
GLOBAL ONLINE FUNDRAISING
S T A R T E R   P A C K 

in partnership with



As an official #GivingTuesday partner, GivenGain offers 
charities, companies, clubs and fundraisers an excellent 
opportunity to stand out amid the buzz of this massive 
global movement. Start telling people about your great 
cause now and show them how easy it is to fundraise for 
charity on GivenGain.

This content pack offers tons of tips, tools and materials 
to help you get participants for your fundraising teams, tell 
the story of the difference you’re making, find friends in the 
media and engage the ‘influencers’ who will help get the 
word out.

GET READY FOR #GIVINGTUESDAY NOW!

GivenGain enables cross-border donations 
and fundraising anywhere in the world, in mul-
tiple currencies. Since 2001, we’ve helped 
donors from 194 countries support charities 
in more than 70 countries.

TOTALLY 
GLOBAL

Not yet registered for a free charity account on GivenGain?

Find out more

https://www.givengain.com/list/
https://www.givengain.com/?utm_source=online-fundraising-starter-pack&utm_medium=pdf&utm_campaign=giving-tuesday-2018&utm_content=pdf-button-01
https://www.givengain.com/list/


WHAT IS #GIVINGTUESDAY?

#GivingTuesday is celebrated world-wide as a 
day to support charity. It takes place on the 
Tuesday following Black Friday and Cyber Monday 
(1 December in 2020), and is a great way to give 
back after all that shopping!

The #GivingTuesday movement encourages 
anyone and everyone to donate time, money or 
their voice to help a good cause. Globally, the 
biggest brands, charities and celebrities are 
joined by hundreds of thousands of people to 
support worthy causes.

This #GivingTuesday content pack offers 
essential advice for charities, companies, clubs 
and individuals planning their #GivingTuesday 
campaigns, but can also be used to support 
fundraising all year round.

To learn more, visit the #GivingTuesday website.

Visit #GivingTuesday

https://www.givingtuesday.org/
https://www.givengain.com/?utm_source=online-fundraising-starter-pack&utm_medium=pdf&utm_campaign=giving-tuesday-2018&utm_content=pdf-button-01
https://www.givingtuesday.org/


7 STEPS TO ONLINE 
FUNDRAISING SUCCESS
1. Set your goals

2. Review your website, e-mails and social media

3. Get your appeal right

4. Set up your online fundraising page

5. Map out your network and start sharing

6. Update and thank your donors

7. Roadmap



How many donations do I need?

Where can I find these donations – existing donors, new donors, 
fundraisers, companies, corporate partners?

How many of my current donors can be turned into recurring donors, 
and how many have the potential to become fundraisers?

Can I get any corporate donors/fundraising partners on board?

Create awareness by sharing your #GivingTuesday fundraising 
campaign and ask your network and followers on social media to do 
the same.

Grow your social media and e-mail database. It is the easiest way to 
engage with your new donors when #GivingTuesday is over.

Link to your GivenGain fundraising page from your website and social 
media pages.

What do you want to achieve with your #GivingTuesday campaign?

FOR CHARITIES

1. SET YOUR GOALS

Your biggest win would be to 
successfully turn donors

into fundraisers.

Charities with 1 fundraiser raise up 
to 20x more than charities without 

any fundraisers.

Top tip!

B. Build a following and reach.

A. Increase donations and create new donors. Ask yourself:



Ask yourself: Does your company have an internal annual 
fundraising campaign? How many employees are actively 
participating in it?

Considering your company’s culture – what type of team 
fundraising event would be fun for you and your colleagues?

Thinking long term, how many charitable events annually 
could be run in your company? Could team-based 
fundraising help the company reach its CSI or CSR goals?

How can the company better support employees that want 
to use sports events to fundraise for charity? Branding?

Is there a budget for annual company fundraising events? 
Sponsored prizes or incentives?

B. Build a culture of giving back. 

A. Empower employees to give back in a visible, collaborative way.

Make spending time together more meaningful by adding 
a charitable angle to it. Does everyone share a passion 
for a certain cause or charity? 

What kind of competitive element can be added to the 
fundraising event?

A. Empower friends, club mates or a WhatsApp group to give back.  

FOR COMPANIES FOR CLUBS



Where can I get more donations – from my existing network? 

Have I tapped into every type of prospective donor?

Can I get any corporate donors/fundraising partners on board? 

What will I be doing as my fundraising activity? 

What unique angle can I use to create hype? 

Could I take part in a sports event and dress in a funny costume?

Can I inspire a friend or two to do it with me?

B. Inspire a following.

A. Increase donations.

FOR INDIVIDUAL FUNDRAISERS



2. REVIEW YOUR CURRENT DIGITAL CONTENT PLATFORMS

Create a #GivingTuesday page on your website, displaying the date on which it 
falls on this year and including information about your campaign and goals.

Appeal to website visitors/your employees/club members to start fundraising for 
your campaign! Provide a list of fundraising ideas that anyone can use, such as 
pledging their birthday or doing something silly (like dyeing their hair) or healthy 
(like giving up coffee for a day), in exchange for donations from friends.

Make sure your homepage has ‘Donate’ and ‘Start fundraising’ links. 

Remember to list contact details, should anyone need to get in touch.

Website.

E-mail.

Create an e-mail schedule and decide on the messages you want to send 
to your database and when you want to do it.

Once again, make sure you have a strong call to action, and keep the 
message as short as you can.

Thank donors and update them regularly on progress. Don’t be shy to add 
a call to action for donors to set up a recurring donation or even start 
fundraising for you!

If you don’t currently 
use e-mail in your 

fundraising appeals, 
start! About 30% 

of all donations are 
driven via e-mail 

campaigns.

FOR COMPANIES FOR CLUBS FOR CHARITIES

https://support.givengain.com/hc/en-us/articles/206886009-Adding-the-GivenGain-donate-or-fundraise-button-to-your-website


Social media.

Mirror your #GivingTuesday campaign on social media. Make 
sure your Facebook, Twitter, Instagram, LinkedIn, Snapchat 
accounts, etc. all reflect your website campaign. (If you are not 
on those platforms, what are you waiting for?) 

Add a #GivingTuesday tab or button to your Facebook page and 
Twitter account and other social media profiles, linking back to 
your #GivingTuesday page on your official website. 

Upload a #GivingTuesday image as the cover (background) im-
age for your social media profiles.

Harness the power of livestreaming on Twitch, Facebook or 
YouTube Live. Livestreaming is the perfect way to host online 
charity events, and the new GivenGain livestreaming widget 
makes it easier than ever. Check our blog to see how it works.

Create a marketing calendar – this will help you plan and deliv-
er timely and regular communications to current and potential 
donors.

Always have a strong call to action, e.g. ‘Donate now’ or ‘Fund-
raise for us’, linking to your website or GivenGain page.

@

https://blog.givengain.com/make-livestreaming-your-charitys-busiest-donation-channel/


3. GET YOUR APPEAL RIGHT 

Some writing tips:

Change your message slightly, depending on whether you’re 
addressing current donors, potential donors or potential 
fundraisers/employees/club members.

Hit the reader with the most important information in the 
first sentence (emphasise how participating will feel).

Tell donors what the money will let the charity do as briefly 
as possible (emphasise the difference that can be made to 
one beneficiary!) Using facts or statistics, show how serious 
the problem is. 

Specify how much you would like people to donate or 
fundraise. Let them know what it will be spent on and link 
to the GivenGain page (e.g USD$180 provides one bicycle – 
start fundraising here!).

Encourage readers to make an even bigger difference by 
fundraising for the charity within their networks!

Report back when your campaign is over – tell your network 
how the money was spent (e.g. 125 people helped) – it’s the 
best way to keep supporters coming back!

FOR COMPANIES FOR CLUBS FOR CHARITIES FOR INDIVIDUAL FUNDRAISERS



Create a fundraising video and keep it short and 
practical, stating your intentions and goals.

Star in it to give it personality!

Invite viewers to join your fundraising campaign, 
encouraging them to create their own video 
appeal and share it with their networks for 
maximum impact.

Make it clear that you want people to donate to 
your campaign or fundraise for it!

Write a short headline announcing that your organisation 
has joined the #GivingTuesday global movement.

Set out what #GivingTuesday is and aims to do (you could 
use the first paragraph on p.3 of this pack).

Invite your network to start fundraising for your 
#GivingTuesday campaign on GivenGain, a global 
online fundraising platform for charities and an official 
#GivingTuesday partner.

Provide a quote from your charity/company/club 
spokesperson, explaining the benefit of people’s 
contributions and thanking them.

Don’t forget to date your press release, get sign-off from 
the spokesperson and provide contact details!

Issue a press release.

Reading can be a chore. Why not create a 
fundraising video? 

LET’S BE 
HONEST

FOR COMPANIES FOR CLUBS FOR CHARITIES



4. SET UP YOUR ONLINE FUNDRAISING PAGE

Register on GivenGain to fundraise for your favourite charity, from 
anywhere in the world. Follow the quick and easy step-by-step 
instructions and you’ll be ready to start fundraising in no time!

Companies – contact GivenGain at givingtuesday@givengain.com for 
assistance with setting up your employee fundraising event page.

FOR COMPANIES FOR CLUBS FOR INDIVIDUAL FUNDRAISERS

https://www.givengain.com/?utm_source=online-fundraising-starter-pack&utm_medium=pdf&utm_campaign=giving-tuesday-2018&utm_content=pdf-link-01


Register on GivenGain to enable your charity’s supporters to 
donate to and fundraise for you, from anywhere in the world. 
Follow the quick and easy step-by-step instructions and you’ll 
be ready to start fundraising in no time! Use the section ‘Get your appeal 

right’ to fine-tune your campaign.

Use the next section to ‘Map Out 
Your Network and Start Sharing’.

Boost the visibility and success 
of your new campaign by sharing 

it as often as possible. 
 

Enable donors to donate from 
your official website or 

Facebook Page by adding a
 button or widget. 

More about widgets

Once registered and activated, log in to your charity account, select 
the ‘Charity campaigns’ tab and then ‘Create campaign’.

Complete all fields, and when done, save the campaign. 

Click ‘View’ to see it as your donors and fundraisers will.

Tips!
FOR CHARITIES

https://www.givengain.com/list/
https://support.givengain.com/hc/en-us/articles/207450275-Adding-the-GivenGain-charity-widget-to-your-website
https://support.givengain.com/hc/en-us/articles/207450275-Adding-the-GivenGain-charity-widget-to-your-website


5. MAP OUT YOUR NETWORK AND START SHARING

This is the most important part of online fundraising! Take 
some time to identify your network and build a list of contacts 
– segmenting them as e.g. co-workers, existing donors, media, 
potential fundraisers etc.

You’ll be surprised how many people can and will spread the 
word for you in the months leading up to #GivingTuesday.

Always include your website URL and/or GivenGain 
campaign page link in all communication and focus on 
encouraging donors to become fundraisers to make an 
even bigger difference.

Once again, have one strong call to action – e.g. start 
fundraising!

Write down who you can reach in each of the 
segments, decide what is the best way to reach all of 
them (e-mail,  WhatsApp, telephone, social media, etc) 
and start spreading the message!

Corporate partners can be a secret weapon for 
charities. Ask if employees can get involved and 
help you fundraise. The more employees, the better. 
Remember each employee can bring in £750 worth of 
donations.*

* Based on the average amount raised for a fundraiser on GivenGain.

FOR COMPANIES FOR CLUBS FOR CHARITIES FOR INDIVIDUAL FUNDRAISERS



Advocates and 
supporters

Local bloggers 
and media

E-mail database Current donorsEmployers

Corporate partners

Sport lovers

Social media

Think of your loyal 
network – who can be 
persuaded to share 

your campaign with their 
networks?

Ask bloggers, local radio 
stations and newspa-

pers to get the word out 
on how people can get 

involved.

E-mail your network 
and ask for their 
fundraising help.

Especially for 
charities: Ask donors 
to start fundraising 
– on average, each 

fundraiser brings 20 
donors to your 

campaign.

Inspire your own 
employees and 

colleagues to get 
involved – brainstorm 
a few ideas together 

to get buy-in from 
everyone.

Target people who 
are participating in 
events to do it for 

your campaign. Ask 
them to help fund-

raise for your cause!

Share your link and 
story with your social 

media followers.

Challenge companies to 
run their own fundraising 

projects through 
employees. 

Volunteers

Especially for chari-
ties: Ask volunteers 
to take it to the next 

level and start a fund-
raiser!

Social clubs

Connect with friends over 
a cup of tea and pitch the 

idea of your campaign
– #GivingTuesday is the 
perfect reason to appeal 

to their goodwill!



6. UPDATE AND THANK YOUR DONORS

Keeping participants in the know is crucial for continued 
success. It passes on a much-needed sense of 
ownership and will likely earn future participation.

Provide regular updates on social media, e-mail and  
your GivenGain campaign page.

Especially for charities: Create a video showing the 
difference on the ground.

Break down the total amount raised into smaller 
chunks and show how it has been used, e.g. “The 
charity will be able to purchase X number of books 
for X number of children”, or “The funds raised 
enabled the charity to provide lunches to 50 more 
people every day”.

Especially for charities: Remember to ask donors 
to start fundraising – tell them that by becoming a 
fundraiser, they can be 20 times more valuable!

FOR COMPANIES FOR CLUBS FOR CHARITIES

FOR INDIVIDUAL FUNDRAISERS



7. ROADMAP

Use this timeline as a guide to build your marketing plan:

Set your #GivingTuesday campaign goals. 

Review your current online platforms. 

Get your appeal right.

Set up your GivenGain fundraising page.

Start mapping out your network.

Start spreading the word in person, via e-mail, 
on your website and social media.

Send a save-the-date e-mail or newsletter to 
potential participants.

Add the #GivingTuesday logo and graphics to 
your online profiles and e-communication to 
highlight the upcoming campaign.

Ask your participants to start fundraising for 
your #GivingTuesday campaign.

Build a drumbeat – schedule weekly e-mail 
and social media messages about your 
campaign.

Connect with local media. Using the 
#GivingTuesday angle could help in getting  
more coverage for your campaign.

Monitor and evaluate the traction of your 
campaign at various points and improve 
any content and processes to ensure 
the highest level of success.

OCTOBERSEPTEMBER



Send a reminder e-mail to your database showcasing 
an example of someone’s fundraising project linked 
to your campaign on GivenGain, to inspire current and 
potential fundraisers.

Go big on social media! Tweet, post, snap, share and 
do whatever you can to get your campaign out there.

Continue pitching to the press. 

Send out thank-you messages to everyone who got 
involved and add updates to your website, social me-
dia and GivenGain campaign.

Share your fundraising campaign’s results online and 
via e-mail to your participants.

Thank your staff, donors, volunteers, partners and 
network for getting involved.

Especially for charities: Why not use the momentum 
of your successful #GivingTuesday fundraising cam-
paign to inspire your network to support an end-of-
year campaign?

NOVEMBER & DECEMBER
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We look forward to hearing from you and your team to ensure 
that your online fundraising efforts through GivenGain get 
the attention they deserve. To get hold of us, please use the 
contact below.

Let us know your stories, questions, successes and challenges 
at givingtuesday@givengain.com and we’ll feature some of 
them on our social media pages. Let the fundraising begin!

THE GIVENGAIN TEAM
givingtuesday@givengain.com

WEB
www.givengain.com

@givengainfacebook.com/givengain

@givengainfoundation

GET IN TOUCH

https://www.givengain.com/

