourney.com 

» http://openai.com/dall-e-3 

» http://r-wrk.de/869gb 

» http://r-wrk.de/eytqb 

Kapitel 31: Video-Content 

» http://r-wrk.de/ex0rp 

» http://www.wyzowl.com/video-marketing-statistics/ 

» https://blog.hubspot.com/marketing/video-marketing-report 

» http://www.youtube.com/user/datev 

» http://www.youtube.com/watch?v=NZM5-1c9D5o 

» http://www.youtube.com/watch?v=BSyewbAVVUA 

» http://www.youtube.com/@DrOetkerDeutschland 

» http://r-wrk.de/hz8je 

» https://developers.google.com/search/docs/data-types/video 

» http://www.bodalgo.com/de 

» http://audiojungle.net/ 

» http://www.aiva.ai 

» http://soundraw.io 

» http://melobytes.com 

» http://r-wrk.de/9y68s 

» http://r-wrk.de/m5sg6 

» http://r-wrk.de/0w7v0 

» https://research.nvidia.com/labs/toronto-ai/VideoLDM/ 

» http://r-wrk.de/7bhzq 

» http://www.campixx.de/tools/ki-ai-tools/ 

» http://www.opus.pro 

» http://www.synthesia.io 

» http://www.movio.la 

» http://vidyo.ai 
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» http://fliki.ai 

» http://www.doodly.com 

» http://www.toonly.com 

» http://www.blackmagicdesign.com/products/davinciresolve 

» http://www.polarr.co 

» http://www.audacity.de 

» http://www.canva.com 

» http://vidiq.com 

Kapitel 32: Audio-Content 

» http://r-wrk.de/v540n 

» http://r-wrk.de/w1q4d 

» http://r-wrk.de/n191y 

» http://www.post.at/p/c/postcast 

» https://podcast-helden.de 

» http://www.zielbar.de/magazin/content-marketing-interview-9699/ 

» http://www.audacity.de 

» http://www.adobe.com/at/products/audition.html 

» http://hindenburg.com 

» http://www.wooji-juice.com/products/ferrite 

» http://www.auphonic.com 

» http://podcast.adobe.com/enhance 

» http://cleanvoice.ai 

» http://zencastr.com 

» http://www.podigee.com/de 

» http://libsyn.com 

» http://podcaster.de 

» http://www.premiumbeat.com 

» http://audiohub.de 

» http://www.aiva.ai 

» http://soundraw.io 

» http://melobytes.com 

» http://speechify.com 

» http://beta.elevenlabs.io/speech-synthesis 

» https://fliki.ai/use-cases/podcasts 
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» http://www.upspeak.de 

» https://futurimedia.com/radiogpt/ 

» http://r-wrk.de/daqa4 

» http://soundcloud.com/jonas-fritzsche-1/warteschleife 

Kapitel 33: Live-Content 

» http://www.facebook.com/DunkinDonutsUS/videos/10154465505323238 

» http://www.facebook.com/BuzzFeed/videos/10154535206385329 

» http://www.clubhouse.com 

» http://www.clubhouse.com/house/deep-talk-club 

» http://abenteuerhomeoffice.at 

» https://sandra-dirks.de 

» http://www.webverbesserin.de 

» http://www.snapchat.com 

» http://www.wuv.de/marketing/warum_es_bei_burger_king_einen_insta_whopper_gibt 

Kapitel 34: Virtual Reality, Augmented Reality und 360° 

» http://www.youtube.com/watch?v=tHEGMpPmaG4 

» https://contentmarketinginstitute.com/2018/01/brands-technology-content/ 

» http://r-wrk.de/pjnd7 

» http://www.bandara.ch/blog/interview-christine-bill-helvetas-virtual-reality 

» https://allfacebook.de/features/3d-fotos 

» http://www.youtube.com/watch?v=UudV1VdFtuQ 

» https://youtu.be/oaGWM0m8mq4 

» http://www.youtube.com/watch?v=V5bC4hnrPkg 

» http://www.youtube.com/watch?time_continue=3&v=i6yMqXLnpN4 

» http://www.bandara.ch/blog 

» http://www.vrisch.com/projekte 

Kapitel 35: User-generated Content 

» http://r-wrk.de/3dc6q 

» http://www.gopro.com/awards 

» http://r-wrk.de/dfmw8 

» http://www.youtube.com/watch?v=ljnbI2ELTBw 

» http://r-wrk.de/b3mtz 
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» https://embedsocial.com/blog/tiktok-ugc/ 

» http://www.tiktok.com/@seoyu_dance/video/6783580748298456322?q=#danceAwesome_Samsung&t= 
1670427155289 

Kapitel 36: Engaging Content 

» http://www.bitkom.org/sites/main/files/2022-08/220823_CT_Studie_2022.pdf 

» http://www.zone2.de 

» https://delucks.com/marketing-blog/typo3-wordpress-joomla-vergleich/ 

» http://www.esteelauderanrcade.com/de-de 

» http://www.youtube.com/watch?v=O1cgGPw8CEM 

Kapitel 37: SEO für Content-Produzent*innen 

» http://www.searchmetrics.com/de/knowledge-base/ranking-faktoren-branchen 

» http://keywordtool.io 

» http://answerthepubic.com 

» http://www.sistrix.de 

» http://www.tagseoblog.de/schluesse-google-core-update-medic-besser-trust-update 

» http://www.siteliner.com 

» http://www.copyscape.com 

» http://copyleaks.com 

» http://r-wrk.de/xx4zv 

» https://kglaw.de 

» http://www.fh-joanneum.at/content-strategie-und-digitale-kommunikation/master/ 

» https://developers.google.com/search/docs/appearance/snippet?hl=de 

» http://www.screamingfrog.co.uk/seo-spider 

» http://ahrefs.com 

» http://delucks.com/website-konzeption/typo3-wordpress-joomla-vergleich 

» http://r-wrk.de/tbd4h 

» http://www.formstack.com/guides/the-anatomy-of-a-perfect-landing-page 

» http://bit.ly 

» https://de.wikipedia.org/wiki/Within-document_Frequency 

» http://www.wdfidf-tool.com 

» http://frase.io 

» http://www.herzpunkte-fengshui.at 

» http://WDFIDF-Tool.com 
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» http://tinypng.com 

» http://compressor.io 

» http://www.sistrix.de/video-seo/ 

» https://developers.google.com/search/docs/data-types/podcast 

» https://developers.google.com/search/docs/guides/search-gallery 

» https://www.sistrix.de/serp-snippet-generator 

» http://moz.com/tools/seo-toolbar 

» http://Woorank.com 

» http://keywordtool.io 

» http://chat.openai.com 

» http://www.bing.com 

» http://www.searchmetrics.com/de/knowledge-base/ranking-faktoren/ 

» http://www.sweor.com/seocontentlength 

Anhänge 

» http://www.miriam-loeffler.com 

» http://www.irenemichl.at 

» http://www.linkedin.com/in/irenemichl 

» https://delucks.com 
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