Black Philanthropy Month
fundraising guide

WHAT IS #BLACKPHILANTHROPYMONTH?
Black Philanthropy Month (BPM), observed every August
since 2011, is a global celebration of philanthropy – in all
its forms – by people of African descent.
• The primary aims of Black Philanthropy Month are to
inform, involve, inspire and invest in Black philanthropic
leadership.
• This year’s theme is: FORESIGHT 20/20. Instead of only
looking back, with hindsight, we should look ahead in
order to do the right thing right now.

HOW CAN I GET INVOLVED?
Black Philanthropy Month is a great opportunity to raise
awareness of your cause and fundraise. If you haven’t,
sign up for a free charity account on GivenGain.
Why not set up a new themed campaign on GivenGain and
start promoting it to your network? Think about the kinds
of work your charity could do to achieve the goals of Black
Philanthropy Month.

7 STEPS TO ONLINE
FUNDRAISING SUCCESS
1. Set your goals
- How much money do you want to raise?
- Who do you want to reach out to?
2. Review your website, fundraising e-mails and social
media
- Make sure all your details are up to date and that your
communications are themed to fit your campaign.
- Link your GivenGain page to your website, social media
pages and all online communications so that your
supporters can donate more easily.
3. Get your appeal right
- Who are you talking to and how does this influence your
approach?
- Let people know how their donations can make a
difference. Be specific!
4. Set up your online fundraising page
- Use pictures and video as well as text to tell your story.
- Add fixed donation amount options with explanations.

5. Map out your network and start sharing
- Invite people to start their own fundraising projects
supporting your Black Philanthropy Month campaign.
- Encourage your fundraisers to get their own networks
involved. They are the best advocates you have!
6. Update and thank your donors
- Add the GivenGain widget to your website to show visitors
how close you are to hitting your donation target.
- After the campaign is over, send an e-mail out to your
supporters reporting how much was raised and how much
of a difference they made.
7. Start planning now
- Create a timeline showing when you’re going to put your
fundraising plan into action.
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GET IN TOUCH
We look forward to hearing from you and your team to ensure
that your online fundraising efforts through GivenGain get
the attention they deserve. To get hold of us, please use the
contact details below.
Let us know your stories, questions, successes and challenges
at fundraising@givengain.com and we’ll feature some of them
on our social media pages. Let the fundraising begin!

E-MAIL
support@givengain.com

WEB
www.givengain.com

facebook.com/givengain

@givengain

@givengainfoundation
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